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Quicksands  of  the 

Investment  Market 

When  the  bond  market  is  weak  or  “mushy”  it  is  a  sure  sign  that 
the  ultimate  consumer  is  not  buying.  The  dealer  is  holding  the  bag 
and  hesitates  to  take  more  syndicate  issues. 

The  surest  way  to  obviate  this  dangerous  condition,  to  bring 
about  the  quick  absorption  of  current  issues  and  to  maintain  the 
market  for  future  issues,  is  to  advertise  to  the  consumer  through  the 
mediums  that  hold  his  interest  and  confidence. 

Because  The  Chicago  Daily  News  prints  the  most  comprehensive 
market  and  financial  pages  in  Chicago,  and  in  its  “Final  Edition” 
gives  the  complete  story  of  the  financial  day  TWELVE  HOURS 
EARLIER  than  the  same  reports  are  supplied  by  any  morning  news¬ 
paper,  Chicago  investors  look  to  The  Daily  News  for  their  market  and 
financial  information. 

Advertising  in  these  pages  commands  the  same  interest  and  confi¬ 
dence  that  the  readers  extend  to  The  Daily  News  itself. 

To  reach  the  financially  competent  citizens  of  Chicago  when  their 
inte’*est  in  investments  is  at  its  peak — when  they  are  reading  the 
day’s  financial  news,  not  yesterday’s — advertise  in 


THE  CHICAGO  DAILY  NEWS 

First  in  Chicago 


Yes,  the  New  Intertype 

Power  Keyboard 

Side  Units 

are  STANDARDIZED 


Single-magazine  Power  Keyboard  Side  Unit  Three-magazine  Power  Keyboard  Side  Unit 


"V/  OU  can  apply  either  unit  to  any  Standardized  Intertype,  in  your  own  composing 
room.  The  single-magazine  unit,  with  Power  Keyboard,  can  at  any  time  be 
converted  into  a  three-magazine  unit.  .  t 

Exclusive  Features:  No  operations  necessary  except  touching  the  keys.  Same  “touch” 
and  (juick  response  as  main  keyboard.  All  keys  on  entire  machine  available  at  all 
times.  No  complicated  mechanical  actions. 

Write  for  Detailed  Information. 

INTERTYPE  CORPORATION 

General  Offices  and  Eastern  Sales  Department,  50  Court  Street,  Brooklyn,  N.  Y. 

Middle  Western  Branch,  Rand-McNally  Building,  Chicago.  Southern  Branch,  77  McCall  Street,  Memphis. 

Pacific  Coast  Branch,  560  Howard  Street,  San  Francisco. 

New  England  Sales  Office.  49  Federal  Street,  Boston.  Los  Angeles  Sales  Office,  1240  South  Main  Street, 

Canadian  Agents:  Toronto  Type  Foundry  Company,  Ltd.,  Toronto. 

British  Branch,  Intertype  Limited,  15  Britannia  Street,  Kings  Cross,  London,  W.  C.  1. 
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and 
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c4re  Gzdiisively 

advertised  in 

ThQ 

DosMmesQpttal 

The  Eline  advertising,  thru  the  Klau-Van  Pietersom-Dunlap  Agency,  of  Milwaukee,  and  the  Chipso  advertising,  thru 
The  Blackman  Company,  of  New  York,  are  the  two  largest  advertising  campaigns  that  have  broken  in  Des  Moines  in  the  last 
thirty  days,  and  both  of  them  are  exclusive  in  The  Des  Moines  Capital. 

Simmons  Beds,  Old  Dutch  Cleanser,  Shredded  Wheat  and  Naim  Linoleum  are  also  samples  of  exclusive  Capital 
advertisers. 

The  Des  Moines  Capital  delivers  the  Des  Moines  market;  no  Des  Moines  newspaper,  nor  combination  of  newspapers 
can  do  more. 

Important  Note:  The  Capital  competes  with  a  publisher  who  advertises  a  morning  and  evening  newspaper  combina¬ 
tion  as  a  single  newspaper  with  a  single  circulation.  Many  advertisers  do  not  know  that  the  morning  city  carrier  circula¬ 
tion  is  compulsorily  duplicated  in  the  evening.  This  confuses  many  national  advertisers.  A  national  advertiser  who  buys 
a  morning  and  evening  combination  in  Des  Moines  is  bujring  duplication  and  forced  circulation,  and  is  overbuying  the 
market. 

Net  paid  circulation  on  November  30th  was  61,918 
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In 

PhiladelpMa 

neail/ eveiybody  reads 

JheBuUetiit’ 


It  has  been  demonstrated,  is  being  demonstrated  every  day,  that  the 
advertising  columns  of  The  Bulletin  are  extensively  read  and  promptly 
responded  to,  and  that  advertisers  in  The  Bulletin  reap  proportionately 
greater  results  from  The  Bulletin  than  they  do  from  any  other  Philadel¬ 
phia  advertising  medium. — ^Newspaperdom,  October  25,  1923. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  news¬ 
paper  “nearly  everybody”  reads — 


U.  S.  Post  Office  Report  of  net  paid  circulation  for  six  months  ending 
September  30,  1923 — 503,368. 


The  circulation  of  The  Philadelphia  Bulletin  is  larger  than  that  of  any 
other  daily  or  Sunday  newspaper  published  in  Pennsylvania,  and  is  one 
of  the  largest  in  the  United  States. 
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L  T.  U.  OPENS  SIX-HOUR  DAY  RGHT  IN  NEW  YORK 

Typographical  Union  No.  6  Asks  Newspaper  Publishers  for  Increase  of  $11  Day  and  $14  Night  in 
Weekly  Wages,  With  Four  Fixed  Shifts  and  Overtime  at  Double  Price 


UIRST  signs  of  a  new  campaign  of 
^  organized  labor  to  carry  out  its  pro¬ 
gram  of  shortening  the  working  day,  at 
the  same  time  increasing  absolutely  and 
comparatively  the  wage  per  hour,  ap¬ 
peared  in  New  York  this  week. 

Like  many  of  its  predecessors,  it  ap¬ 
peared  in  the  printing  industry. 

The  New  York  newspapers  are  now 
confronted  with  a  typographical  union 
proposal  to: 

1.  Increase  day  wages  $11  a  week  to 

$66. 

1.  Increase  night  wages  $14  a  week 
to  $72. 

3.  Decrease  the  working  day  from 
tliree  shifts  of  7}/i  hours  each  to  four 
fixed  shifts  of  six  hours  each — 6  to  12 
and  12  to  6,  day  and  night,  with  no 
split  shifts,  and  overtime  at  double  price. 

No  one,  not  even  the  comparatively 
few  members  of  Typographical  Union 
No.  6  who  attended  the  meeting  at  which 
this  proposal  was  approved,  expects  that 
the  final  contract  (to  become  effective 
Ja’iiuary  1,  1924)  will  even  approximate 
the  present  union  demands. 

The  proposition  is  the  union’s  asking 
price,  put  forward  in  the  hope  of  gaining 
sijme  substantial  increase  in  the  present 
earning  capacity  of  its  members.  That 
cannot  be  denied,  but  the  proposition  is 
more  than  that.  It  is  similar  in  text 
and  meaning  with  the  initial  demands 
put  forward  at  regular  periods  in  the 
last  thirty  years  by  which  the  printer’s 
working  day  has  been  reduced  from  12 
hours  to  IVi  hours,  while  his  weekly 
wage  increased  from  $15  to  $58. 

It  is  the  opening  gun  of  the  battle  for 
another  reduction  in  the  amount  of  work 
that  the  publisher’s  dollar  will  purchase 
—a  battle  that  will  not  be  fought  to  a 
conclusion  this  year,  or  next  year,  or 
in  the  year  after  that.  Inch  by  inch, 
however,  the  strategists  who  direct  the 
typographical  union  policy  will  advance 
their  position  in  the  belief,  apparently 
well  founded  in  experience,  that  their 
present  chimera  will  be  the  fact  ten 
years  from  now. 

Reflecting  as  it  does  the  thought  of 
the  leaders  of  the  typographical  unions, 
even  though  it  does  not  mirror  what  the 
rank  and  file  of  newspaper  and  commer¬ 
cial  printers  are  thinking,  the  contract 
proposed  by  the  union  has  roused  the 
newspaper  proprietors  of  New  York 
as  nothing  else  has  done  in  the  past 
“^ade,  with  the  possible  exception  of 
the  pressmen’s  union  activities  of  the 
past  two  or  three  years. 

The  owners  of  the  New  York  and 
Brooklyn  papers  have  for  the  present 
taken  the  matter  out  of  their  executives’ 
hands,  and  on  December  13  considered 
It  at  length  in  conference  at  the  Waldorf- 
Astoria  Hotel. 

The  newspaper  owners  are  now  facing 
the  situation  where  they  cannot  increase 
the  jffice  of  the  paper  to  the  public  with¬ 
al  irreparably  injuring  their  goodwill. 
1  his  applies  with  one  or  two  exceptions 
to  New  York  and  Brooklyn  dailies. 

-Neither  can  they  increase  their  ad¬ 
vertising  rates  to  cover  the  increased 
cost  that  the  typographical  union’s  pro- 
j  Posal  would  impose.  An  increase  in 
rates  which  would  cover  only  a  small 
'ortion  of  the  greater  cost  would  meet 


By  ARTHUR  T.  ROBB,  JR. 


with  stem  opposition  from  the  local  ad¬ 
vertisers  and  would  undoubtedly  de- 
crease_  their  use  of  the  newspapers. 

National  advertisers,  also,  would  find 
themselves  compelled  to  decrease  their 
total  space,  either  by  cutting  certain 
papers  off  their  lists  or  reducing  space 
in  all,  the  only  alternative  being  higher 
appropriations,  which  will  not  come 
easily. 

Thus  the  only  alternative  left  the 
newspapers  against  fussing  along  the 
new  cost  burden  or  going  out  of  business 
is  reduction  of  their  expenses  in  other 
departments. 

One  guess  is  sufficient  as  to  where  the 
knife  would  hit  first.  It  would  be  the 
editorial  staff  which  would  be  reduced, 
and  lower  pay  instituted.  Damage  to 
the  newspaper  would  result,  to  be  sure, 
in  the  inferior  product  turned  out  by 
fewer  men,  more  meagerly  paid. 

Eventually,  and  the  process  would 
probably  not  be  long,  the  result  would  be 
reduction  of  the  city’s  newspapers  to 
poverty,  many  of  them  to  bankruptcy, 
and  finally  to  the  consolidation  of  the 
many  into  two  or  three  or  four,  which 
would  be  charged  with  the  burden  of 
representing  all  shades  of  public  opinion. 

Could  they  do  it? 

Would  they,  if  they  could  do  it,  be 
likely  to  give  favorable  consideration  to 
the  just  claims  of  organized  labor  against 
the  oppressions  of  organized  capital? 

Many  of  them  now  go  out  of  their  way 
to  champion  the  cause  of  the  working¬ 


man  for  better  conditions  of  labor  and 
higher  wages.  And  the  tragedy  of  it  is 
that  these  newspapers  have  traditionally 
received  the  shabbiest  treatment  from  the 
men  they  have  befriended  and  that  these 
newspapers  would  be  among  the  first 
to  go  by  the  board  under  an  overload 
of  operating  costs. 

Union  labor,  by  unreasonable  aggres¬ 
sion,  is  driving  its  friends  of  the  press 
into  the  ranks  of  the  open  shop  “con¬ 
spirators”  denounced  so  often  by  Presi¬ 
dent  Gompers  of  the  American  F^eration 
of  Labor.  The  printers  are  treading  the 
road  that  has  led  home-building  trades 
into  chaos  and  that  has  made  it  impos¬ 
sible  for  working  men,  printers  included, 
to  rent  comfortable  homes  for  the 
week’s  salary  per  month  that  they  put 
aside  a  dozen  years  ago.  Their  own 
destruction  is  at  that  road's  end. 

That  is  the  meaning  of  the  union 
leaders’  demand  for  an  increase  of  76 
per  cent  in  their  hourly  wage  per  day, 
and  of  55  per  cent  in  their  hourly  wage 
per  night. 

More  concretely,  the  present  hourly 
wage,  based  on  a  45-hour  week,  is  $1.^ 
day  and  $1,288  night.  Call  the  latter 
$129  for  ease  in  calculation.  The  pro¬ 
posed  hourly  wage  is  $1.53  day  and  $2 
night,  based  on  a  36-hour  week.  The  de¬ 
crease  in  hours  from  ^y^  to  6  per  day  is 
a  loss  of  25  per  cent  in  time. 

Translate  wages  and  time  into  the 
payroll  of  a  large  newspaper  office  and 
results  are  startling. 


SERVICE! 

Service  to  the  reader  is  the  first  duty  of  every  publication. 
Without  it  all  reason  for  editing  and  producing  ceases.  But  full 
service  cannot  be  rendered  without  co-operation.  Co-operation 
is  the  basis  of  service. 

EDITOR  &  PUBLISHER 
INTERNATIONAL  YEAR  BOOK 

Is  a  once-a-year  service — one  of  52 — rendered  to  the  newspaper 
and  advertising  world.  Its  success  has  been  built  upon  unstinted 
co-operation.  In  a  field  where  the  printed  word  is  stipreme,  it 
has  become  as  necessary  as  ink. 

Data  for  this  number  are  now  being  compiled.  That  it  may 
be  more  complete  than  ever  before,  the  help  and  co-operation 
of  every  newspaper  and  advertising  man  in  America  will  be  ap¬ 
preciated.  The  next  issue  of  this  service  number,  with  your 
helpful  co-operation,  will  be 

OUT  IN  JANUARY 


Take  an  office  employing  100  men, 
paying  them  the  present  day  wage  of 
$55  per  week.  There  is  a  weekly  pay¬ 
roll  of  $5,500  for  4,500  hours  of  work — 
on  the  present  working  week  of  45  hours. 

Under  the  union’s  proposal,  working 
hours  are  reduced  20  per  cent,  to  36 
hours,  which  means  that  the  100  men 
will  do  only  3,600  hours  of  work  in  a 
week.  To  get  the  equivalent  of  their 
former  working  hours — the  rate  of  pro¬ 
duction  remaining  unchanged — the  pub¬ 
lisher  faces  the  necessity  for  putting  on 
25  additional  hands.  His  payroll  then 
covers  125  men  at  a  weekly  wage  of  $66. 
a  total_  of  $8,250.  That  is  an  increase 
of  $2,7.50  weekly,  or  50  per  cent. 

Take  the  case  of  the  morning  paper 
now  paying  100  men  $58  each  for  45 
hours  work.  That  totals  $5,800.  The 
union’s  scale  would  make  the  publisher 
pay  125  men  $72  each  to  get  the  equiva¬ 
lent  working  time,  or  $9,000,  an  increase 
of  55  per  cent. 

Suppose,  however,  that  the  evening 
paper  publisher  cannot  find  25  extra 
men — not  at  all  a  far-fetched  assumption. 
He  has  to  call  on  his  original  hundred 
for  sufficient  overtime  to  make  up  the 
reduction  in  hours.  He  then  pays  them 
their  $6,600  for  3,600  hours  of  work, 
plus  double  price  for  900  hours — ^90 
minutes  per  man  per  day — of  overtime, 
or  $2,754,  and  also  $1.53  per  hour  for 
300  luncheon  hours,  or  $459.  His  com¬ 
posing  room  timesheets  at  the  end  of  the 
week  thus  call  for  an  outlay  of  ^.813. 
That  is  $4,313  more  than  his  present  pay¬ 
roll  totals — an  increase  of  78  per  cent  in 
the  cost  of  the  same  amount  of  work. 

Far  worse  is  the  case  of  the  morning 
paper  publisher  faced  with  a  shortage  of 
competent  hands.  His  regular  six-hour 
night  shift  for  100  men  will  cost  him 
$7,200.  His  luncheon  periods  total  3(X) 
hours  at  $2  per  hour,  $600.  His  over¬ 
time  at  double  price,  900  hours  at  $4 
per  hour,  makes  another  ^,600.  That 
is  a  total  weekly  expense  in  this  shop  of 
$11,400  against  a  present  outlay  of 
$5,800,  an  increase  of  $5,600,  or  96  per 
cent. 

Overtime  becomes  prohibitive.  Never¬ 
theless,  it  is  necessary  now  with  a  7J4 
hour  shift,  45  hours  a  week.  It  will  con¬ 
tinue  to  be  necessary  if  the  scale  pro¬ 
posed  by  the  union  should  by  any  freak 
of  fate  be  adopted. 

In  most  of  the  New  York  newspaper 
shops,  three  shifts  are  now  employed, 
with  overtime  being  worked  by  some 
men  on  all  three  crews.  Production  per 
hour  is  notoriously  low  in  New  York 
newspaper  shops,  compared  with  other 
cities,  and  the  publishers  do  not  believe 
that  the  shortening  of  the  working  day, 
with  the  luncheon  period  omitted  on  the 
regular  shift,  would  increase  the  strings 
they  now  get  from  their  machines. 

Indirectly,  therefore,  the  union’s  pro¬ 
posal,  in  addition  to  the  direct  increases 
in  payrolls,  would  force  the  publishers 
to  invest  in  additional  composing  ma¬ 
chines  and.  in  some  cases,  in  additional 
floor  space.  The  cost  of  such  a  burden, 
unnaturally  imposed,  cannot  be  estimated 
offhand,  but  it  can  be  stated  that  it  is 
beyond  the  present  means  of  many  New 
York  newspapers. 

{Continued  on  page  4) 
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APPRENTICE  PROBLEM 


NEWS  AGENCY 


BERRY  SEEKS  TO  SOLVE  from  $1.  Three  new  linotypes,  one  Du-  scoped  by  the  third  section  on  which  KENNEDY  QUITS  JAPAN 

plex,  12,000  per  hour  press,  and  one  8  Lysle  was  a  passenger.  Lee  was  at  first  ^  ’ 

column  casting  machine  have  been  in-  reported  killed.  Lysle  questioned  the 

stalled.  The  paper  is  evening  at  present,  engineer  of  his  section  and  his  interview, 

but  expects  to  change  to  morning.  No  which  was  widely  published,  blamed  the 

Sunday  edition  is  being  printed.  A.  pilot  for  running  past  caution  and  dan- 

Knicely,  B.  Rodman,  and  Randall  Blart  ger  signals  at  50  miles  per  hour  through 


Aska  5  Schools  for  Pressmen  in  U.  S. 
and  Canada  Under  Joint  Direction 
Union  and  Employers — Pub¬ 
lishers  Approve 


are  local  reporters. 


SURVIVED  “CENTURY”  CRASH 


Proposals  to  solve  the  problem  of 
printer  apprentices,  important  for  the 
continuous  functioning  of  newspaper  press 
rooms  throughout  the  country,  were 
made  by  Major  George  L.  Berry,  Inter¬ 
national  Pressman’s  Union,  before  a 
representative  group  of  publishers  and 


Lysle,  Publisher,  and  Lee,  Chicago  City 
Elditor,  Unhurt  in  Train  Wreck 

Robert  M.  Lee,  city  editor  of  the  Chi¬ 
cago  Tribune,  and  Capt.  Jack  Lysle,  pub¬ 
lisher  and  managing  director  of  the  5sew 


rain  and  fog. 

It  was  recalled  among  older  news¬ 
paper  men  in  New  York  that  in  the  first 
wreck  of  this  New  York-Chicago  flyer 
in  1905,  S.  C.  Beckwith,  founder  of  the 
special  agency  which  bears  his  name, 
was  killed. 


Kokusai  General  Manager  Resigns  to 
Direct  Reuter’s — Organiced  Ori¬ 
ental  Service  in  1914 — 

Sweet  Moves  Up 


By  John  Morris 

Far  Eastern  Editor,  Editor  &  Purlishir 

Tokyo,  Nov.  17. — J.  Russell  Kennedy, 

-  since  1914  general  manager  of  the 

Salt  Lake  City  to  Use  Dailies  kusai  News  Agency  of  Japan,  has  an- 

r\c  -u  e-Tc  nnn  j  •  f  j  u-  u  nounced  his  resignation  and  after  a  short 

Of  the  $75,000  adver  ISing  fund  which  _  in„rnalistir  anH  rn™ 


.^1... ^  e-'—r  r-""—— -  -  ,,  jr  J  \  c  J  u  .  c  1.^  T  t  /-v  •  •  •  -  .L-  rcst  will  resume  his  journalistic  and  corn- 

commercial  printers.  New  York,  Dec.  6.  Bedford  (Mass.)  Sun,  es^ped  unhurt  Salt  I^ke  Crty  is  raising  this  month  activities  as  manager  for  the 

The  establishment  of  five  schools  in  from  the  wreck,  De^  9,  of  the  2^h  Cen-  $41,00()  will  be  spent  on ,  newspaper  and  Commercial  and  Financial  ser- 

the  United  States  and  Canada  for  the  tury  .Limited  near  I^orsyth  N.  Y.  1^  magazine  display  advertising,  it  has  been 

higher  development  of  pressroom  tech-  m  fii’st  section,  which  was  tele-  announced.  several  years  ago.  He  also  will  re- 

nique,  and  greater  efficiency  in  the  indi¬ 
vidual  pressmen  was  suggested  by  Major 
Berry  and  met  with  immediate  approval. 

These  schools,  as  outlined  by  Berry, 
will  be  under  joint  direction  of  employ¬ 
ing  groups  and  the  union.  They  will  be 
open  to  journeymen  as  well  as  appren¬ 
tices  and  to  non-union  employers  and 
tradesmen  as  well  as  to  union  men  and 
employers  operating  closed  shops. 


I.  T.  U. 


OPENS  SIX-HOUR  DAY  FIGHT 
NEW  YORK  NEWSPAPERS 

(^Continued  from  page  3) 


ON 


tain  his  position,  for  the  present  at  least, 
as  Reuter’s  correspondent  in  Japan. 
W.  E.  Laxon  Sweet,  who  has  been  as¬ 
sistant  manager  of  Kokusai  under  the  di¬ 
rection  of  Mr.  Kennedy,  has  been  chosen 
by  A.  Kabayama,  president  of  the  board 
of  directors,  to  act  as  his  proxy  until 
“such  time  as  a  permanent  settlement  of 

The  additional  cost  per  year  of  the  This  is  a  reduction  of  5  cents  per  hour  the  affairs  of  the  company  is  effected  and 
.  ,  .  .  _  -  .  scale  proposed  by  the  union  to  all  the  from  the  present  wage.  put  into  force.’’ 

Representatives  of  the  employing  publishers  can  be  estimated  in  round  In  support  thereof,  the  publishers  point  Mr.  Kennedy,  in  a  statement  following 

groups  who  expressed  approval  of  the  numbers.  .  out  that  the  Bureau  of  Labor  cost  of  his  resignation,  said  that  his  retirement 

propopl,  included  L.  B.  Palmer^  of  the  AlK)ut  2,500  members  of  the  typograph-  living  report  for  September,  1923,  shows  had  been  a  subject  of  “friendly  disew- 
American  Newspaper  Publishers’  Asso-  jeal  union  are  employed  by  New  York  for  New  York  city  an  increase  of  75.4  sion”  for  two  years  and  had  licen  ten- 
ciation;  0)1.  William  Green,  former  pres-  newspapers.  Average  the  present  day  iier  cent  over  1914.  'The  rate  per  hour  dered  and  accepted  in  a  “spirit  of  mutual 
ident  of  the  United  Typothetae  of  AmCT-  and  night  wage  at  $52.50  per  week,  paid  the  printers  in  1914  was  66.6  cents  friendship  and  full  agreement  as  to  the 
ica ;  George  \V.  W  ilder  of  the  Butterick  Average  the  proposed  day  and  night  day  and  73.3  cents  night.  management  in  the  past,  and  future  plans. 

Publications,  Fred  L.  Hume  of  the  Na-  wage  at  $100,  computing  both  on  the  The  publishers  apjiend  a  table  show-  policy  and  administration.” 

tional  Publishers’  Association,  Herbert  basis  of  45  hours  a  week  and  charging  ing  the  hours  worked  per  week  and  the  “I  have  now  finished  my  part,”  the 
F.  Gunnison,  K.  B.  Cressy  of  the  Hearst  jhe  proposed  double-price  scale  on  the  hourly  rates  of  pay  during  the  past  10  statement  continues,  “which  was  to  lay 
Publications,  and  Henry  Varian  of  the  overtime  necessary  to  make  45  hours  years,  as  follows:  the  foundation  of  an  intemational  (Ko- 


W'orld.  under  the  proposed  contract.  At  the 

Speakers  of  the  manufacturing  and  sup-  quoted  rate,  the  average  weekly  payroll 
ply  interests  included  Roliert  \V .  Nelson,  of  all  papers  now  is  $131,250.  For  the 
president  of  the  American  Typefounders’  year  it  totals  $6,825,000. 

Association ;  Fred  Gage  of  the  Mergen-  Typographical  Union  No.  6  proposes  to  }?”  . 

thaler  Company,  J.  M.  Huber  of  J.  M.  collect  a  weekly  total  of  $250,000,  or  a  1915  45 

Huber  &  Co.,  and  William  Eilert,  presi-  toll  for  the  year  of  $13,000,000.  That  1916  .  45 

dent  of  the  Printers’  League  of  America,  j*  an  increase  of  $118,750  per  week,  ;; . 

Eugene  Givney  and  William  Grady  $6,175,000  a  year,  or  90  per  cent.  And  it  191I  (jl,,,,.... 

pledged  the  assistance  of  the  Board  of  dosen’t  count  the  luncheon  period  that  the  1919  . !!..  45 

Education.  union  demands  the  publisher  pay  for,  if 

-  he  wants  the  men  to  bring  their  night’s 

REPORTERS’  UNION  MARKS  TIME  production  up  to  former,  or  rather, 

J?  I"  f'L  means  that  the  typo-  ...  .  , 

fonal  $5  0(W  a  wee^  involved  there,  as-  graphical  scale  increased  55.4  cents;  or  ,  .  Kennedy  s  home  m  Tokyo  ip 

suming  that  only  1,000  men  a  night  work  jy  '  ^  55  5  ’  7^  burned  during  the  recent  fire  fo  lowing 


DAY  WORK  NIGHT  WORK  ^^^s  Agency  in  and  for  Japan 

purely  as  an  agency  tor  the  supply  of 


Mr.  Kennedy  for  many  years  was  a 


Hours 

Wage 

Hours 

Wage 

1912  . 

..  45 

.666 

45 

.733 

1913  . 

..  45 

.666 

45 

.733 

1914  . 

..  45 

.666 

45 

.733 

1915  . 

..  45 

.666 

45 

.733 

1916  . 

..  45 

.666 

45 

.733 

1917  . 

..  45 

.666 

45 

.733 

1918  (June).. 

..  45 

.711 

45 

.777 

1918  Ounc).. 

..  45 

.766 

45 

.833 

1919  . 

..  45 

.966 

45 

1.033 

1920  . 

. .  45 

1.22 

45 

1.288 

1921  . 

..  45 

1.22 

45 

1.288 

1922  . 

...  45 

1.22 

45 

1.288 

1923  . 

...  45 

1.22 

45 

1.288 

N.  Y.  Men  Wait  Charter — Membership 
Totals  but  75 


overtime.  And  that  makes  another  $260,-  cent,  night,  since  1914;' 


the  earthquake  and  his  valuable  librao- 
including  document  and  literary  material 


.•\rthur  Warner,  the  Nation,  secretary  (KK)^-r  year.  _  v,  *  *1,  *  The  publishers  also  ask  that  the  new  ,.t,-  l  ^  i.  a 

of  the  New  York  News  Writers  Union,  There,  in  plain  words,  is  what  he  ty-  overtime  rates  of  price 

of  which  Heywood  Broun,  columnist,  pograjihical  union  wants  to  rollect  from  nn<--half  for  all  work  in  pvrp«  of  collecting  was  burned.  Mr. 


.New  York  World  is  president,  disclosed  the  New  York  publishers.  The  present  7,/  ,  , 

this  week  that  t^he  memtership  totaW  wage  is  ^e  second  highest  in  the  coun-  changes  they  propoLd  are: 

finlv  with  tlip  nnssihtlitv  that  this  trv.  the  Chicairo  scale  of  Sd5.20  dav  and  ah  _ i-._  _ _  •• 


only  73,  with  the  possibility  that  this  the  Qiicago  scale  of  $35.20  day  and  n^achine  composition  to  be  paid  for 

numlier  would  decrease  with  receipt  of  a  ^  night  ^ing  the  only  one  to  exceed  ^  production  basis.  The  contract 

charter  fr^  the  American  Federation  of  it.  The  New  York  publishers  are  al-  ^ 

Labor,  and  the  concomitant  higher  dues,  ready  paying  the  highest  wages  in  the 

No  word  has  yet  been  received  from  country  to  their  prwsmen,  their  stereo-  ^t  in  currency  or  bank  check 

the  A.  F.  of  L..  regarding  the  appljcation  ypers  and  their  photo-engravers  the  lat-  publisher.  The  union 

made  several  weeks  ago  for  a  charter,  ter  last  week  having  won  a  local  arbitra-  _ ^  -...u _ _ 1.. 

W'arner  said.  tion  award  of  a  $5  weekly  increase,  mak- 


Kennedy’s  collection  of  valuable  curios 
of  the  Orient  also  was  destroyed. 

VISITING  NOTABLES  HONORED 


proposes  cash  payments  only. 

Elimination  of  the  provision  that 


Foreign  Press  Men  Dine  Dupuy  ssd 
Sir  Herbert  Morgen 

Senator  Paul  Dupuy,  owner  of  thf 
Petit  Parisien,  Paris,  and  Sir  Herbert 


The  union  has  decided  not  to  make  the  ing  their  scale  $60  day  and  $65  nights,  offices  no  stints  or  slides  shall  he  British  advertising  man,  *w 

names  of  the  members  public.  About  44  hours  day  and  40  hours  nights.  allowed  ”  guests  of  honor  at  a  luncheon,  Dec.  11. 

25  per  cent  of  the  total  enrollment.  The  typographical  scale  is  now  $1.22  piimination  of  the  nrovisions  comnel  Association  of  Foreign  Pr«s 

Warner  said,  were  on  the  staffs  of  daily  per  hour  day  and  $1.29  per  hour  night,  ^"Tl^c.ion  of  “Cs ’’  Correspondents  New  York, 

newspapers,  and  their  positions  might  approximately  25  per  cent  higher  than  ^  eprontf  luncheon  nerioH  speech,  the  French  publishff 

be  hurt  by  publication  of  names.  He  the  average  paid  in  36  large  cities  for  o„i..  i^urs  of  over-  invitation  to  advertising  mer 

stated  present  regulations  of  the  union  which  comparative  records  are  available.  •  arp^rp„,?-rpj  The  nresent  nmvi-  America  to  come  to  France  following 
did  not  permit  reporters  on  daily  news-  The  proposed  hourly  rate  would  be  58  •  ■  ,  ^  .  •  r  nvertime  ^  London  Convention.  Sir  Herbwt 

- per  cent  higher  day  and  92  per  cent  ®' ®in„  stanLS  of  eZnetenev  advertising  con- 

higher  night  than  the  prevailing  average  ,  from  4  5W  to 

of  these  36  cities.  com  pms  r.f  nr.nr>:irp;i  porrpptpH  Herbert  S.  Houston,  publisher  of  Our 

Needless  to  say,  its  effect,  if  adopted,  ’  etro:<Thf  mnv  W'orld.  the  last  speaker,  said  he  expeetcii 

would  not  be  limited  to  New  York  and  Vpstirm  in  thp  nffipp  th^  Hppi  oc  3-000  .American  delegates  would  cross 
immediate  vicinity.  It  would  tell  di-  AOantic  to  take  part  in  the  London  mod 


papers  to  act  as  officers. 


NEW  DAILY  AT  OMAHA 


Sun,  Formerly  Weekly,  Enters  Field — 
E.  N.  Strabl  Publisher 


rectly  and  at  once,  on  every  city  on  the  tCTe^n  mlhTnet  ffi  rS"  tZ  ^hose  attending  included : 

T-u  c  r'x  1,  C  (  tl,  noct  t  North  .-Atlantic  seaboard  and  would  later  ppn„;fp„,„nf  ic  th-if  i*  mo-hir...  Percy  S.  Bullcn,  London  Daily  Telegrapli. 

The  South  Omaha  Sun,  for  the  past  3  reflected  in  ^very  large  city  in  the  requirement  is  that  a  machine  s.  J.  Clarke,  London  Daily  Telegraph, 

years  a  weekly,  was  made  a  daily  with  .  The  New  ^Y’^ork  «-ale  is  tra  tender  shall  have  charge  of  all  repairs  Harold  Batcher,  Livemooi  Echo, 

the  issue  of  Dec.  7.  iv  'li  ,  nin!  ^,-,1  .  nt  cn,^'  on  tvpe-setting  machines  in  plants  of  four  f-  Kascovar,  Central  New,,  London. 

E  N  Strahl.  former  editor  of  the  d't'onally  a  pace-maker  in  newspaper  machines  or  ^nre  Jos.  Jlourgeo.s  ,  Pres_ae,  Montreal 


wage  negotiations.  . --  or  more.  f-  Williams,  Reuters,  Ltd.,  Loodoi 

South  Omaha  Sun.  will  be  publisher,  «  *  -o  sav  the  nnblishers’  Removing  present  restrictions  on  the  Lester  M.  Strauss,  Revista  de  Hacienda,  Mat. 

editor  business  manager,  and  advertising  '  I  ’  1  »  ■  ^11,  work  to  be  done  by  helpers  to  machine  ^iV’- 

onager;  Miss  Anna  J.  Strahl.  city  ed-  ^Z-^^^r^TllrSon  Dre.7  ?  W. 

itor ;  .A.  A.  Casteel,  circulation  and  class-  ,p.pmKliiia  the  union’s  •’^ndle  tools,  makes  repairs  or  adjust-  Armand  E.  Siei^r,  I.e  Havre  Eclair. 


nothing  remotely  resembling  the  union’s 


ified  manager:  William  Vaughn,  com-  ments  o.  T  M  Simons,’  De  Telegraaf.  Amsienb* 

1.  .n  .fT«.  ,he  publish,,,  ,roU '  ,3':™”'” 'blr.S  “•  £' 


Rueff,  Et^ress  de  Mulhouse,  Fo*t 
London. 
Belin* 

>aily 


ilot  been  appointed.  Mrs.  C.  S.  Roberts  '•  ‘^T--  tenders  or  machine  tenders’  helpers  shall  i^eopold  Grahame,  the  Financier,  Loi 

has  l)een  made  assistant  city  editor.  Joe  ,  -  ^  j  ■  accordance  with  the  Bureau  allowed  to  operate  machines  cast-  ^-l-J  ^“•'*><1“'!, 

B.,n.«in,  spur,  editor,  and  F.,el,u  On.*  'c«""''l“i„'8''6g„is!  !s  7“  ™  -•!“«  «">« 

head  of  the  womans  department  and  5. 
theater  editor.  The  policy  of  the  paper 

is  non-partisan.  For  day  work— $1-17  per  hour. 

Foreign  advertising  rates  85  cents  open.  For  night  work — ^$1.23  per  hour, 

local  $1.  Contract  rates  will  slide  down  For  third  shift — $1.30  per  hour. 


1  -  .,  .-  r  'a.-  '■  laconcc  I-cvy,  L’Ouest  Eclair,  Rennes,  Franet 

Making  the  ratio  of  apprentices  one  -----  -  -  >.  ..  • 


.  I.  Fukuda,  Tokyo,  Japan,  Asahi. 
to  every  ten  men  or  major  fraction  A.  Licberfield.  Agence  Havas.  . 

thereof.  The  present  ratio  is  one  to  Cracow,  Folud 

fifteen,  with  a  maximum  of  six  appren-  Lx  LS’i^y?’Lqnfo^Uon^“paris. 
tices  to  an  office.  .Arthur  Robb,  Editor  &  Published 


Editor  &  Publisher  for  December  15,  1923 


gridiron  club  dons  cap  and  bells 

AT  ANNUAL  BANQUET 

Present  Satires  and  Dramatic  Burlesques  Before  Government 
Officials  and  Publishers — Coolidge  Speaks — Brigham 
is  Elected  President  for  1924 


By  SAM  BELL 


and  Robert  Taft,  and  Richard  Qeveland. 

Among  the  out-of-town  newspaper  men 
who  attended  the  dinner  were:  Iheodore 
Alford.  Kansas  City  Star;  Max  Annen- 
l>erg.  Chicago  T ribune ;  Elbert  H.  Baker, 
Cleveland  Plain  Dealer :  Edward  S.  Beck, 
Chicago  Tribune ;  Curtis  Betts,  St.  Louis 
Post-Disi>atch ;  Col.  C.  B.  Blcthen,  Seat¬ 
tle  Times;  Ralph  11.  Booth,  Booth  Pub¬ 
lishing  Company  ;  Stuart  O.  Blythe,  The 
Country  Gentlenuui ;  Ben  P.  Poole, 


PACIFIC  TRADE  B(X)MS 
AS  JAPAN  BUYS 

Col.  Blethen,  Seattle  Times  Publisher, 
Reports  Era  of  Unprecedented 
Prosperity  In  Northwest 
— Wait  Russia’s  Trade 

Japanese  reconstruction  purchases  are 


Washington,  d.  c,  Dec.  lo.— 

President  Cotdidge,  members  of  his 
cabinet,  senators,  congressmen,  governors 
of  states,  and  prominent  bankers,  business¬ 
men  and  capital¬ 
ists,  to  say  noth¬ 
ing  of  12  sons  of 
former  presidents, 
listened  to  Grid¬ 
iron  Club’s  latest 
grilling  of  na¬ 
tional  affairs  car¬ 
ried  out  at  the 
December  dinner 
of  the  famous 


C1e\ eland  Dealer;  already  stimulating  business  on  the  Pa- 

hrown,  Indianaixilis  News;  Walter  J.  according  to  Col.  C.  B.  Ble- 

Christy,  I  ittsluirgh  t jazette- 1  lines  ;  then,  publisher  of  the  Seattle  (Wash.) 


But  President  Monroe  thought  out  a  very  luoiaiiaixiiis  .sews;  vvaucr  j. 

neat  device.  Christy.  Pittsburgh  t jazette- 1  lines ; 

It’s  hmds.  I  win,  and  tails,  you  lose,  al-  George  W.  Coombs,  Baltimore  Sun  ;Her- 


though  we  don’t  admit  it. 

Our  neighbors  on  the  Rio  Grande  can  never 

thus  outwit  it.”  KODert  J.  Giulililiy,  Literary  uigest ,  “American  products  and  materials  are 

.1  .  1  ■  T  Howard  l^vis.  New  lork  Tribune;  being  purchased  in  large  quantities  for 

^sore’^c^  be'^  '  arrtii  C.  Fairbanks,  Indiaiiapolis  Japanese  export,  but  even  the  present 

That  you  have  made  them  risk  their  lives  full  t,  "il’  Boston  Globe,  J.  total  is  far  below  the  ultimate  peak  of 

12  miles  out  at  sea.”  H.  ruray,  C lilted  Press;  Solomon  B.  buying.” 

^  ....  .  Griffin,  Springfield  Repubhean ;  ».I.  E.  When  relations  with  Russia  are  finally 

sea'oTscouh-”""'""'"’  “  Htiiiussy,  Boston  C.lobe;  Erie  C^Hop-  untangled,  Seattle  will  export  a  tremen- 


bert  Corey,  .Associated  Newspapers ; 
Robert  J.  Cuddihy,  Literary  Digest; 
Howard  Davis,  New  A’ork  Tribune; 


re  sun ;  tier-  I'iim-s,  vvho  this  week  visited  New  York 
Newspapers,  ^nd  Washington  on  business. 


12  miles  out  at  sea.”  H.  ruray,  C lilted  Press;  Solomon  B.  buying.” 

....  .  Griffin,  Springfield  Repubhean ;  ».I.  E.  When  relations  with  Russia  are  finally 

sea 'oT  Scouh;”""'"“‘"’  PI  ^  ^  •  St  Seattle  will  export  a  tremen- 

But  then  there  are’ no  risks  involved  when  no  ''K^l,  Pl^'B  thaler ,  Harvey  dous  volume  of  manufactured  goods  and 

one’s  on  the  watch.  n  ■  ■  li'Sham.  Des  Monies  Register ;  Frank  R.  raw  materials  to  that  nation.  Col.  Ble- 


There  was  a  time,  not  long  ago,  when  Britain  Kent,  Baltimore  Suii ;  David  Magowan,  {ben  believes 


organization  Sat¬ 
urday,  Dec.  8. 

Nothing  from 
the  recent  inva- 
W.  E.  BaiGHAM  Pennsyl¬ 

vania  .Avenue  by 
New  England  to  the  ruckus  caused  by  the 
progressives  in  Congress  was  overlooked, 
and  Secretary  Hughes’  cryptic  press  con¬ 
ferences  on  foreign  affairs  was  made  the 
butt  of  a  rimed  skit  which  took  the  dinner 
b)’  storm. 

W.  E.  Brigham  of  the  Boston  Tran¬ 
script  was  elected  president  of  the  Club 
for  the  ensuing  year;  J.  Fred  Essary  of 
the  Baltimore  Sun,  vice-president;  Harry 
J.  Brown,  Salt  Lake  Tribune,  was  re¬ 
elected  treasurer,  and  J.  Harry  Cunning- 


of  the  famous  But  Wayne  B.  Wheeler  threatened  me,  and  »o  '' astern  Newspaper  Lnion;  John  \V.  An  era  of  unprecedented  prosperity  is 
newsnaner  men’s  *  made  them  slaves.”  Maviiard,  Newark  News;  William  E.  now  being  enjoyed  in  the  Pacific  North- 

orpai^G^inn  Sat  RT"*"'  e  .  .  u  Baltimore  Sun;  James  Morgan,  v^.gst,  which  will  continue  through  1924, 

organiz^ion  Sat-  Now.  tell  us.  Mr  Spokesman,  please,  what  Boston  (ilobe;  Robert  R.  McCormick,  Col.  Blethen  reports. 

You  ga>e*'/i?m*what  h’e  wanted  most,  but  what  >  J*’*”.'  T-  McCutcheon,  “Manufacturing  plants  of  Seattle,  es- 

<1hI  he  give  Chicago  Tribune;  J.  A.  Parham,  Char-  pecially  the  lumber  mills,  are  working 

igh  Official:  lotte  Observer;  Joseph  Medill  Patterson,  three  shifts,  including  holidays  and  Sun- 

“He  Mjnt  .an  empty  oil  can,  which  contained  Chicago  Tribune;  Paul  Patterson,  Balti-  days,  to  keep  pace  with  orders,”  the  Se- 

But  *wc'’ can’t' *sTop  to  argufy;  so  why  the  *Bore  Sun;  W'.  J.  Pattison,  Scranton  Re-  attle  publisher  states.  “There  is  no  ‘red’ 

hell  dis,sent?  ’  publican ;  Loriiig  Pickering,  North  Amer-  menace,  nor  are  there  any  labor  diffi- 

But  1  must  close  this  conference.  It  is  a  ican  Newsjiaper  Alliance;  Ralph  Pulit-  cultics.” 

To  ulk''t.“Le'rin  whom  I  count  stupidity  zer.  New  York  Wj)rld;  Ogden  Reid,  New  Nothing  can  keep  Rattle  from  be- 
a  crime.  \oTk  Iriliunc;  Ralph  A,  Renaud,  New  coming,  next  to  New  lork,  the  greatest 

Your  amplified  conjectures,  cunningly  dis-  York  Tribune;  Kenneth  L.  Roberts,  Sat-  port  in  the  United  States,  Col.  Blethen 

May'‘“nirki  "c'lruth  belated;  but  they  hide  Orient  by  three  Of 

(fficial  arts.  Philadelphia  Public  Ledger;  .Allison  four  days  than  any  other  Pacific  Coast 

The  world  of  slight  attention  in  which  rumor  Stone,  Providence  Journal ;  Herbert  Bay-  port,  it  will  in  time  dominate  transpa- 

I  ,1...  to  mv  Hiitited  in-  Swope,  Ncw  York  World ;  S.  E.  cific  trade,  he  declares. 

*  "tervie^ws.”  ’  Tliomasoii,  Chicago  Tribune;  Charles  A.  The  Seattle  Times  publisher  loves  his 


waste  of  time 
To  talk  to  men  in 
a  crime. 


whom  I  count  stupidity  t"’ 

York  Triliunc;  Ralph  A,  Renaud,  New 


stalks  as  news. 

Is  not  my  work,  nor  due  to  my  diluted  in¬ 
terviews.** 

“The  Pilgrims  on  Pennsylvania  .Ave- 


VVebb,  .Asheville  Citizen;  Dean  Walter  profession. 

Williams,  president  of  the  Press  Congress  “There  are  only  two  things  I  cannot 
of  the  World.  do  on  my  newspaper — run  the  rotary 


elected  treasurer,  and  J.  Harry  Cunning-  ine  t  iigrims  on  rennsy i\ an  a  _ .  -  Williams,  president  of  the  Press  Congress  “There  are  on 

ham  re-electcd  secretary.  The  officers  nue  was  the  title  of  a  sketch  furnishing  World.  do  on  my  new 

with  Grafton  S.  Wilcox  of  the  Chicago  d  vehicle  for  a  play  on  presidential  can-  _  press  and  opera 

Tribune.  Walker  S.  Buel.  Geveland  Plain  didates  and  the  prominence  of  New  Eng-  rtponcirn  and  ’d  I  had  tin 

Dealer,  and  .Ashmun  N.  Brown  of  Provi-  landers  in  the  administration.  The  roll  EDITOR  S  SENTENCE  OPPOSED  them.”  he  says. 

dence  Journal,  will  act  as  the  Board  of  call  disclosed  Henry  Cabot  Lodge,  Secre-  -  peal  pie; 

Governors  of  the  organization.  tary  Weeks,  Frank  W.  Sterns,  close  ^r-  Canadian*  Rally  to  McLacklan,  Con-  comes  from  not 

Hardly  had  the  dinner  gotten  underway  sonal  friend  of  President  Coolidge,  Wil-  wicied  of  Seditious  Sneeeke.  various  processes 

when  the  presiding  officer,  Arthur  Sears  ham  M.  Butler,  National  Repubhean  P  {^  them 

Henning,  of  the  Chicago  Tribune,  the  re-  Committeeman  from  Massachusetts,  Sen-  The  sentence  of  two  years  in  prison  As  a  boy  Col 

tiring  president,  was  startled  by  the  ap-  ator  Moses  and  Senator  Brandegee.  After  imposed  on  J,  B.  McLachlan,  formerly  Minneapolis  as  a 

pearance  of  Mr.  High  Official  News  a  call  for  “Captain”  Coolidge  to  come  to  managing  editor  of  the  Labor  Herald,  of-  his  father  purch 


victed  of  Seditious  Speeches 

The  sentence  of  two  years  in  prison 


press,  and  operate  a  linotype  machine — 
and  if  I  had  time  I’d  still  like  to  learn 
them.”  he  says. 

“The  real  pleasure  of  the  profession 
comes  from  not  only  knowing  how  the 
various  processes  are  done,  but  in  being 
able  to  do  them  yourself,”  he  says. 

As  a  boy  Col.  Blethen  sold  papers  in 


i  as  a  wholesale  dealer.  When 
purchased  the  Seattle  Times 


pearance  of  Mr.  High  Official  News  a  call  lor  -  Lapiain  Looiiage  lo  come  xo  managing  eaiior  ot  tne  Laoor  iieraia,  oi-  his  father  purchased  the  Seattle  Times 

Source,  who  entered  surrounded  by  a  cciunsel  with  the  Pilgrims  as  to  how  they  hcial  organ  of  union  labor  m  eastern  in  1895,  he  entered  the  editorial  depart- 

group  of  eager  young  reporters.  One  of  might  remain  on  Pennsylvania  avenue,  Canada,  has  aroused  many  and  sustained  men  as  a  cub,  rapidly  rising  to  telegraph 
the  group,  addressing  the  official  as  Mr.  h'*  representative,  C.  Bascom  Slemp,  ap-  protests  through  Canada.  McLachlan  editor  and  later  to  managing  editor. 
News  Progenitor,  demanded  to  know  of  peared  pursued  by  Indians,  including  Big  was  _ convicted  of  seditious  speeches  and  “During  this  time  I  always  had  a 
“politics  and  persons,  of  treaties  debts  Chiefs  Magnus  Johnson,  Bill  Borah,  La  wnhngs.^  The  protests  have  been  sent  compelling  curiosity  regarding  every  de- 
and  war.”  to  which  the  High  Official  Follette  and  Hiram  Johnson.  Senator  to  the  minister  of  justice  of  Canada,  who  tail  connected  with  the  making  of  a 
News  Source  answered:  James  E.  Watson  appeared  dragging  a  is  expectM  to  suspend  the  sCTtence.  Me-  newspaper.  I  learned  photography  and 

“GLwi  f  .V  T  witch  known  as  the  Spirit  of  the  World  Lachlan  is  seeking  a  new  trial.  the  technique  of  the  dark  room.  Color 

am^  \vh“t  «n  1”"“  yoi  Court  and  Priscilla  came  also  as  the  “1^4  John  D.  Mcl^nald,  a  correspondent  for  work  then  fascinated  me.  and  I  learned 

all  today  to  clear  the  atmosphere?**  Nomination/’  gcttiiif^  off  her  famous  line  the  Worker,  a  Toronto  Communist  news-  to  make  plates  and  to  lay  color.  I  even 

Reporter:  about  “speaking  for  yourself,  John”  to  paper  has  been  acquitted  of  the  charge  of  learned  stereotyping.” 

“Oh.  Mr.  High  Official,  i;  it  true  that  Secretary  Weeks’  plea  in  behalf  of  “Cap-  uttering  seditious  remarks  and  writing  The  Seattle  Times  on  Dec.  2,  began 

«y  hTca^nilt^;?-*  •"  tain”  Coolidge.  seditious  articles  He  was  tried  in  Syd-  the  publication  of  a  Sunday  rotogravure 

High  Official;  “A  Midsummer  Night’s  Scream”  McDonald  was  arrested  soon  section,  the  third  on  the  Pacific  coast. 

‘  Y'ou  r«ally  mustn’t  quote  me,  for  rm  jumpy  showed  Henry  Ford  and  Miss  Democracy,  Moscow,  where  Qq\  Blethen  returned  to  the  west 

as  a  flea;  .1  ^  g _ ^  K,y  nc  affiliated  the  United  Mine  Workers  of  lat-  th?Q  wpeV 

If  some  one  must  be  indiscreet,  it  never  .  ^  A  \r  u  tn  wnr*  maritime  provinces  district  with  thc 

will  be  me.  and  fitted  with  a  donkeys  head,  to  wor-  „  ,  - 

So,  for  publication,  but  to  stay  your  ship  Miss  Democracy.  Both  awoke  dis-  •  ri-pre  * 


-  tell  you  confidentially,  the  French  bore  .  ,  ■  .i 

me  to  tears.”  about  the  \N  lute  House. 

Jiner;  Another  telling  stunt  was  brought  off 

***reln*  Vh’  ''■**^*  <1°  by  a  character  known  as  “Dr.  R.  E. 


Looney  Faces  Serious  Charges 


Attempts  Editor’s  Life 

Milton  Whites  is  under  $1,000  bond  on 
charge  of  assault  with  intent  to  commit 


really  think—  3“*"  by  a  character  known  as  Dr.  R.  E.  Looney,  formerly  editor  of  Rock  murder  following  an  attack  upon  Merres 

Is  there  a  foreign  policy,  or  just  a  lot  of  House,”  discoverer  of  scopolamiu,  the  Island  (Ill.)  News,  which  has  been  Rader,  mayor  of  Glasford,  Ill.,  and  editor 

truth  serum.  It  was  administered  to  closed  for  some  time  is  under  arrest  in  of  the  Glasford  Gazette.  Whites  is 

High  Official:  ~  '  .  ^  '  . 


Senator  Underwood,  of  Alabama ;  George  Mexico  on  warrants  charging  charged  with  having  fired  shots  at  the 

rcrti'ain*'*'*  cau‘'on  and  E.  Brennan,  Democratic  “boss”  of  Illi-  automobile  theft,  murder,  conspiracy  to  editor  while  he  was  in  his  office,  after 

Just  as  a  private  citizen,  with  no  official  taint,  nois ;  Speaker  Machold,  of  the  New  York  murder,  violation  of  the  Dyer  act  against  the  Gazette  had  opened  a  campaign  . to 

My  aiuwer  is  as  follows:  The  world’s  a  Assembly;  Rep  Longworth,  majority  interstate  traffic  of  an  automobile  and  close  soft-drink  bars. 

w.  mess,  ....  t  House  leader,  and  Senators  Pat  Harri-  other  allexied  crimes  Loonev  disao-  ^ 

we  cannot  mive  too  swiftly,  but  must  hasten  ^  •  •  it  t’'  ..  iniici  diicKcru  v.iiiiic:!».  L.A.n,iucy  uisap- 

as  in  chess.  son,  of  Mississippi,  and  James  E.  Watson,  peared  from  Rock  Island  in  1922  during  u  tr  rut  r«  •  m  w* 

The  Johnsons  rave,  the  Borahs  howl,  the  of  Indiana.  The  Strength  of  the  serum  afj  investigation  of  vice  and  gambling  ***  irm  er*  sinett  e 


L  nclerw  oods  accuse ; 


Bui. ;ves:  wrh;ve“To^;;olicy.  excepting  Mr.  was  alleged  to  Girdharlal  V.  Sanghvi,  general  mer- 

llughes.”  ’  ’  Harrison  and  Watson,  the  former  pre-  have  lieen  responsible.  Looney  is  said  chants  and  commission  agents  of  Bom- 

ReMrter:  dieting  a  Republican  victory  in  J924,  a  to  own  a  20,000  acre  ranch  in  Rio  Arriba  bay,  India,  have  announced  the  establish- 

‘I’d  like  to  have  you  say,  sir,  if  McCormick's  victory  the  party  was  clearly  entitled  to  county  New  Mexico.  It  is  said  that  ment  of  a  special  department  for  supply- 
Are  %V*a  litophagi  or  is  that  word  taboo’”  magnificent  record,  and  the  latter  Looney  will  fight  every  effort  to  compel  ing  Indian  commercial  news  to  news- 


Hi.^h  Official: 


predicting  the  nomination  of  Senator  Hi-  his  return  to  stand  trial 


I  cannot  deal  with  persons  who  refer  to  me  f^ni  Johnson.  .  - 

in  malice.  Among  the  speakers  were  the  Presi-  _  „  _  r-  .  u  u 

WaJl'ace”*  ^  Colonel  George  Harvey.  Senator  P*P*'’  Co*»t  Branch 

tportfr:  Magnus  Johnson,  (^vernor  Pinchot.  of  Blake,  Moffitt  &  Towne,  pioneer  paper 

“Please  tell  us,  Mr.  Source  of  News  the  Pennsylvania,  and  Dr.  Harry  A.  Gar-  dealers  of  the  Pacific  Coast,  opened  a 
...x  would  like  to  know  ’  field,  who  spoke  for  the  sons  of  presidents  branch  house  at  Santa  Rosa,  C^al.,  Oct.  1. 


papers  and  business 
throughout  the  world. 


organizations 


To  Build  $3,000,000  Paper  Plant 

Great  Lakes  Pulp  and  Paper  Company 


world  would  like  to  know  ’  field,  who  spoke  for  the  sons  of  presidents  branch  house  at  Santa  Rosa,  C^al.,  Oct.  1.  will  erect  a  $3,000,000  paper  plant  at  Fort 

Moll/'*'’”  opinion  of  the  Doctrine  of  and  former  presidents  present ;  John  and  F.  W.  Unthank,  for  many  years  connected  William,  Ont.,  to  be  completed  and  in 
High  Officii  Calvin  Coolidge,  Jr.;  James  R.,  Irving  with  the  sales  department  of  the  concern,  operation  within  a  year.  The  plant  will 

'T  really  can’t  commit  myself  to  anything  McD.,  and  Abram  Garfield;  Theodore,  has  been  appointed  manager  of  the  new  have  a  capacity  of  1(X)  tons  newsprint 

P«ciae.  .Archie,  and  Kermit  Roosevelt;  Charles  branch.  daily. 
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FORTY  NEWSPAPERMEN  ANSWER  ROLL 
IN  PRESENT  CONGRESS 


Beacon  Journal  and  Nestor  Montoys  of 
Altniquerciue.  N.  M.,  editor  of  La 
Bandera  Americana,  a  Spanish  language 
newspaiRT. 


KING  ALFONSO  TO  OPEN 
WORLD  PRESS  MEET 


Profession  Well  Represented  in  Both  Senate  and  House  Survey 
Shows — Hitchcock,  New,  and  Watson  Pass,  While 
Dill  and  Bruce  Come  in 


PREPARING  FOR  G.  O.  P.  MEET 


News  Services  Pick  Headquarters  fo.‘ 
Republican  Convention 


Congress  Executives  Gather  in  New 
York — Dean  Williams  to  Appoint 
Program  Group  —  Extend 
Sympathy  to  Japan  Press 


By  SAM  BELL 


With  the  date  just  set  this  week  as 
June  10,  for  the  Republican  Convention 
WASHINGTON,  D.  C,  Dec.  13.— The  founder  and  president  of  Luce’s  Press  Oeveland  O.,  news  services  have  al- 
^  Sixty-eighth  Congress  boasts  of  Clipping  Bureau.  ^‘arted  making  arrangements  to 

Robert  H.  Clancy,  Detroit,  served  as  a 


more  than  the  usual  number  of  editors, 
publishers,  newspaper  and  advertising 
men  who  find  their  way  into  the  national 
legislature. 

Although  the  Senate  lost  Gilbert  M. 
Hitchcock  of  Nebraska,  publisher  of  the 
Omaha  World-Herald  in  the  election  of 
1922,  Harry  New  of  Indiana  formerly  of 
the  Indianapolis  Journal,  who  was  de¬ 
feated  in  the  primary,  and  Tom  Watson 
of  Georgia,  newspaperman  and  magazine 
editor  who  died  more  than  a  year  ago, 
it  has  two  new  members  who  have  been 
actively  engaged  in  newspaper  and  literary 
work.  Senator  C.  C.  Dill  of  Washington, 
a  former  member  of  the  House  was  one 
time  reporter  and  editor  on  the  Spokane 
Spokesman  Review  and  other  western 
newspapers.  Mr.  Dill  succeeds  Miles 
Poindexter  who  since  his  defeat  has  been 
made  American  Ambassador  to  Brazil. 

While  not  a  newspaperman,  William 
Caliell  Bruce,  the  new  senator  from  Mary¬ 
land  succeeding  Joseph  1.  France,  is  the 
autlior  of  a  Life  of  Benjamin  Franklin 
and  other  works. 

Henry  Ashurst  of  .\rizona,  who  lays 
claim  to  experience  in  the  profession  in 
his  youth  remains  in  the  Senate  along 
with  Senator  Capper  of  Kansas,  Senator 
Edge  of  New  Jersey  and  others  to  uphold 
the  newspaper  game  in  the  Upper  House 


of  Congress.  Among  the  senators  are 

Medill  McCormick  of  Illinois,  who 
lists  himself  in  the  Congressional  Direc¬ 
tory  as  “writer  and  farmer,”  but  whose 
connection  with  the  family  publishing  the 
Chicago  Tribune  is  well  known. 

George  Higgins  Moses  of  New  Hamp¬ 
shire,  editor  of  the  Concord  Evening 
Monitor,  1893-1918. 

Edwin  Freemont  Ladd,  of  North 
Dakota,  publisher  of  the  Sanitary  Home 
and  North  Dakota  Farmer  for  five  years. 

Frank  Lester  Greene,  of  Vermont,  edi¬ 
tor  of  St.  Albans  Messenger,  18^1  to 
1899. 

Carter  Glass  of  Virginia,  owner  and 
publisher  of  morning  and  evening  news¬ 
papers  in  Lynchburg,  Virginia. 

The  newspapermen  in  the  House  as  set 
forth  in  the  newest  edition  of  Congres¬ 
sional  Directory  with  their  present  and 
past  connections,  are  as  follows : 

Guy  U.  Hardy  of  Colorado,  at  present 
editor  and  publisher  of  the  Canon  City 
Daily  and  Weekly  Record. 

E.  Hart  Fenn,  of  Wethersfield,  Con¬ 
necticut,  formerly  reporter  on  the  Hart¬ 
ford  Post,  and  reporter,  city  editor,  state 
editor,  special  and  editorial  writer  on  the 
Hartford  Courant. 

William  David  Upshaw,  Atlanta, 
Ga.,  founder  and  publisher  of  the  Golden 
Age,  a  periodical  devoted  to  prohibition. 

Cyrenus  Cole,  Cedar  Rapids,  la.,  con¬ 
nected  with  the  Iowa  State  Register,  Des 
Moines  from  1887  to  1889,  and  from  1898 
to  1821  with  the  Cedar  Rapids  Republican 
and  Times.  Mr.  Cole  at  present  is  owner 
and  publisher  of  the  Republican  and 
Times. 

Daniel  R.  Anthony,  Jr.,  Leavenworth, 
Kans.,  whose  biography  in  the  Congres¬ 
sional  Directory  says  has  been  “engaged 
in  newspaper  work  all  his  life.” 

Homer  Hoch  of  Marion,  Kan.,  who  put 


rejKirter  on  Detroit  newspapers  for  three 
years  before  becoming  secretary  to  a  con¬ 
gressman. 

Louis  C.  Crampton  of  Lapeer,  Michi¬ 
gan,  editor  and  publisher  of  the  Lapeer 
County  Clarion. 

Harold  Knutson  of  St.  Cloud,  Minn, 
formerly  publisher  of  the  Royalton 
Banner  and  Foley  Independent,  later  as¬ 
sociate  editor  of  St.  Cloud  Daily  Journal- 
Press. 

Scott  Leavitt.  Great  Falls,  Mont.,  “did 
newspaper  work  in  Oregon  in  1901  and 
1902.” 

Edgar  Howard  of  Columbus,  Nebr., 
has  this  to  say  regarding  his  newspaper 
experience  ‘  ' 

Nebraska,  liolding  contemporaneously 
the  higher  office  of  editor  of  a  country 
newspaper,  and  still  in  that  estate.” 

Francis  F.  Patterson,  Jr.,  of  Camden, 
N.  J.,  formerly  editor  of  the  Camden 
Daily  Courier. 

Isaac  Bacharah,  newspaper  owner,  At¬ 
lantic  City. 

Charles  1.  Stengle  of  Brooklyn,  editor 
of  the  Norfolk  (V’a.)  Dispatch  1899- 
1900  and  Fredericksburg  (Va.)  Free 
Lance  1901-1902. 

Sol  Bloom,  New  York  City,  reporter 
on  San  Francisco  papers. 


cover  this  important  political  assemblage 

The  International  News  Service,  ac¬ 
cording  to  E.  Barry  Faris,  news  manager, 
will  make  its  headquarters  at  the  Hol- 
landen  Hotel,  which  will  also  be  the 
Republican  stamping  ground.  I.  N.  S. 
will  place  about  20  men  in  the  field.  W. 
S.  Brown  of  the  Chicago  office,  is  now 
in  Cleveland  making  arrangements  for 
the  Hearst  organization. 

Fred  Ferguson,  vice-pre.sident.  United 
Press,  will  take  charge  of  that  associa¬ 
tion’s  army  of  writers,  which  will  num- 
Ix-r  about  18,  including  well-known  U.  P. 
newspapermen.  Hugh  Baillie.  Larry  Mar¬ 
tin,  Mob  Bender,  and  Ray  Clapper.  The 


U.  P.  also  has  its  headquarters  at  the 
lieutenant  governor  of  •  Hollanden. 

The  Associated  Press  is  waiting  until 
the  coming  Tuesday  to  decide  upon  its 
headquarters.  The  A.  P.  will  have  about 
30  representatives  at  the  meet. 


NEW  MAGAZINE  LAUNCHED 


“McNaught’t  Monthly”  Will  Not  Take 
Life  Too  Pessimistically 


.\nthony  J.  Griffin,  New  York  City, 
editor  and  publisher  of  Bronx  Independ¬ 
ent. 

Charles  Laban  Abernathy,  New  Bern, 
N.  C,  founder  of  the  Beaufort  (N.  C.) 
Herald. 

William  C.  Hammer,  Ashboro,  N.C., 
once  editor  and  publisher  of  the  Ash¬ 
boro  Courier.  Isaac  D.  Sherwood, 
Toledo,  O.,  formerly  connected  with  the 
Toledo  News- Bee. 

Everette  B.  Howard,  of  Tulsa,  Okla. 
a  printer  and  newspaper  publisher  in  his 
youth. 

M.  Clyde  Kelley,  Edgewood,  Pa.,  presi¬ 
dent  of  the  Braddock  (Pa.)  News. 

William  Williamson,  of  Oacoma,  S. 
D..  edited  a  country  newspaper  in  Lyman 
County. 

Joseph  Jefferson  Manfield  of  Colum¬ 
bus,  Tex.,  was  one  time  editor  of  the 
Columbus  (Tex.)  Colorado  Citizen. 

■•Mbert  Johnson,  of  Hoquiam,  Wash., 
formerly  connected  with  the  St.  Louis 
Cilobe-Derriocrat,  Washington  Post,  New 
Haven  Regi.ster,  Tacoma  Daily  News 
and  Seattle  Times. 

James  Alfred  Taylor  of  Fayetteville, 
W.  \'a.,  is  a  printer  and  newspaper  pub¬ 
lisher  by  profession,  began  his  career  as 
printer  in  I  ronton,  O.,  continued  as  a 
jniblisher  of  Democratic  newspapers  in 
Greenbrier  County,  W.  Va.,  and  was  edi¬ 
tor  of  The  Pick  and  Shovel  at  the  time 
of  his  election  to  Congress. 

Stuart  F.  Reed,  of  Clarksburg,  W.  Va,, 
was  editor  of  the  Clarksburg  Telegram 
for  8  years. 

Victor  L.  Berger  of  Milwaukee,  editor 
of  the  Milwaukee  Leader. 

Hu'liert  Haskell  Peavey,  of  Washburn, 
Wis.,  editor  and  publisher  of  a  weekly 
newspaper. 

Two  newspaper  men  who  held  places 
in  the  Sixty-seventh  Congress  but  were 


V.  V.  McNitt,  is  editor  and  pub¬ 
lisher  of  a  new  magazine,  “McNaught’s 
Monthly,”  an  “independent 
view. 


King  .\lfonso  will  open  the  Press  Con¬ 
gress  of  the  World  convention  on  May 
23,  1925,  in  Seville,  Si>ain,  Dean  Walter 
Williams,  president  of  the  Congress,  an¬ 
nounced  in  New  York  this  week  follow¬ 
ing  a  meeting  of  the  executive  committee. 

Preparation  of  the  program  for  this 
meeting  was  placed  in  the  hands  of 
President  Williams,  who  stated  that  he 
would  appoint  a  committee  to  advise  and 
assist  him.  Subjects  which  are  now  to 
the  fore  as  topics  for  discussion  include 
news  communications,  new  conditions  of 
communication  brought  about  by  the 
development  of  radio,  and  the  renaissance 
of  censorship. 

.\  resolution  of  sympathy  for  the 
Japanese  newspaper  men  who  suffered  in 
the  recent  earthquake  was  i>assed  by  the 
committee. 

K.  Sugimnra,  foreign  editor  of  the 
.\sahi  Shimbun,  Tokyo,  Japan’s  repre¬ 
sentative  of  the  executive  committee,  m  a 
letter  read  to  the  committee  explaining 
his  absence  from  the  meeting,  related  one 
of  the  most  poignant  stories  of  tragedy 
that  has  come  from  the  stricken  area. 

Mr.  Sugimnra.  at  work  in  the  Asahi 
office  when  the  earthquake  occurred,  es- 
caiK'd  unhurt  and  on  returning  to  his  home 
at  Omori  found  it  also  undamaged.  His 
two  sons,  18  and  16  years  old,  were  in  a 
Tokyo  hospital,  recovering  from  a  trifling 
illness,  and  his  search  for  them  in  the 
ruined  city  disclosed  that  both  had  perish¬ 
ed  in  the  fire.  The  corpse  of  the  older 
informal,  re-  boy  was  found  near  the  bed  of  his  younger 
dealing  brother,  indicating  that  he  had  been  over- 
with  the  realities  taken  by  the  flames  in  attempting  a  rescue, 
but  disinclined  to  Mr.  Sugimura’s  other  son,  the  eldest,  died 
take  life  too  pessi-  last  year. 

mistically,”  the  No  choice  has  yet  been  made  by  the 
first  number  of  executive  committee  of  a  successor  to  the 
which  is  dated  late  President  Harding,  as  honorary  presi- 
January,  1924.  dent  of  the  Congress,  a  post  to  which  he 
was  elected  at  the  1921  Honolulu  con¬ 
vention. 


first 

Mr. 

has 


V.  V.  McNitt 


F.  M,  Knowles 
is  associate  edi¬ 
tor. 

In  the 
number, 
McNitt 
gathered  together 
a  gay  company 
of  newspaper 
writers.  Among 
Samuel  G.  Blythe 
political  writers ; 


REPORTERS  SAVE  REPUTA’HONS 


So 


Say*  Daniels,  in  Speech 
Louisiana  Students 


Before 


the  contributors  are : 
and  Mark  Sullivan. 

Walter  Prichard  Eaton  and  Burns 
Mantle,  dramatic  critics ;  Allen  Nevins, 
editorial  writer  and  book  reviewer.  New 
York  Evening  Post ;  Zoe  Beckley, 
feature  writer.  New  York  Evening  Mail ; 
Fred  C.  Kelly,  newspaper  man  and  maga¬ 
zine  writer,  and  Will  Rogers. 

Mr.  McNitt  is  president  of  the  Mc- 


“If  journalists  were  to  print  everything 
public  men  say,  most  of  them  would  soon 
go  back  into  private  life.” 

Josephus  Daniels,  former  secretary  of 
the  navy,  and  a  newspaper  man  of  long 
standing,  made  this  declaration  to  mera- 
liers  of  the  journalism  classes,  Louisiana 
State  University,  recently. 

Daniels  gave  his  opinion  that  news  writ¬ 
ing  that  is  not  literature  is  not  worth 
while,  and  not  journalism. 

“Journalism  is  a  hard  calling,”  he 


Naught  Syndicate,  Inc..  New  York,,  warned.  “It’s  like  a  woman’s  task— 


formerly  the  Central  Press  Association. 


“CRITICISM  MADE  A.  P.”— STONE 


Former 


Organization  Chief  Guest  of 
Honor  at  Dinner 


himself  down  as  “an  editor  and  lawyer.”  defeated  for  re-election  were  William  O. 


Maurice  H.  Thatcher,  Louisville,  Ky  , 
who  spent  his  early  life  in  a  newspaper 
office. 

.'Vrthur  B.  Rouse.  Burlington.  Ky..  edi¬ 
tor  and  publisher  of  the  Boone  County 
Recorder. 

Riley  Joseph  Wilson,  of  Harrisonburg. 
La.,  editor  of  Catahoula  News  from  1898 
to  1904. 

James  A.  Gallivan.  South  Boston,  once 
a  reporter  on  the  Boston  Globe. 

Roliert  Luce  of  Waltham.  Mass.,  a  re- 


.\tkeson  of  Butler,  Mo.,  and  Qinton  T. 
McArthur,  formerly  a  reporter  on  the 
Portland  Oregonian  and  with  Portland 
office  of  the  Associated  Press.  Two 
others  were  defeated  in  their  primaries 
Ben  K.  Focht  of  Lewishurg,  Pa.,  presi¬ 
dent  of  the  Saturday  News  Publishing 
Company  and  Anderson  H.  Walters  of 
Johnstown,  Pa.,  publisher  of  the  Johns¬ 
town  Tribune.  Two  newspaper  members 
of  the  former  House  who  were  candi¬ 
dates  for  re-election  were  Charles  L. 


porter  on  the  Boston  Globe  and  later  Knight.  Akron,  O.,  publisher  of  the 


Melville  E.  Stone,  former  head  of  the 
.-\ssociated  Press,  was  guest  of  honor 
Dec.  12,  at  a  dinner  given  by  the  Kanka¬ 
kee  County  Society  in  New  York. 

Ample  criticism  brought  about  the  suc¬ 
cess  of  the  Associated  Press,  to  which 
he  has  devoted  much  of  his  life,  Mr. 
Stone  declared  in  a  speech.  He  said  he 
considered  newsgathering  a  great  public 
service  because  newspapers,  with  the  mo¬ 
tion  pictures,  are  the  great  agents  of 
communication. 

“When  you  realize  that  only  5  per 
cent  of  the  world’s  population  knows 
what  our  civilization  is.  or  cares  to  pre¬ 
serve  it,  you  can  see  why  I  regard  inter¬ 
communication  of  supreme  importance  in 
preserving  world  peace.”  he  concluded. 

David  Sassen,  Brooklyn  Standard 
Union,  long  associated  with  Mr.  Stone, 
was  another  speaker. 


new  vision. 


Women  Ask  “Worth  While  News’ 


never  done.  You’ve  got  to  be  on  the  run 
all  the  time,  finding  news.  .And  the  best 
story  you’ll  ever  write  you’ll  stumble  on 
when  you  least  expect  it. 

“Most  of  the  world’s  men  and  women 
have  a  hard  time  of  life.  Most  of  them 
have  a  struggle  to  earn  barely  their 
daily  bread.  .And  others,  though  better 
off,  stilt  are  weighted  down  by  business 
cares,  and  life  is  nothing  but  monotony 
for  them.  It  is  our  privilege,  our  op¬ 
portunity,  to  lift  such  people  out  of  them¬ 
selves  and  give  them  new  points  of  view 
and 


The  “worth  while  news  of  the  da/ 
was  demanded  by  a  resolution  adopted 
Dec.  1,  by  the  Woman’s  Oub  of  Sioux 
City,  la.  Use  of  heavy  type  in  telling 
the  news  was  strongly  criticized.^  _  The 
resolution  urged  all  citizens  to  join  in 
an  effort'  to  encourage  a  higher  type  of 
“clean  and  constructive  journalism”  and 
scored  stories  of  crime  and  tragedy.  “ 
was  in  line  with  similar  action  taken  at 
the  mid-biennial  council  of  the  Federa¬ 
tion  of  Women’s  Clubs,  Atlanta,  Ga. 
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CHRISTMAS  GIFT  SUBSCRIPTION  PLAN  Back  to  tile  Southeast,  we  tiiul  a  good  their  friends  in  the  Elast,  and  that  these 

__  — word  for  the  Christmas  gift  plan;  editions  can  be  purchased  at  the  regfular 

LEAVES  CIRCULATORS  COLD  c  have  for  a  number  of  years  mailed  price,  plus  actual  postage,  all  wrapped 

out  a  form  letter  with  all  notices  of  sub-  and  stamped  and  ready  to  mail.  Would 
I  f  »»/  1  ft  •  r-k  n  I  y.  1  j  sfription  expiration,  making  the  sugges-  then  have  a  bunch  of  special  wrappers 

“Good  Idea  But  It  Won  t  Work,  ’  is  One  Reply  to  Colorado  tion  that  a  year’s  subscription  would  be  printed  leaving  lines  for  address  with  a 

Man’s  S.  O.  S.— Brother  Workers  Offer  and  the  returns,  suitable  drawing  and  caption  in  the  upper 

though  small,  have  been  well  worth  the  left-hand  corner  of  the  wrapper.  Antici- 
Mftny  SUDStltutc  lacft$  undertaking.  W  e  expect  to  continue  pate  as  nearly  as  possible  the  number  of 


Man’s  S.  O.  S.— Brother  Workers  Offer  and  the  returns,  suitable  drawing  and  caption  in  the  upper 

though  small,  have  been  well  worthy  the  left-hand  corner  of  the  wrapper,  .\ntici- 
Many  Sunstltute  Ideas  undertaking.  VV  e  expect  to  continue  pate  as  nearly  as  possible  the  number  of 

practice  this  year.  The  success  of  paj^rs  you  will  require  and  have  your 

W/ILL  A.  BUTLER  is  a  circula-  the  ‘Baby  Peggy’  walking  and  talking  *hc  thing  depends  a  great  deal,  of  course,  niail-room  force  wrap  these  papers  in 

W  tion  manager.  A  good  one,  say  fel-  dolls  bought  from  A.  L.  Lindley,  Rich-  ?”  P“'‘  o*  ‘‘J®  advance.  Then  arrange  several  places 

low  circulators  who  know  his  work  for  mond  Hill,  N.  Y.  They  cost  us  ^.75  moment  you  hit  the  subscriber.  down-town,  either  by  establishing  stands 

the  Colorado  Springs  Gazette  and  Tele-  each.  This  doll  is  an  exact  replica  of  the  Maybe  we  duln  t  use  it  right  last  on  the  mam  corners,  or  in  cigar  and  drug 
in-aoh.  He  can  combine  a  sales  talk  and  famous  ‘Baby  Peggy’  of  the  movies,  comments  an  Iowan,  wbo  re^rts  stores,  etc.,  where  these  papers  could  be 

a  speech  so  that  the  force  of  neither  is  which  makes  it  possible  to  use  the  tie-up  from  his  last  Christmas  purchased.” 

lost  according  to  members  of  the  I.  C.  with  movie  houses,  showing  the  ‘Baby  cnort.  We  worked  it  with  an  adver-  Temporary  increases  can  be  secured  as 

M.  A.,  who  heard  him  call  the  association  Peggy’  pictures.”  ^arantwing  to  ^Ir.  Butler  suggests,  says  a  Californian, 

to  meet  in  his  home  town  next  year  or  More  hardheaded  advice  comes  from  paper  w  that  it  would  arrive  “About  the  middle  of  Decenier,  we 

the  year  after.  He  may  win  it  yet.  a  fellow-mountaineer  :  possible  to  Christmas  Day  and  circularize  towns  and  cities  telling  people 

“  _  ^  •  .  xA  _ I  _  •  .L.  1 _ .  1 _ .  also  with  a  Christmas  card  statinsr  who  _ i _ _ t _ .1 _ _ .u- _ - 


doubtedlv  does,  he  got  a  surprise  when  any  city  can  have.  With  this  idea  in  xx,  Christmas  gitt  to  some  triend  in  the  tasl. 

he  was  called  into  the  boss’s  office  a  few  view  go  after  the  Chamber  of  Commerce,  "ot  in  the  volume  one  would  expect.  In  brings  ready  response.  Our  subscrip- 
days  ago.  He  thought  sure  enough  he  civic  organizations,  factories  and  leading  ot  a  side  issue  than  a  price  for  three  months  is  $3.25. 

was  eoing  to  get  a  raise  of  $500  expense  business  men  of  the  community.  Have  campaign.  ,  Then  again,  our  holiday  issues  are  put 

money  and  orders  to  take  a  vacation.  No  them  send  your  Sunday  paper  for  one  The  next  on  top  of  the  pile  is  from  a  different  portions  of  town, 

such  luck.  to  out-of-town  people  with  the  idea  »  obtained  very  trapped  and  ready  for  mailing  and  we 

What  happened  was  that  the  boss  or-  of  interesting  them  in  Colorado  Springs.  ,  ,  ,  dispose  of  some  25,000  or  30,000  in  thi» 

dered  an  increase  of  1,000  average  Sun-  This  idea,  with  the  frills  and  side-kicks  .  We  have  about  260  dealers  here,  .. 

day  circulation  Jajfry  1-  That  A^  eS^f  tls?  places"7e  iSt"? smaU  »  Boston  veteran  comes  the  sage 

was  a  job.  How  big  a  job  It  ^  S  here^  another  “did  vou  ever  artificial  Christmas  tree,  which,  in  quan-  advice  that  the  only  true  way  to  increase 

told  several  score  of  hts  fellow  c^cula-  ..  Cou.Ue^rner  outs  ‘'‘y.  cost  us  about  11  cents.  Upon  it  we  circulation  is  to  make  a  better  paper  than 

tion  men  in  an  S.  O.  S.  he  sent  for  help  thii  wiv-  ^  Southerner  puts  appropriate  Christmas  card,  in-  the  other  publisher  s. 

in  his  problem .  1  r  l  vitine  the  oublic  to  send  our  oublication  To  lift  circulation  on  a  plan  such  as 

“'There  isn  tjnuch  chance  to  put  on  an  Did  you  ever  think  of  bwsting  your  .  £  j  j  Christmas  gifts  We  y®tt  propose,”  this  man  declares,  “would 

?oum7y  towns  through"  sails' in  X  rTst  also  sup^S  dealerT  w^  cost  ?uit^a  sum  of  money,  and,  one  thing 

ready  have  a  little  better  ^n  10,(^  cir-  country  towns  through  Mies  in  the  resi-  ,  .  -i^  .  .u  -on  receiving  more,  people  who  buy  the  paper  and  have 

culahon  in  a  town  of  32,000  population,”  f-Ual  sections  ?  J",?-  Ihe  i"per.  Tellbg  "him  Ta^^u^TS?  it  left  at  their  d^r  o"n  SunTys  read  and 

he  wrote.  o  there  are  several  thousand  .New  Christmas  present,  serving  immediately  mail  it  off  to  some  friend  in 

‘So  one  of  my  ideas  is  to  have  all  of  ^ork  and  Jacksonville  papers  sold  every  constant  daily  reminder  of  the  giver  the  country.  You  would  run  against 

the  home  folks  send  a  Sunday  paper  as  Sunday  morning  in  the  residential  sec-  Ts  yc^r  dealers  are  more  of  this  than  you  have  any  idel  of.” 

a  Christmas  present  to  a  friend  or  rela-  tion.  Out  of  this  number  I  doubt  if  lOc  me  next  yrar.  as  y^  “Never  tried  the  Christmas  stunt  ”  re- 

the  in  anothe^r  city.  I  believe,  that  this  more  than  500  are  sold  in  the  business  .l^ng  Tese  hnerin  yo^^^^  plies  a  PeinsylvTniam  ^ 

M  street  il  cX^r^^  "  paplr.  ^th  a  cou^^^^^^^  had,  with  unprofitable  results'!  He  has 

glTiJ  of  America^nJ  oil  top  of  Iha't  ’’The  New  York  World  and  the  Herald  ^  your  present  subscri^rs.”  ^ll^^wIng’L^rl^fi'as 

it  will  be  the  source  of  increased  cir-  through  their  local  agents  have  offered  Very  fair  results  of  this  character  ^  dav  in 

culation  revenue  for  the  month  of  De-  boys  a  two-wheel  push-cart  for  a  very  are  reported  froni  Michigan  by  a  circu-  .^e  year  to  aXerrise  £  thll 

cember  in  years  to  come  if  made  an  an-  small  effort,  these  carts  to  be  used  in  ation  manager  who  has  tried  his  plan  for  thev 

I  .a'nt  to  profit  bv  your  expojieme  and  The  South  »  heard  from  again,  with  'fr™'  classified  advertising,  and  m 
make  it  a  success  from  the  start.”  another  bellringer:  this  column.  I  usually  have  one  or  two  ‘“..J 

.\nd  what  was  the  answer?  “We  have  what  we  call  Post-Card  Day  items  such  as  you  mention  to  hire  an  advertising  agency  in  town  to 

First,  the  S.  O.  S.  brought  a  prepon-  in  September  of  each  year.  On  this  day  Then  an  Ohioan,  vvho  has  no  Sunday  J' radffis'lf "so*  Lw  *T?!i 
derant  opinion  that  newspapers  can’t  vve  endeavor  to  have  real  estate  con-  paper,  approves  the  idea  of  out-of-town  papers  within  a  radius  of  50  miles.  The 

make  money  by  encouraging  readers  to  cems  and  private  individuals  send  out  as  Ki^‘  circulation  and  gives  this  suggestion  ropy  “'w^ys  featured  the  big  things  wc 

make  Christmas  gifts  of  a  subscription  to  many  copies  of  our  paper  as  possible  to  for  making  it  useful;  Ts  ?omi> on 

their  friends.  Many  of  the  circulation  tbeir  friends  in  the  north.  \ear  before  “Run  a  special  column  in  the  Sunday  “ 

men  responding  admit  that  they  have  the  editorial  dejwrtment  featured  paper,  headed  “Interesting  Facts  About  “  worked.  Wherever  we  ad- 

never  tried  it,  but  those  who  have  so  ex-  Post  Card  Day  by  putting  out  a  fifty-fifty  Interesting  People.”  gathering  as  much  s^s  advanced, 

perimented  generally  indicate  that  they  paper  as  a  special  edition.  All  pictures  data  on  citizens  in  all  walks  of  life  with-  ,  ”  ^^^^iJcotiSi  advice  comes 

did  not  get  even  their  bait  back.  '  contained  in  this  large  edition  were  post-  out  telling  them  definitely  j'ust  what  Sun-  Missouri  Valley: 

One  Missouri  circulator  says  that  he  oard  size.  We  sold  something  like  10,000  dav  their  own  write-up  will  appear.  You  „  ^"e  natural  place  for  the  gening  and 

hasn't  used  the  Christmas  gift  plan,  but  extras.  At  present,  we  are  running  a  might  also  start  a  number  of  Sunday  Sunday  paper  to  circulated  is  in  the- 

offers  another  “just  as  good.”  '  special  advertisement  requesting  people  paper  ‘success’  stories,  with  art,  on  folks  near-by  towns,  and  if  you  do  not  have  a 

“\Ve  use  the  annual  bargain  day  prop-  *9  the  paper  to  their  friends  in  the  who  arc  not  ‘native  sons.’  but  settled  in  boy  m  each  of  these  towns,  you 

osition.  putting  on  our  bargain  dav  the  North  for  one  month.  We  have  had  quite  Colorado  Springs  and  became  successful.  overlooking  a  field  of  aevelopment. 
first  Saturday  in  January.  The  adver-  a  number  of  these  subscriptions.”  .Ml  such  folks,  of  course,  would  want  service  direct  to 

tising  is  done  in  December,  the  heaviest  Now  from  Southern  California :  everyone  in  the  old  home  town  to  read  the  door  and  this^^will  get  business  where 

of  which,  for  the  last  round,  is  made  in  “''e  have  a  fancy  .wrapper  which  we  these  special  articles.”  noffimg  else  will.  .  •  rt 

the  week  between  Christmas  and  New  f'^Rtiliii'ly  on  our  Sunday  issue  and  More  good  advice  from  the  region  of  Constructively  ^itical  also  is  this  Pa- 
Year’s,  when  the  farm  folks  have  plenty  quite  a  number  of  our  down-town  news-  Puget  Sound ;  i^ibc  Coast  executive : 

of  time  and  do  a  good  deal  of  their  vis-  ‘b)  a  good  business  with  it  each  “Prior  to  the  actual  execution  of  your  “-^s  to  your  plan  to  have  local  people 

iting.  We  depend  almost  wholly  on  the  week.  \Ve  succeed  in  selling  approxi-  program,  run  in  the  daily  and  Sunday  buy  Sunday  subscriptions  and  have  them 

bargain  day,  using  only  two  men  during  rnately  1.500  of  these  wrapped  Sunday  pajier  a  series  of  pluggers  calling  readers’  mailed  to  friends,  I  can  see  but  two 

the  balance  of  the  year  to  fill  in  the  light  copies  each  issue,  which  are  in  turn  attention  to  the  fact  that  you  are  going  meritorious  arguments.  One  is  the  psy- 

spots.”  '  mailed  tiack  to  Eastern  friends  of  the  to  publish  an  edition  or  editions  that  chological  effect  what  the  “total  figures' 

“The  only  plan  we  have  tried  in  this  purchaser.”  would  make  a  nice  Christmas  present  to  on  your  circulation  statement  might  have 

connection,”  wrote  a  Florida  executive,  "o  tbe  advertiser.  1  am  presuming  tl»t 

most  of  these  papers  would  be  mailed  to 


connection,  ’  wrote  a  Florida  executive, 
is  Jo  advise  every  member  of  our  or- 
ganiMtion.  beginning  with  newsboys  and 
carriers,  that  we  expwt  to  increase  our 
hst_  by  So  many  copies  within  a  given 
period,  and  to  prorate  each  one  share  of 
increase.” 

From  the  Atlantic  seaboard  came  con- 
errte  advice,  with  directions  for  use : 

.  We  have  just  put  on  2,000  additional 
circulation  in  a  town  of  55,000  where  we 
already  had  20,000  circulation.  We  helped 
®'^'°.*i’P*'sh  this  by  using  the  walking  and 
talking  dolls  given  away  for  new  sub¬ 
scriptions  turned  in  by  school  gprls.  Cir¬ 
culars  were  passed  out  to  the  girls  as  they 
came  out  of  school.  Names  and  ad¬ 
dresses  were  taken  for  follow-up  pur- 
poses.^  If  we  did  not  receive  any  sub- 
scri^ions  from  the  girls  who  had  told 
were  going  to  work  for  a  doll. 
'X®  bad  one  of  our  promotion  men  call 
«  her  home  with  a  doll,  to  assist  her. 
ne  then  canvassed  with  her  among  her 
almost  nine  times  out  of  ten 
secured  the  number  of  subscriptions  nec¬ 
essary  for  her  to  win  the  doll.  We  used 


Butltr’i  papan  hnitla  down  to  tlia  Colorado  Bprinct  itation  to  tba  Lapailan  tuna  "That  Old 
Oftnc  of  Xin6"<— Htad  tlity  hustle*  too,  ho  Mys. 


points  beyond  a  local  buying  radius. 
Probably  70  per  cent  of  your  advertisers 
are  local  business  men.  To  such  adver¬ 
tisers  this  circulation  is  of  little  or  no 
value.  If  these  people  buy  space  on  a 
business  basis  they  would  probably  an¬ 
alyze  your  circulation  and  discount  the 
‘country’  paid  column  to  a  considerable 
extent.  Sending  Sunday  papers  by  mail 
to  distant  points  is  a  good  stunt  for  the 
county  and  city  in  which  the  paper  is 
published,  but  from  a  standpoint  of  pro¬ 
motion  only.  If  the  merchants  have  the 
right  amount  of  public  spirit,  they  would 
probably  be  willing  to  pay  for  excess 
Sunday  circulation  of  this  kind. 

“The  mail  rate  is  a  factor.  Postage  is 
expensive.  Unless  you  have  a  zone  mail 
rate  to  subscribers,  the  postage  of  bulky 
Sunday  papers  to  points  beyond  the  first 
or  second  zones  is  inexpensive.  We  want 
our  local  advertisers  to  advertise  con¬ 
sistently  seven  days  a  week  and  feel  that 
100  seven-day  subscribers  are  worth  more 
to  us  than  500  Sunday  only  subscribers.”^ 


POSTAL  VETERAN  TELLS  OF  PARK  ROW 
NEWSPAPER  CHANGES  IN  50  YEARS 


“When  I  was  ill,  my  father  called  me 
into  his  study  and  said  ‘Howard,  you  are 
very  far  advanced  for  a  boy  of  your  age. 

I  suggest  that  you  be  the  business  man  of 
the  family  and  make  a  lot  of  money  1'  ” 

At  his  father’s  suggestion,  therefore, 

Mr.  Connelly  left  school  and  went  to  work 
in  the  office  of  the  Washington  Iron 
Works,  Xewburgh,  X.  V.  One  of  the 
jobs  allotted  to  him  was  carrying  the 
company  letter  to  the  local  [wst  office. 

He  used  to  linger  there,  “lielping  out.’’ 

“Where's  Howard,”  was  a  cry  fre- 
newspaper  fpiie  quarter  in  1922  we  took  in  53,945,724  qnently  heard  at  the  Washington  Iron 
in  50  years  pfinnds  with  a  revenue  of  $1,5(M),947.6(I.  Works.  And  the  reply  invariably  would 
same  time.  The  total  ixiundage  was  206,272,587  and  be : 

old-timers,  the  total  revenue  $5,637,878.44.  "Oh.  he’s  up  at  the  post  office  sorting 

IS  been  the  "Then  for  the  month  of  January,  1875,  mail." 

the  second  the  entire  mailing  of  second  class  brought  Thus  Mr.  Connelly  tinally  gave  up 
in  a  revenue  of  only  $26,310.23  to  the  hopes  of  a  brilliant  business  career  and 
'  long  step  Xew  ^'ork  Post  Office.  The  City  Hall  .soon  accepted  a  position  as  clerk  in  the 
g  towards  Station  alone  in  January,  1923,  took  in  Xewburgh  Post  Office  at  the  munificent 
)out  which  from  the  .same  source  $61,172.02.”  wage  of  $45  a  month.  He  had  been  mak- 

magazines  Park  Kow  was  in  reality  newspaper  ing  $5  a  week.  It  was  a  big  advance. 

row  in  the  early  ’80's,  Mr.  Connelly  "But,”  sighs  Mr.  Connelly,  "it  utterly 
,  assistant  recalled.  He  had  many  stories  to  tell  spoiled  that  business  career." 
mail.  City  about  "them  days  now  gone  forever.”  Xew  York  publishers  are  glad,  how- 

»  was  talk-  Then  was  the  corner  of  Mail  street  and  ever.  Mr.  Connelly  lias  given  them  long 

ned  to  the  Park  Row  called  Cape  Horn.  The  Times  courteous  service.  .  .  .  •  - 

:m  up  with  huihling  was  on  that  corner,  and  the  Mr.  Connelly  is  reticent  about  "blowing  *deas,  he  mdicated,  would  shortly  find 
Times  Cafe,  kept  by  Oscar  Lipton,  was  his  own  horn.”  But  the  esteem  with  tnet*"  jnfo  f'lc  Petit  Parisien,  as  a 
ook  off  his  result  of  his  study  trip. 

em  on  the  - ^ “The  reader,  and  the  reader  alone, 

rer  let  makes  the  success  a  newspaper,”  con- 

alf  close  tinned  the  Senator-publisher,  who  has 

puffed  his  ^tiilt  up  a  circulation  of  1,800,000,  for  his 

the  ^ 

^  Does  not  a  news  writer  build  his  story 


Dupuy,  Impresied  by  “Newt  Interest” 
in  U.  S.  Copy,  Returns  to  Try 
It  Abroad — Sailed  for 
France  Dec.  12 


Since  1874  Connelly  Has  Watched  Publishing  Business  Keep 
Pace  with  City’s  Growth — Remembers  When  World’s 
Mail  Edition  Weighed  156  Pounds 


By  PHIUP  SCHUYLER 


with  his  readers  constantly  in  mind?”  lit 
questioned.  "Of  course,  it  should  be 
exactly  the  same  Avith  advertising. 

“We  in  France,  however,  did  not  real¬ 
ize  that  before.  I  am  going  back  to 
teach  my  fellow  country-men  the  Amer¬ 
ican  way  of  writing  advertisements.  And 
I  am  confident  of  real  results. 

“In  this  country,”  he  further  expanded, 
“an  advertisement  is  correctly  projected 
through  the  reader  to  the  reader.” 

To  make  his  statement  clearer.  Sen¬ 
ator  Dupuy,  gave  an  illustration. 

“How  many  people,  for  example,”  he 
said,  “would  read  an  article  entitled  ‘An 
Ivconomic  Survey  of  the  West.’  Very 
few.  Change  the  title.  Call  it  ‘How  You 
Can  Make  \Iore  Money  by  Living  in  the 
West,’  and  interest  is  immediately 
aroused.  The  story-  has  been  projected 
through  the  reader  to  the  reader.” 

Another  feature  of  .American  adver¬ 
tising,  considered  noteworthy  by  Senator 
Dupuy  is  the  absence  of  flamboyant 
phrase.  The  reader  is  not  interested  in 
mere  superlatives.  He  wants  reasons. 

“Among  .American  newspapers  I  find  a 
desire  to  protect  the  readers.  It  is  no 
wonder  that  this  country  leads  the  world 
in  advertising,  since  you  have  so  surely 
gained  the  public’s  confidence.” 


Nestor  of  the  Service.  Aged  78,  in  1928, 


FRIENDLY  HITS  MILLINE  “FAD’ 


TO  HONOR  CONNELLY 
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MAKING  SALES  CAPITAL  OF  THE  NEWS 
COLUMNS— HOW  KARO  DID  IT 

Timely  Display  Tie-Ups  With  Day’s  Big  Stories  Quadruples 
Value  of  Copy,  Franklin  Declares — Cites 
Com  Syrup  Page 

By  HAMMOND  EDWARD  FRANKLIN 

A  FAMOUS  horse  wins  a  sensa-  apricots,  bread  and  cocoa  with  condensed 


Corn  Products  Refining  Company  said: 

“In  connection  with  the  Golden  Rule 
Dinner  endorsed  by  President  Coolidge 
and  Ex-President  Wilson  and  letters  of 
thought  throughout  the  country  for  Dec. 
2,  with  which  your  company  is  so  kindly 
co-operating,  you  will  be  interested  to 
know  that  the  Near  East  Relief  recog¬ 
nizes  Karo  as  one  of  the  six  foods  com¬ 
prising  the  diet  of  11 5, (XX)  orphan  chil¬ 
dren  of  the  Near  East. 

“The  food  experts  of  the  Near  East 


AFAMCJUS  horse  wins  a  sensa-  apricots,  bread  and  cocoa  with  condensed  „  experts  oi  me  iNear  c.ast 

tional  victory  which  insures  page  milk.  Both  suggestions  were  of  foods  belief  organization  know  the  necessity  of 
one  “lead”  position.  People  everywhere  which  have  brought  vitality  to  children  children  energy  and  health  through 


nutritious  foods  only.  Therefore,  it  is 


are  talking  the  race.  in  the  Near  East.  nutritious  foods  only.  Therefore,  it  is 

Inside,  in  striking  paid  advertising  dis-  Attention  to  the  Golden  Rule  Dinner  signmcant  that  Karo  has  been  chosen 
play  is  live  copy  which  ties  up  with  the  was  attracted  through  various  channels,  along  with  condensed  milk,  beans,  mac- 
race' and  brings  a  manufacturer’s  product  including  the  news  columns  of  the  press.  cocoa.  These  experts 

into  prominence.  Just  before  the  Sunday  of  the  dinner  have  found  that  because  Karo  contains 

Copy  of  this  kind  captures  the  inter-  arrived,  a  striking  full  page  advertise-  ^  high  percentage  of  the  vitalizing  food 
est  of  the  man  on  the  street  and  the  ment  was  published  in  various  newspa-  clement.  Dextrose,”  it  ranks  with  the 
woman  in  the  home  bwause,  like  the  edi-  pers  by  the  makers  of  Karo.  This  made  ^cry  best  food  for  the  upbuilding  of 
torial  columns,  it  is  electric  with  news  the  most  of  the  interest  in  the  unique  growing  children. 

value.  Every  dollar  invested  in  this  style  dinner  and  at  the  same  time  helped  di-  >ou  know,  Karo  has  never  been 

of  copy  ordinarily  does  the  work  of  four  vert  further  attention  to  the  relief  work  donated  by  your  company  to  the  Near 


for  prosaic,  routine  advertising. 


No  one  has  a  more  sincere  appreciation  and  most  convincing  angle. 


as  well  as  to  present  Karo  from  a  new  Kast  Relief,  but  it  has  been  considered 


so  valuable  as  a  fcKxl  for  these  children 


of  the  value  of  such  copy  than  the  sales  “A  lesson  for  American  mothers  taught  .  wx  have  bought  it  since  the  be- 
or  advertising  executive  who  has  had  by  orphans  of  the  Near  East”  the  head-  of  our  work, 

newspaper  experience.  Such  a  man  (or  line  bulletined,  with  this  sub-thought:  v'c  appreciate  very  much  the  co-op- 

woman),  given  the  proper  ingredients,  “How  the  greatest  nourishment  for  the  cration  you  are  giving  us  in  your  adyer- 
can  invest  newspaper  paid  white  space  least  money  was  achieved  for  thousands  f'suig  and  general  publicity,  especially 
with  all  the  magic  and  interest  of  a  front  of  children  by  the  Near  East  Relief.”  extensive  window  displays  you  are 

page  spot  news  story.  A  human-interest  half-tone  of  three  di.strilniting  throughout  the  country.” 

Tire  and  automobile  manufacturers  children  eating  appeared  at  the  right  be-  Here  is  how  the  advertising  copy  was 
have  been  leaders  in  this  type  of  ad-  low  this  heading,  with  the  cut-line,  “Or-  liaiulled  by  the  company : 


low  this  heading,  with  the  cut-line,  “(5r-  handled  by  the  company : 


vertising,  particularly  in  connection  with  phans  of  the  Near  East  thanking  God 


widely  heralded  automobile  races. 


for  the  friends  who  daily- 


king  (jOU  “The  present  rn<l'!y  heiltli  of  thousands  of 
fill  their  children,  only  recently  starvinR  in  the  war 
1  of  Karo  Near  East,  affords  a  most  strik- 

,  "'R  object  lesson  for  .\merican  mothers.  The 


some  cases  copy  and  art  have  been  pre-  ^wls.”  A  letter  to  the  makers  of  Karo  'i^-Lm  for  An’iericrn ’'nmtrrs!  *  The 

pared  in  advance  and  held  by  the  news-  from  the  Near  Fast  Keliet,  a  large  can  f,,,,,]  exiierts  of  the  Xear  E.ist  Relief  orcaniza- 

papers  subject  to  release.  In  other  cases,  of  Karo  with  the  corn-maiden  trade-  tifn.  knowimt  the  necessity  of  sivini?  children 

copy  and  instructions  for  layout  have  mark  and  the  comment  “Karo  has  helped 

been  telegraphed.  Advertising  depart-  to  save  the  remnant  of  the  oldest  Chris-  "These  experts  km  w.  and  their  .Near  East 
ments  of  newspapers  have  shown  them-  tian  nation  in  the  world,**  were  printed  children  now  ?how,  that  as  .an  invigorating, 

selves  glad  to  co-ojierate  to  make  a  sue-  at  the  right  side.  At  the  Iwttom  a  photo  ^;’''r„*°ran-rie't‘; 

cess  of  stunts  of  this  kind.  of  a  gaunt  European  child  as  contrasted  ter  to  the  ri.aht.i 

Just  before  Thanksgiving,  a  special  with  a  healthy  child  was  explained  with  “Here  is  the  reason  why  Karo  is  so  hiuhly 

advertisement  for  Bell-Ans  tablets  for  this  cut-line :  ,  1  .  r  .u 

indigestion  appeared.  It  advised  six  tab-  “Karo  is  of  the  foods  that  have  vitaliiinn  food  eiement!“?)^ixuose,"  t^ch  yoSr 
lets  to  be  dissolved  in  water  and  taken  transformed  half-starved  orphans  into  doctor  can  tell  you  has  a  tremendous  health 

happv,  healthy  children.”  value.  This  e  sential  element.  Dextrose,  is  as- 


bMM  br  AaahcM  aochm  TW  bod  «a»em  •! 


by  all  members  of  the  family  immediately  happy,  healthy^  children.” 
after  the  Thanksgiving  dinner  to  avoid  Dr.  John  C.  Curran, 
all  physical  distress !  _  Near  East  Relief,  in  i 

The  Standard  Oil  Company  is  said  to  _ 

be  spending  about  $3(K),CiOO  in  newspa¬ 
pers  a  year  to  drive  home  the  merits  of  ^ 

its  gas  and  oil.  Some  of  the  most  sue-  /#  F" 

cessful  copy  of  this  scries  has  tied  up  /I  I  jP^QfYl 

directly  with  news  events  of  widespread 

interest.  _  'T'  1 

In  the  realm  of  local  advertising,  there  Iclllfillt 

are  many  opportunities  to  hook  up  with  Or 

current  news.  A  big  local  fire  gives  the  ..1.  ^  „ 

local  fire  insurance  people  a  chance  for  How  the  Gre^s 

an  immediate  tie-up  while  local  interest  for  Tho 

is  centered  on  the  danger  of  loss  by  fire, 
and  perhaps  to  line  up  the  local  agent 
for  a  fireproof  safe  or  filing  equipment, 
the  representative  of  a  national  sprinkler 
concern  and  other  business  houses.^ 

A  prominent  local  wedding  gives  a 
chance  for  an  ice  cream  manufacturer  to 

get  up  a  localized  piece  of  copy,  the  flor-  ^ _ ^ 

ist,  the  decorator,  the  caterer  and  any 
others  involved.  Quick  work  on  the 
part  of  a  persuasive  and  alert  local  ad- 
vertising  man  can  uncover  many  oppor- 
tunities  during  a  year  to  evolve  timely 

local  advertisements  which,  in  many  in-  intern \tion-al xolde 

stances  may  mean  more  spiace  used,  par-  dece.mber  2. 

ticularly  by  firms  ordinarily  non-adver-  Endowed  msidn 

tisers.  — 

The  most  striking  recent  example  of  s2; 

the  “news  use”  of  advertising  which  has 

been  noted  by  Editor  &  Publisher  was  “ 

that  recently  by  the  Corn  Products  Re- 

fining  Company,  New  York  City,  man-  I - 

ufacturer  of  Karo  corn  syrup.  }  — 

The  Near  East  Relief,  which  carries  j  w,  __  ^ 

on  welfare  work  abroad  on  a  large  scale,  I 

on  Dec.  2,  observed  what  was  known  as  I  ~ 

the  International  Golden  Rule  dinner  in  ."-.“'-Jl...-, 

14  countries.  People  were  asked  on  that  - - - 

day  to  use  simple  menus  suggested  by  /  \ 

Mrs.  Christine  Frederick  and  Oscar  of 
the  Waldorf-Astoria  in  place  of  the  usual 
more  elaborate  Sunday  dinner  and  do- 

nate  the  difference  to  provide  food  for  “ 

the  orphans  being  cared  for  by  the  Re-  5 

lief.  It  was  stated  that  $5  a  month  - 

Oscar  suggested  potato  soup,  rice  and 
prunes  with  condensed  milk,  bread  and 

cocoa.  Mrs.  Frederick  advised  beans  \AtK 

baked  with  com  syrup,  macaroni  with 

crumb  and  onion  sauce,  stewed  dried  Here  we  have 


Hr  C  riirnn  \T  Tl  nf  tVio  siniilatnl  aliiiDst  directly  into  the  blood  and 

Dr.  John  L.  Lurran,  At  D..  Ot  the  cells-and  furnishes  the  fuel  and  energy 

Near  East  Relief,  in  its  letter  to  the  of  your  body. 

Lessimfor^mericcmJMothers 

Taught  Orphans  of  the  Near  East 

How  the  Greatest  Nourishment  for  the  Least  Money  Was  Achieved 
for  Thousands  of  Children  by  the  Near  East  Relief 


INTERN  \TIO\.\L  "GOLDEN  RULESUNDAY“ 
DECEMBER  2.  1923 
Endorsed  by  President  Cootidge 


Gmitlntematioml  Food/ 


Here  we  have  an  ouUtandinc  example  of  the  Karo  newt  value  copy. 


**And  children  delight  in  the  delicious  Bavor 
of  Karo  spread  on  bread.  Either  Blue  or  Red 
Label  Karo  are  exiually  nutritious. 

“By  Presidential  endorsement,  Dec.  2,  is  set 
aside  as  ‘Golden  Rule  Sunday.'  C>n  that  day 
you  are  asked  by  the  Near  Ea>t  to  eat  only 
these  6  inexpensive,  but  highly  nourishing, 
foods;  Milk,  Beans,  Rice,  Macaroni,  Cocoa 
and  Karo. 

“These  arc  the  foods  which  have  given  health 
and  energy  to  thousands  of  children  in  the 
Near  East  who  were  only  recently  starved. 

“By  eating  them  you  will  get  the  highest 
nourishment  at  the  very  lowest  food  cost. 

“And  the  Near  East  Relief  asks  you  to  give 
what  you  save  on  this  Sunday  dinner  to  con¬ 
tinue  its  gieat  work  among  the  orphans  and 
children  of  the  war-stricken  regions. 

“Your  grocer  will  give  you  a  folder  of  menus 
by  famous  chefs,  prepared  from  these  6  foods 
which  have  transtormed  half-starved  orphans 
into  happy,  healthy  children.’* 

“The  great  international  food!”  was 
lettered  across  the  bottom  of  the  copy. 
A  blank  to  be  filled  out  and  mailed  to  the 
Near  East  Relief  appeared  in  the  copy, 
upon  receipt  of  which  the  latter  agre^ 
to  send  a  booklet  containing  the  latest 
map  of  the  Near  East,  pictures  of  the 
largest  orphanage  in  the  world  at  Alex- 
andropol,  facts  of  present  conditions  in 
Greece,  Syria,  Palestine  and  the  Russian 
Caucasus,  with  some  more  menus  and 
suggestions  for  observing  Golden  Rule 
Sunday,  as  prepared  by  Dr.  Henry  Van 
Dyke,  Cardinal  O’Connell  and  others. 

Thus  the  Karo  advertising  not  only 
tied  up  with  the  current  news  and  ham¬ 
mered  home  its  selling  points  from  fresh 
material,  but  also  contributed  materially 
to  stimulate  the  interest  of  the  masses  in 
a  great,  humanitarian  work — a  construc¬ 
tive  achievement  of  which  the  advertis¬ 
ing  and  newspaper  world  may  be  proud. 
This  is  the  kind  of  advertising  which 
builds  up  and  is  positive  in  its  good. 

"It  is  just  the  daily  work  of  our  com¬ 
pany E.  W.  Hcllwig,  head  of  the  E.  W. 
Hellwig  Company  advertising  agency, 
299  Madison  Avenue,  New  York  City, 
which  has  charge  of  the  Karo  advertis¬ 
ing,  commented. 

And  it  is  a  fact  that  such  advertising 
is  becoming  more  and  more  a  part  of  the 
daily  work  of  our  leading  advertising 
agencies,  as  advertising  grows  and  im¬ 
proves. 


AD  COMPANIES  SPLIT 

Gardner  Glen  Buck  Partnership  Dis¬ 
solved  in  Chicago 

The  Gardner  Advertising  Company  ot 
St.  Louis,  recently  disposed  of  its  in¬ 
terest  in  the  business  of  the  Glen  Buck 
Advertising  Company  of  Chicago,  incor¬ 
porated  as  Gardner  Glen  Buck  Company, 
and  the  partner.ship  between  the  two 
companies  was  dissolved.  * 

The  business  and  ^rsonnel  of  the 
Gardner  Advertising  Company  will  not 
be  affected  in  any  way  by  the  change,  and 
will  maintain  offices  at  the  Pershing 
Square  Building,  New  York,  and  at  1627 
Locust  street,  St.  Louis. 

The  Glen  P>uck  .-\gcncy  will  have  an 
office  at  30  North  Michigan  avenue,  Chi¬ 
cago,  and  is  taking  with  it  the  Phoenix 
Hosiery  account. 


Cigarette  Ad  Law  Uncon.titutional 

Judge  Kimball  of  Ogden,  Utah,  has 
declared  that  section  of  the  anti-cigarette 
law  which  forbids  advertising  of  tobacco 
in  any  form  and  in  any  medium  except  in 
newspapCTs,  is  class  legislation  and  un¬ 
constitutional.  The  case  is  now  being 
considered  by  the  Supreme  Court.  The 
Ogden  Billposting  Company  of  CJgden, 
and  the  Utah  Manufacturers’  Association 
decided  they  would  bring  about  a  test 
case.  A  tobacco  company  advertisement 
was  accepted  in  the  -Association’s  organ, 
the  Payroll  Builder,  and  the  billposting 
company  immediately  swore  out  a  com¬ 
plaint. 


Wanamaker  Puihe.  Truth-In-Ada 

The  John  Wanamaker  store  in  Phila¬ 
delphia,  conducting  a  “Truth-in- Ad” 
drive,  has  directly  alleged  a  number  of 
unnamed  competing  stores  are  making 
untrue  claims  about  their  merchandise, 
and  are  guilty  of  the  use  of  false  state¬ 
ments  in  their  daily  newspaper  advertise¬ 
ments. 
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PUBLISHERS  NEGLECT  THE  CIRCULATION 
DEPARTMENT,  KATZ  SAYS 


Devote  Large  Sums  to  Making  a  Newspaper,  but  Little  to 
Selling  It — Too  Often  Designed  for  Advertisers 
Instead  of  Readers 


By  GEORGE  R.  KATZ 


[Editorial  Note — This  is  the  second  men  talk  about  their  distribution  who  did  . . „ . . . . . „ _  _  ^ . . .  . 

of  three  articles  by  Mr.  Katz,  a  prominent  not  know  what  they  were  talking  about,  attention  value  than  a  competitive  paper  to  sell  his  paper  is  one  who  is  not  con- 


end.  A  good  circulation  manager  can  sell  second  to  the  fifth  page  and  many  ad- 
a  ixKjr  paper,  but  a  poor  circulation  man-  vertising  messages  are  going  unread, 
ager  cannot  sell  even  a  good  paper.  The  advertiser  should  insist  that  the 

Too  many  newspapers  are  published  for  publisher  have  the  reader  in  mind  when 
the  advertiser.  Too  few  newspapers  are  his  paper  is  made;  that  the  paper  should 
published  for  the  reader.  The  advertiser  be  made  up  for  the  reader  and  not  for 
who  knows  his  business  wants  to  use  a  the  advertiser.  If  it  is  made  up  for  the 
newspaper  that  is  printed  with  the  read-  advertiser  the  reader  is  neglect^.  Then 
er’s  wants  in  mind.  The  advertiser  wants  advertising  cannot  function  up  to  its  pos- 
to  reach  the  reader.  When  he  feels  that  sibilities.  If  it  is  made  up  for  the  reader 
a  newspaper  is  built  for  the  readers  in  a  there  is  increased  attention  value,  there- 
community  he  argues  that  that  paper  is  fore  advertising  gains  the  opportunity  for 
a  better  newspaper  and  therefore  a  better  results. 

idvertising  medium  because  of  its  greater  That  publisher  who  relies  on  features 


ttewspaper  representative,  on  circulation  men  who  knew  so  little  aliout  their  busi-  that  is  obviously  published  with  the  con- 


and  kindred  topics.  The  next  will  appear  ness  that  there  was  great  waste  because 
in  an  early  muf.]  that  high-priced  product  was  not  being 

TUI-  ui-  u  j  ^  sold  in  many  places  where  there  was  a 

HE  average  publisher  does  not  un-  demand  which  progressive  selling 

derstand  enough  about  the  work-  promote  into  substantial  sub 


ings  of  his  circulation  department.  He 
knows  the  news  end,  he  is  well  acquainted 
with  the  business  department,  has  a  fairly 
accurate  idea  of  the  advertising  end,  but 
frequently  considers  that  there  is  too 
much  detail  in  the  circulation  department 
for  him  to  cope  with. 

He  employs  a  circulation  man  well 
recommended,  puts  him  in  charge,  and 
frequently  lets  it  go  at  that. 

You  cannot  get  away  from  the  fact 
that  the  newspaper  publisher  is  a  manu¬ 
facturer.  He  has  capital  tied  up  in  plant. 


scribers. 


stant  thought  in  its  owner’s  mind  that  it 
is  the  advertiser  who  makes  the  paper 
iwssible. 

How  many  times  do  we  pick  up  a 
newspaper  and  find  after  we  turn  from 
the  front  page  that  there  is  nothing  but 


Some  day  more  publishers  are  going  to  advertising  on  the  second  and  third  and 


give  more  consideration  to  their  sales  de-  fourth  pages?  Yes,  here  and  there  a 


partrnents.  They  are  going  to  know  what  stick  or  two  of  reading,  but  obviously  the 
is  doing,  and  why  it  is  being  done.  They  advertiser  has  been  given  every  prefer- 
are  going  to  see  that  the  cleverest  men  ence,  and  it  is  difficult  for  the  reader  to 


tributing  to  the  strength  of  his  publica¬ 
tion  as  an  advertising  medium. 

Yes,  features,  so-called,  do  increase 
sales.  But  readers  scan  features.  They 
are  not  attention  factors  in  weighing  the 
advertising  value  of  a  paper  as  a  worth¬ 
while  medium. 

The  best  newspaper  from  the  adver¬ 
tiser’s  standpoint  is  that  publication  that 
has  the  confidence  and  the  respect  of  the 
readers  because  of  their  sincere  belief  in 
its  integrity,  in  its  civic  pride,  in  the  fact 


they  can  afford  to  hire  are  in  charge  of  find  the  various  departments,  so  badly  are  that  it  stands  for  worth-while  things  ii 


that  department,  men  who  will  know 
every  spot  in  their  trade  territory  where 
it  is  possible  to  sell  a  paper  and  the 
reason  why  their  paper  is  not  being  sold 
there. 

A  paper  can  get  along,  if  it  has  to,  with 


they  cut  up. 

And  the  publisher  thinks  he  is  doing 
advertisers  a  favor,  and  probably  they 
think  so  too,  but  as  a  matter  of  fact  the 
contrary  is  the  case.  The  reader’s  atten¬ 
tion  must  be  held.  If  the  reader  finds 


and  for  its  community.  Such  reader  at¬ 
tention  (if  we  choose  to  call  it  that)  is 
not  born  of  carrying  yards  of  daily  and 
Sunday  comic  strips.  These  are  all  fac¬ 
tors  in  the  sale  of  the  paper,  but  the 
underlying  value,  the  thing  that  builds 


He  invests  in  the  services  of  skilled  labor  mediocrjty  in  its  business,  editorial  and  that  after  the  first  page  regularly  the  sec-  confidence,  is  the  local  editorial  appeal,  the 


in  the  mechanical  department,  trained  advertising  ends,  but  it  cannot  get  along  ond  and  third  and  fourth  pages  are  ad-  attitude  of  the  paper  on  the  affairs  of  the 


newspaper  men  in  the  editorial  depart-  with  anything  but  the  best  in  its  selling  vertising  he  is  going  to  turn  from  the 
ment,  and  business-getters  in  the  adver¬ 
tising  department.  He  subscribes  for  an 
expensive  news  service  and  buys  high- 
priced  features  to  improve  his  paper.  He 
buys  large  quantities  of  newsprint,  which 
the  skilled  help  in  his  various  departments 
turn  into  the  finished  product — the  news- 

the  new  YORK  EVENING 
product  knowm  It  must  be  sold  right  WORLD  is  crusading  against  de- 


WORLD’S  TENEMENT  SURVEY  REVEALS 
SUFFERING  IN  N.  Y.  SLUMS 


community.  The  paper  that  lacks  tills 
essence  can  at  best  be  a  mediocre  adver¬ 
tising  medium  compared  with  that  pub¬ 
lication  which  has  it  to  a  high  degree. 


“WHAT  GETS  THE  PUBLIC?” 


now  or  never. 


Nothing  is  staler  than  Plprable  living  conditions  in  crowd^  dis-  talking  their  talk. 


World,  went  out  and  lived  with  the  poor, 
sleeping  with  them,  eating  their  food. 


yesterday’s  newspaper.  And  so  the  cir¬ 
culation  manager  has  a  marketing  job 
that  takes  knowledge,  skill  and  ability. 
In  many  cases  he  works  alone  with  little 
help  from  any  other  department,  and  no 
help  at  all  from  the  boss.  Do  you  know 
any  other  manufacturing  proposition  com¬ 
parable  to  it?  Consider  any  other  manu¬ 
facturing  business.  No  matter  how  skill¬ 
ful  the  labor  in  the  manufacturing  de¬ 
partment  there  is  a  bunch  of  go-getters 
at  the  sales  end  under  a  competent,  far- 
seeing  sales  manager,  whose  job  it  is  to 
see  that  the  product  does  not  pile  up,  but 
that  it  is  sold  wherever  there  is  a  market 
for  it.  That  sales  manager  has  all  kinds 
of  information  as  to  what  his  competitors 
are  doing,  where  they  are  selling,  and 
where  the  best  market  for  his  own  brand 
may  be  found  at  all  times  in  the  year. 

Not  so  with  many  circulation  managers. 
The  publisher  hates  to  spend  a  nickel, 
gives  little  leeway,  but  expects  to  get  his 
product  sold  in  some  way.  The  pub¬ 
lisher  does  not  know  just  how. 


tricts  of  Manhattan,  seeking  to  obtain  leg¬ 
islation  to  aid  the 


Victor  Lawn 


suffering  poor. 

The  crusade 
followed  a  care¬ 
ful  survey,  con¬ 
ducted  by  the 
newspaper,  dis¬ 
closing  how  peo¬ 
ple  were  living  in 
six  representative 
slum  sections. 
Startling  facts 
came  to  light. 

Ripples  from 
the  stone  cast  by 
the  newspaper  in¬ 
to  the  New  York 
housing  puddle,  in 


Then  the  Evening  World  came  out 
with  stories  written  by  these  two  repre¬ 
sentatives.  Ripples  from  the  stone  began 
to  stir  the  muddy  waters. 

High  compliment  is  paid  the  newspaper 
profession  as  a  whole  by  the  fact  that  the 
Evening  World  survey  has  been  accepted 
already  by  a  number  of  associations  and 
one  University  in  the  same  faith  as  a  gov¬ 
ernment  survey. 

The  Department  of  Economics,  Colum¬ 
bia  University,  has  written  for  permission 
to  use  the  survey  of  the  “six  congested 
districts,”  in  the  reorganization  of  the  ele¬ 
mentary  course  of  economics.  The  State 
Housing  Commission  is  taking  the  six 
blocks  as  a  basis  for  its  report,  and  the 
Board  of  Health  plans  to  incorporate 
them  in  its  report. 

Credit  must  also  be  given  the  Evening 
World  in  that  it  did  not  advertise  the 
feature,  didn’t  increase  copies,  and  in  no 
way  attempted  to  capitalize  on  the  suf¬ 
ferings  of  the  poor. 

Along  with  the  articles  by  Mrs.  Spe- 
wack  and  Lawn,  stories  written  by  the 
latter  showed  what  cities  in  foreign  coun¬ 


fact,  are  spreading  out  in  ever  widening 
circles,  and  many  are  interested  in  know¬ 
ing  who  threw  the  stone,  why,  when,  and 
for  what. 

A  triangle  of  hands  threw  the  stone. 

_  John  W.  Tennant,  managing  editor  of 

The  circuirtion”manager“has  mapped  the  Evening  World,  assi^ed  Victor 
out  his  territory.  He  knows  where  he  Lawn,  special  writer  on  the  staff,  to 

is  weak  and  where  he  is  strong.  He  gather  statistics  on  housing  conditions,  tries  had  done  to  improve  similar  poor 
knows  where  his  competitor  goes  with  The  assignment  came  after  Lawn  had  in-  housing  conditions.  This  added  a  perti- 
practical  exclusion  of  his  own  paper.  He  vestigated  $9  a  month  tenements,  claimed  nent  constructive  note  to  the  crusade, 
may  be  doing  his  best  to  saturate  his  pos-  by  landlords  to  be  liveable  and  found  them  The  two  investigators  for  the  Evening 
sible  sales  territory,  but  he  sadly  needs  veritable  rat  holes.  The  crusade  for  the  World  have  interesting  newspaper  careers.  ^  .• 

the  help  the  friendly  co-operation,  the  en-  poor  then  started  in  earnest.  After  being  graduated  from  the  Uni- 

courageinent,  of  a  boss  who  knows.  At  the  same  time,  Tennant  sent  out  versity  of  Michigan,  Lawn  started  news- 

Yes  there  are  progressive  publishers  Bella  Cohen,  newspaper  woman,  to  get  the  paper  work  on  the  Detroit  News  in  1912. 
who  see  that  their  circulation  managers  human  side  of  the  survey.  Neither  inves-  During  1913-14,  he  was  dramatic  editor 
get  around  the  country,  visit  other  pub-  tigator  knew  the  other  reporter  was  in  the  on  the  Springfield  (Mass.)  Union,  and  in 


Julian  Mason,  New  York  Tribune 
“M.  E.,”  Gives  His  Views 

“What  gets  the  public?” 

This  question  was  asked  by  the  New 
York  Woman’s  City  Club  of  Julian  S. 
Mason,  managing  editor.  New  York 
Tribune,  who  made  a  speech  on  the  sub¬ 
ject  before  them  Dec.  12.  His  answer 
pleased. 

“I  would  make  a  newspaper,”  he  said, 
“that  is  a  distinct  person  and  endow  it 
with  all  the  qualities  that  make  a  person 
attractive  and  interesting. 

“I  would  give  it  first  of  all  character— 
not  only  the  kind  of  character  that  comes 
from  honest  service  to  the  public,  but 
also  the  free  development  of  its  own  in¬ 
dividuality.” 

Mr.  Mason  went  on  to  say  that  this 
newspaper  which  would  “get”  the  public 
must  have  wise  universality,  wit,  enter¬ 
prise,  and  must  be  “close  to  the  well- 
springs  of  human  feeling  and  experience, 
even  to  human  superstitions.” 

“And  when  I  had  endowed  a  news¬ 
paper  upon  the  formula  I  have  just 
sketched,  I  should  by  no  means  be  sure 
that  it  would  get  the  public,”  he  said  in 
closing.  “Because  in  film  or  play  or 
newspaper,  we  are  dealing  not  with  rea¬ 
son  or  logic  alone,  but  with  those  strange, 
indefinable  currents  of  human  life.  And 
emotion  cannot  be  put  into  rules  or 


Retailers  Plan  St.  Louis  Meet 


lications  in  their  own  class,  learn  the 
newest  things  in  selling  methods,  and  em¬ 
ploy  them  where  they  can  be  used  to  ad¬ 
vantage  at  home.  There  are  publishers 
who  are  ready  to  put  their  circulation 
managers  in  contact  with  the  very  latest 
things  in  selling,  who  are  anxious  to 


field. 


Lawn  met  an  obstacle  at  the  start.  The 
several  societies,  supposedly  organized  for 
the  purpose  of  caring  for  the  poor,  did 
not  know  which  sections  of  the  city  were 
the  most  congested.  Lawn  made  his  own 
selections,  and  wisely,  too,  as  was  later 


make  every  possible  improvement,  and  shown.  .  ,  . 

who  are  up  to  the  minute  in  efficiency.  Visiting  all  living  quarters  in  the  six 


'i918  joined  the  Philadelphia  Public  Led¬ 
ger  staff.  Coming  to  New  York,  he 
handled  make-up  for  the  New  York 
Tribune,  the  Telegram,  and  the  Mail,  be¬ 
coming  copy  reader  on  the  Evening 
World  in  1920.  In  1921,  for  the  Evening 
World,  he  conducted  a  campaign  expos¬ 
ing  conditions  in  the  city  schools,  which 
created  a  sensation.  He  was  made  editor 


Members  of  the  American  Retailers' 
Association  will  hold  their  annual  con¬ 
vention  in  St.  Louis,  Feb.  11,  12,  13,  in 
connection  with  the  second  “Move  More 
Merchandise”  conference  of  the  St.  Louis 
■Advertising  Gub.  The  association  has  a 
membership  of  1,760  merchants  trading 
in  the  St.  Louis  territory.  The  executive 
committee  in  charge  of  the  advertising 
club’s  conference  follows :  Michael  Levy, 
chairman;  John  H.  Dewild,  R.  Fullerton 


But  such  publishers  are  relatively  few.  congested  sections.  Lawn  compiled  charts  of  the  Evening  World  Brooklyn  and  piace  Feliz  Coste  M  E  Holdemess, 

There  are  many  more  to  whom  their  cir-  which  showed  the  number  of  rooms  used  Queens  Section  in  November,  1922,  hold-  John  ’Ring  Jr  P  M  Fahrendorf  and 

culation  department  is  a  necessary  but  by  each  family ;  the  number  in  the  family ;  ing  that  post  until  the  section  was  dis-  pert  Barnett  ’ 

troublesome  adjunct,  about  whose  details  the  children  under  sixteen ;  and  the  num-  continued.  J _ 

they  know  little.  A  good  circulation  lier  of  boarders,  other  than  relatives.  It  Bella  Cohen  came  to  this  country  as  an 

manager  won’t  stav  with  them  because  was  the  first  time  such  an  extensive  sur- 

his  hands  arc  tied,  and  his  efforts  to  make  vey  has  been  made  in  New  York’s  history, 

progress  in  his  business  are  limited.  And  The  facts  gathered  proved  there  had  been 

.  — - •>  ho  improvement  in  the  situation  since 

1898  when  the  Tenement  House  Com¬ 
mission  was  formed. 

Bella  Cohen,  who  is  the  wife  of  Samuel 
Spewack,  correspondent  abroad  for  the 


so  such  publishers  are  compelled  to  get  a 
second-rate  man.  and  he  docs  a  second- 
rate  job. 

I  have  seen  slovenly,  inaccurate  circu¬ 
lation  books.  I  have  heard  circulation 


imigrant  from  Russia.  When  very 
young,  she  started  writing  for  news¬ 
papers.  In  the  early  years  of  the  New 
York  Call,  recently  discontinued,  articles 
written  by  her  under  the  name  of 
“Pippa.”  attracted  wide  attention.  She 
later  was  book  editor  on  the  New  York 
Mail,  finally  becoming  a  free  lance. 


Eagle  Reporter*  Using  Radio 

The  news  department  of  the  Brookljn 
Eagle  now  has  a  radio  broadcasting-i^ 
ceiving  outfit,  which  is  being  used  to  w 
able  reporters  to  cover  addresses  made 
via  radio  by  prominent  men.  It  will  a'*® 
be  used  in  covering  some  sporting  eventi 
broadcast  direct  from  the  field  of  action. 


R( 
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HERALD  BOLTS  JOINT 
DEUVERY  PLAN 


Report,  Unconfirmecl,  That  Munsey 
Paper  Will  Arrange  With  Hearit’a 
American  for  Co-Operative 
Diitribution 


The  New  York  Herald  notilied  other 
morning  paper  publishers  Dec.  13  that  it 
would  no  longer  act  with  them  in  or¬ 
ganizing  co-operative  city  delivery  serv¬ 
ice  to  distribute  the  papers  after  Jan.  1, 
when  the  present  contract  with  the 
American  News  Company  expires.  The 
American  took  similar  action  two  weeks 
ago  and  is  now  organizing  its  own  dis¬ 
tribution  force  for  its  morning  and  Sun¬ 
day  issues.  Necessity  for  immediate  or¬ 
ganization  was  given  as  the  Herald’s 
reason  for  independent  action. 

Unconfirmed  reports  have  it  that  the 
Herald  and  the  American  are  considering 
plans  for  co-operative  delivery  of  both 
papers.  Edwin  S.  Friendly,  business 
manager  of  the  Herald,  stated  that  that 
paper  was  not  yet  ready  to  announce  its 
plans. 

M.  L.  Annenberg,  director  of  circula¬ 
tions  for  the  Hearst  papers,  would  neither 
affirm  or  deny  the  report.  “It  may  be 
true.  It  is  quite  possible,”  he  said,  indi¬ 
cating  that  the  matter  was  now  in  the 
hands  of  Mr.  Hearst. 

Publishers  of  the  Times,  World  and 
Tribune  and  the  Brooklyn  papers  which 
issue  Sunday  editions  were  continuing  to 
plan  their  co-operative  delivery  orgfani- 
zation  as  Editor  &  Publisher  went  to 
press. 


OHIO  PRESS  COMPANY  FAILS 


Receivers  Named  for  Multi-Color  Plant 
Capitalized  at  $100,000 

Attorney  Harry  D.  Smith,  Dec.  6,  was 
appointed  receiver  for  the  Strawn  Press 
Company,  of  Xenia,  O.,  by  Judge  R.  L. 
Gowdy  of  the  Greene  County  Common 
Pleas  court.  The  appointment  was  made 
on  petition  of  the  Miami  Cereal  Com¬ 
pany  which  claims  the  press  company  is 
indebted  to  it  in  the  sum  of  $1,351. 

The  company  was  organized  in  Xenia 
last  spring  to  take  over  the  holdings  of 
the  Omnigraph  Company  of  Des  Moines, 
la.,  in  the  manufacture  of  the  Strawn 
multi-color  press,  the  invention  of  E.  E. 
Strawn  who  was  active  in  the  organiza¬ 
tion  of  the  new  company  and  who  was 
named  president.  The  company  was  capi¬ 
talized  at  $100,000,  about  $60,000  of 
which  was  subscribed.  Few  of  the  sub¬ 
scribers,  however,  made  their  payments, 
it  was  said.  The  company  took  over  the 
plant  of  the  Miami  Cereal  Company  as 
a  place  of  manufacture.  One  press  used 
in  the  building  for  demonstration  pur¬ 
poses  was  the  property  of  the  Drury 
Printing  Company  of  Dayton,  and  it  was 
said  that  the  receivership  was  mainly  an 
action  to  forestall  replevin  proceedings 
by  the  Dayton  Company  to  recover  the 
press,  which  was  said  to  have  been  turned 
over  to  the  Strawn  Company  for  stock 
which  has  not  been  delivered. 

The  receiver  says  an  attempt  will  be 
made  to  reorganize  the  company  and  place 
it  on  a  profitable  operating  basis. 

The  main  trouble  of  the  company,  it 
was  said,  was  the  failure  of  stock  sub- 
scri^rs  to  meet  their  payments  thus 
leaving  it  without  sufficient  working  capi¬ 
tal. 


WILL  LOAN  TO  DAIUES 


Enwright,  Boston  Telegram  Publisher, 
Forms  $220,000  Company 

Investment  Finance  Company,  Inc.,  has 
been  organized  by  Frederick  W.  En¬ 
wright,  owner  and  publisher  of  the  Bos¬ 
ton  Telegram  and  the  Lynn  (Mass.) 
Telegram-News,  “for  the  purpose  of  in¬ 
vestment  in  the  form  of  loans  to  daily 
newspapers  in  Massachusetts,”  according 
to  subscription  blanks  of  the  company. 

The  incorporators  are  listed  as  Fred¬ 
erick  L.  Twomey,  foreman  of  the  Lynn 
Telegram-News  composing  room;  presi¬ 


dent  of  the  company,  Ralph  M.  Keller, 
employed  on  the  Boston  Telegram,  and 
Miss  Rose  Ahearn,  bookkeeper  on  the 
Lynn  Telegram-News,  clerk.  The  au¬ 
thorized  capital  stock  of  $220, (XX)  con¬ 
sists  of  20,000  shares  of  preferred,  par 
value  $10,  and  2,(X)0  shares  of  common 
par  value  $10  each. 

According  to  the  articles  of  incorpora¬ 
tion  the  company  was  formed  for  the 
purpose  of  doing  a  “general  brokerage 
and  financial  business,  transaction  or  op¬ 
eration  commonly  carried  on  or  under¬ 
taken  by  capitalists,  promoters,  finan¬ 
ciers,  etc.” 

Stock  is  being  sold  the  employes  of  the 
two  Boston  and  Lynn  papers,  and  also  to 
others. 


HONOLULU  AD  WAR 
DIED  TO  HULA  MUSIC 


MASSACHUSETTS  PRESS  MEETS 


Rival  Newiipapert  Bury  Hatchet 
Sands  of  Waikiki,  Nest  Says — 
Now  Solicit  Space 
in  Harmony 


STORE  BACKS  TRUTH-IN-ADS 


Denver  Firm  Runs  3  Weeks  Campaign 
In  Newspapers 

Denver’s  leading  clothiers  and  men’s 
outfitters,  the  Gano  Downs  company, 
lined  up  solidly  behind  the  movement  for 
truth  in  advertising  with  a  recently  initi¬ 
ated  campaign  for  strict  honesty  of  state¬ 
ment  in  selling  merchandise.  It  was 
launched  following  grossly  exaggerated 
advertising  report^  to  have  been  run  in 
Denver  newspapers  by  firms  during  spe¬ 
cial  sales. 

The  individual  campaign  of  the  com¬ 
pany  was  carried  on  at  its  own  expense 
and  covered  a  period  of  3  weeks.  Three 
local  dailies  were  used,  but  the  campaign 
was  concentrated  principally  in  the  Rocky 
Mountain  News.  No  attempt  was  made 
whatever  to  effect  sales  or  quote  prices. 
The  advertising  was  strictly  institution¬ 
al.  According  to  firm  members,  how¬ 
ever,  more  actual  sales  were  traceable 
to  this  truth  in  advertising  campaign  than 
to  the  regular  advertising  of  merchandise 
during  the  same  period. 


ADAMS  BUYS  INTO  DAILY 


J.  E.  Rockwell 


Becomes  Vice-President  and  Managing 
Editor  Duluth  News-Tribune 

Charles  R.  Adams,  of  Minneapolis, 
Minn.,  who  has  been  secretary  to  (gov¬ 
ernor  J.  A.  O.  Preus  of  Minnesota  for 
the  past  Syi 
years,  has  pur¬ 
chased  an  interest 
in  the  Duluth 
(Minn.)  News- 
'Tribune,  accord¬ 
ing  to  an  an¬ 
nouncement  made 
after  the  recent 
formal  reorgani¬ 
zation  of  the 
newspaper.  Mr. 
.Adams  has  been 
elected  vice-pres¬ 
ident  of  the  com¬ 
pany. 

Mr.  Adams  has 
resigned  as  secre¬ 
tary  to  Governor  Preus  and  becomes 
managing  editor  of  the  News-Tribune, 
Dec.  15.  He  was  for  many  years  man¬ 
aging  editor  of  the  Minneapolis  Journal 
and  since  1920  chairman  of  the  Repub¬ 
lican  State  Central  Committee. 

Milie  Bunnell,  who  for  23  years  has 
been  publisher  of  the  News-Tribune,  and 
his  son,  Myron  Bunnell,  will  retire  from 
the  organization. 

James  E.  Rock¬ 
well  is  now  presi¬ 
dent  of  the  com¬ 
pany  and  will 
continue  as  editor. 

Mr.  Rockwell 
was  with  the  Du¬ 
luth  Herald  for 
14  years  and  be¬ 
came  editor  of 
the  News-Trib¬ 
une  a  year  ago. 

He  was  with  the 
Fargo  (N.  D.) 

Forum  for  6 
years.  Ray  D. 

Handy,  who  be¬ 
comes  treasurer  and  general  manager, 
has  been  with  the  News-Tribune  for 
.some  years  as  business  manager. 


How  hula  hula  dancing  to  the  subtle 
music  of  ukuleles  and  steel  guitars  on 
the  beach  of  Waikiki  brought  members  of 
the  advertising  departments  of  two  rival 
newspapers  to  work  together  in  harmony, 
was  told  in  New  York  this  week  by  John 
F.  Ness,  assistant  business  manager, 
Honolulu  Advertiser,  Hawaii. 

Mr.  Ness  is  in  the  United  States  to 
“sell”  Hawaii  to  American  advertisers. 
The  local  advertising  situation  is  boom¬ 
ing  like  the  proverbial  ocean  wave — since 
the  beach  party. 

Yes.  Solicitors  of  Honolulu’s  two 
newspapers  are  now  selling  advertising 
instead  of  calling  each  other  bad  names. 
The  results  are  pleasing  to  the  publishers’ 
purses. 

It  happened  this  way,  as  Mr.  Ness 
tells  the  story. 

What  was  the  use  of  petty  warfare, 
when  peace  could  better  cut  the  pudding, 
there  for  the  cutting? 

And  so  the  35  members  of  the  adver¬ 
tising  departments  of  the  ‘Advertiser, 
morning,  and  the  Star-Bulletin,  evening, 
buried  the  hatchet  in  the  sands  of  Waikiki. 
Ukuleles  played  the  funeral  dirge  to  cut¬ 
throat  competition.  Girls  of  the  two 
staffs  did  the  hula  hula  in  praise  of  peace. 
The  party  was  held  at  the  home  of  Harry 
S.  Hayward,  business  manager  of  the  Ad¬ 
vertiser,  which  fronts  the  famous  beach. 
It  was,  perhaps,  the  first  party  of  its  kind 
in  history. 

With  the  hatchet  buried  and  salesmen 
working  co-operatively  the  lineage  of 
bA  newspapers  has  increased  materially. 
Nlr.  Ness  said  the  lineage  of  the  Adver¬ 
tiser  on  local  matter  increased  7  per  cent. 

And  the  peace,  according  to  Mr.  Ness, 
will  be  perpetual. 

The  party  was  made  the  occasion  for 
organizing  an  advertising  club  embracing 
the  staffs  of  both  newspapers,  who  will 
work  for  advertising  as  a  whole,  and  for¬ 
get  petty  competition. 

While  in  this  country,  Mr.  Ness  has 
been  telling  advertisers  of  the  splendid 
market  for  American  goods  in  Hawaii. 
That  country  today  is  buying  most  of  its 
leather  goods  and  butter,  for  instance, 
from  .Australia.  America  should  have 
this  and  other  trade,  he  said. 

"The  Oriental  population,  according  to 
Mr.  Ness,  are  rapidly  becoming  Amer¬ 
icanized  and  are  great  buyers  of  all  sorts 
of  American  merchandise. 


Gardner  Campbell,  Editor  Wakefield 
Item,  Re-elected  Prezident 

Massachusetts  Press  Association,  rep¬ 
resenting  120  newspapers,  held  its  an¬ 
nual  meeting  Dec.  10  at  the  Hotel  Belle¬ 
vue,  Boston,  followed  by  a  banquet  and 
theatre  party  at  Keith’s  in  the  evening. 
The  women  members  of  the  editors’  fam¬ 
ilies  were  included  in  the  latter  two 
events. 

It  was  announced  at  the  business  meet¬ 
ing  that  24  members  had  been  added  dur¬ 
ing  the  past  year,  the  largest  number  dur¬ 
ing  any  year  in  the  history  of  the  organ¬ 
ization. 

Gardner  E.  Campbell,  editor  the 
Wakefield  Item,  was  re-elected  president. 
Other  officers  elected  were :  vice-pres¬ 
idents  :  Walter  D.  Allen,  Brookline 
Chronicle;  W.  J.  Heffernan,  Spencer 
'Leader;  J.  D.  P.  Wing;ate,  Medford 
Mercury ;  secretary,  Carl  F.  Bennett, 
Weymouth  Gazette;  auditor,  Ralph  C. 
Metcalf,  Belmont  Citizen ;  treasurer,  Rob¬ 
ert  S.  ^terhout,  Hudson  News;  histor¬ 
ian,  -Alexander  Starbuck,  retired  pub¬ 
lisher  of  the  Waltham  Free  Press- 
T  ribune. 

Among  the  speakers  at  the  banquet  was 
Lieut.  Gov.  -Alvan  T.  Fuller,  William 
Odell,  Tarrytown,  N.  Y.,  president  of  the 
National  Editors’  Association ;  O.  F. 
Freeman,  president  of  the  Connecticut 
Eiditors’  Association;  Charles  A.  Fogg, 
Houlton,  Me.,  vice-president  for  Maine 
of  the  National  Elditorial  Association; 
I^wis  R.  Hovey,  Haverhill,  vice-president 
for  Massachusetts  of  the  National  Ed¬ 
itorial  Association,  and  Representative 
John  C.  Brimblecom,  Newton,  Mass., 
former  president  of  the  National  Editors’ 
Association. 


SUBSCRIPTION  FRAUD  REVEALED 


Plan  Newipaper  Chet*  Tournament 

Definite  plans  for  an  Inter-Newspaper 
Chess  Championship  Tournament  of  New 
A’ork  City  will  be  Taid  at  a  meeting  to 
be  held  in  the  Newspaper  Gub,  Dec.  18, 
this  week  by  officers  of  the  W'orld  Cffiess 
Club,  who  sponsored  the  movement  for 
a  city  series  of  matches.  Invitations  have 
been  sent  out  by  H.  .Armand  de  Masi, 
secretary  of  the  World  Chess  Club,  to 
representatives  of  the  Herald,  Tribune, 
American,  Times,  Sun  and  Globe  and 
Fairchild  dailies  —  including  Women’s 
Wear,  the  Daily  News  Record,  and  gen¬ 
erally  to  chess  players  of  all  other  news¬ 
papers  of  Greater  New  York,  to  meet  at 
that  time  to  form  a  permanent  City 
Newspaper  (Thess  Association. 


Scheme  Originating  in  Mexico  Atkt 
Refund  on  Sums  Unpaid 

Notice  of  a  new  subscription  swindle, 
originating  in  Mexico,  to  which  at  least 
one  New  A'ork  publisher  has  succumbed, 
has  reached  Editor  &  Publisher. 

The  plan  is  as  follows: 

-A  letter  is  received  on  a  printed  letter¬ 
head,  purporting  to  come  from  a  concern 
operating  a  newsstand  and  ordering  a 
number  of  yearly  subscriptions.  No  re¬ 
mittance  accompanies  the  order,  but  in  a 
follow-up  letter  mention  is  made  that  on 
a  certain  date  a  sum  of  money  in  pay¬ 
ment  of  the  subscriptions  has  been  sent 
in  large  denominations  of  American  cur¬ 
rency — one  hundred  dollar  bills  having 
been  named  in  one  letter  received.  Re¬ 
ceipt  for  the  money  is  requested  and  com¬ 
plaint  is  made  that  the  publications  are 
not  being  received  regularly. 

Later  comes  a  third  letter  with  the  in¬ 
formation  that  the  newsstand  is  being 
sold  or  discontinued  and  no  further  copies 
need  be  sent,  and  asking  for  a  refund  of 
the  balance  of  the  payment.  An  itemized 
statement  is  included,  giving  the  exact 
amount  of  desired  “refund”  and  enclosing 
the  receipt  in  cases  where  it  was  ob¬ 
tained.  The  unwary  publisher,  who  is 
not  alert,  sends  the  “refund”  asked  for 
on  a  payment  which  was  never  made. 


NEW  PARIS  CABLE  OPENED 


Ray  D.  Handy 


Hawaii  Gets  Lithographing  Plant 

When  the  last  piece  of  machinery  is 
installed  in  the  Honolulu  Star-Bulletin’s 
new  lithographing  plant  near  the  close 
of  this  month,  for  the  first  time  in  their 
history,  business  houses  of  the  Hawaiian 
islands  can  have  their  color  work  printed 
locally.  Equipment  worth  $50,(X)0  has 
been  imported  from  the  United  States 
by  the  Star-Bulletin  to  furnish  the  new 
plant.  .A.  C.  Austin  of  (Thicago  is  super¬ 
vising  the  installation  of  the  equipment 
and  will  remain  in  charge.  J.  B.  Shiffer, 
an  expert  in  lithographic  design,  has  been 
added  to  the  art  staff. 


New  Telegraph  Line  Bind*  New  York 
Closer  to  Europe 

Quicker  transmission  of  news  between 
France  and  Central  Europe  to  the  United 
States  is  promised  with  the  establish¬ 
ment  of  the  new  direct  telegraphic  line 
between  New  York  and  Paris,  which 
was  opened  officially  for  the  Postal  Tele¬ 
graph  Commercial  Cable  Company  by 
President  .A.  K.  Millerand  of  France,  last 
week. 

Capacity  of  the  new  line  is  6CX)  letters 
in  each  direction  at  one  time,  said  to  be 
the  largest  and  fastest  system  in  the 
world. 

P.  N.  Drew,  in  charge  of  the  business 
department.  Commercial  Cable  Company, 
announced  press  rates  would  remain  at 
10  cents  a  word. 
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BULLETIN’S  “BOILED”  LITERATURE  KILLED 
AUSTRALIAN  NOVEL  IN  YOUTH 


Radium,  Else  Waste  Basket,  Spartan  Rule  of  Sydney  Journal, 
Which  Sets  2,000  Words  as  Limit  for 
Any  Complete  Story 


By  JAMES  S.  RYAN 


Editorial  Note — This  is  the  last  of  three  articles  by  Mr.  Ryan,  on  Australian 
newspapers  and  journalists. 


TJUT  what's  this?  A  thing  undreamed 
of  makes  its  appearance  in  the  Bulle¬ 
tin,  draped  in  a  magnificence  to  dazzle  the 
beholder.  It  takes  the  stage  on  the  inside 
of  the  pink  front  cover,  the  advertise¬ 
ments  thereon  having  been  swept  into  the 
cellar,  so  to  speak,  to  clear  the  very  ves¬ 
tibule  of  the  paper  for  THIS!  What? 
Highbrow  stuff!  A.  G.  Stephens,  a 
bright  lad  from  the  bush  is  set  up  in 
business  as  an  authority  on  art  and  litera¬ 
ture.  Think  of  that ! 

On  this  very  spot  too.  where  the  rabbit 
poison  advertisements  had  their  location. 
Many  old  bush  prophets  shook  their 
heads  and  predicte<l  that  the  highbrow 
stuff  would  kill  off  Bulletin  readers  faster 
than  the  dispossessed  rabbit  poison 
would  kill  off  the  rabbits.  It  is, 
indee<l,  hard  to  foretell  anything  with 
even  an  approach  to  accuracy.  The  read¬ 
ers  increased,  and  so  did  the  rabbits.  The 
pink  page,  misnamed  the  “Red  Page” 
stood  fairly  in  the  spotlight  with  the 
languid  repose  of  the  Vere  de  Vere. 

Soon  most  of  the  otherwise  contented 
geniuses  contracted  a  fever  to  write  for 
it.  From  the  shearing  sheds,  the  mining 
camps,  the  rabbit  trappers’  outposts,  the 
law  offices,  the  editorial  offices  of  other 
journals,  and  the  universities,  copy  piled 
in.  Very  little  got  by.  Only  the  radiant 
extract  of  the  choicest  of  brain  product 
could  be  admitted  here.  Stephens’  page 
eclipsed  everything  else  in  the  Bulletin; 
and  it  was  said  of  him  by  the  envious 
that  in  the  Republic  of  letters  he  assured 
the  purple,  which  seems  rather  a  mixing 
of  colors. 

.^s  a  matter  of  fact,  the  purple  robe 
was  thrown  on  Steiihens’  shoulders. 
Many  poets,  and  professors  of  belles- 
lettres,  came  to  eat  out  of  the  hand  of 
this  modest,  even  shy,  man,  who  was  a 
true  lover  of  the  fine  thing  in  the  art 
of  writing.  Many  of  those  who  bowed 
before  him  retired  to  curse  the  tyrant. 
Possessing  no  creative  ability  whatso¬ 
ever,  Stephens  was  an  unique  critic,  who 
could  tune  up  the  lyre  of  any  bard,  and 
hand  it  back  to  him  to  play  in  tune. 

Enemies?  I  was  almost  on  the  verge 
of  permitting  myself  to  indulge  in  the 
vulgarism  “you  said  it!”  Sometimes,  he 
wrote  his  matter  in  French,  but  I  pre¬ 
sume  that  it  was  only  to  dodge  his  de¬ 
tractors,  and  exclude  the  great  majority 
of  them  from  the  pastime  of  throwing 
verbal  bricks  at  him.  After  a  while  the 
pink  page  burst  its  dam,  and  flooded 
out  the  neighboring  plain  white  pages, 
until  it  looked  possible  that  the  old  sta¬ 
ble  “bushwhacker”  stuff  would  be  washed 
along  to  the  back  pink  cover,  and  then 
dropped  over  the  cliff  in  a  cataract  of 
'  highbrow  literature.  All  of  which  goes 
to  show  that  when  the  highbrow  thing 
is  brightly  and  vigorously  done,  there 
is  no  lack  of  public  appreciation. 

If  in  writing  an  article  on  the  tall 
buildings  of  New  York,  an  author  were 
to  be  guilty  of  making  no  reference  to 
the  Metropolitan  tower,  it  would  be  much 
the  same  as  writing  a  history  of  the 
Bulletin  and  leaving  out  the  name  of 
James  Edmond.  Should  that  last  sentence 
sound  like  the  beginning  of  an  after- 
dinner  speech,  please  forget  the  style, 
but  keep  in  mind  the  fact.  Here  was  an 
editorial  writer  with  a  mode  of  expres¬ 
sion,  the  likes  of  which  never  was  .seen 
on  land  or  sea,  and  consequently,  is  im¬ 
possible  of  description  here.  Charles 
Dickens  and  other  writers  had  the  power 
to  summon  laughter  and  tears  at  one 
and  the  same  time,  but  Edmond,  dealing 
with  some  political  fake,  or  serious  pub¬ 
lic  abuse,  could  raise  the  fiercest  indigna¬ 
tion  in  the  reader,  and  have  him  simul- 
'•'neously  roaring  with  laughter;  thus 

lat*ion”ilwo  incompatible  emotions. 


He  could  take  the  most  craftily  doc¬ 
tored  balance  sheet  and  rip  it  to  pieces 
to  the  great  amusement  and  enlighten¬ 
ment  of  even  those  who  knew  nothing 
of  figures,  or  those  who  take  flight  at  the 
sight  of  them.  The  most  complex  eco¬ 
nomical  or  financial  problem  he  could 
make  clear  to  the  simplest  minds,  whilst 
engaging  them  in  a  screaming  farce. 
Bothering  not  at  all  about  literary  pol¬ 
ish,  verbal  grace,  or  the  shape  of  phrases, 
he  just  simply  stripped  off,  dived  into 
a  pool  of  words  and  splashed  violently 
and  joyously.  As  the  spray  made  strange 
rainbows,  it  also  formed  itself  into  sen¬ 


tences  clear  and  profound,  and  boldly 
written  on  the  sky. 

Tricks  to  beat  the  public  needed  to  be 
of  superhuman  cunning  to  get  past  this 
faithful  watchdog.  He  smiled  away  the 
meanness  of  the  many  and  caused  the 
solemn  narrow-minded  bigot  to  laugh  at 
himself.  The  difference  between  Edmond 
and  Mark  Twain  wa»  that  Edmond  was 
a  humorist  of  passionate  hatred,  while 
Twain  was  a  humorist  of  love.  Edmond 
drew  his  sword,  and  wrong  trembled. 
Twain  drew  his  breath,  and  the  world 
laughed.  But,  Edmond  was  not  a  cre¬ 
ator,  Twain  was — and  that  makes  all  the 
difference.  Some  people  might  think  it 
sacreligious  of  me  to  even  mention  the 
name  of  the  dynamic  Edmond  on  the 
same  sheet  with  the  drollest  of  all  the 
kindly  philosophic  writers,  the  most  de¬ 
servedly  beloved,  splendid  soul,  Mark 
Twain;  but  there  is  no  harm  in  our  hav¬ 
ing  a  glimpse  of  this  smaller  man,  who 
set  himself  purposeful  tasks,  and  buried 
his  ego. 

Edmond’s  great  aim  was  to  correct  the 
Australian  states  in  their  pernicious  habit 
of  borrowing  money  from  London  money 
lenders.  He  kept  on  pointing  out  that  a 
country  willing  to  hypothecate  itself  is 
devoid  of  the  main  element  of  national 
freedom,  and  that  the  swank  of  inde¬ 
pendence  becomes  a  delusion  when  the 
interest  hawk  swoops  down,  particularly 
to  a  young  state  with  rich  blood  in  its 
veins.  Cartoons  by  Phil  May,  who  made 
his  name  on  the  Bulletin  before  going 
to  London  Punch,  and  Hopkins,  who 
came  from  Cleveland.  Ohio,  set  forth 
many  of  Edmond’s  satirical  sideswipes 
with  pictorial  kick.  And  what  pictures 


they  were.  These  two  artists  forced  theand  critics  neglected  Edward  Dyson,  and 
Bulletin  into  places  where  its  name  was  here  I  was  on  the  verge  of  doing  the 
anathema  and  its  policy  the  very  devil  very  same  thing  myself.  It  must  have 
himself.  Eidmond’s  work  in  the  vine-  something  to  do  with  Dyson’s  fate.  As 
yard  of  national  finance  was,  after  all,  a  chronicler  of  the  ways  of  the  city 
wasted.  No  politician  or  set  of  poHti-  “larrikin”  or  tough,  he  has  never  been 
rians  had  the  combined  ability  and  cour-  equalled.  His  story,  “The  Golden 
age  to  follow  his  clear,  straight  path.  Shanty,”  a  tale  of  the  “diggings,”  or  min- 
I  dwell  upon  these  dry  bones  of  state  ing  camps,  takes  about  the  same  place 
affairs  for  the  specific  purpose  of  point-  in  the  humor  of  Australia,  as  Mark 
ing  out  that  the  good  in  Australia,  and  Twain’s  “Jumping  Frog”  docs  in  that  of 
there  is  much,  is  due  entirfly  to  the  ad-  America.  Of  all  the  names  mentioned 
vccacy  of  journalists,  and  most  of  the  here,  which  are  very  dear  to  Australia, 
evil  is  due  to  neglect  of  their  warnings.  Gordon,  Kendal,  Becke,  Phil  May,  Daly, 
.•\nd  I  herewith  contradict  in  advance  the  Archibald,  Chambers,  and  Lawson  in  this 
future  historian,  who,  if  precedent  is  sequence  if  my  memory  serves,  are  gone 
followed,  will  see_  only  the  high  lights  of  where  the  roar  of  the  press  is  silenced, 
politicians  in  shaping  the  Commonwealth’s  and  there  is  no  printer’s  devil ;  at  least 
destiny,  and  not  the  work  of  the  self-  let  us  hope  not. 

effacing  writers.  The  Bulletin  has  a  fatherly  monopoly 

And  now  for  the  last  teaspoonful  of  of  the  output  of  all  Australian  writers, 
the  nauseating  draught  of  finance.  Only  and  artists,  who  wish,  and  deserve,  to 
a  few  months  ago,  an  Australian  premier  make  their  appeal  to  the  whole  of  the 
went  to  London,  and  borrowed  10,000,000  Commonwealth.  No  matter  what  other 
pounds  sterling.  What  did  he  do  with  paper  a  writer  works  for,  his  best  stuff 
all  this  money?  Did  he  take  it  home  and  is  invariably  sent  to  the  Bulletin,  because 
niake  his  handful  of  people  all  rich?  No,  of  its  universal  circulation,  not  to  men- 
indec<l.  This  huge  sum  went  merely  to  tion  the  more  sordid  item  of  better  money 
pay  off  the  interest  on  previous  loans.  than  elsewhere.  Often,  a  small  signed 

Despite  much  admirable  domestic  leg-  paragraph  brings  its  author  broadcast 

_  fame,  for  at  least  one  week. 

If  it  is  a  particularly  good  piece  of 
verse,  it  is  sure  to  be  memorized  and 
spouted  off  in  various  places,  from  golf 
clubs  to  rabbiters’  camps !  from  suburban 
social  parties  to  “back  block”  pubs,  and 
shearers’  huts.  All  matter  must  be  con¬ 
densed  to  the  nth  degree  to  have  any 
chance  of  acceptance,  in  consequence  of 
which,  the  “Bulletin  habit.”  stretching 
hack  for  years,  has  brought  up  a  race  of 
crnden.sers,  who  produce  literary  bovril, 
— meaning  the  whole  ox  reduced,  as  it 
were,  to  a  gallon  of  nourishment.  No 
padding,  no  amiable  digressions, — the 
point  at  once !  Radium  !  I  f  not,  waste 
basket ! 

The  .\ustralian  writer  has  to  tell  his 
story  in  fewer  words  than  any  other 
writer  in  all  history,  even  the  .\rab  in 
the  golden  age  of  Arabian  letters.  For 
example,  take  a  Saturday  Evening  Post 
story  of  ten  thousand  words ;  the  Bulle¬ 
tin  writer  must  tell  the  same  story  in 
about  two  thousand  words.  To  give  some 
idea  of  the  Bulletin’s  influence  on  the 
whole  of  Australian  literature,  here  is  a 
fact  that  many  people  deplore.  In  over 
thirty  years  there  has  not  been  published 
in  that  country,  one  solitary  full-length 
novel  of  even  passable  merit ;  nothing 
since  Rolfe  Boldrewood’s  “Robbery  Un¬ 
der  Arms.” 

.■\nd,  the  Bulletin  is  directly  and  un¬ 
questionably,  but  undesignedly,  respon- 


An  Australian  by  birth,  and  poet  by 
nature,  it  was  only  natural  that 
Ryan  should  have  become  a  Bulletin 
*‘man'*  and  helped  make  the  jour¬ 
nalistic  history  of  which  he  has 
written. 


islation,  here  is  Australia’s  great  curse,  sible  for  this  state  of  affairs.  No  story 
Her  blue  sky  of  national  aspirations  is  of  over  five  thousand  words  will  ever 
completely  clouded  by  a  monstrous  dra-  see  the  light  of  day  in  its  columns.  Con- 
gon-debt.  It  is  a  tragedy !  Let  the  young  siderations  of  space  forbid  it.  Serials 
Free  State  of  Ireland,  and  all  other  are  barred.  It  is  rarely  that  even  a 
young  nations,  beware  of  borrowing  for-  three-thousand-word  story  is  printed.  Of 
eign  money.  It  is  a  trap.  It  is  an  easy  this  inescapable  policy,  Victor  Daly  once 
thing  to  do.  It  is  the  line  of  least  re-  complained  to  me  that  he  would  like  to 
sistance  for  the  eminent,  but  incompetent  be  allowed  to  write  a  real  story  instead 
.statesman ;  for  here,  the  “people”  are  to-  of  a  hiccough. 

tally  blind.  _  Yes,  the  novel  has  perished  from  Aus- 

\Vho  was  it  that  said;  “Under  an  aris-  tralian  soil  in  over  thirty  years’  sway 
tocratic  form,  of  government  the  aristo-  of  the  Bulletin.  But,  after  all,  is  that 
crats  betray  the  people,  but  under  a  such  a  great  misfortune  to  the  .Australian 
democratic  form  of  government  the  peo-  reader?  Maybe  not,  when  we  consider 
pie  betray  themselves”?  For  over  thirty  that  he  escapes  the  mental  perils  of  the 
years  Edmond  put  up  a  gallant  fight,  best  sellers;  that  he  enjoys  immunity 
but  reason  can  never  cure  an  ingrained  from  the  bewilderment  of  the  defense- 
habit.  such  as  rushing  to  the  “hock  less  reader  in  the  United  States.  Eng- 
shop,”  inherited  by  each  succeeding  set  land  and  elsewhere,  as  to  what  he  ought 
of  politicians  from  their  predecessors,  just  to  read  of  the  avalanche  of  books  that 
like  an  incurable  disease  running  in  a  slip  from  the  press  each  week,  each  day, 
family  from  one  generation  to  another.  each  hour,  accompanied  by  a  style  of 
If  anyone  should  be  under  the  misap-  blurb  that  used  to  be  associated  with 
prehension  that,  in  this  sketch,  I  have  heretical  and  wild  medicines, 
overestimated  the  abilities  of  James  Ed-  .And  all  this  when  we  remember  that 
mond,  I  am  prepared  to  do  a  very  rude  Balzac  expressed  his  astonishment  at  the 
thing  for  lack  of  any  other  means  to  ob-  great  number  of  books  published  in  Paris 
tain  evidence  in  the  United  States,  in  in  his  day.  The  number  was  fourteen 
support  of  my  statement,  and  refer  the  books  in  one  year!  Considering  all  the 
person  to  H.  G.  Wells,  who  would,  I  “litter,”  (of  course,  there  is  a  small  per- 
think,  endorse  what  I  have  said,  and  in  centage  of  good  books  too,  but  these  get 
all  probability  add  more  to  what  has  been  lost  in  the  wilderness),  that  the  Aus- 
said.  .And,  I  openly  and  brazenly  call  tralian  reader  escapes,  we  have  more  rea- 
upon  Frank  Harris,  that  great  worshiper  son  to  congratulate  him  than  to  pity  his 
of  merit,  to  corroborate  my  assertions  as  locally  bookless  plight.  Especially  when 
to  the  genius,  courage  and  integrity  and  we  know  that  he  can  be  absolutely  cer- 
withal  the  modesty  of  J.  F.  Archibald,  tain  that,  however  small  his  native  liter- 
who  flogged  a  continent  into  self  respect,  ary  ration  may  be,  no  “phoney”  stuff 
and  gave  Australia  a  soul  of  its  own.  will  be  handed  out  to  him  by  his  guide, 
I  have  often  wondered  why  reviewers  philosopher  and  friend,  the  Bulletin. 
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TtLL  IT  TO  SWEENETl 


—heir  of  the  Ages 


I  AST  October  in  London,  Sir  Alfred  Mond,  just 
returned  home  from  America,  said,  ”1  feel 
^  like  a  pauper  in  the  United  States.  .  .  The 
country  is  overwhelmed  with  money.  .  .  The 
standard  of  living  is  of  course  very  high  ...  for 
the  working  man  it  is  three  times,  certainly  twice, 
as  high  as  for  the  same  men  here.  Where  a  man  in 
England  uses  a  bicycle  an  American  has  a  motor 
car  .  .  .” 

This  stranger  saw  the  truth,  while  many  Amer¬ 
ican  advertisers  continue  to  overlook  the  obvious. 
Sweeney,  the  average  man,  the  average  family,  has 
more  money,  greater  prosperity  and  a  higher  buying 
power  than  any  people  of  any  country  of  any  pre¬ 
vious  era. 

The  ubiquitous  inundation  of  wealth  has  de¬ 
molished  ola  markets  and  created  new  ones.  Stand¬ 
ards,  tastes,  capacities  for  consumption  and  the 
symbols  of  economic  status  that  used  to  determine 
a  man’s  credit  rating  in  the  eyes  of  his  neighbors 
and  his  world — are  changed. 

Even  a  decade  ago,  when  wealth  was  not  so 
widespread  and  good  incomes  shone  like  candles  in 
a  dark  world  of  living  wages,  it  was  necessary  to 
seek  a  moneyed  customer,  to  cull  the  proper  pros¬ 
pects.  But  as  wealth  has  spread,  prospects  have 
propagated.  And  the  advertising  policy  based  on 
the  1910  outlook  is  losing  lots  or  money  in  this 
19x3  world.  The  Sweeneys  have  money  and  are  spend- 
sn^et!  ,  , 


By  the  end  of  1913,. it  is  estimated  that  this 
country  will  have  fourteen  million  motor, 
vehicles — one  for  every  eight  people,  or  every 
second  family.  And  if  the  average  car  were  worth 
only  five  hundred  dollars,  we  have  seven  billion 
dollars  ($7,000,000,000)  of  wealth  on  wheels — 
using  up  tires,  burning  up  gas  and  taxpayers'  roads. 
*  *  * 

Every  other  plumber’s  apprentice  and  junior 
clerk  owns  a  tuxedo.  The  Sweeney  girls  think 
nothing  of  two-dollar  silk  hose;  their  mother  wore 
twenty-cent  lisle.  They  buy  footwear  of  an  exqui¬ 
site  fragility  that  dissolves  in  rainstorms;  and  they 
buy  more  pairs  in  a  year  than  the  mother  did  in  a 
decade.  They  stake  themselves  to  a  new  fur  coat 
every  second  year,  while  mother’s  old  plush  jacket 
struggled  with  the  moths  and  the  elements  for  ten 
years. 

Look  inside  their  homes.  Where,  oh  where,  are 
the  handsome  golden  oak  mission  parlor  suites  with 
the  hard  and  shining  upholstery,  the  elegant  China 
lamp  that  occupied  the  marble-topped  table  with 
the  family  album;  the  Brussels  carpet  with  its  cab¬ 
bage-like  roses;  the  massive  brass  bed  all  shined  up 
like  a  fire  department?  Furniture  and  rugs  have 
replaced  them,  at  a  cost  of  150  per  cent.  more.  The 
piano,  the  phonograph,  the  vacuum  sweeper,  the 
washing  machine,  the  electric  iron  arc  so  common 
as  to  escape  comment. 

*  «  « 


CONSIDER!  Forty-five  thousand  people  paid 
$431,000  to  sec  Papyrus  race  Zcv.  The  World’s 
Scries  crowded  the  railroads,  overwhelmed  New 
York  hotels,  and  six  games  drew  an  attendance  of 
301,430  and  a  gate  of  $1,063,815.  Seventy-eight 
thousand  people  paid  $1,070,380  to  sec  Firpo  fight 
four  minutes.  The  Royal  and  Ancient  Game,  with 
its  attendant  club  dues,  green  fees,  sport  clothes  and 
balls  at  a  dollar  per,  is  about  as  exclusive  as  the 
one-arm  lunchroom.  And  bootlegging  is  rumored 
to  be  our  second  industry. 

Have  you  traveled  lately?  The  Century  runs  two 
and  three  sections  every  day.  And  in  the  club  car 
you  will  find  Sweeney,  drinking  bottled  spring 
water  at  two  bits  a  split,  as  a  matter  of  course, 
ignoring  the  Pullman  Company’s  free  py^cr  cups 
and  gratis  aqueous  accommodations.  'The  first- 
class  cabin  passenger  lists  on  Europe  bound  steamers 
read  like  the  telephone  directory  rather  than  the 
Social  Register.  Bermuda,  Jamaica,  Cuba,  the  West 
Indies;  Bar  Harbor,  Pinchurst,  Hot  Springs,  the 
Florida  coast,  Albuquerque,  California — all  one¬ 
time  favored  haunts  of  unearned  increment,  are 
Sweeney’s  stamping  grounds  today. 


The  colleges  pick  their  own  candidates,  because 
about  four  and  a  half  times  as  many  people  go 
to  college  as  twenty  years  ago.  In  New  York  alone, 
with  its  farms,  its  factories,  its  tens  of  thousands 
of  immigrants  pouring  in  monthly,  one  person  is  in 
college  for  each  191  of  the  population. 

«  *  * 

OF  course,  the  cost  of  living  has  gone  up — 
tremendously!  But  remember  this — that  the 
margin  between  the  absolutely  necessary  essential 
expenditures  and  total  income  is  larger  than  ever 
before!  And  this  margin  makes  better  customers  for 
everything  and  better  prospects  for  all  advertising. 

The  advertising  that  neglects  to  cover  the  mass 
market — particularly  in  New  York  City — is  losing 
sales.  Here  are  six  million  people,  the  Wealthiest 
in  a  wealthy  country. 

And  here  is  a  medium  that  reaches  more  of  them 
in  New  York  City  than  any  other  newspaper  or 
magazine.  The  largest  DAILY  circulation  in  Amer¬ 
ica,  now  in  excess  of  700,000,  is  96  per  cent,  concen¬ 
trated  in  New  York  City  and  suburbs. 

Tell  It  to  Sweeney — now — in  The  News.  News 
advertising  sells'.  Ask  us  for  proofs! 


It  to  Sweeney”  has  been  issued  in  folder  form.  Write  for 
the  full  series  on  your  business  letterhead.  Also  write  for 
Yours  Sincerely,  News  salesman  in  print. 


THE 


^’^Onwatim 
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“PRESS  ONLY  MIRRORS 
SOClETt”— McKERNON 

A.  P.  Chief  Answers  Critics  Who 
Deplore  Modern  Newspapers  In 
Recent  Talk  Before  Veteran 
Boston  Journalists 


The  newspaper  as  it  now  exists  reflects 
modern  society,  and  criticisms  of  the 
present-day  newspaper  must  be  levelled 
at  society  rather  than  the  press,  Edward 
McKernon  of  New  York,  superintendent 
of  the  eastern  division  of  the  Associated 
Press,  declared  at  Boston  at  the  annual 
get-together  of  Veteran  Boston  Journal¬ 
ists. 

Arthur  A.  Fowle  of  the  Boston  Globe 
was  named  president  at  the  meeting, 
which  was  held  at  Young’s  Hotel.  He 
succeeded  Weston  Freeman  Hutchins, 
reporter  of  many  years’  fame  who  acted 
as  presiding  officer.  William  U.  Swan 
was  continued  as  secretary,  and  Everett 
W.  Shumway  as  treasurer.  Other 
speakers  included  Robert  Lincoln  O’Brien, 
editor  of  the  Boston  Herald,  Courtney 
Guild  of  the  Commercial  Bulletin  and 
Raymond  Landon  Bridgman,  state  house 
correspondent. 

“if  you  dont  like  the  reflection  you 
see  in  the  mirror,  don’t  blame  the  mir¬ 
ror!’’  warned  Mr.  McKernon,  former 
Boston  Associated  Press  correspondent. 

“No  one  familiar  with  the  history  of 
journalism  in  America  will  claim  that  the 
newspaperman  of  today,  in  resourceful¬ 
ness,  enterprise  and  courage,  has  any¬ 
thing  on  his  prototype  of  100  years  ago. 
Who  can  read  of  the  exploits  of  the 
pony  express  that  rushed  news  from  the 
ships  at  Halifax  to  the  telegraph  wire  at 
St.  John  without  experiencing  a  thrill  and 
a  deeped  sense  of  pride  in  his  calling? 
In  the  intervening  years,  newspapermen 
have  not  changed  greatly,  except  as  so¬ 
ciety  has  changed,  and  to  say  the  change 
has  not  been  for  the  better  is  to  indict 
modem  civilization,  unless  we  admit  the 
anomaly  that  of  all  the  professions  the 
greatest  alone  has  failed  to  march  with 
the  times. 

“V’eteran  journalists  will  be  the  last  to 
concede  this.  The  practice  of  the  past 
generation  is  the  heritage  of  the  present. 
If  we  have  failed  today,  it  is  a  reproach 
to  those  who  have  gone  before,  who  es¬ 
tablished  precedents  and  formulated  the 
unwritten  code  of  ethics  that,  broadly 
speaking,  still  endures.  But  we  have  not 
failed. 

“In  every  generation  the  newspaper, 
according  to  its  lights,  has  sought  to 
reflect  society.  It  was  not  wholly  suc¬ 
cessful  at  first  for,  having  fixed  ideas 
as  to  what  should  lie,  it  saw  the  world 
through  a  dark  glass  darkly  and  did  not 
always  reflect  what  it  saw. 

“Tfxlay  the  newspaper  reflects  what  is 
with  a  fidelity  that  is  sometimes  painful 
to  those  who  are  caught  in  the  picture, 
-■^nd.  naturally  enough,  in  the  very  in- 


the  man  who  read  a  daily  paper  was 
an  exception  to  the  rule. 

“Now  the  dispatches  of  the  Associated 
Press  are  read  by  60,000,000  persons 
daily.  That  means  60,OtK),000  men  and 
women  exactly  informed  on  important 
hapiienings  described  without  color  or 
bias.  Sixty  million  people  formulating 
opinions  of  their  ovyn — opinions  on  which 
will  be  reared  the  social  and  political 
structures  of  the  future.  This  is  the 
triumph  of  our  day — the  most  glorious 
chapter  in  the  history  of  journalism.” 


ROGERS  WILL  PUBLISH 
NEW  TRADE  PAPER 


“Advertisers’  Weekly’’  to  Appear  Jan. 
3,  Says  Former  Globe  Publisher, 
Who  Also  Plans  a  New  Daily 
for  New  York 


SMITH  RAPS  POUTICIANS 


California  State  Printer  Bans  Spoils 
System  from  His  Office 

Frank  J.  Smith,  State  Printer  of  Cali¬ 
fornia,  has  been  engaged  in  opposing 
politicians  of  the  state  since  he  announced 
the  old  spoils  system  would  not  have 
effect  in  his  office. 

“Politicians  find  much  comfort  in  the 
thought  that  I  have  committed  political 
suicide  because  of  my  attitude  toward 
patronage.  I  have  no  aspirations  for  an 
elective  office  and  assuredly  would  not 
seek  to  hold  an  appointive  post  under  any 
of  the  intellectual  parodies  who  are  now 
pluming  themselves  for  gpibernatorial 
honors,”  he  has  stated. 


Advertising  Sells  Utility  Stock 

Percy  Whiting,  director  of  the  Henry 
L.  DtAerty  Company’s  customer  owner¬ 
ship  advertising  campaigns,  spoke  recent¬ 
ly  before  the  Denver  Ad  Club.  In  every 
case  where  an  attempt  was  made  to  sell 
the  stock  of  a  public  utility  company  to 
the  people  who  are  its  customers,  we 
found  that  no  matter  how  much  was 
spent  for  advertising,  the  cost  of  this 
advertising  was  more  than  made  up  in 
the  saving  in  cost  of  selling  the  security 
advertised,”  he  declared. 


Jason  Rogers,  publisher  of  the  New 
York  Globe  until  its  amalgamation  with 
the  Sun,  will  re-enter  the  publishing  field 
Jan.  3,  1924,  with  a  new  trade  paper 
called  the  Advertisers’  Weekly.  .Accord¬ 
ing  to  Mr.  Rogers,  who  is  editor  and  pro¬ 
prietor,  its  purpose  is  to  provide  and  dis¬ 
tribute  all  available  information  that  will 
be  of  value  to  the  advertiser  or  space- 
buyer,  “specializing  in  every  constructive 
activity  that  fosters  and  encourages  more 
advertising  in  newspapers.” 

“VV’e  will  play  fair  with  the  advertis¬ 
ing  agents  as  an  integral  part  in  the  great 
development  of  modern  advertising,”  says 
Mr.  Rogers.  “We  will  stand  back  of  the 
effective  work  being  done  by  special  repre¬ 
sentatives  as  the  best  machinery  for  pre¬ 
senting  the  arguments  of  publishers  to 
distant  advertisers. 

“The  Advertisers’  Weekly  will  not  be 
a  competitor  of  the  Editor  &  Publisher 
but  serve  a  distinct  field  and  co-operate 
with  it  in  every  possible  way,  for  I  know 
that  it  serves  the  industry  in  a  very  im¬ 
portant  way,  and  it  richly  deserves  the 
great  success  that  has  come  to  it  and 
which  will  continue  to  come  to  it,”  Mr. 
Rogers  stated. 

“With  the  sale  of  the  Globe,  and  until 
I  complete  arrangements  for  starting  a 
new  New  York  newspaper,  I  have  deter¬ 
mined  to  establish  a  real  service  which 


will  continue  my  activities  for  the  good 
of  the  newspaper  industry  through  the 
columns  of  the  Advertisers’  Weekly,  in 
which  I  will  have  an  absolutely  free 
hand.” 

The  new  paper  will  not  attempt  to 
print  news,  says  its  editor.  Neither  will 
it  have  any  staff  in  addition  to  Mr.  Rog¬ 
ers.  Its  New  York  office  will  be  at  30 
Church  street  and  the  publication  office 
is  in  the  Huguenot  Trust  Building,  New 
Rochelle,  N.  Y. 


Banker*  Urged  to  Advertiie 

Newspapers  of  recognized  standing 
reach  more  people  at  less  cost  than  any 
other  medium  known  to  expeiienced 
publicity  men,  100  delegates  to  the  Trust 
Company  section  of  the  American 
Bankers’  Assi'ciation  were  told  at  the 
San  Francisco  session  of  that  group 
recently.  The  speaker  was  Leroy  Mer- 
shon.  He  emphasized  that  newspaper 
advertising  was  vital  to  the  hanking 
business. 


Free  Pres*  Print*  Church  Guide 

I  The  Detroit  Free  Press  has  prepared 
and  published  a  booklet,  “Directory  of 
Churches  and  Pastors  of  Detroit,”  which 
will  be  placed  in  every  hotel  room  in  the 
city,  as  well  as  in  the  office  of  every 
pastor.  It  is  planned  to  issue  such  a  book¬ 
let  every  year  in  the  future,  publication  to 
follow  immediately  the  closing  of  the 
latest  of  the  church  conferences. 


Open*  $15,000  Subscription  Contest 

Prizes  totalling  $15,000  are  listed  in 
the  Bellingham  (Wash.)  Herald  and  Re¬ 
veille’s  subscription  campaign  just  begun. 
Five  automobiles  are  among  the  awards. 


Nine  State*  Aid  Harding  Memorial 

Nine  states  have  organized  for  the 
campaign  being  promote  by  the  Hard¬ 
ing  Memorial  Association  to  erect  a 
memorial  to  the  late  President  Harding. 
They  are  Wyoming,  Vermont,  Florida, 
Michigan,  Indiana,  Montana,  Nevada, 
Washin^on,  and  Connecticut.  Harding 
Memorial  \Veek  commenced  Dec.  9. 


Forest  Study  Make*  Good  Citizen* 

Training  in  forestry  makes  good  citi¬ 
zens,  R.  S.  Kellog,  chairman  of  the  Na¬ 
tional  Forestry  Program  Committee,  de¬ 
clared  in  a  speech  made  before  students 
of  the  New  York  State  College  of 
Forestry  recently.  It  keeps  them  close 
to  the  dirt,  he  said,  which  has  a  tendency 
to  free  the  mind  from  illusions. 


Houston  Join*  Haddon  Pres* 


Herbert  S.  Houston,  publisher  of  “Our 
World,”  a  national  magazine,  and  for 
tegrity  of  the  news  columns  will  be  found  many  years  vice-president  of  the  Double- 


the  incitement  to  the  bitterest  and  most 
general  arraignment  of  the  modern  press. 
Truth  may  be  beautiful,  but  it  can  hurt. 
Only  one  man  ever  expressed  a  wish  that 
we  might  see  ourselves  as  others  see 
us — and  he  was  joking. 

“If  you  veteran  journalists  and  all  the 
older  and  younger  journalists  of  Boston 
who  have  held  sway  over  the  minds  of 
fellow  citizens  were  to  receive  post-mor¬ 
tem  recognition,  the  city  would  have  to 
drain  the  frog  pond  to  give  you  perma¬ 
nent  standing  room  on  Boston  Common. 
Modest  gentlemen  that  you  are.  you  will 
not  admit  this,  but  in  your  secret  souls 
you  know  it  true. 

"It  was  the  far-seeing  and  high-minded 
journalists  of  our  day  who  realized  that 
national  safety  and  progress  were  de¬ 
pendent  upon  public  opinion  and  that  this 
could  he  assured  only  if  the  millions  con¬ 
stituting  the  electorate  could  be  made 
to  know  and  incited  to  think. 

“So  there  came  to  be  organized  the 
.Associated  Press,  with  the  greatest  of 
all  missions — that  of  presenting  hard, 
cold  facts  without  comment  or  deduction 
and  so  compelling  its  readers  to  do  the 
thinking  for  themselves.  And  it  didn’t 
take  them  long  to  get  the  habit.  Not  so 
long  ago,  particularly  outside  the  cities. 


day.  Page  &  Co.,  has  become  vice-presi¬ 
dent  and  director  of  the  publishing  di¬ 
vision  of  the  Haddon  Press,  of  Camden, 
N.  J. 


pOR  the  month  of  No- 
vember,  1923,  in  com¬ 
parison  with  the  correspond¬ 
ing  period  of  1922,  there  was 
a  gain  of 

10,109 

in  the  average  net  paid  daily 
(morning  and  evening)  cir¬ 
culation  of  THE  BALTI¬ 
MORE  SUN. 

Everything  in  Baltimore 
Revolves  Around 


THE 

Morning 


SUN 

Evening  Sunday 


Income  Balances 
Appetite  in  Cincinnati 

Let  the  people  of  Cincinnati  sample  your  wares  and 
they  will  produce  the  pennies.  This  is  one  reason 
why  it  pays  to  advertise  in  the  Times-Star — the 
daily  newspaper  with  no  “Simple  Simon”  circulation. 
There  are  larger  metropolitan  markets  than  Cin¬ 
cinnati,  but  none  with  greate  per  capita  purchasing 
power  or  more  consistent  spending  proclivity. 
There  are  cities  that  have  grown  faster,  by  spurts, 
than  Cincinnati,  but  none  that  has  maintained  an 
even,  normal  increase  over  a  long  spread  of  years, 
so  nearly  paralleling  the  average  rate  of  increase  for 
the  whole  of  the  United  States.  There  are  trading 
centers  whose  newspapers  reach  equally  populous 
areas,  but  none  in  which  one  daily  paper  influences 
the  buying  habits  of  such  a  rich  market  as  does  the 
Cincinnati  Times-Star. 

Check  this  assertion  against  the  display  lineage  fig¬ 
ures  of  Cincinnati  newspapers.  For  sixteen  con¬ 
secutive  years,  without  a  break,  the  Times-Star  has 
carried  more  local  and  national  display  advertising 
than  any  other  newspaper  in  its  field.  During  the 
first  six  months  of  this  year  it  has  carried  in  excess 
of  ten  times  as  much  as  both  morning  papers  com¬ 
bined,  exclusive  of  Sundays,  and  over  two  million 
lines  more  than  the  second  evening  paper! 

Yes.  It  pays  to  advertise  in  Cincinnati,  and  no  con¬ 
spicuously  successful  advertising  campaign  in  the 
Cincinnati  area  has  been  waged  without  the  Times- 
Star.  It  pays  to  advertise  where  income  balances 
appetite. 

aNONNATl  T1MES  S1AR 

CHARLES  P.  TAFT.  Publither  C.  H.  RBMBOLD.  Manager 
Member  of  Audit  Bureau  of  Circulations 
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BREAKS  THE  RECORD 
IN  PITTSBURGH 

FRIDAY,  NOVEMBER  30th,  “The  Chronicle  Telegraph” 
published  a  total  of  94,556  lines  of  advertising  furnished  by  its 
regular  advertisers — Over  15,625  agate  lines  advertising  more 
than  its  nearest  competitor. 

THE  FRIDAY  “TELE”  contained  48  pages  of  eight  columns 
each,  and  exceeded  its  own  advertising  record  of  93,520  agate 
lines  on  December  5th,  1919,  by  1,036  lines. 

NOTWITHSTANDING  THIS,  nearly  5,000  lines  of  advertising 
were  omitted  because  of  lack  of  space. 

THIS  RECORD  IS  PROOF  POSITIVE  that  the  merchants  in 
the  Pittsburgh  District  recognize  the  advertising  value  of  the 
Chronicle  Telegraph,  “The  Paper  That  Goes  Home,”  and  that 
the  “Tele”  is  the  place  where  Pittsburghers  shop  first. 


=Business  Is  As  You  Make  It.  Advertise  In  The  **TELE**  For  Your  Share= 

Pittsburgh  Chronicle  telegraph 

"THE  PAPER  THAT  GOES  HOME” 


The  **Tele^^  Does  Not  Run  Special  Advertising  Editions. 
The  ^*Tele**  Circulation  Is  Now  Largest  In  Its  History. 


The  “Tele”  carried  an  average  of  over  one  million  lines  of  advertising  per 

months  of  1923 — to  be  exact  11,107,614  lines. 


month  during  the  first  eleven 


National  advertisers  can  obtain  a  very  low  combination  rate  in  conjunction  with  the  GAZETTE  TIMES, 

Daily  or  Sunday — circulation  largest  in  its  history. 

Further  information  and  assistance  to  make  your  advertising 
campaign  successful  gladly  furnished  by  our  representatives 


URBAN  E.  DICE,  Foreign  Advertising  Manager 
Gazette  Times  Building  ::  Gazette  Square  ::  Pittsburgh,  Pennsylvama 

KNILL-BURKE,  Inc.  R.  J.  BIDWELL  CO. 

42nd  and  Broadway,  New  York  742  Market  Street,  San  Francisco 

Peoples  Gas  Bldg.,  Chicago  Times  Bldg.,  Los  Angeles 
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TWELVE  ASSOaATIONS 
ACT  ON  PAPER  SIZES 


Decided  Progret*  in  SimpUficntioa  Plan, 
Sey*  Sullienn,  Committee  Secre¬ 
tary — Recommendatione  Rap¬ 
idly  Being  Adopted 


The  movement  started  by  the  United 
States  Department  of  Commerce  towards 
the  simplification  of  paper  sizes  is  today  manufacturing,  distributing  and  using  in 
making  decided  progress,  according  to  terests  and  factors. 


The  committee  was  appointed  by  S.  W. 
Stratton,  former  director  of  the  Bureau 
of  Standards,  to  investigate  conditions  in 
the  manufacture  and  use  of  printing 
papers,  and  upon  the  results  of  such  in¬ 
vestigation  to  make  recommendatkms  in 
accordance  with  Hon.  Herbert  Hoover, 
Secretary  of  Commerce,  for  the  elimina¬ 
tion  of  waste  in  industry. 

Objects  aimed  at  by  the  committee 
were : 

Less  capital  investment  and  more  rapid 
turnover  for  the  paper  and  machinery 


WOULD  OPEN  ALASKA’S 
SPRUCE  RESERVES 


Much  Timber  is  Rotting,  Says  R^ra- 
sentative  Curry,  whose  Bill  Would 
Make  20,000,000  Acres  Avail¬ 
able  for  Pulp  Uses 


If  C.  T.  Dsvia,  writer  of  Tone,  snthor 
of  “To  s  Tittle  Boy"  snd  “The  Orester 
Thins”  end  formerly  s  oontrilmtor  te 
the  Arkenies  Oesette,  will  oommunioete 
with  thii  office  et  onoe.  It  viU  he 
rreetly  to  hit  intereit. 


Jdul  Sullivan,  secretary-treasurer  of  the 
Association  of  National  Advertisers,  and 
secretary  of  the  committee  appoint^  by 
the  Bureau  of  Standards  of  the  Depart¬ 
ment  to  draw  up  a  simplification  program. 

Sullivan  told  Editor  &  Publisher  this 
week  that  something  like  12  big  national 
organizations  have  already  pledged  their 
support  to  the  movement  and  have  incor¬ 
porated  committee  recommendations  in 
their  businesses. 

Recent  simplification  advocates,  he 
pointed  out,  were  the  American  Pulp  and 
Paper  Association,  and  the  Paper  Mer¬ 
chants’  Association. 

Other  backers  of  the  plan  include; 
United  Typothetse  of  America,  Associa¬ 
tion  of  National  Advertisers,  National 
Association  of  Purchasing  Agents,  Na- 


Straighter  line  productitm  because  of 
more  ccHitinuous  operation  of  all  paper 
and  printing  machinery. 

Stabilization  and  broadening  of  mar¬ 
kets  for  paper,  printing  and  publishing 
by  reason  of  lower  production  costs, 
lower  distributing  costs,  and  therefore, 
lower  selling  prices. 

Members  of  the  committee  appointed 
by  Mr.  Stratton  w'ere: 

G.  A.  Heintzemann,  chairman;  John 
Sullivan,  secretary;  A.  P.  Allen,  Na¬ 
tional  Association  of  Purchasing  Agents ; 
W.  J.  Eynon,  United  Tyjwthetae  of 
America;  F.  W.  Hume,  National  Pub¬ 
lishers’  Association;  L.  B.  Palmer,  Amer¬ 
ican  Newspaper  Publishers’  Association; 
Maurice  Saunders,  National  Association 
of  Employing  Lithographers,  and  C.  C 


tionai  Publishers’  Association,  Associa-  Whinery,  National  Association  of  Por¬ 
tion  of  Employing  Lithographers,  Na-  chasing  Agents. 


tionai  Association  of  Book  Publishers, 
Employing  Bookbinders’  Association  of 
America,  and  Direct  Mail  Advertising 
Association. 

The  standard  paper  sizes  recommended 
by  the  committee  follow: 


UBEL  SUIT  QUASHED 


Standard  stock  book  paper  sizes  for  general 
printing  purposes:  26x29 — 29x52;  25x38 — 38x50; 
32x44—44x64;  and  35x4554* 

For  book  publishing  the  sizes  ZO^xAl — 41x61 
were  recommended  as  standard  stock  sizes  for 
those  merchants  and  mills  catering  to  book 
printers  and  publishers. 

Paper  sizes  for  magazines  and  directories:  the 
four  stock  sizes  26x29 — 29x52;  25x38 — .^8x50; 
32x44 — 44x64;  35x45^;  and  the  additional 

sizes  of  28x42—42x56;  28x44—44x56;  30^x41 
—41x61;  33x46 — 46x66;  37x49. 

The  standard  roll  widths  for  book  papers:  25, 
26,  28,  29.  3054.  32.  33,  35,  37.  38,  41,  42.  44. 
45H,  46.  49,  50.  52,  56,  61,  64. 

Standard  stock  sizes  of  bond  and  WTiting 
papers  for  general  printing  and  lithography: 
17x22—22x34;  17x28—28x34;  19x24 — 24x36. 

Standard  ledger  paper  sizes  for  record  and 
blank  book  work:  16x21—18x23.  17x28,  19x24 
and  their  doubles. 

Standard  ledger  paper  sizes  for  loose  leaf 
work:  2254x2254  and  2454x2454. 

Standard  bond  and  writing  paper  sizes  for 
blank  check  work:  19x26  and  19x28,  in  addition 
to  17x22,  17x28,  19x24  and  their  doubles. 

Standard  roll  widths  for  bonds  and  writing 
papers:  16,  17,  18,  19,  21,  22,  23,  24,  28, 
32,  34,  38. 


Court  Dismisses  Woodman’s  $750,000 
Action  Against  N.  Y.  Post 

A  $750,000  libel  suit,  brought  by  Hen¬ 
ry  Woodman,  formerly  member  of  the 
board  of  governors,  Aero  Club  of  Amer¬ 
ica,  against  the  New  York  Evening  Post, 
Thomas  W.  Lamont,  Edwin  Francis  Gay 
and  Gordon  Lamont,  was  dismissed,  on 
pleadings,  by  a  decision  handed  down 
by  Justice  Lydon,  Dec.  7. 

The  suit  of  Woodhouse  originally  was 
for  $1,000,000,  but  allegations  of  damage 
amounting  to  $250,000  were  stricken  out 
by  the  court,  leaving  the  action  one  for 
$750,000  on  the  ground  that  the  article 
on  which  it  was  brought  was  libelous  on 
its  face.  Justice  Lydon  held  that  this 
claim  of  Woodhouse  was  not  well 
founded. 


More  than  20,000,000  acres  of  Alaskan 
forest  reserves  consisting  of  spruce  tim¬ 
ber  available  for  paper  manufacture  will 
be  thrown  open  if  a  bill  to  be  introduced 
in  Congress  by  Representative  Curry  of 
California  becomes  a  law.  The  measure 
to  be  sponsored  by  Mr.  Curry  will  repeal 
the  existing  law  which  prohibits  expor¬ 
tation  from  Alaska  of  timber  and  its 
products. 

Representative  Curry,  whose  investiga¬ 
tions  as  chairman  of  the  House  Commit¬ 
tee  on  Territories,  have  convinced  him 
that  much  of  Alaskan  timber  is  actually 
rotting,  believes  that  opening  of  spruce 
reserves  for  proper  lumbering  will  net 
the  Government  a  substantial  revenue  and 
reduce  the  price  of  newsprint  paper  to 
the  publishers  of  the  country. 

Less  than  $100,000  worth  of  Alaska 
timber  was  cut  last  year,  Mr.  Curry  says, 
nearly  all  of  which  was  shipped  to  Jap^, 
under  a  rider  tacked  on  to  an  appropria¬ 
tion  bill,  which  permitted  the  Secretary 
of  Agriculture,  “at  his  discretion,’’  to 
permit  exportation  from  the  territory. 

Pulp  and  paper  manufactures  have 
been  unwilling  to  risk  investments  in 
Alaska  unless  assured  that  they  will 
have  market  for  their  product.  They 
have  pointed  out  that  while  authority  for 
export  can  be  given  at  the  “discretion” 


of  the  Secretary  of  Agriculture,  there 
might  be  vast  difference  in  the  point  of 
view  from  one  administration  to  the 
other.  They  believe  that  the  prohibitory 
export  law  should  be  repealed  before  it 
is  feasible  to  take  a  chance  with  the  es¬ 
tablishment  of  extensive  plants  in  Alaska. 


CANADIAN  PULP  AND  PAPER 


Export*  from  Dominion  Incronie  $57i,. 

083  in  October  Over  September  ■ 

The  Canadian  Pulp  &  Paper  Associa-  E 
tion  reported  Nov.  20  the  total  value  of  i 
pulp  and  paper  exported  in  October  was 
$12,289,952,  an  increase  of  $574,083  over 
the  total  for  September  and  of  $1,884,519 
over  October,  1922. 

During  October  the  Dominion  exported 
2,014,438  cwts.  of  newsprint,  valued  at 
$7,505,041,  compared  with  1,631,042  cwts. 
at  $5,811,954  the  same  month  in  1922. 

In  the  first  ten  months  of  this  year 
the  report  states,  there  were  exported 
1,260,871  cords  of  pulpwood,  compand 
with  860,936  cords  in  the  same  months  las 
year. 


Celebrate*  43rd  Anniver*ary 

St.  Helens  (Ore.)  Mist  celebrated  is 
43rd  birthday  Dec.  7.  The  Mist,  whidi 
has  been  the  property  of  S.  C.  Mortoa 
since  1916,  has  lately  moved  into  a  new 
building  specially  constructed  for  it 


“What  the  committee  discovered  was 
that  simplification  in  purchasing  of  paper 
and  in  printing  had,  as  a  result  of  ex¬ 
perience,  of  economic  necessity,  and  the 
application  of  common-sense,  advanced  to 
a  degree  unsuspected,”  Sullivan  declared 
in  explanation  of  the  recommendations. 

“In  fact,  it  had  advanced  so  far,”  he 
said,  “that  dimensions  of  current  printed 
literature  needed  to  be  changed  only 
to  54  inch  to  enable  practically  the  whole 
of  it  to  be  produced  without  waste  from 
four  sheet  sizes  of  book  paper. 

“These  four  sizes,  26  x  29,  25  x  38, 
32  X  44  and  35  x  4554,  of  book  paper 
were  accordingly  recommended,  with 


Hulton  Organ  Show*  Britiih  Ad* 

The  latest  issue  of  the  Hulton  News, 
magazine  of  the  English  market  and  the 
•Hulton  group  of  newspapers,  has  just 
arrived  in  this  country  from  Charles  F. 
Higham,  Ltd.,  advertising  agency,  Lon¬ 
don.  It  is  largely  made  up  of  adver¬ 
tisements  which  have  appeared  in  the 
Hulton  papers,  showing  .American  ad 
men  the  type  of  copy  used  by  British 
advertisers. 


Defeated  Candidate  Sue*  Editor 


James  O.  Sebring,  Corning,  N.  Y.,  at¬ 
torney,  defeated  for  mayor  in  a  recent 
election,  has  sued  Edwin  S.  Underhill, 
publisher  of  the  Corning  Leader,  for 
$50,000.  He  charges  the  newspaper,  in 
election  articles,  accused  him  of  being 
disreputable  person,  a  dishonest  law- 


fifth  size,  3054  x  41  and  its  double  for  yer  without  decency  in  his  profession,  and 
the  use  of  book  publishers.”  a  person  unworthy  to  be  mayor.” 


Who’s  Who  in  the 
CONSOLIDATED  PRESS 


AVID  LAWRENCE  has 
written  a  dispatch  for  Ameri¬ 
can  newspapers  on  national 


DAVID  LAWRENCE 


affairs  every  day  for  ten  years  without 
interruption  except  on  legal  holidays. 

David  Lawrence  gathers  his  own 
material,  employing  no  reportorial  assis¬ 
tants,  and  when  his  name  is  signed  to 
a  dispatch,  it  means  that  he  has  written 
it  himself. 

David  Lawrence  has  achieved  a  not¬ 
able  record  of  “beats”  from  Washing¬ 
ton. 

In  recent  weeks  David  Lawrence 
was  the  first  Washington  correspondent 
to  announce  that  President  Coolidge 
stood  squarely  behind  Secretary  of  the 
Treasury  Mellon’s  tax  program. 

David  Lawrence  was  first  to  disclose 
the  Administration’s  program  of  meet¬ 
ing  Henry  Ford  half  way  on  the 
Muscle  Shoals  project. 

David  Lawrence  interprets  a  variety 
of  national  topics  for  the  newspapers 
receiving  his  daily  dispatch  —  a  list 
larger  than  that  of  any  other  Washing¬ 
ton  correspondent. 


The  Consolidated  Press  Association 

Executive  Offices,  Evening  Star  Building,  Washington,  D.  C. 
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Set  it  on  the  Linotype — T he  Manual  Shows  How 


LINOTYPE 


The  Single  Keyboard  Model  14 


has  many  features  of  construction  that  make  it  particularly  adaptable  to  work 
which  requires  a  variety  of  faces  and  sizes:  5-^ 

Three  Magazines  and  a  Wide  Auxiliary,  '  ^  '• 

All  Operated  from  One  Power-Driven  Keyboard. 

Any  Magazine  Changed  in  a  Few  Seconds. 

All  Magazine  Handling  from  Front  of  Machine. 

Split  Magazines  in  Any  or  All  Three  Positions. 

All  Magazines  Changeable  Without  Disturbing  Auxiliary. 

Sold  as  a  One-,  T wo-,  or  Three-Magazine  Machine. 

MERGENTHALER  LINOTYPE  COMPANY 

29  Ryerson  Street,  Brooklyn,  N.  Y. 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS  CANADIAN  LINOTYPE  LIMITED,  TORONTO 

Agencies  in  the  Principal  Cities  of  the  World 


Border:  Matrix  Siidei,  3  point  No.  406:  5  point  Not.  331  and  506:  6  point  No.  137a. 


Composed  entirety  on  the  LINOTYPE  in  Benedictine 
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PHILADELPHIA  MAYOR 
HALTS  EXPOSITION 


Drop*  Wrench  in  Setqui-Centennial 
Machinery  Claiming  Misrepresen¬ 
tation  in  Ad* — ^Bond  Sale 
Stopped — Workers  Released 


final  wrench  into  the  exhibition  machinery 
with  his  mass  meeting  to  “find  out  how 
the  people  felt  about  it,”  and  his  charge 
that  the  association  had  misrepresented 
itself  in  newspaper  advertisements. 


M.  MEYER  CALLS  BACK 
PARIS  OF  NAPOLEON 


McIntyre  feted  in  south 


Philadelphia,  Dec.  12. — Following 
charges  by  Mayor  J.  Hampton  Moore 
that  the  Sesqui-Centennial  Exhibition 
Association,  which  was  to  have  held  an 
international  exposition  in  Philadelphia  Tex.,  last  week,  attended  by  150  persons, 
in  1926,  had  made  false  claims  in  its  mostly  newspaper  editors  from  Houston 
newspaper  advertising,  the  organization  and_  surroimding  cities. 


Honor  Guest  at  Dinner  Given  hy  Pub- 
lidsers  in  Houston 

O.  O.  McIntyre,  New  York  corre¬ 
spondent  and  magazine  writer,  was  the 
guest  of  honor  at  a  luncheon  in  Houston, 


Aged  French  Journalist  Pictures  for 
Notable*  Sprightly  Days  of  the 
Second  Empire — Discusses 
Modem  Newspapers 


closed  shop  “for  the  time  being,”  Dec.  1 

In  a  mass  meeting  held  Nov.  30,  in  the 
city  hall,  featured  by  cat  calls,  whistles, 
yelling  and  the  throwing  of  hats.  Mayor 
Moore  declared  the  association  had 
“claimed  that  the  exhibition  was  being 
held  under  the  auspices  of  the  president 
of  the  United  States  and  Congress,  the 
governor  of  the  state  of  Pennsylvania 
and  the  Mayor  of  Philadelphia  and  city 
coiuicil.” 

“This  is  not  true,”  Mayor  Moore  de¬ 
clared.  “It  was  a  false  representation. 
The  scheme  is  a  private  enterprise  and 
the  men  behind  it  are  trying,  through  ad¬ 
vertising,  to  make  the  ptsaple  believe  it  is 
officially  sanctioned.” 


Mayor  Oscar  Holcombe,  of  Houston, 
delivered  an  address  of  welcome,  and 
McIntyre  was  introduced  by  M.  E.  Fos¬ 
ter,  president  of  the  Houston  Chronicle, 
who  arranged  the  details  of  the  luncheon. 

Other  addresses  were  made  by  Judd 
.Mortimer  Lewis,  George  Bailey,  Judge 
H.  M.  Garwood  and  C.  B.  Gillespie. 
.•\mong  the  guests  at  the  speakers’  table 
were  Col.  R.  M.  Johnston,  editor  emer¬ 
itus  of  the  Houston  Post,  Judge  J.  C. 
Hutcheson,  Jr.,  Robert  Cornell,  and  Com¬ 
missioner  J.  H.  B.  House. 

While  in  Houston  Mr.  McIntyre  and 
Irvin  S.  Cobb  were  house  guests  of  W.  C. 
Hogg,  son  of  ex-Gov.  James  Hogg.  Mc¬ 
Intyre  has  been  on  an  extended  tour  of 


The  result  of  the  attack  was  that  the  the  southwest  from  St.  Louis  to  the  bor- 


association  announced  on  Dec.  1,  that 
the  sale  of  “exhibition  bonds”  would  be 
discontinued  until  the  new  incumbent, 
W.  Freeland  Kendrick,  was  inducted  in¬ 
to  office  on  Jan.  7.  On  Monday,  Dec. 
3,  it  was  further  announced  by  the  asw- 
ciation  that  the  entire  office  force,  with 
the  exception  of  two  members,  had  been 
given  notice. 

.^mong  those  to  go  was  John  B.  Ger- 


der  and  from  the  Rio  Grande  to  Mexico 
City. 


ADVERTISING  BOOSTS  RAISINS 

Growers  Enlist  Newspapers  to  Increase 
Sale  of  Product 


By  G.  Lancelaan 
{Paris  Editor,  Editos  &  Publisiiu) 

M.  Arthur  Meyer,  the  veteran  jour¬ 
nalist,  director  of  Le  Gaulois,  held  an 
audience  enthralled  recently,  when  he 
gave  a  lecture  on  the  Paris  of  Napoleon 
III.  This  lecture  was  the  outcome  of  a 
suggestion  of  Percy  Peixotto,  a  well 
known  American  resident,  who  after  see¬ 
ing  a  comedy  of  the  period,  approached 
M.  Arthur  Meyer  as  one  of  the  few 
alive  today  familiar  with  the  wonderful 
days  of  the  ill-fated  Second  Empire  to 
get  him  to  lecture  on  the  period. 

Lecturing  was  new  to  Mr.  Meyer,  and 
this  was  his  debut.  Before  a  dis¬ 
tinguished  audience  including  Myron  T. 
Herrick,  the  American  Ambassador,  and 
many  other  notables  of  the  .American 
colony,  and  the  French  aristocracy,  this 
old  journalist  of  eighty-two  years  in  a 
moment  took  his  listeners  back  to  the 
court  of  Napoleon  HI.  and  the  gentle 
Empress  Eugenie,  describing  the  recep¬ 
tions,  the  balls,  the  races  and  all  the  gay 
life  of  the  middle  of  last  century.  One 
of  the  most  interesting  parts  of  this  re¬ 
markable  lecture  was  the  reading  of  a 
letter  written  by  a  young  American  girl 
in  1864  on  her  first  visit  to  Paris,  a 
splendid  piece  of  “copy.” 

Naturally  M.  Meyer  did  not  fail  to 


speak  of  the  press,  but  it  was  with  som^ 
thing  of  regret.  The  newspapers  of  to-^ 
day  were  becoming  too  big,  too  mach^ 
like,  and  he  had  a  little  blame  for  thi; 
to  lay  at  the  doors  of  America,  whoa 
press  the  French  were  gradually  copy¬ 
ing.  He  spoke  sweetly  of  his  window  y 
the  Gaulois  past  which  throngs  a  crowi 
that  he  does  not  know,  along  the  Bonle^: 
vards  which  are  no  longer  the  Boule 
vards  of  his  day. 

M.  Meyer  made  such  a  conspicuoa 
debut  as  a  lecturer  that  his  friends  wil 
not  be  able  to  resist  asking  for  more. 


TO  AWARD  BASEBALL  MEDALS  | 

Writers’  Association  Hangs  Up  Priia- 
at  Chicago  Meet 

Chicago,  Dec.  13. — Baseball  Writen 
-Association  will  reward  the  writer  of  tt: 
best  baseball  story  of  the  year  in  minor 
and  major  leagpie  cities,  it  was  decidet 
at  the  association’s  annual  convention  i 
the  Congress  Hotel.  A  gold  medal  wi! 
be  given  to  the  writer  of  the  best  ston 
in  a  city  where  a  major  league  club  c 
located  and  a  similar  award  to  writers  i 
minor  league  towns. 

1.  E.  Sanborn,  of  Canandaigua,  N.  Y..L 
Fred  G.  Leib,  of  New  York,  and  Josep? 
McCready,  of  Philadelphia,  will  compost! 
the  committee  to  choose  the  winner;  ■ 
They  will  be  assisted  by  Ring  W.  Larc  fJ 
ner  and  Irvin  Cobb.  ^ 

-  i 

Newfoundland  Paper  Mill  Planned 

H.  J.  Crowe,  Toronto,  is  planning  erec 
tion  of  a  paper  mill  at  Bay  d’Espou 
Newfoundland.  The  mill  would  haveai^ 
ultimate  capacity  of  500  tons  a  dij? 


Franklin  Bell,  advertising  manager  of 
„  .  .  .  L  Ific  Sun  Maid  Growers,  Fresno,  Cal.,  ex- 

aghty,  publicity  director,  who  has  been  pj^ined  in  a  recent  talk  how  the  news- 
the  butt  of  attacks  from  society  women  papers  are  helping  the  corporation, 
who  were  selling  bonds,  jilergymen,  and  Faced  with  the  problem  of  finding  an 


other  people  in  public  office. 

“Mr.  Geraghty  failed  to  release  enough 
advertising  the  day  the  drive  for  the 
bonds  started,”  said  one  society  woman, 
after  the  work  had  progressed  10  days 


outlet  for  greatly  increasing  output  of 
raisins,  the  Sun- Maid  Raisin  Growers 
decided  on  a  plan  of  stimulating  the  con¬ 
sumption  of  raisin  bread  by  encouraging 
bakers  to  make  a  feature  of  this  prod- 


^d  only  $72,000  ^of  the  $5,000,000  had  qh  Wednesdays,  Bell  explained. 

“With  more  normal  times  it  is  con- 


been  raised.  He  failed  to  put  billboards 
up  and  cards  in  the  windows  of  mer¬ 
chants.” 


sidered  that  consumers  will  eat  more 
raisin  bread,  and  we  are  using  news- 


“I  was  releasing  in  relays,”  was  Mr.  papers  and  magazines  to  stimulate  the 
Geraghty’s  reply.  “I  didn’t  want  to  let  consumption  of  our  product.” 
all  my  ammunition  go  the  first  day. 


After  the  closing  was  announced,  Mr. 
Geraghty  said ; 

“The  only  copy  I  could  get  into  the 
newspapers  was  in  regard  to  whether  or 
not  we  would  have  a  fair.  The  papers 
weren’t  interested  in  the  actual  plans  for 
the  fair.  They  just  wanted  to  see  wheth¬ 
er  we’d  be  able  to  weather  the  storm  of 
criticism  or  not.” 

During  the  entire  campai^  for  the 
exhibition,  the  Anti-Sesqui-Centennial 
League,  a  one  man  organization  backed 
by  prominent  business  men,  carried  on  a 
war  which  cost  more  than  $15,000  in 
advertising  in  the  daily  papers.  Entire 
pages  in  the  newspapers  were  given  over 
to  arguments  against  a  World  Exposi¬ 
tion. 

Ray  E.  Machen,  in  a  little  office  on 
City  Hall  square  was  responsible  for  the 
deluge  of  “anti”  propaganda. 


Chicago  Mailers  Win  Increase 

Chicago  Mailers’  Union  No.  2  has 
been  granted  an  increase  of  $3  a  week 
for  day  workers  and  $2  a  week  for  night 
men.  The  agreement  was  reached  with 
the  publishers  Dec.  3,  and  will  run  for 
3  years.  It  makes  the  general  average 
$36  for  day  workers  and  ^1  for  night. 


King  Heads  Chicago  Specials 

Chicago,  Dec.  13. — Annual  meeting  of 
the  Newspaper  Representatives  of  Chi¬ 
cago  resulted  in  election  of  H.  W.  King 
as  president.  A.  J.  Irvine  was  elected 
vice-president,  Barry  Stevens  was  re¬ 
elected  secretary  and  H.  W.  Scheerer 
treasurer.  F.  E.  Crawford  was  named 
director  for  one  year,  W.  H.  Stockwell 


for  two  years.  Robert  H.  Flaherty  is  the 
Mayor  Moore,  however,  dropped  the  hold-over  director. 


«omo 

For  the  first  eleven  months  of  ’23  the 
Columbus  Dispatch  published  19,419,664 
lines  exceeding  next  Ohio  newspaper 
(Cleveland)  by  over  1,900,000  lines. 

The  Columbus  Dispatch  regularly  pub¬ 
lishes  more  than  double  the  news  appear¬ 
ing  in  the  other  Columbus  evening  news¬ 
paper.  That  is  why  it  has  the 
Largest  Circulation  in  Central  Ohio 

umbu^  flijaipsitek 

Ohio's  Gpeatest  Home  Dailv^  ■■ 


**It  couldn*t  be 
done  ** — but  with 
the  Ludlow 
they  did  it 

“T^^HEN  we  installed  the  Ludlow  System,” 
VV  writes  Mr.  Nathan  J.  Gould,  editor  and 
publisher  of  the  (Milwaukee)  Wisconsin  Jewish 
Chronicle,  a  weekly  paper  printed  in  English,  “we 
did  so  against  the  advice  of  several  old-time  hand 
type  printers  who  knew  our  problems  and  who 
said:  ‘It  could  not  be  done’  with  the  Ludlow. 

“Our  entire  forty-eight  page  Jewish  New  Year 
edition  was  gotten  out  with  close  to  4,000  inches 
of  advertising,  with  every  line  and  letter  of  dis¬ 
play  type  up  to  42  point  in  Ludlow  slugs. 

“We  also  got  out  our  regular  weekly  editions 
and  a  sixteen  page  monthly  trade  publication. 

“All  this  was  done  only  four  weeks  after  in¬ 
stalling  the  Ludlow,  and  with  but  two  ad  men 
and  the  part  time  of  a  third  man. 

“Wc  are  elated  with  our  Ludlow  and  the 
kind  of  service  you  have  given  us.” 

Ludlow  Typograph  Company 

2032  Clybourn  Avenue 

San  Fsancisco;  •  Nrw  Vn.r- 

Hearst  Bldg.  ChlCagO  606  World  Bldg. 
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Private  Letters  of  Theodore  Roosevelt’s 

Inseparable  Friend 

An  Amazing  New  Story  of  R*”  —  Archie  Butt’s  Unpublished 

Papers  for  Serial  Release  Next  Month 


Roosevelt’s  opinions  of  Taft,  quoted  in  full  on  numer¬ 
ous  occasions. 

Life  at  Oyster  Bay  uitli  the  Roosevelt  family  and 
their  friends. 

A  mint  julep  party  on  the  JVhite  House  lawn,  when 
a  “rubberneck”  wagon  passed  by.  Twice  in  his  letters 
Major  Butt  discusses  in  detail  the  biased  rumors  that 
Roosevelt  was  a  hard  drinker. 

Roosevelt’s  observations  on  his  favorite  poems. 

Mrs.  Roosevelt’s  efforts  to  prevent  the  President  from 
slipping  away  from  his  guards,  the  secret  service  men. 

The  President’s  discussions  of  a  possible  war  with  the 
Japanese. 

Julia  Ward  Howe’s  correspondence  with  Major  Butt 
as  to  how  she  came  to  write  “The  Battle  Hymn  of  the 
Republic.” 

Why  President  Roosevelt  conferred  with  William  R. 
Hearst. 


A  debate  of  Mr.  Roosevelt,  Ambassador  Bryce,  Mrs. 
Roosevelt  and  Mrs.  Bryce  as  to  wh>  ''er  the  United 
States  should  ever  have  a  Jew  or  a  Catholic 
as  President. 

Washington’s  beautiful  women;  the  brilliancy  of  a 
diplomatic  evening  at  the  White  House;  the  social 
genius  of  Mrs.  Roosevelt;  the  undisputed  sway  of  Alice. 

A  dinner  company’s  quizzing  of  the  President,  after 
one  woman  started  the  ball  rolling  by  saying,  “Tell  us 
a  few  State  secrets/” 

A  luncheon  to  John  L.  Sullivan,  and  Mrs.  Roose¬ 
velt’s  ruling  that  prize  fighting  should  be  discussed  at 
the  White  House  table  only  once  a  week. 

The  Tennis  Cabinet  and  its  adventures;  the  relations 
of  the  White  House  with  the  army  and  navy  and  public. 

Personal  habits,  mannerisms,  foibles  and  virtues  of 
the  President  and  his  associates;  what  he  thought  of  his 
principal  contemporaries. 


THE  NEW  YORK  HERALD 

SROAOWAT 

EOITOKIAL 

DEPARTMENT 

New  York 

November  15,  1925. 

Deer  Mr.  Gravea: 

I  eonalder  the  Major  Butt  letters 
jhe  of  the  very  best  features  for  newspaper  pub¬ 
lication  that  I  have  ever  seen.  The  New  York 
Herald  la  fortunate  In  being  the  medium  for  their 
publication  In  the  New  York  field.  The  letters 
have  the  great  value  of  being  "different*.  They 
BMke  delightful  reading.  But  above  all  they  fur-» 
nlsh  a  portrait  of  the  many-sided  Rooaevelt  far 
superior  to  the  results  obtained  by  any  of  his 
biographers.  Roosevelt  lives  all  through  them 
and  the  readers  of  these  letters  will  get  far 
oloaer  to  hi«  than  they  have  ever  done  before- 


Sincerely  yotirs. 


Biecutlve  Editor 


To;  Ralph  H.  Graves, 

Manager,  Doubleday  Page  Syndicate, 
Garden  City,  Long  Island* 


Archie  Butt’s  letters  are  news.  They  throw  new  light 
on  Theodore  Roosevelt  and  contain  scores  of  anecdotes 
hitherto  untold. 

The  family  has  kept  them  from  the  public  since  the 
writer  met  a  hero’s  death  in  the  Titanic  disaster,  April 
15,  1912.  He  had  been  for  four  years  military  aide  at  the 
White  House — the  constant  companion  and  close  friend 
of  two  presidents.  His  picture  of  Washington  society, 
of  which  he  was  a  leader,  makes  a  fascinating  story.  His 
revelations  of  political  and  diplomatic  happenings,  and 
his  verbatim  quotations  of  Roosevelt’s  views  on  men  and 
events,  are  a  contribution  to  history. 

Distribution  of  serial  rights  has  begun.  The  six  first 
purchasers  are  the  New  York  Herald,  Chicago  News, 
Boston  Herald,  St.  Louis  Globe-Democrat,  Kansas  City 
Star,  Charleston  News  and  Courier. 

These  six  and  many  others  will  run  daily  instalments 
for  eight  weeks,  January  20  to  March  16,  1924.  It  is  pos¬ 
sible  to  arrange  weekly  serialization,  with  the  stipulation 
that  the  daily  releases  shall  not  be  anticipated.  There 
will  be  many  illustrations — photographs  and  facsimiles 
of  unpublished  letters  from  Major  Butt’s  scrapbooks. 

Inquiries  by  wire  answered  promptly. 

D*  P*  Syndicate 
Doubleday,  Page  &  Company 
Garden  City  New  York 
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JOHN  R.  RATHOM,  EDITOR  AND  PATRIOT 
DIES  AFTER  LONG  ILLNESS 

Directing  Head  of  Providence  Journal  Won  Distinction  by 
German  Spy  Exposures  During  War — Had 
Brilliant  Newspaper  Career 


(By  Telegraph  to  Editok  &  Publisheii) 


PROVIDENCE,  R.  I,  Dec.  11.— 
John  Revelstoke  Rathom,  aged  56, 
editor  and  general  manager  of  the  Prov¬ 
idence  Jour  nal 
and  the  Evening 
Bulletin  for  near¬ 
ly  12  years,  and 
an  outs  tanding 
figure  in  Amer¬ 
ican  journalism, 
died  Dec.  11,  at 
home  here  after 
more  than  a  year 
of  ill  health. 
Since  1917  Mr. 
Rathom  had  been 
a  director  in  the 
Associated  Press, 
and  in  1919  was 
made  a  member 
of  its  executive 
committee.  In  the  spring  of  1922  he  was 
elected  president  of  the  New  England 
Daily  Newspaper  Association.  He  was 
the  recipient  of  many  honors  from  foreign 
governments,  and  on  the  visit  of  King 
Albert  of  Belgium  to  the  United  States 
he  received  the  decoration  of  Chevalier  of 


John  R.  Ratbom 


He  was  born  in  Melbourne,  Australia, 
July  4,  1868,  and  received  his  education 
at  Scotch  Collie,  Melbourne:  Whinham 
College,  Adelaide,  and  Harrow,  England. 
After  the  fatal  conclusion  of  the  Soudan 
campaign  of  1885,  in  which  Khartum 
was  captured  and  Goordon  killed,  Mr. 
Rathom  was  sent  by  the  Melbourne  Ar¬ 
gus  to  Eg>'pt  as  a  correspondent.  That 
was  in  1886,  when  he  was  only  18  years 
of  age.  Later,  Mr.  Rathom  abandoned 
his  journalistic  post  to  spend  several  years 
in  the  Far  East. 

He  arrived  in  Vancouver,  B.  C.,  in 
1889,  and  shortly  afterward  obtained  em¬ 
ployment  as  a  reporter  on  the  Seattle 
Post-Intelligencer. 

Returning  to  Canada,  he  joined  the  re- 
portorial  staff  of  the  Victoria  Daily 
Colonist,  and  in  1892  moved  back  into  the 
United  States  to  become  editor  of  the 
Astoria  Daily  Astorian. 

In  1893  he  was  brought  under  the  in¬ 
fluence  of  Harvey  W.  Scott  of  the  Ore¬ 
gonian. 

His  next  move  was  to  San  Francisco 
where  he  was  a  staff  writer  for  the 
Chronicle.  He  served  as  war  corres- 


JOHN  R.  RATHOM— A  TRIBUTE 

By  FREDERICK  ROY  MARTIN 

Mr.  Martin,  before  becoming  connected  with  the  Associated  Press,  was  Mr.  Rathom's 
predecessor  as  editorial  director  of  the  Providence  Journal. 

JOHN  RATHOM’S  irrepressible  energy  was  his  outstanding 
characteristic.  He  was  one  of  the  most  resourceful  managing 
editors  I  have  ever  known.  When  he  went  to  Providence  in 
that  capacity  in  1906,  he  had  never  been  in  New  England;  in  a 
month  he  was  at  home  and  simply  tireless  in  news  work. 

The  New  York  Times  truthfully  says  of  him,  “Hate  him  or 
like  him — and  it  made  no  particular  difference  to  him  which 
you  did — he  never  failed  to  be  interesting.”  The  Providence 
Journal  itself,  in  its  tribute  to  its  editor,  published  the  morning 
after  his  death,  admitted  that  his  ardor  sometimes  led  him  into 
error. 

Yet  with  his  large  army  of  enemies  and  critics,  his  army  of 
admirers  was  remarkable,  too.  The  head  of  Brown  University, 
the  Protestant  and  the  Catholic  Bishops  in  Rhode  Island,  the 
Jewish  rabbi,  judges,  merchants,  everybody  who  represents  any¬ 
thing  worth  while  in  that  state,  mourns  his  death  with  eloquent 
tribute  to  his  energy,  his  big  heart  and  his  many  winning  per¬ 
sonal  qualities.  It  was  often  difficult  to  tell  when  he  was  in 
earnest  or  when  he  was  joking.  But  he  was  always  fighting, 
with  many  of  the  sparks  falling  on  his  own  head. 


the  Order  of  Leopold  “for  constant  and 
devoted  service  to  the  cause  of  Belgium 
from  the  beginning  to  the  end  of  the 
r  World  War.” 

Mr.  Rathom  laid  the  foundation  for  his 
newspaper  career  in  the  United  States 
during  the  several  years  he  served  as 
telegraph  editor  of  the  Portland  Oregon¬ 
ian  under  Harvey  W.  Scott.  Before  join¬ 
ing  the  staff  of  the  Oregonian,  however, 
he  had  served  as  reporter,  war  cor¬ 
respondent  and  even  as  editor  elsewhere. 


pondent  for  San  Francisco  papers  during 
the  Spanish  American  War.  His  Cuban 
war  service  was  followed  by  a  similar 
strenuous  experience  in  South  Africa  in 
1900-01.  In  the  Second  Boer  War  he 
served  again  as  correspondent,  and  there 
gained  the  friendship  of  Field  Marshall 
Kitchener. 

Mr.  Rathom’s  next  association  was  with 
the  Chicago  Times-Herald,  Afterwards 
the  Qiicago  Record  Herald.  He  became 
staff  writer  for  Cornelius  McAuliffe, 


Always  good,  but  better  this  year  than  ever 

REVIEW  OF  THE  YEAR 

Cartoon  by  Hanny — 4,  5  and  6  col.  sizes. 

Still  time  to  get  in  on  Tanner’s  Christmas  Picture. 
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managing  editor,  remaining  for  six  years. 

Mr.  Rathom  came  to  the  Providence 
Journal  and  the  Evening  Bulletin  as 
managing  editor  in  March,  1906.  In 
1922  he  was  made  editor  and  general 
manager  and  elected  a  director  of  the 
Providence  Journal  Company.  His  first 
distinct  contribution  to  these  two  news¬ 
papers  was  in  the  broadening  of  their 
policies  in  service  to  Rhode  Island.  He 
became  nationally  known  chiefly  as  a 
result  of  his  courageous  leadership  of 
public  opinion  upon  the  issues  involved 
in  the  struggle  that  engulfed  Europe  in 
1914.  At  the  beginning  of  the  World 
War  he  became  greatly  concerned  over 
the  activities  of  German  spies  and  agents 
of  disorder,  arson,  sabotage  and  other 
crim«  in  this  country.  He  obtained  and 
published  the  cipher  code  dispatch  which 
the  German  government  had  sent  to  its 
representative  here,  directing  that  the 
American  people  be  warned  against  tak¬ 
ing  passa^  on  the  Lusitania. 

His  articles  in  the  Providence  Journal, 
and  others  contributed  by  him  to  the 
World’s  Work  magazine,  attracted  na¬ 
tional  and  international  attention,  and  won 
for  him  the  gratitude  of  loyal  Americans. 
They  also  won  for  him  the  hatred  of 
German  propagandists  and  sympathizers. 
George  Sylvester  Viereck’s  “Fatherland” 
denounced  him  bitterly.  Plots  were  laid 
a^inst  his  personal  safety  and  a  myste¬ 
rious  explosion  and  fire  came  near 


destroying  the  offices  of  the  Journal 

Mr.  Rathom  underwent  a  surgical  op¬ 
eration  in  August  of  last  year,  from 
which  he  never  completely  recoverei 
Last  January  he  went  to  the  south  of 
France  for  his  health  and  remained  there 
and  in  England  until  midsummer,  when 
he  returned  and  went  to  his  summer  camp 
on  Kennebago  Lake,  in  Maine,  but  with 
no  good  results  to  his  physical  condition. 

He  was  married  to  Florence  Mildred 
Campt«ll  of  New  Cumberland,  West 
Virginia,  a  daughter  of  Capt.  M.  B. 
Campbell,  U.  S.  A.,  and  a  Civil  War  vet¬ 
eran.  She  is  a  niece  of  the  late  Judge 
John  A.  Campbell  of  the  circuit  court  of 
West  Virginia  and  a  granddaughter  of 
the  late  Rev.  Dr.  William  Beaumont. 


N.  RUSSELL  HILL 


Pre*i<lent  of  Washington  State  Press 
Association  Dies  in  Spokane 

Spokane,  Wash.,  Dec.  13. — N.  Russell 
Hill,  aged  35,  president  of  the  Washing¬ 
ton  State  Press  Association  and  editor  of 
the  Davenport  (Wash.)  Times-Tribune, 
died  at  the  Sacred  Heart  Hospital  in 
Spdeane,  Dec.  12,  after  a  long  illness. 

Mr.  Hill  was  elected  president  of  the 
press  association  last  July  and  previously 
to  that  had  been  its  secretary  for  a  period 
of  several  years.  He  became  editor  of 
the  Davenport  Times  when  17  years  old 


Opening  Day  Honor  Winners 
in  Shop-O-Scope  Contest 

When  the  starting  gun  of  the  Shop-o-scope 
Christmas  Campaign  was  fired  on  November  30th, 
the  Houston  Chronicle,  The  London  Free  Press, 
the  Schenectady  Union-Star  and  the  Concord 
Monitor-Patriot  broke  away  from  their  fields  to 
win  first  honors  in  their  respective  circulation 
groups. 

The  Houston  (Tex.)  Chronicle,  with  a  record 
high  score  of  496  ads,  was  out  in  front  in  Croup 
A  (circulations  over  50,000),  ahead  of  the  New 
York  American’s  423  ads.  The  Brooklyn  (N.  Y.) 
E^gle  won  a  close  spurt  for  third  place  from  the 
Boston  (Mass.)  Advertiser,  these  two  newspapers 
coming  in  with  scores  of  338  and  304  respectively. 

The  blue  ribbon  in  Group  B  (circulations 
15,000-50,000)  fell  to  the  London  (Can.)  Free 
Press,  with  301  ads.  The  Springfield  (Ill.)  State 
Register,  with  a  fine  showing  of  294  ads,  fur¬ 
nished  the  closest  kind  of  competition,  while  third 
place  went  to  the  Albany  (N.  Y.)  Knickerbocker 
Press  on  the  strength  of  its  183  ads. 

The  Schenectady  (N.  Y.)  Union-Star  showed 
the  way  in  Croup  C  (circulations  7,500-15,000) 
with  a  score  of  234.  Second  place  went  to  the 
Kenosha  (Wis.)  News  with  185  ads,  and  third  to 
the  Charleston  (S.  C.)  News  and  Courier  with 
150  ads. 

The  most  surprising  pace  of  all  was  set  in 
Group  D  (circulations  under  7,500)  by  the  Con¬ 
cord  (N.  H.)  Monitor-Patriot  with  the  splendid 
total  of  321  ads.  The  Santa  Barbara  (Cal.)  Press 
also  showed  to  good  advantage  with  a  neat  total 
of  190.  The  Gadsden  (Ala.)  Journal  was  in  third 
place  with  134. 

Announcement  of  the  winners  of  the  cumulative 
volume  contest  will  be  made  shortly  after  the 
close  of  the  Shop-o-scope  Campaign  on  December 
24th. 

THE  BASIL  L.  SMITH  SYSTEM,  INC. 

International  Classified  Advertising  Counsellors 
Otis  Building 
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JOURNALISM  TAUGHT 
20  YEARS  AT  K.  U. 


WILLIAM  A.  AYRES,  aged  82,  edi¬ 
torial  writer  on  the  Hartford 
(^Conn.)  Times,  died  in  Hartford,  Dec.  8. 
Graduated  from  Yale,  class  of  1864,  he 
b^an  newspaper  work  on  the  Boston 
Post,  going  to  the  Hartford  Post  in  1880. 
In  1883  he  went  to  the  Courant  as  a 
reporter,  became  an  editorial  writer  and 


Starting  With  12  Students,  School  Now 
Has  350  Enrolled,  and  Prints  a 
Daily  with  Its  Own 
Equipment 

It  was  20  years  ago  this  fall  that  the 
.  ,  TT  course  in  journalism  was  established 

was  made  managing  editor  in  1889.  He  at  the  University  of  Kansas,  and  the  de- 
went  to  the  Harttord  limes  in  1895,  partment  of  journalism  at  the  University 
where  he  was  active  up  until  two  years  jg  celebrating  its  20th  birthday  this  year 
>8®-  by  giving  several  banquets  in  honor  of 

W.  S.  Swenson,  aged  47,  editor  Hen-  visitors,  and  explaining  the  history  of 
dricks  (Minn.)  Pioneer,  died  at  Luveme,  journalism  at  1C  U.  from  Genesis  to 
Minn.,  Dec.  3,  of  injuries  received  in  an  Revelations. 

automobile  accident.  ^  That  first  course  in  journalism  was  a 

James  G.  Monahan,  aged  68,  publish-  simple  course  in  elementary  news-writing, 
er,  Darlington  (Wis.)  Republican  Jour-  and  was  attended  by  12  students,  several 
nal,  died  Dec.  5,  in  Dubuque,  la.  of  whom  entered  newspaper  work  and 

J.  B.  Wist,  editor.  Decorah  (la.)  have  since  won  success.  It  was  taught 
Posten,  a  widely  circulated  Norwegian  by  Prof.  E.  M.  Hopkins,  then  head  of 
paper,  died  Dec.  1.  He  was  editor  of  the  English  department.  There  was  no 
the  Nordvesten,  St.  Paul,  Minn.,  from  paper  for  the  students  to  work  on.  There 

were,  however,  a  couple  of  hooks  for 
copy  and  a  primitive  typewriter,  and  the 
12  students  wrote  imaginary  assignments 
J.  N.  Husted,  former  Denver  newspaper  for  newspapers,  occasionally 

owner,  died  in  Denver  recently.  stuff  for  the  papers  in 

_  T>  rv--  u  J  the  college  town.  C.  L,  Edson,  poet  and 

Ernest  R  Thompson,  M  Omaha  and  columnist,  was  one  of  the  cubs  dealing 
I^n.  Neb.,  printer,  died  at  Lincoln,  imaginary  city  editor.  M.  H. 

.  .  Creager,  managing  editor  of  the  Mil- 
James  Irvin  Geddes,  aged  67,  mining  waukee  Journal,  was  another.  Ralph 
promoter  and  jwblisher,  who  formerly  Ellis,  managing  editor  of  the  Kansas 


Short  Talks 
on  cA0Vertisirvg‘ 


Charles^ 


A  Weekly  Syndicated  Service  for  Daily 
Newipaperi 

Not  so  much  a  “feature”  at  a  prac¬ 
tical  aid  to  the  advertising  depart¬ 
ment. 

The  service  includes  specially  writ¬ 
ten  letters  to  be  sent  to  adversers. 

The  idea  is  not  only  to  educate 
readers  and  advertisers,  but  to  bring  a 
direct  and  quick  increase  in  revenue. 
Complete  informatioa  oo  reqncat. 

CHARLES  AUSTIN  BATES 

3S  W.  tttd  St.  Nmr  Yarh 


to  1897  and  came  to  Decorah 

1901. 

Mrs.  j.  N.  Husted,  aged  58,  wife  of 


owned  the  Joplin  (Mo.)  News-Herald 
and  the  Springfield  (Mo.)  Republican, 
died  Dec.  4  in  Joplin. 

Judge  Samuel  Daniels,  editor  of  the 
Versailles  (Mo.)  Leader,  died  recently 
while  attending  a  prayer  meeting  at  Ver¬ 
sailles. 

Thomas  N.  Sickles,  from  1885  to 


City  Journal-Post,  was  another;  and 
Esther  Clark,  now  Esther  Qark  Hill, 
hailed  as  the  Kansas  Poet,  was  another. 

From  that  simple  beginning — with  no 
I»per,  no  press,  and  nothing  but  an  Eng¬ 
lish  class  room  for  an  office — there  has 
evolved  a  complete  journalism  depart¬ 
ment  with  an  enrollment  of  350,  with  a 
1904  owner  of  the  Independence  (Kan.)  4-page  7-coIumn  daily,  and  with  a  fully- 
Reporter,  died  at  Nevada.  Mo.  equipped  plant  containing,  among  other 

Mrs.  Rachel  Jane  Morris,  youngest  things,  four  linotypes  and  one  monotype, 
sister  of  the  late  William  N.  Byers,  foun-  Among  those  who  have  headed  the  de- 
der  of  the  Rocky  Mountain  News,  died  partment  since  its  organization  are 
at  her  Iwme  in  Denver  recently.  Charles  Moreau  Harger,  editor  of  the 

Mrs.  Ray  McCoy,  former  assistant  Abilene  (Kan.)  Reflector;  Merle  Thorpe, 
business  manager  of  the  Pratt  (Kan.)  now  editor  of  the  Nation’s  Business;  and 
Weekly  Republican,  died  at  Burlington,  Prof.  L.  N.  Flint,  former  editor  and 
Kan.,  following  to  operations.  owner  of  the  Manhattan  (Kan.)  Nation- 

R.symoxd  H.  Curtis,  of  Ansonia,  alist,  who  is  head  of  the  department  at 
Conn.,  a  lawyer,  former  judge  of  probate,  present. 

and  king  a  reporter  on  the  Ansonia  Sen-  From  that  one  course  in  news-writing 
tinel,  died  by  suicide  Dec.  4.  the  curriculum  has  developed  until  there 

0.  M.  Hatch,  aged  65,  of  the  Walla  are  21  courses  being  offer^  now.  These 
Walla  (Wash.)  Union,  died  I>ec.  3.  include  courses  in  selling  advertising, 
D.  E.  Moon,  aged  54,  president  of  the  handling  circulation,  and  maintaining  a 
D.  E.  Moon  Engraving  &  Printing  Com-  cost  system — instruction  in  which  is  not 
pany,  Des  Moines,  la.,  died  Nov.  30.  given  in  many  journalism  schools.  How- 
Martin  W.  Gurnea,  aged  35,  director,  ever,  more  emphasis  is  placed  on  the  writ- 
Chicago  office  of  the  New  York  Daily  ing  courses  and  those  that  have  to  do 
News  since  its  organization,  died  Dec.  8,  with  the  management  of  a  newspaper, 
in  Chicago,  after  a  short  illness.  Mr.  The  whole  course  of  study  is  built 
Gurnea  began  his  newspaper  career  20  around  the  University  Daily  Kansan,  of- 
years  ago  on  the  Tribune  staff.  He  was  ficial  publication  of  the  University, 
at  one  time  advertising  manager  of  the  In  addition  to  its  work  in  instructing 
Rocky  Mountain  News.  students,  the  Kansas  University  depart- 

WiLLiAM  V.  Brumby,  aged  47,  head  ment  of  journalism  maintains  many  close 
of  the  publicity  d^artment  United  Rail-  and  helpful  relations  outside  the  Univers- 
ways  of  St.  Louis,  died  recently.  Mr.  ity.  The  mail  received  by  the  head  of  the 
Brumby  went  to  St.  Louis  from  Atlanta,  department  contains  such  requests  as  the 
Ga.,  about  20  years  ago  as  a  reporter  on  following; 


^  old  Republic  and  rose  to  be  city  ed¬ 
itor.  He  left  that  paper  to  go  with  the 
as  managing  editor.  He  had  been 
with  the  United  Railways  about  6  years. 

James  Farrell,  Jr.,  of  Franklin,  Mass., 
an  employee  of  the  Woonsocket  (R.  I.) 


Call,  died  Dec.  7,  from  injuries  received  high  school  paper. 


Requests  for  recommendations  of  re¬ 
porters  and  advertising  men. 

For  information  as  to  the  reliability  of 
national  advertisers. 

For  the  best  methods  of  starting  a  new 


when  the  automobile  in  which  he  was 
riding  overturned. 

James  Fifield  Weston,  connected  with 
with  the  publishing  business  in  Boston, 
Mass.,  for  more  than  50  years,  is  dead. 


For  criticism  of  advertising  copy  pre¬ 
pared  by  merchants. 

For  information  on  newspaper  topics  to 
be  used  in  debates,  lectures  and  tlub 

Thomas  N.  Sickles,  proprietor,  Inde-  ...  ,  . 

pendence  (Kan.)  Reporter  from  1885  to  For  advice  to  institutions  contemplating 
1904  and  prominent  in  political  circles  in  the  establishment  of  a  printing  depart- 
early  days,  died  last  week  in  Nevada,  Mo.  ment. 

Mrs.  Kate  Seug,  wife  of  P.  Selig,  For  help  in  finding  linotype  operators 
fi^erly  manager  of  the  Christchurch  and  printers. 

Press,  died  recently.  For  advertising  surveys  desired  by 

William  H.  O’Donnell,  ^ged  a  large  publications  and  agencies. 


For  advice  on  stereotyping  outfits  and 
other  items  of  newspaper  equipment. 

For  information  about  cost  finding  and 


Mws  service  veteran,  died  Dec.  12  in 
Miami,  Fla.  For  many  years  he  directed 
a  news  bureau  in  New  York,  furnishing 
Jieb’qpolitan  newspapers  with  accounts  of  .  , ,  • 

Witness  and  commercial  failures.  He  newspaper  bookkeeping. 

^  former  telegraph  editor  on  the  old  For  help  in  compiling  style  books. 

1^  Daily  >(ews,  and  was  at  one  For  estimates  on  jobs  of  printing  when 
nme  editor  of  Bradstreets.  controversies  arise. 


The  Business  Men 

of  your  community  will  value  the 
authentic  statements  of 

Roger  W.  babson 

on  the  business  and  financial  situation,  above 
any  other  single  piece  of  news  that  you  can  print. 

Supplied  weekly  through  the  Babson  News  Service, 
Division  of  BABSON  iNSmUTE,  Babson  Park,  Mass. 
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IX — LINCOLN — Where  Nebraska  Goes  To  Learn 

By  HARRY  R.  DRUMMOND 

T  IXCOLX,  NEB.,  is  another  one  of  Thirty-one  insurance  companies  have 
those  cities  which,  through  political  headquarters  in  Lincoln  and  combine  to 
Iwundaries,  seem  much  smaller  than  they  keep  Hartford,  Conn.,  and  Des  Moines, 
really  are  so  far  as  population  is  con-  la-,  continually  on  the  jump  to  keep  ahead 
cerned.  The  1920  census  of  Lincoln  was  of  Lincoln  as  an  insurance  center. 

.'4,948;  Havelock  with  3,602;  University  Lincoln’s  population  is  swelled  by  hav- 
Place  with  4,112,  and  Bethany  with  1,078,  hig  the  penitentiary  housing  some  425 
are  all  really  part  of  Lincoln,  making  the  bad  boys  and  girls,  and  the  Men’s  Re¬ 
metropolitan  population  63,740.  Within  a  formatory  has  some  150  people  who  are 
fifty  mile  radius  of  Lincoln,  exclusive  more  or  less  permanent  residents.  Ne- 
of  Douglas  County,  where  Omaha  is  lo-  braska  has  three  insane  asylums,  one  of 
catcd,  are  443,000  people.  Lincoln  itself  which  is  at  Lincoln,  housing  about  1,0(X) 
has  an  area  of  12.4  square  miles.  There  boarders.  I^st  in  importance,  perhaps, 
are  98  miles  of  street  car  lines  in  the  city.  Lincoln  is  the  state  capital  where  legis- 
The  population  is  85.2  per  cent  native  lators,  near  legislators,  politicians  and 
white,  13.2  per  cent  foreign  liorn  and  1.6  demagogues  meet  to  pass  laws,  dip  into 
per  cent  negro.  the  pork  barrel  and  say  odd  things  pub- 

There  are  12,241  homes  and  10,061  au-  licly. 
tomobiles  in  the  city  limits.  The  state  Lincoln,  set  out  on  the  prairies,  is  a 
highways,  running  into  Lincoln  are  dirt  pretty  city,  although  its  topography  is 
roads— and  they  are  regularly  patrolled  rather  flat.  It  is  so  different  from,  say 
by  maintainers  and  tractors,  and  kept  in  Newburgh,  N.  Y. 

such  good  shape  that  they  are  famous  for  The  C.,  B.  &  Q.,  C.,  R._  I.  &_P..  C._  & 
goodness.  Within  a  25-miIe  radius  of  N.  W..  U.  P.,  and  Missouri  Pacific 
Lincoln  are  250.000  people,  as  prosperous  railroads  touch  Lincoln  and,  col- 
a  class  of  farmers  as  may  be  found  any-  lectively,  some  110  passenger  trains  take 
where  and  these  are  the  evervdav  traders  people  in  and  out  of  Lincoln  daily.  One 
in  Lincoln.  interurban  line  helps  handle  the  shopping 

The  State  of  Nebraska  has  chosen  Lin-  crowds, 
coin  for  several  institutions.  First  is  the  Lincoln  does  not  shine  as  a  manufactur- 
State  University  and  State  College  of  ing  center.  There  are  96  factories  of  all 
.\griculture.  kinds,  paints,  harness  and  leather  goods. 

Surrounding  the  State  educational  in-  printing,  incubators  and  gas  engines,  and 
stitutions  in  a  reflected  light,  so  to  speak,  planing  mills,  in  the  order  named,  while 
are  Cotner  University,  Nebraska  Wes-  Lincoln  stands  second  as  a  butter  market, 
leyan  University  and  Union  College.  Omaha  leading. 

Collectively,  in  1922,  these  seats  of  learn-  The  combined  output  of  these  mann¬ 
ing  enrolled  13,465  students.  The  Lin-  facturing  institutions^  totals  some  $51,- 
coln  public  schools  enrolled  12.730  pupils  570.000  annually,  which,  by  the  way,  is 
durin  gthe  same  period,  making  a  total  a  pretty  fair  showing  for  a  prairie  city 
of  26,195  young  minds  absorbing  knowl-  that  does  not  make  any  great  hullabaloo 
edge  of  various  kinds.  about  its  industrial  importance. 


Lincoln,  being  the  seat  of  learning  that 
it  is,  fairly  radiates  culture  and  is  a  city 
of  good  influences,  .\musements  aplenty, 
but  the  purveyor  to  the  amusement-loving 
people  of  the  city  needs  must  purvey 
pretty  high  class  stuff  or  he  will  not  get 
liy.  Retinement  is  brought  to  a  high  state 
of  efficiency  in  Lincoln. 

I'he  wholesale  and  jobbing  business  of 
Lincoln  amounts  to  a  mere  $83,000,000  a 
year,  which,  by  way  of  speaking,  is  not 
to  be  entirely  ignored. 

The  farms  within  50  miles  of  Lincoln 
are  as  productive  and  highly  developed 
as  any  in  the  country  and  the  farmers 
are,  for  the  most  part  “gentlemen  farm¬ 
ers"  who  because  of  the  proximity  of  the 
State  Agricultural  College,  farm^  scien¬ 
tifically  and  successfully  and  have  time  to 
live  as  they  journey  through  life.  The 
sons  and  daughters  of  these  farmers  drift 
naturally  to  Lincoln  for  their  education. 
They  enter  into  college  life,  demanding 
and  paying  for  the  best.  They  dress  well, 
college  style,  of  course,  but  just  the  same 
as  Harvard,  Yale,  Princeton,  Cornell, 
Ann  .Arbor  and  Chicago.  This  atmos¬ 
phere  permeates  to  the  “towners’’  boys 
and  girls  who  live  in  Lincoln.  In  turn, 
the  older  folks  keep  pretty  well  up  in  the 
way  of  glad  rags,  more  conservative,  per¬ 
haps,  but  snappy. 

The  retail  I.incoln  is  much  larger  and 
more  important  than  even  the  population 
would  indicate.  The  stores  are  far  and 
away  more  pretentious  looking,  better 
kept  and  more  up-to-date  than  any  stores 
in  any  eastern  city  of  anywhere  near  Lin¬ 
coln’s  size. 

Five  department  stores  do  some  $7,- 
500,000  a  year.  Just  think  of  that,  in  a 
city  of  54,948 ;  Miller  &  Paine  is  the  larg¬ 
est  and  finest  store;  Rudge  &  Guenzel  is 
second;  H.  Herpolsheimer  Company 
third;:  Gold  &  Company  fourth  and 
Mayer  Brothers  Company  fifth.  It  is 
worthy  of  note  that  in  Lincoln  the  high- 
e.st  class  stores  do  the  largest  business. 
■All  in  all  there  are  some  620  stores  of 
various  kinds  in  Lincoln,  and  they  do  a 
combined  business  of  more  than  $43,000,- 
000  annually.  Lincoln  has  the  largest 
trade  radius  of  any  city  of  its  size  in  the 


country.  In  a  recent  survey  made  by  an 
Eastern  firm  and  comprising  228  cities 
running  from  25,000  to  100, OCX)  in  popula¬ 
tion,  Lincoln  stood  first  in  retail  sales. 

There  is  a  decidedly  and  wholly  charm¬ 
ing  co-operative  spirit  in  Lincoln. 

The  Chamber  of  Commerce  is  an  or¬ 
ganization  that  really  functions.  Its 
membership  is  large  and  active,  they  own 
their  own  building,  which  is  a  b^uty, 
and  they  manage  it  so  that  it  returns  a 
profit.  The  Chamber  acts  as  an  adjust¬ 
ment  bureau,  and  practically  guarantees 
all  out-of-town  shoppers  a  square  deal 
from  any  Lincoln  store.  VValter  S.  Whit¬ 
ten,  its  secretary,  has  on  file  more  infor¬ 
mation  to  the  square  inch  than  most  sec¬ 
retaries  have  to  the  square  mile,  and  the 
spirit  of  western  hospitality  and  help  is 
carried  out  to  the  «th  degree. 

-All  in  all,  Lincoln  is  a  good  home  town. 
There  are  few  pretentious  homes  and  !>>■ 
the  same  token  few  p<wr  homes.  Plenty, 
without  an  overplaying  of  ostentation 
seems  to  be  the  rule.  A  good  city,  a  solid 
city,  and  a  market  worthy  of  strict  atten¬ 
tion. 

Nebraska  Paper  Sues  County 

Falls  City  (Neb.)  Journal  is  asking 
the  supreme  court  to  give  it  judgment 
for  $2,441  against  either  the  county  of 
Richardson  or  three  members  of  the 
county  board.  .According  to  the  request 
the  county  treasurer  last  year  ordered 
the  delinquent  tax  lists  printed  in  the 
News.  The  board  later  told  the  Journal 
to  print  it  it  is  claimed.  Both  news¬ 
papers  did  so,  but  the  law  does  not 
jiermit  the  county  to  pay  for  more  than 
one  publication. 

Socialist  Magasine  Starts  January  IS 

First  number  of  a  monthly  magazine 
to  be  published  by  the  Young  People’s 
Socialist  League  of  Greater  New  York 
will  appear  about  Jan.  15,  it  was  an¬ 
nounced  recently.  The  magazine  is  being 
promoted  to  take  the  place  of  the  New 
York  Leader,  Socialist  newspaper, 
cently  suspended. 
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PENNSYLVANIA 


AN  AGRICULTURAL  STOREHOUSE 


All  know  of  the  industrial  suprem¬ 
acy  of  Pennsylvania,  but  few  know 
the  State  as  an  agricultural  store¬ 
house  of  year  after  year  wealth. 
There  is  little  uncertainty  of  crops  in 
Pennsylvania. 

For  years  Pennsylvania  has  stood 
first  in  the  production  of  buckwheat 
and  among  the  leaders  in  hay,  potatoes, 
rye,  tobacco,  wheat,  oats,  clover  and 
barley. 

Fruit  is  produced  Sunder  favorable 
conditions  and  Pennsylvania  stands 
second  in  number  of  bushels  produced 
annually. 

Pennsylvania  excels  in  dairy  and 
market  garden  produce  and  all  the 
agricultural  staples  of  the  Northern 
States. 


The  farms  in  Pennsylvania  number 
202,000  averaging  in  size  87.3  acres 
and  in  amount  of  improved  land  58.6 
acres.  Their  value  is  given  as  averag¬ 
ing  $8,551,  the  land  being  credited 
with  $3,590  of  the  value. 

The  sheep  on  farms  number  468,000 
and  the  wool  clip  is  approximately 
3,500,000  pounds.  Each  year  about 
170,000  pounds  of  maple  sugar  and 
1 00,000  gallons  of  syrup  are  made. 

The  numerous  large  cities  of 
Pennsylvania  make  dairying  a  popular 
and  profitable  industry  and  the  total 
yearly  milk  production  from  the 
State’s  dairy  cows,  which  numbered 

1 ,07 1 ,000  in  1 922,  is  about  500,000,- 

000  gallons. 


Peims^hania  is  a  big  state  and  the  people  talk  big  about  their  state.  The  advertiser 
vho  has  something  to  offer  ivill  make  the  best  impression  if  he  makes  his  appeal 
in  a  big  ivap  in  the  only  adverting  media  that  are  read  bp  all 
Permsplvania  people — these  dailp  newspapers: — 
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c.  p.  McDonald,  “hard  knocks”  grad,  now 

HEADS  OWN  AGENCY 

-  By  ROSAUE  ARMISTEAD  HIGGINS  _ 


^UT  in  Giicago,  when  veteran  readers  Alfred  Darlow,  advertising  manager  of 
of  the  Chicago  Tribime’s  sporting  the  Union  Pacific  Railroad,  and  from  that 
page  begin  to  reminisce,  not  a  few  but  organization  went  to  the  law  reporting 


”can  remember 
when”  an  ambiti¬ 
ous  young  fellow 
signing  himself 
C.  P.  McDonald, 
wrote  as  a  feature 
the  sporting  news 
of  the  day  in 
verse.  (Members 
of  the  Tribune 
staff  were  aware, 
but  few  readers 
knew,  that  the 
feature  was  an 
extra  contribu¬ 
tion  to  the  editor¬ 
ial  grist  by  young 
McDonald,  whose 
primary  duties  at  that  time  were  those 
of  a  reporter. 


C.  P.  McDonald 


firm  of  Walton,  James  &  Ford.  For  the 
next  7  years,  during  which  time  he  was  a 
court  stenographer,  he  reported  many 
famous  cases,  among  them,  the  Iroquois 
fire,  the  dissolution  of  the  beef  trust,  the 
famous  $29,000,000  Standard  Oil  case 
before  Judge  Landis,  and  the  ousting  of 
Dr,  Alexander  Dowie  from  Zion  City  by 
Voliva. 

These  experiences  in  the  reporting  of 
big  news  made  young  McDonald  long  to 
work  in  a  newspaper  office,  where  he 
could  do  real  reporting.  At  the  age  of 
26,  his  chance  came  and  he  went  with  the 
Chicago  Tribune  as  secretary  to  James 
Keeley,  managing  editor.  Here  he  found 
the  atmosphere  he  loved  and  in  a  few 
years  he  had  grown  from  secretary  to 
reporter.  He  also  did  a  great  many  Sun¬ 
day  features  and  wrote  the  Old  Opie 


Sitting  in  his  office  in  New  York,  where  Dilldock  stories,  which  were  syndicated 
this  week  he  opened  an  advertising  agency  by  the  Tribune  as  a  part  of  the  comic 
of  his  own  after  holding  the  position  of  supplement.  He  was  also  a  frequent  con- 
vice-president  dlf  the  Frank  Presbrey  tributor  to  the  sporting  page,  where  he 
Company  for  several  years,  the  same  C.  wrote  the  sporting  news  of  the  day  in 
P.  (McDonald  recalls  with  pleasant  mem-  verse. 

ory  his  days  as  a  reporter  on  the  Chicago  After  ten  years  with  the  Chicago 
Tribune.  The  shiny  "brand  new”  fur-  Tribune,  New  York  attracted  Mr.  Mc- 
nishings  of  his  office,  with  his  name  on  Donald  and  he  joined  the  Frank  Pres- 
the  glass  door  and  the  letterheads,  link  brey  Company  m  1913.  His  newspaper 
somehow  with  the  daily  sport  page  verses  experience  proved  invaluable  to  him  in 
which  appeared  in  the  Tribune  years  ago  the  advertising  business,  particularly  in 
and  symbolize  the  achievement  of  two  the  writing  of  copy  which  interested  him 


Needles  flashing — 

Spindles  humming — 

Looms  clashing — 

Hammers  pounding — 

Steam  hissing — 

Dynamos  snapping. 

I  keep  a  perennial  song  bursting  from  the 
throats  of  working  millions. 

I  make  men  train  for  bigger  things — 

Those  things  which  the  indolent  mountebanks 
and  lackadaisical  pessimists  have 
given  up  striving  for. 

I  keep  the  yeast  of  man’s  desire  fomenting  in 
the  seething,  ever  expanding  world 
of  material  gain. 

I  keep  alive  in  the  breast  of  the  plodder  the 
ever-burning  spark  of  future  mastery — 
The  irresistible  impulse  to  reach  the  domain  of 
leadership. 

Try  me  on  Your  job! 

I  am  Ambition! 

Mr.  McDonald  is  also  the  author  of 
“Baseball  Ballads”  and  “The  Cycles,” 
which  he  wrote  in  collaboration  with  Sen¬ 
eca  G.  Lewis,  vice  president-general 
manager  of  ithe  Pennsylvania  Rubber 
Company.  The  words  of  more  than  200 
popular  songs  have  come  from  Mr.  Mc¬ 
Donald’s  versatile  pen,  and  a  success¬ 
ful  musical  comedy,  “My  Cinderella 
Girl.” 

Mr.  McDonald  takes  part  in  the  work 
of  the  .Advertising  Club  of  New  York 
and  two  years  ago  was  editor-in-chief  of 
the  Ad  Club  News.  He  also  wrote  the 
lyrics  for  the  three  playlets,  “A  Night 
in  the  Orient,”  “A  Night  in  Spain”  and 
“A  Night  in  China”  which  have  been 
produced  by  the  Club. 


FARRINGTON  BECOMES  “M.  E.” 


very  definite  ambitions  in  C.  P.  Mc¬ 
Donald's  life — first,  to  liecome  a  news¬ 
paper  reporter,  and  second,  to  head  an 
advertising  agency  of  his  own 


deeply.  In  the  spring  of  1915,  the  Pru¬ 
dential  Insurance  Company  decided  to 
print  the  story  of  its  mutualization,  and 
informed  a  number  of  prominent  adver- 


Leave*  Public  Ledger  to  Join  Father’s 
Honolulu  Paper 

Joseph  R.  Farrington,  son  of  Governor 
Wallace  R.  Farrington  of  Hawaii,  ar¬ 
rived  in  Honolulu  recently  after  an 
sence  of  6  years,  to  assume  the  manag^g 
editorship  of  the  Honolulu  Star-Bulletin, 
owned  by  his  father. 

Young  Farrington  will  take  over  the 
duties  of  George  F.  Nellist,  former  man¬ 
aging  editor,  who  offered  his  resignation 
some  months  ago  to  take  effect  Jan.  1, 
1924.  He  has  not  yet  announced  his 
future  newspaper  connection.  Nellist, 
former  Western  Division  superintendent 
of  the  Associated  Press  in  the  United 
States,  went  to  Hawaii  in  July,  191^  to 
reorganize  the  Honolulu  bureau.  He 
joined  the  Star-Bulletin  in  1919  as  an 
editorial  writer,  and  became  editor  in 
1920.  When  Riley  Allen  returned  from 
overseas  war  work,  and  resumed  the  effi- 
torship,  Nellist  was  made  managing 
editor. 

The  Star-Bulletin’s  new  managing  edi¬ 
tor  is  a  graduate  of  the  University  of 
Wisconsin  and  worked  for  the  Philadel¬ 
phia  Public  Ledger  in  both  the  home 
office  and  in  its  Washington  bureau. 

Leo  McClatchy,  Sacramento  Bee  and 
the  Fresno  Bee,  will  serve  as  the  Star- 
Bulletin’s  Washington  correspondent. 


Perhaps  the  fact  that  he  was  liorn  in  tising  agencies  that  they  could  enter  into 
the  celebrated  state  of  Missouri  endowed  a  competition  in  preparation  of  the  copy, 
McDonald  with  that  instinctive  skepticism  the  best  written  advertisement  to  be  the 
and  penetrating  curiosity  which  is  one  winner. 

of  the  prime  requisites  of  a  g(xxi  news-  In  announcing  this  contest  the  Pru- 
paperman— or  even  a  bad  one.  However,  dential  Company  .said,  “We  have  a  story 
his  talents  in  that  direction  were  not  to  tell  and  it  is  up  to  you  to  tell  it.  We 
neatly  trimmed  and  moulded  into  shape  do  not  want  you  to  inform  us  how  to  run 
through  the  expert  attention  of  a  corps  our  business— we  simply  want  intelligent 
of  journalism  teachers,  as  is  the  case  words.  ’ 

with  so  manv  of  the  neophvtes  of  the  Representatives  of  26  of  the  leading 
profe.ssion  nowadays.  It  was  through  the  agencies  in  the  country  decided  to  com- 
sometimes  over-ra'ted,  but  always  pro-  pete,  and  some  copy  writers  spent  several 
ficient,  “school  of  hard  knocks,”  that  Me-  months  studying  the  business  of  the  in- 
Donald  reached  the  point  where  he  could  surance  company.  On  Dec.  11,  1915,  this 
lie  seen  loitering  furtively  around  the  winner  was  announced  in  a  double  spread 
city  desk  of  the  Oiicago  Tribune,  wait-  in  the  Saturday  Evening  Post,  and  it 
ing  casually,  but  nevertheless  expectantly,  proved  to  be  C.  P.  McDonald, 
for  the  “bulldogs”  to  come  up  so  he  could  For  11  years,  Mr.  McDonald  has  writ- 
see  his  own  “stuff”  raised  to  glory  by  ten  the  copy  for  the  Pennsylvania  Rubber 
print  Company  of  .America.  Inc.,  makers  of 

His  progress,  although  he  probably  did  Vacuum  Cup  Tires,  and  he  has  also  writ- 
not  recognize  it  at  the  time,  was  made  ten  copy  for  a  number  of  nationally  ad- 
on  the  system  of  “alternate  objectives”  vertised  products,  including  Indian  motor- 
which  played  a  large  part  in  the  military  cycles  and  bicycles.  Sloan  s  Liniment,  Fox 
tactics  of  the  late  war.  The  course  zig-  I’']'?*  ^”'1  many  others, 
zagged.  sometimes  seemed  to  go  back-  The  school  of  hard  experience  through 
wards,  but  its  final  success  is  attested  to  which  “Patsy”  McDonald,  as  his  friends 
bv  McDonald's  present  position  and  his  call  him.  came  out  unhurt  and  smiling, 
past  accomplishments.  made  him  a  whole.some  philosopher 

Mr.  McDonald  was  Iwrn  in  St.  Louis  and  a  believer  in  men.  This  philosophy 
on  Jan.  28.  1877.  and  lived  there  until  he  he  has  embodied  in  a  book  of  verses  en- 
was  11  years  of  age.  Financial  rever.scs  titled  “Up  and  Doing.”  Several  essays 
came,  and  at  the  age  of  nine  he  left  are  included  in  the  number  and  the  fol- 
school  and  began  to  sell  newspapers  on  lowing  one  on  “Ambition”  is  well  worthy 
the  corner  of  9th  and  Olive  streets.  When  of  reproduction. 

he  was  just  eleven,  his  mother  moved  to  .\MBITlON _ 

Omaha,  and  young  McDonald  again  se¬ 
cured  a  job. 

This  time  he  learned  to  run  an  eleva¬ 
tor,  and  then  liecame  chief  bundle  wrapper 
in  a  large  department  store.  It  meant 
more  money.  In  rapid  succession,  two 

other  positions  presented  themselves.  The  Whfthrr  he  swings  a  pick, 
first,  that  of  halierdashery  clerk,  and  the 
second  which  paid  a  better  salary,  that  Kdits  a  newspaper, 
of  clerk  in  a  hardware  store.  During  'J'’.’’’’'!®  si?"?.* 
this  period,  be  was  studying  at  night  under 
his  mother’s  tutelage.  .At  16,  he  enrolled 
for  a  shorthand  course  in  the  Omaha 
Business  College.  The  course  took  six 
months,  hut  here  young  McDonald  reaped 
the  reward  of  those  hard  nights  of  home 
study,  and  finished  the  course  in  four 
months. 

He  then  branched  out  as  a  stenographer 

for  Judge  Frank  Irvine,  and  remained  Nor  a  materialist  sneering  at  the  dreamers- 

..  '  _ \  *u-.  ror  he  knows  the  world  has  its  uses  for  all  kinds. 

with  him  a  year  and  a  half,  ror  fhe  J  keep  the  universe  throbbini;^  and  pulsatini; 
next  two  years  he  was  secretary  to  Mr.  with  hope — 


Try  me  on  Your  job! 

I  send  a  man  home  at  the  end  of  a  Irni?  day’s 
work  with  a  whistle  on  his  lips. 

And  a  sms:  in  his  heart. 

I  make  him  long  for  the  dawn  of  a  new  day— 
When  he  can  plunge  in  again. 

T  make  him  a  man  among  men — 


T  lend  solidity  to  his  slumbers— 

Relish  to  his  food — 

Tov  to  his  ioitrneyiugs. 

With  me  as  his  ernstant  companion,  he  walks 
straight. 

His  chin  comes  out— 

His  jaws  square — 

His  eyes  fla«h  a  do;or-die  determination. 

He  acquires  the  winning  punch  that  knocks 
out  Adversity. 

He  is  neither  a  spiritually  minded  bigot  who 
decries  the  commercialism  of  the  age, 


Giving  the  Telephone  Life 

Wherever  your  thought  goes  your  voice  may  go. 

You  can  talk  across  the  continent  as  if  face  to  face. 

Your  telephone  is  the  latch  to  open  for  you  any  door 
in  the  land. 

There  is  the  web  of  wires.  The  many  switch¬ 
boards.  The  maze  of  apparatus.  The  millions  of 
telephones.  All  are  parts  of  a  country-wide  mech¬ 
anism  for  far-speaking.  The  equipment  has  cost  over 
2  billion  dollars,  but  more  than  equipment  is  needed. 

There  must  be  the  guardians  of  the  wires  to  keep 
them  vital  with  speech-carrying  electrical  currents. 

There  must  be  those  who  watch  the  myriads  of  tiny 
switchboard  lights  and  answer  your  commands. 

There  must  be  technicians  of  every  sort  to  construct, 
repair  and  operate. 

A  quarter  of  a  million  men  and  women  are  united 
to  give  nation-wide  telephone  service.  With  their 
brains  and  hands  they  make  the  Bell  System  live. 

“BELL  SYSTEM” 

American  Telephone  and  Telegraph  Company 

And  Associatco  Companies 

One  Policy,  One  Syttem,  Universal  Service, 
and  all  directed  toward  Better  Service 
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"OHIO 
FIRST  ” 


Circula* 

2,500 

10,000 

tion 

lines 

lines 

** Akron  Beacon  Journal . 

...(E) 

39,177 

.10 

.10 

*  *  Akron  Times  . 

...(E) 

25,124 

.06 

.06 

*Akron  Sunday  Times . 

...(S) 

21,773 

.07 

.07 

f  fBellefontaine  Examiner  .  . . 

. . .  (E) 

4,631 

.02 

.02 

ffCincinnati  Enquirer  . 

(MAS) 

75,017 

.17-.35 

.17-.35 

ffCoIumbus  Dispatch  . 

. . .  (E) 

87,561 

.17 

.16 

ffColumbus  Dispatch . 

...(S) 

75,961 

.17 

.16 

Columbus,  Ohio  State  Journal .  (M) 

50,147 

.12 

.11 

Columbus,  Ohio  State  Journal .  .  (S) 

33,124 

.12 

.11 

fConneaut  News  Herald.  . . 

. . . (E) 

3,040 

.0225 

.0225 

ffDorer  Daily  Reporter . 

. . . (E) 

4,771 

.02 

.02 

fflronton  Irontonian . 

...(M) 

3,400 

.0179 

.0179 

*  *Kenton  Democrat  . 

...(E) 

2,500 

.014 

.014 

ffLima  News  and  Times>Dem. 

.(EAS) 

16,970 

.06 

.05 

*Lima  Republican-Gasette  .  . 

.(EAS) 

10,610 

.05 

.05 

Lorain  Journal  . 

...(E) 

4,866 

.025 

.018 

ftMiddletown  Journal . 

....(E) 

5,279 

.025 

.025 

f Newark  American-Tribune. 

. (E) 

6,980 

.025 

.025 

New  Philadelphia  Times.  .  .  , 

. (E) 

6,780 

.025 

.025 

Piqua  Call  and  Press  Dispatch.  .  .  (E) 

6,071 

.03 

.03 

f f Portsmouth  Sun  and  Times, 

. .  (MAE) 

17.746 

.06 

.06 

ffPortsmouth  Sun-Times  ,  .  . 

. (S) 

12.575 

.04 

.04 

* ’Springfield  Sun  . 

. . . .  (M) 

14.022 

.035 

.035 

tfSteubenrQle  Gasette . 

. (E) 

8,546 

.03 

.03 

’•Toledo  BUde  . 

. (E) 

107,009 

.27 

.25 

ffToronto  Tribune  . 

. (E) 

1,138 

.015 

.015 

’’Youngstown  Vindicator  .  . 

. (E) 

27,856 

.07 

.07 

’’Youngstown  Vindicator  .  . 

. (S) 

26,559 

.07 

.07 

*A.  B.  C.  Statement,  April  1,  1923. 
fCovernment  Statement,  April  1,  1923. 
**A.  B.  C.  Statement,  Sept.  30,  1923. 
ffCoTernment  Statement,  Sept.  30,  1923. 


Ohio  offers  a  rich  field  for  the  man  who 
has  something  to  sell. 

Here  are  found  nearly  six  million  peo¬ 
ple — five  per  cent  of  the  population 
of  the  United  States — 85%  native 
white,  11.8%  foreign  born  and  3.2% 
negroes. 

The  latest  figures  show  that  there  are  21 
cities  in  Ohio  with  over  25,000  popu¬ 
lation  and  each  city  has  its  own  home 
newspaper. 

No  other  paper  will  do  and  no  other 
paper  can  sell  your  merchandise  in 
these  cities. 

Co-operate  with  Ohio  merchants  and 
increase  your  sales  in  one  of  the  best 
territories  in  the  country. 

Ohio  newspapers  listed  here  are  the 
leading  market  finders  for  national 
advertisers.  They  have  helped  numer¬ 
ous  manufacturers  to  win  a  place  in 
Ohio  and  hold  it.  They  move  mer¬ 
chandise  from  the  dealer’s  shelf  to  the 
home. 

Ohio  should  be  considered  First  by 
every  advertiser  who  would  get  his 
share  of  business. 
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JAPAN— 

Land  of 

Greater  Opportunities 


Close  up>on  the  heels  of  destruction 
came  the  spirit  of  determination  which 
always  leads  to  greater  things.  Japan  of 
today  is  a  land  of  greater  opportunities 
for  American  exporters — a  market  that 
should  be  given  immediate  attention  by 
the  American  manufacturers. 

All  Japanese  from  the  most  humble  worker  to 
die  most  influential  citizen  are  anxious  to  enqflia- 
size  their  appreciation  of  the  wonderful  American 
generosity  which  has  brought  such  great  relief  to 
thousands  of  stricken  people.  Words  fail  to  ex¬ 
press  the  gratitude  that  is  in  the  heart  of  every 
Japanese.  This  American  generosity  has  made 
possible  the  rapid  upbuilding  of  the  great  Japanese 
markets. 


-IMPORTANT  ANNOUNCEMENT - 


The  Jiji  Shimpo  resumed  printing  regular 
editions  September  12.  Since  September  2  so 
called  “extra”  editions,  reduced  in  size,  were 
printed  every  day  until  regular  editions  were 
possible.  The  entire  Jiji  plant  was  destroyed 
but  co-operation  in  publishing  circles  and  the 
spirit  of  progress  so  characteristic  of  the  modern 
Japanese  press  has  made  it  possible  for  the  Jiji 
to  resume  its  position  of  leadership  with  complete 
editions  every  day. 


THE  JIJI  SHIMPO 

Cablesi  Monuac 

Tokjro,”  Tokyo,  Japan  and  Evening 

BanUey  Codo  Editiont 

AMERICAN  HEADQUARTERS 
CanadMM  Pacific  Bnilding,  342  MadUon  Ava.,  Naw  York 
Joaapb  P.  Barry,  Rapreaentativa 

"/n  Japan,  the  Buyers  Read  THE  JIJV 


ANALYSIS  OF  NEW  YORK  CITY  LINEAGE 
OCTOBER,  NOVEMBER,  1923-1922 

OCTOBER,  1923-1922 


Morning  &  Sunday 

Evening  &  Sunday 

Sunday  Only 

1923 

1922 

1923 

1922 

1923 

1922^ 

TOTAL  SPACE.... 

8,033,608 

7,946,984 

8,432,532 

7,923,978 

4,078,668 

4,421,664 

Amusements  . 

379,380 

332,550 

239,720 

253,980 

183,810 

188,056 

Art  . 

20,318 

5,028 

3,378 

1,584 

10,976 

4^296 

Auction  Sales . 

76,514 

89,936 

5,304 

11,112 

11,352 

18^380 

Automobile  Display. . . 

271,048 

220,892 

240,070 

187,744 

222,810 

Automobile  Undisplay 

74,398 

67,556 

126,454 

124,250 

33,650 

38,496 

Boots  &  Shoes . 

100,520 

102,796 

117,550 

137,820 

32,114 

32,910 

Building  Material  .... 

38,262 

20,630 

26,454 

19,078 

23,102 

8,032 

Candy  &  Gum . 

13,050 

9,858 

20,766 

28,906 

2,386 

1,030 

3,046 

t . 

512 

t . 

Church  Notices,  etc.. 

34,468 

63,963 

40,286 

79,072 

308 

7,270 

Dancing  . 

24.476 

18,174 

9,316 

6,534 

11,954 

6,876 

Deaths,  etc . 

49,388 

55,612 

33,484 

28,612 

16,798 

17,012 

Druggist  Prep . 

162,154 

141,400 

117,104 

138,948 

88,626 

61,704 

Dry  Goods . 

1,500,426 

1,416,488 

2,978,222 

2,890,144 

996,282 

1,143,886 

Financial  . 

453,948 

629,318 

196,518 

280,948 

22,170 

34,706 

Pood  Stuffs . 

145,564 

97,050 

467,186 

380,880 

32,078 

39,082 

Furniture  . 

388,788 

351,056 

373,306 

320,048 

377,648 

363,246 

Hotels  &  Restaurants. 

40,100 

37,690 

51,524 

58,652 

21,604 

22,028 

Jewelry  . 

41,088 

27,802 

25,578 

33,360 

25,690 

17,850 

54,990 

65,748 

308,418 

282,216 

Men’s  Furnishings.... 

289,686 

246,258 

227,212 

243,578 

24,252 

12,278 

Musical  Instruction... 

15,548 

18,370 

15,662 

21,474 

20,966 

19,072 

Musical  Instruments.. 

162,254 

122,702 

183,084 

147,382 

118,606 

94,311 

Miscellaneous  Display. 

461,560 

492,280 

509,124 

394,690 

240,128 

277,912 

Miscellaneous  Undis.. 

248,224 

306,920 

372,796 

397,914 

124,842 

158,952 

Newspapers  . 

52,894 

55,016 

7,036 

48,498 

3,228 

4,870 

Office  Appliances . 

31,044 

17,034 

12,344 

4,550 

196 

Prop.  M^icine . 

45,380 

49,874 

87,734 

103,456 

26,722 

29,4M 

Public  Service . 

42,628 

37,134 

72,580 

43,374 

14,806 

1,784 

Periodical  (Mag.) . 

46,586 

71,846 

22,610 

31,110 

7,236 

11,366 

Publishers  . 

164,064 

200,586 

51,030 

50,528 

131,774 

173,500 

Railroads  . 

34,150 

16,708 

29,006 

25,742 

8,464 

9,614 

Real  Estate . 

598,720 

521,414 

121,308 

75,938 

324,816 

355,618 

Real  Estate  Undis.... 

351,732 

327,852 

341,870 

336,792 

202,726 

238,190 

Resorts  . 

37,124 

36,736 

16,314 

16.860 

20.244 

23,006 

S.  S.  &  Travel . 

165,638 

172,642 

76,914 

71,17< 

67.598 

Schools  &  Colleges. . . . 

56,924 

50,476 

13,332 

29,324 

28,494 

M,1S0 

Tobacco  . 

84,468 

75,704 

80,780 

54,108 

3,580 

6,856 

Wants  . 

852,832 

991,792 

87,986 

103,718 

243,856 

338,072 

Non-intox.  Beverages. 

6,590 

11,362 

5,874 

4,160 

816 

5,058 

Women’s  Spec.  Shops. 

413,238 

370,726 

716,776 

455,718 

351,774 

348,132 

Foreign  Adv . . 

1,791,854 

1,443,086 

1,455,212 

1,248,222 

920,074 

766,014 

Local  Display . 

4,565,090 

4,679,540 

5,685,040 

5,382,348 

2,526,908 

2,883,406 

Undisplay  Adv . 

1,676,664 

1,702,348 

1,292,280 

1,293,408 

631,686 

768,740 

S.  S.  &  Travel  Guide. 

22,010 

3,504 

European  . 

320 

210 

336 

170 

160 

Brooklyn  . 

354,944 

374,536 

506,768 

483,188 

348,870 

374,536 

Harlem  &  Bronx . 

78,246 

88,452 

48,496 

50,180 

77,962 

89,653 

New  Jersey . 

81,066 

17,864 

430 

80,640 

17,864 

Radio  . 

11,964 

10,092 

175.162 

39,896 

7,118 

4,434 

212,484 

289,064 

47,152 

38,122 

234,436 

314,236 

9,972 

16,048 

24,132 

2,922 

14,942 

KtJnfnViT.niiiiiiiiip 

^  103,780 

80,962 

87,406 

40,566 

.  58,172 

Total  Pages . 

7,326 

7,500 

7,174 

7,336 

3,654 

4,086 

NOVEMBER.  1923-1922 

Morning  &  Sunday 

Evening  &  Sunday 

Sunday  Only 

1923 

1922  ' 

1923 

1922 

1923 

1922 

TOTAL  SPACK . 

Amusements  . 

Art  . 

Auction  Sales . 

Automobile  Display . . 
Automobile  Undisplay. 

Boots  &  Shoes . 

Building  Material.... 

Candy  &  Gum . 

Charity  . 

Church  Notices,  etc.. 

Dancing  . 

Deaths,  etc . 

Druggist  Prep . 

Dry  Goods . 

Financial  . 

Food  Stuffs . 

Furniture  . 

Hotels  &  Restaurants. 

Jewelry  . 

Legal  . 

Men’s  Furnishings.... 
Musical  Instruction... 
Musical  Instruments. . 
Miscellaneous  Display. 
Miscellaneous  Undis.. 

Newspapers  . 

Office  Appliances . 

Prop.  Medicine . 

Public  Service . 

Periodical  (Mag.).... 
Publishers  and  Books 

Railroads  . 

Real  Estate  Display.. 
Real  Estate  Undis.... 

Resorts  . 

S.  S.  &  Travel . 

Schools  &  Colleges. . . . 

Tobacco  . 

Wants  . 

Non-intox.  Beverages. 


7,169,038 

371,452 

42,436 

76,41? 

177,014 

62,886 

90,852 

21,784 

22,728 

2,292 

23,992 

25,650 

50,196 

174,806 

1,586,188 

389,070 

112,852 

334,312 

39,194 

54,530 

25,072 

306,264 

8,334 

184,950 

420,874 

241,846 

22,628 

23,068 

56,834 

13,174 

63,796 

181,644 

47,159 

313,886 

290,132 

53,648 

155,904 

40,136 

57,558 

609,674 

9,402 


6,992,286 

7,529,812 

7,540,526 

3,761,698 

297,228 

237,372 

244,662 

182,976 

33,248 

8,668 

10,682 

24,056 

94,786 

6,278 

14,266 

10,882 

161,212 

156,682 

135,742 

161,244 

62,818 

108,260 

109,626 

29,782 

77,638 

122,392 

117,040 

30,340 

7,386 

22,576 

9,366 

13,236 

12,184 

41,120 

27,960 

2,602 

t . 

4,936 

t . 

934 

30,374 

43,430 

48,734 

56 

17,050 

6,060 

6,748 

10,020 

55,768 

33,896 

26,968 

15,190 

139,944 

122,038 

169,846 

96,330 

1,396,298 

2,727,874 

2,725,230 

1,003,726 

410,362 

163,602 

181,338 

21,530 

173,096 

339,002 

479,466 

47,544 

301,888 

329,976 

288,172 

332,306 

29,368 

55,374 

55,696 

19,768 

39,258 

52,726 

46,714 

34,864 

25,252 

193,036 

214,586 

267,102 

261,668 

275,892 

17,764 

9,478 

2,776 

10,896 

6,764 

138,346 

185,996 

166,416 

143,202 

462,272 

498,430 

493,136 

233,938 

284,218 

336,682 

371,298 

116,566 

69,452 

28,526 

33,876 

2,332 

39,566 

6,574 

5,480 

136 

59,706 

94,928 

105,760 

33,168 

21,422 

39,708 

26,010 

9,318 

68,434 

9,848 

37,152 

8,028 

178,862 

58,240 

55,022 

131,196 

41,336 

29,638 

31,562 

8,384 

260,434 

63,138 

41,464 

192,450 

254,804 

264,624 

248,222 

176,332 

49,420 

20,852 

21,498 

31,114 

154,180 

55,562 

57,090 

68,224 

28,538 

14,360 

18,620 

22,870 

139,980 

36,138 

116,578 

5,486 

745,640 

62,288 

74,410 

194,550 

22,206 

5,144 

15,662 

3,798 

337,672 

679.394 

421,640 

318,692 

3,461,436 

153,670 

24,622 

14,726 

141,734 

29,030 

25,118 

2,472 

2,172 

t . 

2,036 

6,090 

14,974 

54,730 

915,816 

23,484 

87,752 

310,092 

15,824 

24,060 


15,632 

4,664 

91,998 

229,730 

128,336 

4,540 

680 

30,506 


9,874 

136,806 

9,246 

169,568 

157,946 

31,094 

58,556 

16,120 

3,352 

230,724 

7,282 


Foreign  Adv . 

Local  Display . 

Undisplay  Adv . 

S.  S.  Travel  Guide. . 

1,599,652 

4,224,630 

1,344,756 

1,456,552 

4,097,090 

1,418,900 

19,744 

1,216,586 

5,312,748 

1,000,478 

1,151,460 

5,334,270 

1,054,796 

886,548 

2,330,456 

544,694 

637,603 

2,268.642 

552,444 

2,]^ 

European  . 

Brooklyn . 

Harlem  &  Bronx . 

New  Jersey . 

456 

342,192 

65,860 

87,494 

326,518 

89,920 

6,512 

172 

426,322 

53,784 

642 

447,796 

33,100 

168 

330,004 

65,768 

87,070 

324.7M 

89,920 

6,512 

Radio  . 

15,338 

21,788 

181,866 

66,408 

8,460 

1,300 

196,452 

43.858 

49,998 

226,451 

Affiliated  Adv . . 

13,092 

17,354 

41,782 

29,498 

7,608 

16,916 

iOfiice  Adv . 

97,438 

117,284 

117,536 

45,031 

Total  Pages . 

7,044 

6,820 

6,796 

7,030 

3,568 

3^ 
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FORTY  PER  CENT  OF  THE  NATION’S 
SAVINGS  DEPOSITS 

IS  CONCENTRATED  IN 

NEW  ENGLAND 


KABBACHTTSETTS— PopoUtion,  S.Ut.WB 
Clrsa-  t.600 
Utien  Udm 

**Attlebora  Sun  . (E)  6,844  .0S76 

tBotton  Globe  . (HAS)  1II.4I7  .46 

tBotton  Globe  . (S)  888,411  ,66 

••Fell  Xieer  Herald  . (E)  14,880  ,046 

**Fitcbbort  Sentinel  . (E)  11,101  .066 

"HaTorhill  Gaiette  . (E)  16.600  .066 

**Ljnn  Item  . (E)  10,498  .08 

tfLowell  Courier-Cltiien  and 

EToninr  Leader . (HAE)  81,808  ,08 

**Vew  Be^ord  Btandard-Herenry 

(MAE)  88,486  .08 

*Bew  Bedford  Banda;  Standard  (B)  88,087  .08 

tBortb  Adanu  Tranacript . (E)  9.884  .0876 

ttPittaSeld  Easle  . (E)  18.007  .04 

ttflalem  Kewa  . (E)  80,708  .09 

Tannton  Gaaette . (E)  8,888  .04 

**Woroeatar  TeleFram-Gaietta 

(MAE)  10.608  .84 

**Worcetter  Sunday  Teletran> ..  (8)  48.689  ,18 

MAINE— PopuUtlon,  7M.014 
ttBancor  Dally  Commercial. ..  (E)  14,448  ,06 

••Portland  Preai  Herald ....  (MAS)  88.478  .08 

••Portland  Expreu  . (E)  88.400  .10 

••PortUnd  Telecram  . (S)  88,784  .10 

(Sunday  Edition  Ezpreat) 
ttWateryiUo  Sentinel  . (M)  6,888  ,086 

MEW  HAMPSHIBE— Population,  448,888 
••Concord  Monitor-Patriot  ....(E)  6,178  .0876 

ttKeene  Sentinel  . (E)  8,488  .08 

••Ihncheater  Union  Leader.  (MAE)  88,877  ,10 

BHODE  ISLAND— Population,  804,897 


ttNewport  Daily  Newt . (E) 

••Pawtucket  Timet  . (E) 

tProvidenoe  Bulletin  . (E) 

••Providence  Journal . (M) 

••PioTidence  Journal  . (S) 

ttProyidence  Tribune  . (E) 

••Weeterly  Sun  . (EAS) 

••Woonaocket  Call . (E) 


.0888  .0898 

.10  .08 

.16  (A)  .816 

.09  (A). 816 

.14  .14 

.10  .09 

.086  .086 

.04  .04 


(A)  Combination  rata  Daily  Journal  and  Eve.  Bulletin. 

VEBMONT- Population,  868,488 

••Barre  Timet  . (E)  8,719  ,08  .086 

ttBennincton  Banner  . (E)  8,061  ,0186  .018 

••Bnrlincton  Free  Freaa . (M)  18,880  .06  ,06 

••ButUnd  Herald  . (M)  10,846  .04  .04 

ttSt,  Johnabury  Caledonian-Becord 

(E)  8,810  .0814  .011 

CONNECTICUT— Population,  1,880.881 
tBridceport  Poat-Telecram..(EAM)  46.801  .14  .14 

IBridceport  Pott . (B)  19,988  .09  .09 

••Hartford  Courant . (D)  88,167  .08  .08 

••Hartford  Courant  . (8)  60,186  .11  .11 

ttHartford  Timet  . (E)  46,186  .18  .18 

••Meriden  Becord  . (M)  7.866  .046  .081 

tNiddletown  Prett  . (E)  7,897  .08  .081 

ttNew  Haven  Becitter . (EAS)  87.083  .11  .10 

••New  London  Day  . (E)  11.860  .08  .041 

ftNorwich  Bulletin  . (M)  18.848  .07  .06 

••Norwalk  Hour  . (E)  6.800  .08  .03 

••Stamford  Advocate  . (E)  8.887  .0876  .03 

•  A.  B.  C.  Statement,  April  1,  1088. 
t  Government  Statement.  April  1,  1988. 

••  A.  B.  C.  Statement.  Sept.  30.  1928. 
tt  Government  Statement.  Sept.  30.  1988. 


With  seven  and  a  half  per  cent  of  the 
population  of  the  United  States  and 
forty  per  cent  of  the  savings,  the  New 
England  territory  offers  the  greatest 
of  all  markets. 

It  must  also  be  remembered  that  this 
territory  leads  the  United  States  in 
the  large  proportion  of  its  population 
that  is  classed  as  city  trade — 79.2% 
live  in  cities.  Here  you  will  find  a 
freer  spending  of  money. 

These  two  facts  alone  would  make  a 
market  that  the  National  Advertiser 
could  hardly  overlook. 

New  Englanders  are  newspaper 
readers.  They  are  too  busy  for  serious 
consideration  of  any  other  forms  of 
publicity. 

“Pin”  this  list  where  you  can  lay  your 
finger  on  it  the  minute  you  start  to  lay 
out  your  next  campaign. 
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1 NSURE  YOUR 
National  CAMPAIGN  BY 

Distribution 

I N  THESE  CITIES 

And  using  the  listed 
Newspapers  for  your 
Advertising 


In  no  state  has  cooperation  between  news¬ 
papers  and  national  advertisers  been  devel¬ 
oped  to  a  greater  degree  than  in  Indiana. 

Cooperation  all  “along  the  way”  from 
dealers  to  hustling  local  advertising  man¬ 
agers  moves  the  goods  from  store  shelves  to 
kitchen  doors. 


Those  who  appreciate  this  fact  should 
therefore  get  in  touch  with  these  papers 
where  it  really  pays  to  promote  products  of 
merit. 


Rats  for 

CIrciilalioB 

S,MlllnOT 

f  f  Decatur  Democrat . . 

. 

....(E) 

3,186 

.028 

**ETansTille  Courier  . 

.... 

26,864 

.08 

**ETansTille  Courier . 

- (S) 

33,443 

.08 

*Fort  Wayne  Joumal-Gaaette  . 

. . . . 

....(M) 

26,279 

.07 

*Fort  Wayne  Joumal-Gaaette 

. 

- (S) 

31,008 

.07 

••Fort  Wayne  Newa-Sentinel  . 

. (E) 

39,165 

.09 

**Gary  Ewening  Post-Tribune. 

. 

. (E) 

11,292 

.05 

**lniiianapoUs  News  . 

. (E) 

127,361 

.23 

**Lafayette  Jonmsd  &  Courier 

(M) 

(E) 

7,418  ] 
12,360  ) 

19,978 

.06 

ffLa  Porte  Herald . 

. . . . 

. (E) 

4,124 

.028 

4,474 

.028 

**South  Bend  News-Times. . . . 

(M) 

(E) 

9,676 1 
11,987) 

21,663 

.06 

**Sonth  Bend  News-Times. . . . 

. (S) 

19,776 

.06 

**South  Bend  Tribune ...  (S) 

18.909...  (E) 

20,293 

.06 

*Terre  Haute  Tribune . 

e  e  •  •  1 

...(EAS) 

24,442 

.06 

*A.  B.  C.  Statement,  Aprfl  1,  1923. 

**A.  B.  C.  Statement,  Se^  30,  1923. 
ffCoTerament  Statement,  Sept.  30,  1923. 


>UR  OVN  VOI^I  [j 
"or  LetTbRS  sB 


By  JAMES  MELVIN  LEE 


Four  newspaper  columnists  have  the  »«Tiouily.  They  can  turn  a  mayor  to  ridicule, 
opportunity  to  see  themselves  as  hundred,  to  a  theatre  or  keep  ^*en,  awy 

.  t  •r  .t.  *11  1  a  au-  fnm  It,  stimulate  the  sales  of  a  book,  sits  a 

others  see  them  if  they  will  g]ance  at  the  household  currency,  fix  public  at- 

December  issue  of  the  Century  Majliazine.  tention  upon  some  neglected  figure  or  episode^ 
In  that  number,  Carl  \an  Doren  sketches  past  or  present,  laugh  some  general  hysteria  to 
four  Manhattan  wits — Franklin  P.  Adams,  sleep. 


V  When  I  was  editing  Judge,  I  tried  to 


tie  New  \ork  World;  have  one  serious  illustration  simply  to 

ley,  who  has  found  a  ^wling  Grwn  contrast,  the  other 

in  the  New  ^9’’^  Post^^  D<m  illustrations  which,  in  my  opinion  at 

Marquis,  who  lights  his  Lantern  with  were  supposed  to  be  humorous.  In 

a  co.umn  from  the  New  lork  Tribune,  ^  wav  rpv'prcA  nf  thic  ig  tniA 


a  co.umn  trom  tnc  Aew  lorK  irinune,  ^  reverse  of  this  is  true  of  the 

^^eywood  Broun,  who,  It  Seems  columnist  as  the  following  quotation  will 


to  Me,”  has  a  column  or  something  like  5^0^^ .  ^  I  tncts  fo 

that  in  the  New  York  World  The'  great  audience,  »hich  they  have  b,  !  Ervdn. 

Bruce  Blivcn  has  an  article  on  virture  of  their  positions  they  hold  by  their  pv  |  P*'*^£*’ 

nalism  in  the  Atlantic  Monthly  for  De-  ticular  qualities.  They  are  immensely  personal.  I  I01 
ceniber.  I  shall  have  occasion  to  refer  They  take  the  public  into  their  confidence,  wiib  ^  p  '  I 
to  his  article  in  a  later  issue  of  Editor  whimsical  candor.  One  of  them  devote,  a  da, 

&  Publisher,  but  I  want  to  feature  this  each  week  to  publishing  his  diary.  Another  N’atinnal 
week,  Carl  Van  Doren's  sketches  which  call,  out  joyfully  when  he  has  found  a  nn  Chwiei 
he  calls  “Day  In  and  Day  Out.”  His  Wk  or  a  new  drink.  Another  humoroujy  re  bash  av. 
introduction  shows  that  even  in  the  day  I”!*,*"" 


*9  ‘  '  ..."  ,.  ^  pounds  of  flesh.  Another  makes  channiM 

of  so-called  commercial  journalism,  per-  ,he  sayings  and  doings  of  Z 


sonal  iournalism  still  survives: 


sen.  Thus  through  the  confusion  of  the  daily 


The  editorials  in  American  newspapers  were  news  they  pick  their  ways  and  yet  pretem 
once  personal  affairs.  They  were  made  by  hand  their  identities.  Readers  who  have  found  evoiti 


and  their  readers  knew  whose  hand  it  was  that  more  or  less  impartially  repcjrted  and  more  or 
had  fashioned  this  or  that  comment  upon  the  less  judicially  discussed,  like  still  to  find  tbca 


news  of  the  morning  or  evening.  Now,  how-  touched  with  the  hand  of  comedy  by  a  definite 
ever,  persrnality  has  given  way  to  something  person. 


less  diversifie<l.  A  newsi>aper  is  known  by  the  The  columnists  are  a  perpetual  relief  from  •  Guardii 
jwlicy  it  keeps.  As  a  rule  the  special  editorial  what  may  be  called  the  newspaper  grand  style.  !  avenue, 

hand  is  not  to  be  recognized  except  by  experts.  Nothing  is  too  great  for  them  to  bring  it  before  [.  foi 

whose  guesses,  moreover,  are  occasionally  the  bar  of  laughter;  nothing  is  too  small  for 

wrong.  Rut  personality  is  too  obstinate  a  them  to  flash  a  beam  of  light  upon  it.  It  it  Ij  ^kienth 


thing  to  be  easily  exfielled.  Throw'n  out  through  true  that  they  are  sometimes  accused  of  form* 
the  door,  it  comes  back  through  the  window,  ing  a  smug  corporation,  exchanging  compB- 


and  is  shortly  as  much  at  home  as  ever.  ments  from  column  to  column,  overpraising  ooe 

-  ^  .  another’s  books  and  plays,  capriciously  shuttiaf 

^  ]\Ir.  \  an  Doren  pays  a  nne  tribute  to  pui  the  dull  barbarians  who  do  not  habitually 


Eugene  Field  as  the  one  who  set  the  cross  their  paths;  but  these  accusations  have 
Standard  as  regards  dimensions  at  a  so  far  not  become  very  ominous,  if  the  coluna* 
column,  and  who  went  a  long  way  in  were  not  felt  to  be  untrammcled  personat 
setting  the  standards  as  to  subject  matter  would  not  be  felt  at  all. 

and  mode  of  treatment.  It  seems  to  are  interesting.  To 


me  that  Mr.  \  an  Doren  has  overlooked  them  is  possibly  to  enjoy  all  the 

the  part  played  by  the  late  Cy  \Varman  niQre  c(Mitents  of  newspaper  columns, 
who  at  the  same  time  Eugene  Field  was  news  standards,  the  sketch  of 

conducting  Mats  and  Sharps  for  a  On-  p,  p,  a.  will  doubtless  be  regarded  b, 
cago  newspaper  w^  doing  Rhymes  and  n^ny  as  the  best  of  the  four.  Mr.  Van 
Things  for  the  Denver  Times.  In  a  Doren  is  least  successful  when  he  tries 
way.  they  were  both  discovered  by  that  interpret  Heywood  Broun.  But  no 
^lend  of  newspaper  P^ts,  Charles  A.  interpret  Mr.  Broun.  One  never 

Dana  of  the  New  lork  Sun.  When  these  bnnwe  P.rr.iiti  u 


Dana  ot  tne  Aew  l  ork  i)un.  wiien  tnese  knows  where  Broun  is  going  to  ramWe 
.  '"if  lournahstic  rhymers  later  l^came  ^r  what  he  is  going  to  do.  I  should  not 


tru-nds  and  talked  of  Dana,  Field  said  surprised  to  see  his  name  on  the  j|  FrMik 

financial  page  of  the  New  York  V/orld  Yo 
He’s  bid  o’heart  and  big  o'brain,  — about  the  only  place  where  it  has  not  1^., 

and  he's  been  good  unto  us  twain,  yet  appeared.  Iihr  C^cl 

Kb,  Cy?  says  1;  „  .  .  It  is  a  mean  trick  to  quote  so  randi  | 

I  love  h.m  and  I  pray  God  give  f^om  an  article  that  the  reader  need  not  i. 

Him  many,  many  vears  to  live —  K..,.  ^  .  T.  ,  .  It.^, 

Choked  up?  says  1.  the  newspaper  or  the  j^nodical  m  l^,." 

Amen,  says  Cy.  which  the  original  contribution  appear!.  I  -  " 

This  fact  explains  why  more  quotatko  lyy" 


and  he's  been  good  unto  us  twain, 
Kb,  Cy?  says  1; 

I  love  him  and  I  pray  CkkI  give 
Him  many,  many  years  to  live — 
Choked  up?  says  1, 

Amen,  says  Cy. 


Mr.  \’an  Doren  docs  not  overlook  the  from  the  article  are  not  included  in  thn 


fact  that  the  column  is  not  of  Manhattan  chat. 


origin  and  is  not  confined  strictly  to  The  other  day  I  was  looking  over  some 
Gotham.  On  this  subject  he  says:  old  copies  of  the  Galaxy  of  the  time 

Other  cities  have  their  local  wit.,  several  of  when  Mark  Twain  conducted  its  humof- 
them  of  amazing  fen  nd.ity  and  pungency.  But  OUS  department.  I  am  willing  tO  tii 
in  Ne»_  York,  tn  >  ’  many  things  are  reputation  as  a  former  editoT  of 

drawn  by  its  sheer  •  ».  the  column  has 


in  New^  Nork.  tn  >  -s  many  things  are  ^y  reputation  as  a  former  editoT  of 

S";,:;;  ^  /.'ij  sir;.,':"  ’Di' 

Ther.  ,he  .u.c.ful  ....mh...  of  ih,  ..ild  numonsts  today  who  are  grinding  0.  — 
enjoy  rejmtatifns  which  are  uiiequaled  by  those  ^tter  Stuft  than  ^Mr.  Clcmens  pUt  fflt# 

of  any  other  contemporary  authors.  They  have,  hiS  COlumns.  This  does  not  mean  tto - - 

of  course,  advantages.  Not  perhaps,  monthly,  the  mantle  of  Twain  haS  fallen  OH  thoT 
like  story  writers,  nor  perhaps  annually,  like  shouldcrs,  but  that  these  newspaper  M 

novelists  or  dramatists,  but  daily  they  appf^r  serving  their  generation  as  well  «  ^ - 

before  tl»eir  publics;  and  their  publics  daily  served  his.  'Vinur 

number  hundreds  of  thousands  of  readers  in  i^  ^  ^ 

New'  York,  with  possible  millions  elsewhere  T>r\/^Tr  Jk  g 

for  those  of  the  columnists  who  are  taken  up  A  BOOK  not  easy  tO  obtain,  but  WOm 

by  newspaper  syndicates.  Appearing  thus  punct-  making  some  effort  tO  obtain  ft 

ually,  these  wits  can  pounce  first  upon  the  news  “Rhyme  and  Reason:  Being  the  Thoo^  > 
and  make,  or  publish,  the  earliest  mots  on  topic  Theories  of  a  Journalist  Phil-  ^ 

that  mvite  them  osopher,”  by  C  H.  Bretherton  (TT*  1 

What  Mr.  Van  Doren  says  of  his  four  Talbot  Press,  Dublin).  In  this  vrii*  f '-v; 
Manhattan  wits  is  equally  true  of  column  Mr.  Bretherton  has  collected  some  of  tk 

conductors  on  other  newspapers :  best  stuff  which  he  had  previously  prinkf  I 

They  retail  the  gossip,  promulgate  the  jests,  jn  the  Irish  Times.  Whether  or  not  tk  I — . 
discuss  the  personalities,  r^resent  the  author  is  a  philosopher,  will  depend  Op® '1^1* 

ners  of  New  York.  To  th^  '.v  individual  definition  of  that  tcja  tfr; 

wh«h.r  h.  u .  phii<»ophe,  or c 

They  are  licensed  jesters  of  the  town,  free  to  Knows  how  to  Write  good  newsp^  I 
catch  the  most  respectable  citizen  momentarily  verse,  which,  strange  to  say,  often  As«  a 
off  his  guard,  without  fear  of  being  taken  too  an  American  slant  in  its  humor.  I 
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TIPS  FOR  AD  MANAGERS 


r  WaIUb  Annstroaff,  16th  &  Locust  streets, 


for  the  Intemattonal  Mercantile  Marine  Com* 
pany,  1  Broadway,  New  York. 

Ruthrauff  A  Ryan,  404  4th  avenue.  New 
York.  Making  l.OOOline  contracts  for  the 
McFadden  Publications. 

Sehl  Advertiaiag  Agaiicy,  Cty  Hall  Sq. 
Bldg.,  Chicago,  111.  Making  1,400-line  con* 


phiadelphia.  Pa.  Making  24100-liDe  yearly  tracts  for  the  Apex  Electric  Mfg.  Ccmpany. 


contracts  ^  Sweenay  A  Janas,  1632  Euclid  avenue,  CJeve- 

N.  W.  Ayer  A  300  Chestnut  street,  land,  Ohio.  Now  placing  account  for  the  Dill 

Philadelphia.  Pa.  ***'•  ^”5’  Manufacturing  Company,  Cleveland,  Ohio, 


try  for  Sulpho-Naphthol  Company,  14  Med*  maker  of  tire  valve  and  valve  parts. 
•<'.  .  placing  account 


ford  street,  Bostfm,  Mass, 
lor  the  Sar-A-Lee  Company 


Thresher  Service,  136  Liberty  street.  New 
York.  M.iking  S.OUO-line  yearly  contracts  for 


Bnaidt  Advening  Agency,  Tribune  Bldg.,  Colgate  A  G»mpany. 

Oiicigo.  Sending  out  ™  9"!^  Tmntieth  Century  Adverting  Agency.  153 

Prymninv  nf  <Tii.  I*exingPm  avenue.  \ew  York.  Pl.-icing  orders 
cities  on  the  i  u-  *thU  Aarnrv  Catholic  Unity  Guild  and  the  Bourse 

'Z”=«The  Wumbir'Ta'’dio^f‘"(^ic^^^^^^^  . 


,gnn  on  tne  \.oiuilloia  n.uiu  v  uiuku  m 
many  of  the  larger  cities  of  the  United  States. 


Vrsdraburgh-KMuicdy,  Inc.,  171  Madison 
B  It  avenue.  New  York,  Slaking  contracts  for  H. 

Dtrhy  Brown  Agency,  11  .Avery  street.  Bos-  a, 

Has  secured  account  of  the  Wcin*  * 

hS  Trading  Corporatio  n,  New  York,  to  ad*  Walker  A  Company,  Peoples  Gas 

lertit  its  Watch  Dog  alarms.  Bldg.,  Chicago,  III.  .Sending  out  orders  for 

P.  Cofton  Ag«cy.  1«  Broadway,  ‘he  I-isville  *  Nashville  Railroad. 

Yew  York  Making  .S.iV^-line  contracU  for  James  T.  Wetherald  Agency,  142  Berkley 
the  Mallory  Steamship  line.  street,  Boston,  Mass.  Making  contracts  for 

D«T«.ce.  Sullivan  A  Company,  1.10  West  S'*®"  I'y-'*®  ^  I’mkham. 

4Aid  street  New  York.  Making  yearly  con-  Willlems  A  Cunnynghan,  6  North  Michigan 
tracts  for  the  Studehaker  Corpijration.  avenue,  ('hicago.  Will  make*  up  lists  in  Janu* 

Erwfn.  Wasey  A  Company.  044  Rush  street.  Company,  Lansing, 

fliicaao.  Ill-  Will  make  up  lists  in  January 

(or  the  Western  Grocer  Company,  hfarshall-  “ 

town,  Iowa.  ^  .  AUTO  SHOW  PLANS  REVISED 

FeiT7*Hanly  Company,  1110  Grand  avenue, 

Kansas  Chv,  Mo.  S<*nfling  out  orders  for  the  - - - 

National  Lumber  M.inufacturers’  Association.  Space  Changes  Made  to  Accommodate 

ka^ln”-.  Accessary  Section  Entrant. 

I' ‘the  stufa  Mo?or'(^r"roZ“JirT  „Re-arrangctncnt  of  plans  for  the  24th 


AUTO  SHOW  PLANS  REVISED 


ba^’en”-.  Accessary  Section  Entrant. 

Z  ™  Mo?or'(^ar"romp“j;r;  .Re-arrangctncnt  of  plans  for  tl^  24th 

"f  .America.  Will  use  space  in  newspapers  in  Rational  Automobile  Show,  to  be  held 

^  cities  where  there  is  an  automoiiiie  show  or  in  the  258th  Field  Artillery  .\rniory.  New 

is  n«spaper5  in  towns  in  vicinity  of  auto-  York,  Jan.  5  to  12,  has  been  made  nec- 

m^le  “O*-  •  essary,  because  of  a  rush  of  entrants  in 

^  *  Boston,  Mass.  Now  making  schedules  for  accessory  section.  The  drill  floor 

tlwa  Russell  ft  F.rwin  Nf.annfactnring  Uompany  proved  inadequate  to  accommodate  all 

6nilt  (Russwin  Builder  Hardware).  New  Britain,  desiring  space  and  the  show  Committee 

•  has  decided  to  take  part  of  the  balcony  to 

'T  ,r^ue^5ewno;t‘"^Ia‘ic“;^?^^^^^^  let  in  eleventh-hour  bidders  for  repre- 

f  tracts  for  the  International  Consolidated  Chem-  sentation. 

11  id  Company.  A  Section  of  the  north  side  of  the  gal- 

jj  j,  I  Guenther-Bradford  A  Company,  7  South  Icry  has  been  allotted  to  the  late  comers 
fora.  street.  Oiicago.  Making  contracts  jn  the  accessory  divisiop,  and  to  date  55 

ompli-  1‘*  **  ^ctagraph  Products  Comp-any. 

■*-l-v':Sl;^n^tei;:ctl.'‘Maky„^^  Nearly  300  of  the  accessory  displays, 

^uttini  contracts  for  the  Wenatchee  District  Co-  hOwe\er,  will  be  on  the  mam  floor,  as 
itually  loperative  .Association.  well  as  all  the  displays  of  Complete  cars, 

hsrt  Hunt-Luce  Agency,  Inc.,  Park  Square  so  that  the  exposition  will  be  technically 
so^  K.'mi.ail^Fly  CHl’”'  a  one-floor  display. 

WrBe  B.  Jones  Agency,  107  Chenango  street, 

B  cKhamt'  n.  N.  V.  Making  I,4n0-Itne  con*  Williams  Press  Moves  to  Albany 
^  10  tr.icts  for  the  Akron  Trust  Company.  ,  . 

11  the  Mcm-Chafe  Company.  425  Franklin  street,  January  ISSUW  of  70  magazines 

umns.  B'.jffaio.  X.  Y.  Using  658  lines  for  the  Niagara  which  have  been  published  by  the  Wil- 
tch  of  ff'U'Pany-  liams  Printing  Company  of  New  York, 

ed  U  John  F.  Mumy  Agency,  .SOS  Madison  ave-  will  be  turned  out  from  the  Albany  plant 
.  V.«  Ynr*-  Making  lO.rOO-line  contracts  _f  ,1,  VVilliatris  Pr#>cc  Itio  ttio  /-oncoli 

■.Van  year  for  two  years  from  1934  for  Tad  j  ,  j  W llliams  Pr«S,  InC.,  the  COIlSOll- 

:  tries  S.iit?  Company,  Wyeth  Chemical  A  Allied  In-  dated  plants  Of  the  former  Williams 
lut  no  making  S.ooo-line  contracts  for  the  Company  and  the  J.  B.  Lyons  Company, 

never  *  J*  f^mpany.  Albany.  The  machinery  of  the  Williams 

l'’^^.ic'l-gn%l.’^‘ Mtkin?”s»nJ'"^S^  Shipped  to  Albany  COI^ 

lid  not  tract?  for  the  Canadian  Pacific  Railroad.  50  rotary  and  Cylinder  presses ;  30 

30  the  Frmk  Ptwsbrwy  Company.  247  Park  avenue,  }'n<>type  and  mtertype  machines,  15  fold- 
V/orH  U^'w  York.  Will  make  up  lists  in  January  ing  machines  and  Other  composing  room 
las  nd  lii'  ,  Company,  material. 

■PJiladrlpliia  Pa.  Using  375  lines,  one  time,  for  _ _ 

Ithf  Cyclr  Trades  of  America. 

>  R«nkin  Company,  180  North  Wa-  Dairymen  Pick  Hellwig  Agency 

ecd  no*  avenue,  Chicago.  Will  make  up  lists  in  pb,  y..  .  ,  -  ^ 

iical  in  '^''lary  for  Morrison-Ricker  Mfg.  Company.  Dairymens  League  Co-operative 

ippeaiv  Iowa-  Association,  Inc.,  New  York,  Dairylea 

otatka  y*T*"\*"  i^so  Main  street,  Buffalo,  evaporated  milk,  dairy  products,  and  ice 

inthB  i  ff!;  vljpv  >«■»<’«“>  cream,  has  appointed  the  E.  W.  Hellwig 

“  F  Company.,  New  York  advertising  agency, 

Cr  some  Ritter  Company,  185  Ma  ison  avenue.  ^'''ect  its  advertising,  effective  Jan.  1. 

he  tilBC  lork.  Will  make  up  lists  in  January  1924. 


O  W  A 

LEADS  ALL  STATES 
IN  LITERACY 


Iowa  is  the  first  State  in  the  Union  in  the  point 
of  literacy,  with  an  average  of  98.9  per  cent,  as 
against  the  national  average  of  92.3  per  cent.  In 
point  of  native-born  whites,  Iowa  has  89.8  per 
cent.  . 

There  are  about  600,000  persons  at  school  in 
Iowa,  or  one  for  each  four  of  the  population.  The 
public  school  system  is  highly  advanced  in  method 
and  provision  for  the  people  of  all  classes.  As  a 
result  approximately  76  per  cent  of  the  total  popu¬ 
lation  have  finished  at  least  the  grammar  schools 
and  14  per  cent  have  gone  through  high  schools. 

Iowa  spends  over  thirty  million  dollars  every 
year  for  educational  purposes  or  $12.67  per  capita. 

In  considering  Iowa  as  a  market  for  your  goods, 
compute  the  purchasing  power  of  this  intelligent 
market  by  the  people  who  support  these  institu¬ 
tions  of  learning. 

A  people  is  judged  by  its  attitude  towards 
education. 

Advertising  success  comes  from  knowing  the 
territory  and  acting  accordingly. 
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Fiction 


inf*r  brinx'i  new  laiighM  to  the  followers  of 
r...!,  BUGGIES 

MW  Hemensley  nverhnul  hln  faithful  little 
‘T  ^1  put  It  bank  together  acaln. 

Metropolitan  Kewspaper  Service 
Maximfll.in  EUer.  Jr.,  Gen’l  Manager 
”  Street  New  York  City 

fANS^  -In  3  Old.,  great  atiiff. 

-In  2  ool..  real  kkla. 
Kewtpaper  Service.  799  B’way,  N.  T. 

Exploit  and  Adventure 

“.""J"*'  Snndi.v  rpadvr,  to 

I*®®*®  pl»cv«  with  explorers,  hun- 
f  m  with  fBustrated.  Psee  mats 

*«»»paper  Service 

Is  y,...  “J!®"  Kl.er,  Jr.,  Oen’l  Manager 
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aSCULATION  BHINGEBS 
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Humor 


THE  THIBTEEVTH  GIBL 
S.GtO  words 

Lewis  Wilson  Appleton.  Jr.. 

IMS  East  PaeiSe  St..  PhlUdelphln,  Pn. 


Photo  News  Service 


SEND  US  YOUR  NEWS  AND  FEATUBES 
picture*.  We  pay  33  and  33  for  each  accepted. 
Kadel  ft  Herbert, 

158  Enat  iSd  St.,  New  York  City. 


**Burlington  Gazette . (E) 

**Ce<lar  Rapids  Gazette . (E) 

* 'Council  Bluffs  Nonpareil... . (EAS) 

* 'Davenport  Democrat  A  Loador . (E) 

"Davenport  Democrat  A  Leader . (S) 

ffDavenport  Times  . (E) 

'Dos  Moines  Capital . (E) 

*Des  Moines  Sunday  Capital . (S) 

"Iowa  City  Press-Citizen . (E) 

"Keokuk  Gate  City . (E) 

f  f Mason  City  Globe  Gazette . (E) 

"Muscatine  Journal  . (E) 
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'A.  B.  C.  Statement,  April  1.  1923. 

"A.  B.  C.  Statement,  Oct.  1,  1923. 

■{"{’Govemment  Statement,  Oct.  1,  1923. 
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“A  National 
Campaign  in 
Itself/’ 


The  Names 
you  see  in 

JOHN  BULL 

Y^EEK  by  week  promi- 
nent  public  men  and 
women  contribute  to  the 
columns  of  “JOHN  BULL” 
articles  on  subjects  of 
National  or  world-wide  im¬ 
portance.  Following  are  the 
names  (familiar  on  both 
sides  of  the  Atlantic)  of 
those  who  during  the  past 
six  months  have  thus  used 
this  great  medium  as  a 
means  of*  reaching  and  in¬ 
fluencing  the  British  Public — 
H.  H.  Asquith 
Arnold  Bennett 
Lord  Birkenhead 
Rev.  Dr.  Campbell 
Clemence  Dane 
Sir  L.  Worthington  Evans 
A.  G.  Gardiner 

Sir  John  Foster  Fraser 
‘^Gentleman  with  a 
Duster” 

D.  W.  Griffiths 
Earl  Haig 

Sir  Gilbert  Parker,  Bt. 

Philip  Snowdon,  M.P. 

J.  St.  Loe  Strachey 
etc.,  etc. 

Publicists  use  the  pages  of 
“JOHN  BULL”  to  reach  the 
thinking  people  of  all  classes  in 
Great  Britain,  because  they 
know  there  is  not  another  paper 
in  the  country  that  is  so  closely 
read  by  the  “worth-while”  pub¬ 
lic.  For  precisely  the  self-same 
reason  Advertisers  appealing  to 
all  classes  use  “JOHN  BULL.” 
It  covers  the  whole  country — 
and  it  covers  it  effectively. 

.JohnRull 


BRITAISS  DOMINANT  WEEKLY 

NOTE— "John  Bull’s”  great 
circulation  *  is  due  to  editorial 
merit  alone.  This  paper  runs 
no  free  competitions.  Coupon 
Schemes,  or  other  fake  circula¬ 
tion-boosting  campaigns. 

'Net  Sales  exceed  800,000. 

Rate  based  on  600,000. 

for  Rat*  Card,  Specimen  Copy 
and  fall  particulars  write;— 

PHIUP  EMANUEL.  AdTertiMxat  Msugtr. 

ODHAMS  PRESS  LTD. 

57-59,  Lob|  Acre,  London,  W.C2.  Eng. 


^me  items  trom  I.<mdon,  England,  that  will  show  how  the  Advertising  and  Publishing 
Men  of  Great  Britain  are  preparing  and  building  for  the  Great  Advertising  Convention 
in  London,  in  July,  1924. 

By  HERBERT  C.  RIDOUT 

(London  Editor,  EniToa  &  PuaLisBEi) 

London  Office— Hastings  House,  10,  Norfolk  Street,  Strand,  W.  C.  2 


Co-ordination  Progress:  —  I  learn 
that  Edinburgh  is  co-operating  with  the 
Glasgow  -Advertising  Convention  Com¬ 
mittee  to  secure  Scotland’s  place  in  the 
Wembley  sun  next  year.  A  committee 
has  been  formed  in  Edinburgh  with  Sir 
J.  R.  Findley  of  the  Scotsman  as  chair¬ 
man  and  the  two  Scottish  Committees 
will  co-operate  to  a  common  end.  L.  K. 
Blackwell,  Edinburgh  Chamber  of  Com¬ 
merce,  is  the  secretary  of  the  Eldinburgh 
Committee.  Both  organizations  have 
able  representatives  at  the  London  end 
ill  the  persons  of  George  Scott  of  the 
Glasgow  Herald,  who  is  secretary  of  the 
tinance  committee,  and  H.  J.  Lees,  of 
the  Scotsman,  who,  with  J.  A.  W.  Mudie, 
of  the  Dundee  Courier,  represent  the 
Scottish  Daily  Newspaper  Society  on 
the  general  committee. 

But  the  most  interesting  thing  that  this 
advertising  convention  preparatory  work 
has  done  is  to  unite  the  Irish  Free  State 
and  Ulster  to  the  point  of  friendly  co¬ 
operation.  For  Dublin,  in  forming  its 
■Advertising  Club,  has  decided,  I  am  told, 
to  co-operate  with  the  Advertising  Club 
of  Ulster  to  arrange  for  a  visit  of  next 
year’s  delegates  to  Ireland.  There  are 
tremendous  possibilities  in  this,  for  po¬ 
litical  leaders  in  both  Ulster  and  the 
Free  State  are  taking  a  gp’eat  interest 
in  the  advertising  convention  movement. 

Billposters  in  Force: — The  United 
Billposters  Association  of  Great  Britain 
was  strongly  in  evidence  at  the  Tuesday 
luncheon  Nov.  27.  W.  E.  Biggs,  presi¬ 
dent  of  the  -Association,  Walter  Hill, 
Henry  Burton,  and  Charles  Pascall,  were 
all  present,  with  J.  Grimes  of  Manches¬ 
ter.  Mr.  Biggs  told  the  lunchers  that 
it  was  1900  since  he  last  visited  the 
L’nited  States  and  then  America  had 
much  to  learn  on  billboard  matters  from 
this  country.  He  and  his  fellow  mem¬ 
bers  were  looking  forward  to  meeting 
American  advertisers  next  year  in  this 
country. 

Daily  Herald  to  Continue: — The 
London  Daily  Herald,  the  Labor  news¬ 
paper,  announces  that  it  will  continue 
publication  during  1924  and  “for  an  in¬ 
definite  period  afterwards.”  The  paper 
is  an  interesting  study  in  its  treatment 
of  news,  but  has  l)een  rather  too  strong 
in  flavor  for  the  big  newspaper  reading 
public.  It  is  stated  by  the  publishers 
that  “a  considerable  number  of  adver¬ 
tisers  have,  for  many  years,  boycotted 
the  Daily  Herald  solely  on  politipl 
grounds,”  but  they  add  that  this  preju¬ 
dice  is  rapidly  diminishing. 

Interesting  the  Poster  Men: — Ernest 
Morison.  managing  director ,  of  Mori- 
son’s  Advertising  .Agency  (Hull)  Ltd., 
tells  me  that  at  the  invitation  of  the 
Midland  &  Lancashire  Billposters  .As¬ 
sociations  he  has  recently  addressed 
meetings  at  Birmingham  and  Man¬ 
chester  on  the  subject  of  next  year’s 
convention  and  what  he  learned  at  -At¬ 
lantic  City  and  on  his  extended  tour  in 
America  and  Canada.  At  a  later  stage 
Mr.  Morison  expects  to  address  the  lith¬ 
ographic  poster  printers  association, 
artists’  societies  and  others  on  why  the 
British  Billposters  Association  should 
sponsor  Commercial  Art  Scholarships. 
Mr.  Morison  is  receiving  every  encour¬ 
agement  from  artists,  artists  agents  and 
others. 

The  New  “International”:  —  The 
Convention  in  Great  Britain  next  year 
certainly  looks  as  though  it  will  be  in 
the  nature  of  a  world-affair — the  new 
“International”  so  to  speak.  For  Eric 
Field,  chairman  of  the  Overseas  Commit¬ 
tee,  reports  that  there  may  be  some  500 
delegates  from  other  countries  outside 


America.  In  Belgium,  two  rival  organ¬ 
izations  have  combined  to  take  part  in  the 
convention,  Holland  has  just  formed  its 
first  -Advertising  -Association,  Scandinavia 
and  South  Africa  are  actively  interested, 
the  Sydney  Advertising  Club  has  prom¬ 
ised  to  send  delegates  and  a  Chinese  Ad¬ 
vertising  Club  has  been  founded  in 
Shanghai  to  further  the  idea. 

Liverpool  Is  Coming: — It  is  strange 
that  Manchester,  the  great  center  of  the 
cotton  country,  has  made  no  definite  sign 
as  to  its  participation  in  next  year’s  con¬ 
vention.  Of  course,  the  house  of  Hulton 
put  in  a  real  effort  for  Manchester,  but 
that  was  individual  rather  than  com¬ 
munal.  All  other  parts  of  the  country 
have  given  Manchester  a  lead,  and  Liv¬ 
erpool  promises  to  be  well  forward.  At 
a  recent  meeting  of  the  Publicity  Club  of 
Liverpool,  under  the  presidency  of  Ar¬ 
thur  S.  Porter,  Lt.  Col.  G.  S.  Hutch¬ 
ison  told  what  he  thought  was  Liverpool’s 
place  in  the  convention.  He  said  that 
we  in  Great  Britain  were  producing  the 
finest  goods  in  the  world;  and  are  not 
selling  them ;  the  consequence  being  a 
prevalence  of  unemployment,  which  can¬ 
not  be  corrected  by  political  theories,  but 
by  a  study  of  the  science  of  salesman¬ 
ship.  By  that  science  the  United  States 
is  actually  advertising  and  extensively 
selling  soaps,  toilet  requisites,  floor  cov¬ 
erings,  and  many  other  goods  in  Eng¬ 
land  even  when  this  country  is  poor. 
-At  the  same  time,  the  largest  cities  and 
the  smallest  towns  of  the  United  States 
are  featuring  British  goods,  but  the  sup¬ 
ply  is  limited  because  our  own  manufac¬ 
turers  and  merchants  do  not  cultivate 
scientific  salesmanship.  America  wants, 
for  example,  British  golf  boots  and  shoes, 
and  awaits  the  offer  of  these  in  vain. 
He  hoped  Liverpool  would  let  the  con¬ 
vention  know  what  this  city  and  port,  as 
well  as  Lancashire,  wished  to  be  placed 
before  the  delegates  to  the  convention 
and  the  visitors  to  the  Empire  Exhibi¬ 
tion  and  how  many  delegates  would  be 
entertained  at  Liverpool  and  shown  the 
commercial  resources  of  the  city  and  port. 

Crawford  on  British  Salesmanship: 
— W.  S.  Crawford  visited  Newcastle-on- 
Tyne  a  few  days  ago  to  assist  in  the 
work  of  inaugurating  an  advertising 
club  for  that  town.  He  told  the  mem¬ 
bers  some  plain  truths  about  the  low 
standard  of  British  salesmanship  com¬ 
pared  with  the  rest  of  the  world  and 
compared  with  the  quality  of  the  goods 
we  sell.  He  emphasized  that  selling 
plans  had  to  be  improved  before  adver¬ 
tising  plans.  He  said  that  America  ex¬ 
celled  in  the  presentation  of  their  pro¬ 
ductions  and  in  their  branding.  He 
wanted  to  see  the  Newcastle  Advertising 
Club  formed  to  study  the  detail  problems 
of  selling  and  advertising.  The  Ameri¬ 
can  delegates  were  coming  next  year  to 
discuss  this  great  question  of  selling  and 
they  were  already  asking  “What  are  you 
going  to  show  us  in  Britain  ?” 

-Angus  Watson  (of  -Angus  Watson  & 
Co.,  Ltd.,)  who  presided,  made  a  neat 
reference  to  advertising  Ixing  an  accel¬ 
eration  of  business.  Without  advertis¬ 
ing.  he  said,  you  have  to  create  an  im¬ 
pression  slowly  by  winning  consumer  con¬ 
fidence;  with  advertising  you  can  accel¬ 
erate  success. 

The  president  of  the  new  club  is  Ger¬ 
ald  France,  and  vice-presidents  include 
Councillor  A.  Lambert,  Angus  Watson, 
W.  M.  McCulloch,  A.  S.  Wilkins,  T. 
Pettinger,  C.  G.  S.  Buist,  W.  M.  Livens, 
J.  C.  Lawson  and  J.  Wallace  Black.  R. 
Lockie,  who  has  been  one  of  the  prime 
movers  in  the  club  movement  is  joint 
secretary  with  C.  Milliken. 
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Representative  in  siae  —  not 
too  large  nor  too  small.  First 
city  in  diversified  indnstries. 
Located  in  world’s  richest 
dairying  section.  Covered  at 
one  cost  hy  the  sole  use  of— 
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A  Food  Medium 


A  recent  reader  survey  indicates  I 
that  among  the  housewives  o(  | 
the  city  our  Thursday  Food  ] 
Feature  Department — upward  of  I 
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New  Records 


From  nothing  to  200,000  is 
seven  months  on  Sunday" 
From  25,000  to  200,000  is 
eleven  months  Eveningi' 
Watch  for  the  next  chapter. 
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You  can  put  it  over 

all  Great  Britain 

through  “THE  DAILY  MAIL’’! 
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I  Sales  in  Great  Britain  con- 

I  centrate  your  appropriation 
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TYPOGRAPHICAL  AUDACITY 

Surprising  proposals  regarding  wages  and 
hours  of  labor  are  no  novelty  in  relations  be¬ 
tween  New  York  newspapers  and  their  union 
employes,  the  latter  producing  most  of  the  shockers, 
but  for  sheer  ruthlessness  and  audacity,  there  have 
been  none  to  equal  that  of  Typographical  Union  No.  6. 

Coupled  with  a  demand  for  an  inordinate  increase 
in  the  flat  wage  scale  is  the  proposal  that  the  work¬ 
ing  day  be  cut  20  per  cent,  and  that  the  overtime 
necessary  to  secure  the  productive  time  now  received 
by  the  publishers  be  paid  for  at  double  price.  The 
union’s  proffered  contract  is  a  thinly  disguised  bid 
for  double  the  wage  its  members  now  receive. 

True,  the  compositors  probably  put  forward  their 
contract  with  tongue  in  cheek.  Not  even  the  crack- 
brained  printer  who  thinks  of  the  newspaper  as  a 
limitless  fount  of  money  can  expect  the  publishers  to 
swallow  the  scheme  whole.  Not  improbably  the 
scale  cfimmittce  which  made  the  proposition  would 
i)e  satisfied  with  a  modest  increase  in  wages  with  the 
working  conditions  remaining  untouched.  Such  an 
ending  would  be  proclaimed  as  victory  in  the  next 
union  election  campaign. 

lUit  the  seed  would  have  been  planted.  Next  year 
and  ill  every  succeeding  year  the  six-hour  shift  and 
double-time  for  overtime  would  be  shoved  under  the 
publishers'  eyes,  linked  with  impossible  wage  de¬ 
mands.  With  the  leaven  working  in  New  York,  the 
same  program  would  be  pushed  in  other  cities. 
Sooner  or  later  the  breach  would  be  made.  The  six- 
liour  day  would  lie  established  with  one  solid  root. 
The  fight  would  take  on  new  vigor.  The  44-hour  week  . 
would  go  to  the  discard  as  the  nine-hour  day  and  the 
eight-hour  day  have  gone  in  many  places.  The  six- 
hour  day  would  then  prepare  to  cede  position  to  the 
IK-rpetual  vacation.  The  printer  might  then  be  ex¬ 
pected  to  follow  the  Indian  to  the  Happy  Hunting 
Grounds  where  hunting,  fishing  and  free  beer  make 
life  worth  while. 

Seriously,  though  the  state  of  mind  that  this  reflects 
in  the  typographical  union  Ixidcs  ill  for  the  publishing 
business.  Exactions  that  printing  crafts  unions  have 
placed  upon  publisher.s  and  printers  have  been  borne 
till  now  with  more  or  less  equanimity,  because  the 
public  has  paid  the  bills. 

With  few  exceptions,  and  mighty  few  they  are 
among  newspapers,  there  have  been  no  efforts  to  re¬ 
duce  the  wages  paid  to  printers  since  the  war  or  to 
resi.st  new  increases.  Selling  prices  have  gone  from 
one  to  three  or  five  cents,  advertising  rates  have 
increased  inordinately,  from  the  space-buyer’s  view¬ 
point,  still  the  mortality  among  newspapers  and 
periodicals  has  been  frightful. 

App.arently,  the  typographical  union  chiefs  don’t 
get  that  angle  in  the  slightest  degree.  They  hear 
that  the  gross  income  of  publishers  is  increasing. 
They  want  an  ever-growing  piece  of  that  income. 
They  can  get  it,  hut  the  cake  from  which  they  are 
cutting  will  not  get  any  bigger  through  their  opera¬ 
tions.  More  than  one  New  York  newspaper  is  now 
close  to  the  red-ink  line,  and  the  union’s  demands,  if 
made  substantially  effective,  would  ruin  them  and 
probably  several  others. 

New  York  newspaper  owners,  then,  should  oppose 
the  union  program  with  all  their  strength,  not  only 
in  self-preservation,  but  in  the  public  interest.  In 
standing  for  continuance  of  their  policy  of  fairness 
but  firmly  against  the  aggression  typified  by  this  pro¬ 
posed  contract,  they  will  also  be  doing  a  kindness  to 
the  rank  and  rile  of  the  union,  concerned  only  with 
making  a  fair  reward  for  honest  work,  and  not  with 
union  politics. 

There  should  be  no  need  of  another  protracted 
struggle  like  that  with  the  pressmen,  and  there  will 
be  none  if  the  newspaper  proprietors  mean  business 
at  the  start,  say  so,  and  stand  by  their  word. 


VU  .AR  on  the  bill  Itoards  continues.  Minnesota  is 
^  the  latest  state  to  join  the  ranks  of  the  militant 
opponents  of  landscape  disfigurement.  Success  in 
advertising  is  built  on  reception  and  not  on  conception 
and  execution.  That  is  the  one  great  lesson  that  has 
not  been  learned.  Neither  position  nor  mere  size 
will  ever  overcome  the  offense  of  brusque  intrusion. 
Advertising  is  something  more  than  display. 


WE  MUST  NOT  DESPISE  THE  POOR 


Chapter  II:  5-12 

TTE.4RKEN,  my  beloved  brethren.  Hath  not 
God  chosen  the  poor  of  this  world  rich  in 
faith,  and  heirs  of  the  kingdom  which  he  hath 
promised  to  them  that  love  him? 

But  ye  have  despised  the  pour.  Do  not  rich 
men  oppress  you,  and  draw  you  before  the 
judgment  seats? 

Do  not  they  blaspheme  that  worthy  name  by 
the  which  ye  are  called? 

If  ye  fulfill  the  royal  law  according  to  the 
Scripture.  Thou  shalt  love  thy  neighbor  as 
thy.'^elf,  ye  do  well: 

But  if  ye  have  respect  to  persons,  ye  commit 
sin,  and  are  convinced  of  the  law  as  transgres¬ 
sors. 

For  whosoever  shall  keep  the  whole  law,  and 
yet  offend  in  one  point,  he  is  guilty  of  all. 

For  he  that  said.  Do  not  commit  adultery, 
said  also.  Do  not  kill.  Now  if  thou  commit 
no  adultery,  yet  if  thou  kill,  thou  art  become 
a  transgressor  of  the  law. 

So  speak  ye,  and  so  do,  as  they  that  shall 
be  judged  by  the  law  of  liberty. 


FILLING  ITS  PLACE  WELL 

ASSCCI.VTED  ADERVTISING  has  just  com¬ 
pleted  one  year  as  the  official  publication  of  the 
.Associated  Advertising  Clubs  of  the  World,  free 
of  all  advertising  and  without  any  of  the  objectionable 
competitive  qualities  which  had  previously  caused  it 
to  stray  widely  from  the  field  for  which  it  had 
originally  been  conceived. 

In  commenting  upon  its  activities  during  the  last 
year  in  the  recent  issue  its  editor  said: 

“The  aim  is  not  to  make  the  magazine  clever  or 
particularly  entertaining;  but  to  make  it  informative 
as  to  the  accomplishments  of  organized  advertising 
and  to  make  it  helpful  to  the  great  body  of  men  and 
women  who  are  generously  and  unselfishly  giving 
their  time  and  talents  through  the  advertising  clubs 
and  the  departments  of  the  National  Advertising 
Commission,  to  make  advertising  better  understood 
and  used  with  greater  intelligence  and  effectiveness.” 

That  Associated  Advertising  is  proving  successful 
and  helpful  in  its  rightful  field  there  is  no  doubt. 
There  is  need  for  such  a  publication  and  the  favorable 
reception  that  has  'oeen  accorded  Associated  Advertis¬ 
ing  during  the  year  is  fully  deserved. 
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ON-TO-BRITAIN 

INTEREST  in  the  On-to-Britain  movement  of  the 
Associated  .Advertising  Clubs  of  the  World  today 
so  overshadows  in  strength  the  highest  hopes  of 
its  original  promoters  that  the  success  of  the  1924 
convention  is  already  assured. 

That  this  is  going  to  be  something  more  than  a 
gathering  for  the  discussion  of  advertising  is  already 
foregone.  Rather  it  would  seem  in  this  convention 
and  through  conference  .American  business  has  selected 
the  Associated  .Advertising  Clubs  of  the  VV’orld  as 
the  means  by  which  it  will  put  its  best  foot  forward 
in  stepping  into  international  affairs. 

Some  idea  of  the  importance  with  which  this  com¬ 
ing  convention  is  regarded  can  be  gathered  from  the 
attention  that  the  leaders  of  France  and  other  coun¬ 
tries  in  Europe  are  giving  it,  not  only  arranging  for 
representation  but  as  well  through  their  well-laid 
plans  for  having  as  many  of  the  delegates  as  possible 
visit  other  countries  before  returning  to  the  United 
States. 

Interest  has  liecn  heightened  in  the  international 
aspects  and  possibilities  by  a  successful  tour  of  the 
United  States  of  Senator  Paul  Diipuy,  owner  of  that 
powerful  French  paper,  I.e  Petit  Parisien,  who  is 
heading  the  movement  to  have  the  delegates  visit 
France  in  a  body  following  adjournment  of  the 
gathering  in  Britain.  Sir  Herbert  Morgan,  chairman 
of  the  International  Reception  Committee,  is  now  in 
the  United  States  and  his  tour  is  not  only  arousing 
interest  but  is  sufficient  testimony  of  the  thorough 
manner  in  which  the  British  are  going  about  the  work 
of  making  the  1924  convention  the  most  noteworthy 
in  the  history  of  the  .A.  A.  C.  W. 

Probably  the  oest  indication  of  the  thorough  manner 
in  which  the  American  advertising  men  and  women 
have  entered  into  the  spirit  of  the  On-to-Britain 
movement  is  found  in  the  reports  from  Los  .Angeles, 
Cal. — one  of  the  most  distant  points  from  the  conven¬ 
tion  city — where  arrangements  have  already  been  com¬ 
pleted  to  the  chartering  of  special  trains  to  carry 
their  delegates  across  this  continent  of  the  present 
registration  in  excess  of  one  hundred  from  that  city 
alone. 

The  “On-tc-Britain”  spirit  is  sweeping  this  country 
as  no  other  convention  cry  in  the  history  of  American 
advertising.  Judged  by  American  representation  the 
success  of  the  convention  is  already  assured  and  the 
only  thing  needed  now  is  to  make  the  program 
measure  up  to  the  international  importance  of  such  i 
great  gathering  so  far  from  our  own  shores. 

JOHN  REVELSTOKE  RATHOM 

The  death  of  John  Revelstoke  Rathom  in  the 
prime  of  life,  while  not  unexpected  among  his 
host  of  friends  who  knew  of  the  gallant 
he  was  making  against  an  unconquerable  disease,  it 
nevertheless  came  as  a  shock  as  is  always  the  case 
no  matter  what  our  preparations  are  for  a  great  loss, 
Genial  John  Rathom  was  a  fighting  man  and  his 
journalistic  success  can  be  attributed  to  that  outstand¬ 
ing  quality.  There  was  nothing  half-way  about  him. 
He  made  friends  or  enemies  who  were  equally  open 
in  their  loyalty  or  hate. 

In  many  ways  he  was  a  genius.  It  was  his  domi¬ 
nant  personality,  his  courage,  and  tireless  energy  tlul 
made  the  Providence  Journal  internationally  famous 
John  Rathom’s  death  is  a  loss  to  the  journalism  of 
the  world,  but  in  the  Providence  Journal  he  kfl 
monument  enough  for  any  man. 

tysWENTY-FIVE  years  ago  what  we  have  bea 
taught  to  call  Christmas  trees  were  selling  f# 
ten  cents  apiece  and  enterprising  boys  were  m 
vading  nearby  woodlots  and  cutting  well  rounded 
tops  out  of  rapidly  maturing  trees.  This  year  tk 
manufactured  product  is  very  much  in  vogue  and  < 
is  a  question  as  to  whether  or  not  there  will  be 
enough  to  go  around.  What  was  a  commonpb® 
yesterday  is  today  a  luxury  and  tomorrow  will  1*  * 
memory  unless  something  is  done  about  trees.  Tree! 
are  one  of  the  principal  raw  products  that  go  Wn 
making  the  newspaper.  Without  trees  there  can  be 
no  newspapers.  Each  is  necessary  to  the  other,  nn* 
more  than  ever.  What  is  your  newspaper  dow 
about  it? 
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Adolph  S.  OCHS,  publisher,  New 
York  Times,  and  Henry  L.  Stod¬ 
dard,  publisher.  New  York  Mail,  have 
been  appointed  members  of  the  New 


Treasurer  Snyder  was  among  the  speak¬ 
ers. 

B.  W.  Fleisher,  editor  and  general 
manager  of  the  Tokyo  (Japan)  Adver¬ 
tiser,  addressed  the  Japan  Society  of  New 
York,  Dec.  13. 


IN  THE  BUSINESS  OFFICE 

b^n  appointed  immners  oi  tne  mw  p  g  WALSH  is  now  in  charge  of 
York  Special  Gifts  Committee  of  the  T  ,  classified  advertising  on  the  New 

York  Daily  News.  J.  E.  Eckert  is  han- 


B.^RRY  PARIS  was  this  week  pro- 
moted  to  the  position  of  associate 
editor  of  the  International  News  Service. 

“It’s  the  reward 


Harding  Memorial  campaign  by  Charles 
M.  Schwab,  chairman. 

Carr  A.  Van  Anda,  managing  editor 
of  the  New  York  Times,  is  rapidly  re¬ 
covering  from  an  operation. 


dling  amusement  advertising. 

Robert  W.  Stevenson  of  Wernersville, 
Pa.,  has  been  appointed  classified  adver¬ 
tising  manager  of  the  Easton  (Pa.)  Ex- 


Roy  \V.  Howard  is  rapidly  recovering  P^^ss.  ^  He^  was  at  on^  c<mnerted 
from  an  operation  for  appendicitis,,  per-  *  ‘ 

formed  recently  at  his  home,  Pelham,  N.  Y. 

George  S.  Johns,  editor,  St.  Louis  Post- 
Dispatch,  arrived  in  New  York,  Dec.  10, 
from  a  3  months’  European  trip.  He  re¬ 
turned  to  St.  Louis  Dec.  12,  in  time  for 
the  45th  anniversary  of  the  Post-Dis¬ 
patch. 

Arthur  Brisbane  spoke  Dec.  6  before 


the 
Hall. 

William  Lindsay  White,  son  of  Wil¬ 
liam  Allen  White  of  the  Emporia  (Kan.) 


with  the  advertising  staff  of  the  Reading 
(Pa.)  Eagle. 

E.  W.  Braley  has  joined  the  advertis¬ 
ing  staff  of  the  Sioux  Falls  (S.  D.) 
Argus-Leader. 

Bert  H.  Stephenson,  for  many  years  in 
the  stationery  business  at  Lincoln,  has 
joined  the  Lincoln  (Neb.)  State  Journal 
as  city  salesman. 

C.  N.  Redlield  is  a  new  member  of  the 


£.  Ba»y  Faiis 


newspaper  experience,  as  assistant  man- 


I  the  Chicago  Tribune  by  giving  a  party 
for  a  group  of  his  friends. 

Elmer  A.  Zook,  former  reporter,  Ur- 
bana  (O.)  Democrat-Citizen,  has  been 
appointed  an  assistant  state  examiner  of 
municipalities. 

J.  Howard  Johnson,  reporter,  Rockford 
(HI.)  Register-Gazette,  has  b^n  elected 
secrrtary  of  the  Rockford  Reserve  Offi- 
of  eight  years  of  CTtapter.  Edward  Atchison,  city 

valued  service,  editor,  is  vice-president. 

Everyone  knows  Harry  A.  Mount,  employed  in  the  Sun- 
Bar  ry  Paris  is  day  department  of  the  Cleveland  Plain 
one  of  the  best  Dealer  for  5  years,  has  returned  to  the 
newspaper  men  in  paper  as  radio  editor,  after  spending  3 
the  field,’’  said  years  in  New  York  as  a  special  writer 
George  C.  Shor,  on  scientific  subjects, 
editor  and  C.  E.  Masters,  former  city  editor, 

ager  of  I.  N.  S.,  Sioux  Falls  (S.  D.)  Press,  has  sailed  for 
commenting  on  Tokyo,  Japan,  to  take  a  position  on  the 
the  promotion.  staff  of  the  Japan  Advertiser. 

I  wish  e  Lester  Posvar,  telegraph  editor,  Topeka 
w^e  .  J  (Kan.)  State  JoumM,  has  b«n  made 

T  XT  1015  alurnni  secretary  of  the  Washburn  Alumni 

f  Association  of  Washburn  College,  "To- 
after  ten  years  of  ®  ’ 


a,ic.*o  Wo™,'.  Aid Kimball  rs  ci.fx",  ffS  £;kr<rv.r?,s! 

Tribune,  haying  been  transferred  mLth<;  later  was  Formerly  he  was  editor  of  two  Buffalo 


from  the  merchandising  service. 

„  f  rat.  J  Members  of  the  advertising  department. 

Gazette,  IS  an  appliMnt  for  a  Rhodes  Chicago  Tribune,  both  local  and  foreign. 


scholarship  at  Oxford,  England.  He  is 
a  Student  at  Harvard. 

J.  F.  Tucker,  editor  and  owner  of  the 
Parkville  (Mo.)  Gazette,  and  treasurer 


will  hold  a  convention  in  Chicago  during 
the  Christmas  holidays. 

Joseph  H.  Worden,  Jr.,  previously  with 


f  l  '  Ai-  the  New  York  Evening  Post,  has  joined 

of  the  Missouri  Press  Association  for  national  advertising  department  of 
Mveral  years,  has  practically  recovered  ^he  Sun  and  The  Globe,  New  York, 
from  an  illness  that  extended  over  the  i  i-  j  u  t.  •  ^  a 

hoAt  nart  of  a  vear  Stanley  E.  Stady  has  been  appointed 

...  ,  manager  of  the  New  York  office  of  the 

Th^ore  Christianson,  publisher  Daw-  Advertiser,  and  the  Trans-Pacific 

son  (Minn.)  Sentinel  and  chairman  of  \iagazine,  both  of  Tokio,  Japan.  Until 
the  house  committee  on  appri^nations  of  recently,  he  bad  been  advertising  man- 
the  legislature  addressed  students  at  the  j^e  Japan  Advertiser  at  Tokio. 

University  of  Minnesota,  Dec.  6. 

William  J.  Shaughnessy,  one  of  the  ' 

publishers  of  the  Bridgeport  (Conn.)  IN  THE  EDITORIAL  ROOMS 
Star,  donated  $1,0(X)  to  the  Community  .c  x-  a-  i  l 

Chest,  embracing  20  local  charities,  M.\RQUI^  New  \ork  Tribune  ^  j  g 


cago  Bureau,  and  two  months  later  was  _ 

appointed  news  manager,  which  position  papers. 

he  held  at  promotion.  _  _  - 

A  graduate  from  the  University  of 
Missouri,  Faris  started  as  cub  reporter 
on  the  St.  Joseph  (Mo.)  Gazette.  From 
there  he  went  to  the  St.  Louis  Globe 
Democrat,  changing  to  the  St.  Louis  Re¬ 
publican.  Some  time  later,  he  went 


HOLDING  NEW  POSTS 


M. 


recently. 

Thomas  H.  Moore,  associate  director 
of  the  Bureau  of  Advertising,  A.  N. 
P.  A.,  spoke  before  the  monthly  luncheon 
of  the  Six  Point  League,  New  York,  on 
Dec.  11,  on  how  the  League  can  best  co¬ 
operate  ■with  the  Bureau. 

William  Thomson,  director  of  the 
Bureau  of  Advertising,  A.  N.  P.  A.,  re¬ 
turned  to  New  York  this  week  from  an 
extended  trip  to  the  Pacific  Coast. 

Mack  Cretcher,  former  publisher  of  the 
Sedgwick  (Kan.)  Pantagraph,  published 
a  novel,  “In  Kansas,’’  recently. 

Charles  H 


columnist,  and  Rollo  Ogden,  editor  of 
the  New  York  Times,  were  this  week 


SOMMERS,  from  Paris  staff, 
Chicago  Tribune,  to  reportorial 
staff,  New  Y’ork  Daily  News. 

further  west,  joining  the  staff  of  the  .  Fepna  (Sask.) 

Fort  Worth  (Tex.)  Record.  His  next  deader  to  St.  Paul  Dispatch  copy  desk, 
position  was  on  the  Kansas  City  Post.  Herbert  George,  from  Kansas  Sute 
From  1910  to  1911  he  was  on  the  staff  Agncultural  College,  to  staff  Coffey ville 
of  the  Los  Angeles  Tribune,  then  going  (Kan.)  Journal. 

to  the  Denver  Post.  From  Denver,  he  Charles  J.  Moore,  from  advertising 
went  to  Indianapolis  where  he  ^came  staff,  Sioux  City  (la.)  Tribune,  to  Mi- 
managing  editor  of  the  Indianapolis  Sun.  ami  (Okla.)  Record-Herald. 

The  United  Press  obtained  his  services  Frank  Twiss,  from  director  Cleveland 
at  this  tiiw  and  he  came  to  the  Hew  pjajr,  Dealer  advertising  bureau,  Akron, 
York  U.  P.  s  headquarters.  From  the  home  office. 

Carl  Maraol,  from  St.  Paul  Dispatch- 
Pioneer  Press,  South  St.  Paul  bureau. 


elected  to  membership  in  the  National  •  c  -  »  c  a-  u  Minnesota  Market  department.  South 

I  'S  '’ow  editor  of  the  Svea,  a  Swedish  c*  p,„i 

ts  d  tte  s.  language  newspaper  of  Worcester,  Mass.  '  .  .  , 

Guy  Wilson,  formerly  representative  of  He  succeeded  J.  A.  Gustafson,  who  has  ,  *’*•  Keck  Wiggins,  from  wom- 

the  Brooklyn  Eagle,  Babylon,  L.  I.,  is  had  the  post  since  June  and  who  resign^ed  ®  editor  S^ingfield  (O.)  Sun, 

author  of  a  play  called  “Fingers,”  which  because  of  ill  health.  "  ^  ” 

scored  a  hit  in  Montclair,  N.  J.,  recently.  j  hooper,  local  staff,  Montreal  Star, 

Mary  Margaret  McBride,  feature  seriously  ill  at  his  home, 
writer.  New  York  Mail,  si^ke  on  “People  Webster,  dean  of  Chi- 

n  i!"  Rainy  newspaper  women,  who  has  been  on  \  j  • 

Day  Club,  New  York,  Dec.  6.  every  paper  in  Chicago  during  her  career  Hutchinson  (Kam)  Ga^te,  to  advertis 

Mrs.  Mary  McLaughlin  Anderson,  one  of  more  than  30  years,  was  a  guest  of  '"K  Dodge  City  (Kan.)  Globe. 

.  . . time  society  editor  of  the  Detroit  News,  honor  at  a  dinner  given  by  friends  re-  ’ -  t  n  r - .j:. 

rrioV..,..  has  returned  to  editorial  work  as  editor  rentlv 

Fisher,  editor  Eugene  .u.  ce  t  y. 


to  society  editor.  Palm  Beach  (Fla.) 
News  and  the  Palm  Beach  Life,  a  weekly. 

Michael  Katre,  to  photographic  staff, 
Chicago  Journal. 

John  M.  Taylor,  from  associate  editor 


Alta  Lawson  Lktell,  from  edhoriat 
staff,  Detroit  Journal,  to  special  writer 


(Ore.)  Guard,  has  been  reappointed  to  ^  paper  of  the  Richard  Henry  Little,  better  known  as  Grand  Rapids  (Mich.)  Herald. 


the  board  of  regents  of  the  Oregon  State  Grand  Rapids,  Mich.,  diocese.  celebrated  his  return  to  the  ed- 

University.  E.  A.  Vandeventer,  one  time  managing  itorship  of  “A  Line-o-Type  or  Two”  in 

Howard  Spinning,  pioneer  publisher  of  ((^.)  ^t-Enquirer, 

the  Wilbur  (  Wash  Register,  was  given  has  gone  with  the  K.  L  Hamman  Ad- 
a  surprise  party  by  his  frielids  on  his  'ertising  agency  in  that  city. 

70th  birthday  recently.  McAllister  Coleinan,  former  reporter 


Walter  Lon^,  from  staff  Philadelphia 
Bulletin,  to  editor.  Real  Estate  Mon^ly, 


Mrs.  W.  R.  Perkins,  wife  of  the  ed-  ""  New  York  Sun  and  column^t  on 

itor  of  the  Marshfield  (Ore.)  News,  is  articles 

....a—; _ I _ A _ t  1  !  ^  for  Colliers  Magazine. 


suffering  from  injuries  received  in  an 
automobile  accident  recently. 


John  Mitchell,  for  the  past  several 


0.  K.  Shimansky,  publisher  Qeveland  ninths  secretary  to  Joseph  Pulitzer,  tos 

Times  and  Commercial,  has  been  elected  hi  iT  w"  x 

executive  vice-president  of  the  Ohio  news  staff  of  the  New  York  World.  As 
Chamber  of  Commerce.  swretary  for  Mr.  Pulitzer  he  spent  some 

Voss'ische‘^zfitung,'"’riT<Jfratk''™  Hawthorne  son  of  Nathaniel 

paper  of  Berlin,  arrived  in  the  United  Haw  home,  fa^us  American  author,  is 
States  Dec.  10.  to  lecture  on  European  Cal.,  and  is  con- 

politics.  He  will  speak  at  Colufr^ia  tjibuting  a  weekly  literary  article  to  the 
University  Dec  17  Pasadena  Star-News. 

^  John  H.  Finley,  associate  editor  of  the 

New  York  Times,  spoke  Dec.  10.  before  editorial  writer  on  the  Philadelphia  Rec- 
the  Chicago  Sunda^  Evening  Qub  on  Worcester,  Mass.,  recently. 

“America’s  Adventure  in  Philanthropy.”  Harry  T.  Brundige,  reporter  on  the  St. 
^Thomas  McDougall.  of  Thomas  Me-  ^t.  Louis  Star  who  was  rpponsible  for 
Pougall,  Ltd.,  of  London.  Eng.,  who  has  the  expose  of  the  medical  diploma  mills 
been  visiting  a  number  of  advertising  m  Kansas  City,  addressed  the  executives 
clubs  in  the  United  States  in  the  interest  ^nd  staff  of  the  S.  C.  Beckwith  Special 
of  the  A.  A.  C.  W.  convention  in  Lon-  Agency  in  New  York  this  week, 
don  next  July,  sailed  for  home  today  on  Miss  F.  Arline  De  Haas,  art  critic  of 
the  Majestic.  the  Public  Ledger,  Philadelphia,  is  re- 

J.  H.  Zerby,  publisher  of  the  Pottsville  covering  from  a  recent  illness. 

(Pa.)  Republican,  and  his  son,  J.  H.  Walter  Yust,  feature  writer,  Philadel- 
Zerby,  Jr.,  were  recipients  of  a  testi-  phia  Public  Ledger,  has  recovered  from 
tnonial  dinner  recently,  given  by  citizens  injuries  received  recently  in  an  airplane 
^  the  community  in  appreciation  of  their  crash. 

editorial  support  of  civic  reform.  State  Erland  Richter  of  Stockholm,  Sweden, 
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a  publication  of  the  Philadelphia  Real  Harry  G.  Dwyer,  mechanical  produc-  North  western  Press  Club  of  Pennsyl-  western  manager  of  Modern  Priscilla, 
1-Ntate  Hoard.  tion  manager  of  Vanderhoof  &  Co.  adver-  vania  was  organized  at  a  meeting  of  rep-  treasurer. 

John  Sorrels  from  copy  desk  Fort  agency,  has  joined  the  sales  force  resentative  newspaper  men  held  at  Titus-  - 

Worth  (Tex.)  ’  Record,  to  news ’editor  Electrotype  Company  of  ville.  Pa.  E.  T.  Stevenson,  owner  and  CHANGES  OF  OWNERSHIP 

Oklahoma  City  (Okla.)  Oklahoman.  Chicago.  editor  of  the  Ihtusville  Herald,  was  nam^  t  .a  e-  ■ 

Stanley  \  Tullsen  from  citv  editor  ^^alf  M.  Spangler,  formerly  assistant  Pr^ident ;  (^arl«  B.  Menold  of  the  T  T.  FAIN  has  sold  his  interest  irt  the 

Moline  (Ill  )  Disoatch  to  state  house  advertising  manager  for  Sears,  Roebuck  .  Republican,  vtce-^esident ;  J-  Suffolk  (Va.)  News  to  \V.  C.  John- 

reSur  Ok  ahS^Gtv  (DklahoLn  &  Eo-  has  joined  the  staff  of  the  Smith  aro  d  W.  Thayer,  of  the  Titusville  ston  and  A.  L.  Wilkinson. 

Daniel  Markel  fromni  lu  editor  Sioux  Advertising  Agency,  Los  An-  Herald,  secretary,  and  George  F.  Turn-  Eugene  Kelley,  owner  of  the  Madison 

Oklahoma  Citv  Okiahomar  Madefrey  A.  CMhner  has  opened  an  Jay  ImV  5  thrM3viUe  new^  Harry  Baxter  of  Neodesha.  Kan. 

'T  A  XU  1  (  rM  1  u  r'**  advertising  counsel  office  at  410  Spreckels  •  ^*1/  ^  w  P®P^  Fulton  (Ill.)  Evening  Journal,  recently 

m  ^  building.  San  Francisco.  He  was  for-  "  „  purchased  by  \Malcolm  M.  M^ckS? 

‘  ‘  merly  with  the  LeVene-Friesley  adver-  ,  H«wie  Wright,  editor.  Postage  &  Son,  has  been  sold  to  A.  A.  Bentlw 

•  ,  ^  tising  agency  in  that  city.  Magazine,  wull  speak  before  members  of  supreme  president  of  the  Mystic  Workers 

Edward  T  Austin,  to  copy  desk,  Chi-  formerly  with  the  Salesmen  Inc.,  Dec.  of  the  World,  Charles  L.  Wilcox  and 

cago  Journal.  Campliell-Ewald  Advertising  Company,  Advertising  Club,  New  York.  r.  p.  Bastian. 

Charles  Sweeny,  from  reporter.  New  Detroit,  has  accepted  a  position  with  the  Closes  B.  Cotsworth,  representing  the  parl  Fickertt,  owner  of  the  Nickerson 

York  World,  to  Philadelphia  Public  Qeveland  Paper  Manufacturing  Com-  International  Fix^  Calendar  League,  will  (Kan.)  Argosy,  has  sold  the  paper  to 

Ledger,  pany  and  will  build  up  an  advertising  address  the  memr^rs  of  the  Export  Ad-  Pred  H.  Lobdell,  formerly  of  the  Kinsley 

Gilman  Parker,  from  labor  editor,  New  department  for  the  concern.  vertising  Round  Table  and  others  at  the  Mercury, 

York  Tribune,  to  the  New  York  Ameri-  H.  M.  Donaldson,  formerly  assistant  Advertising  Club  of  ^scar  L.  Larson  has  sold  his  Shickley 

can  staff.  iinancial  editor  of  the  San  Francisco  ‘  .  .  .  (Neb.)  Herald-Sentinel  to  V.  D.  John- 

Frank  W.  Bauder,  from  managing  ed-  Chronicle,  has  established  an  advertising  mkljen  of  members  of  the  Advertising  a  merchant,  who  is  now  in  charge, 

itor  United  States  Review,  weekly  in-  agency  at  41  Montgomery  street,  San  Club  of  New  York  will  be  entertained  p.  w  Learned  has  resimed  from  th. 


>eri-  H.  M.  Donaldson,  formerly  assistant  Advertising  Club  of  ^scarL.  Larson  has  sold  his  Shickley 

iinancial  editor  of  the  San  Francisco  ‘  _  (Neb.)  Herald-Sentinel  to  V.  D.  John- 

ed-  Chronicle,  has  established  an  advertising  *-  hildren  of  members  of  the  Advertising  a  merchant,  who  is  now  in  charge, 

in-  agency  at  41  Montgomery  street,  San  Club  of  New  York  will  be  entertained  p.  w  r  pa-ned  has  resiimeH  from  fiw 

inht  hrancisco  Cal  '‘t  3  Christmas  Party  on  the  afternoon  of  r  xu  trom  the 

igm  rrancisco,  c,di.  ^  Mpvpr  is  rhaJrman  of  thd  the  Marshall  Paper  Company  at 

ram.  Ren  Mulford,  Jr.,  now  with  the  Thomp-  ^  ^  Omaha  and  has  purchased  the  Douglai 


son  Kock  Company  advertising  agency,  committee  in  charge.  .  .  _ 

formerly  sports  editor  of  the  Cincinnati  Santa  Ana  (Cal.)  Advertising  Club, 


'  1  recen  V  formed  has  beFn  Granted  a  char  Cloud  (Neb.)  Argus  and  the  Chief 

TUTISS  PEARLE  ANNEXBERG,  (O.  Times-Star  for  several  years,  re-  recently  formed  ha^^^^  of  the  same  place,  have  been  consolidated 

daughter  of  Moses  Louis  Annen-  “n  ly  ran  a  colunm  of  reminiscences  in  Ur  by  the  Assorted  Advert  smg  ^  ^  ^  ^  purchased  S 

of  ,1.0  that  newspaper  called  “Along  Birthday  of  the  World.  W.  U.  Kudd  is  president  ^  g  McArthur. 


ASSOCIATIONS 


Educate 
the  Churches 


adelphia. 


W.  Russell  Green,  advertising  manager. 


George  W.  Barclav.  Detroit  News,  to  Charles  H.  Hires  Company,  Philadelphia. 
Miss  .\bbie  R.  Prudden  of  Buffalo,  N.  Y..  addressed  the  Davenport  (la.)  Ad  Club 


at  Toledo,  O..  Nov.  24. 

Marian  Fleisher,  daughter  of  B.  \V. 


at  its  weekly  luncheon,  Dec.  8. 

Annual  convention  of  the  Iowa  Press 


Fleisher,  editor  and  general  manager  of  .Association  is  to  be  held  Jan.  24,  25  and 
the  Tokyo  (Japan)  Advertiser,  and  Wil-  at  Des  Moines,  la.  The  first  day  of 
liam  Wasserman.  who  were  married  re-  the  convention  will  be  given  over  to  the 
cently  in  -Philadelphia,  are  now  on  their  annual  meeting  of  the  Iowa  Associated 
wav  to  the  Far  East.  Dailies  and  the  follow  days  will  be  de- 

_ _ _ _ _ — - voted  to  general  sessions. 

IN  THE  AGENCY  FIELD  Selected  Weeklies  Association,  a  sub- 


IN  THE  AGENCY  FIELD  Selected  Weeklies  Association,  a  sub- 

Ha-ddvtd  dat-mitd  jit  Airii  j  sidiary  connection  of  the  Maritime  Week- 
ARRY  R.  P.ALMER  and  F Willard  ,y  Newspapers  Association  of  Canada, 
_  _  have  joined  the  staff  of  the  elected  the  following  officers :  president, 
P.  F.  O  Keefe  Advertising  Agency,  Bos-  j,^hn  Fischer.  Pictou  (N.  B.)  Advocate; 
ton.  as  production  manager  and  copy  and  vice-president,  G.  F.  McWilliam,  New- 
contact  man  respectively.  castle  (N.  B.)  .Advocate;  secretary- 

Roland  L.  Hauck,  formerly  with  the  treasurer,  N.  P.  Anslow,  (Tampbellton 
K.  L.  Hamman  .Advertising  Agency,  Oak-  (N.  B.)  Graphic;  executive  in  addition 
land.  Cal.,  and  with  the  Norman  F.  to  the  officers :  A.  R.  Brennen,  Summer- 
D’Evelyn  agency  in  San  Francisco,  has  side  (P.  E.  I.)  Journal;  J.  R.  Lawson, 
established  an  independent  agency  at  220  Yarmouth  (N.  S.)  Times;  A.  E.  Ross, 
Hamilton  avenue,  Palto  Alto,  Cal.  Chatham  (N.  B.)  Commercial;  Mrs.  P. 

Sunset  Advertising  Agency  and  Pub-  N.  Fielding,  Windsor  (N.  S.)  Tribune, 
licity  Bureau  has  been  established  at  The  membership  of  this  organization  is 
Eureka,  Cal.,  by  Mark  West  and  A1  limited  to  publishers,  editors,  and  ex- 
Lindsley.  ecutives  of  weekly  newspapers. 


The  vast  majority  of  the  readers  of 
every  newspaper  are  interested  in 
Christianity.  The  news  of  the 
churches  is  read  by  them  even  though 
they  do  not  demand  extras  as  they  do 
when  the  home  team  is  in  a  close 
corner. 

These  church  people  are  the  solid 
substantial  element  of  your  com¬ 
munity.  Why  not  educate  them  to  the 
value  of  adequate  display  space  by 
some  form  of  cooperative  advertising. 

Proofs  of  250  word  ads  are 
available. 

HERBERT  H.  SMITH 

Chairman  copy  committee 

518  Witherspoon  Building,  Philadelphia,  Pa. 


CHURCH  ADVERTISING  DEPARTMENT 

A.A.C.W. 


(Neb.)  Enterprise  from  Roy  R.  Bamarl 


Joseph  B.  Lynch.  Chicago  representa-  J' 


TTTAH  State  Press  Association  has  ('hicago.  Frederick  L.  Foote,  representa-  P'ne  (Neb.)  Journal. 

^  elected  officers  as  follows:  pres-  tjyc  of  Life  in  Chicago,  was  elected  vice-  Keith  J.  Fanshier,  for  many  years  ofl 


E.  R.  Doty  of  Radcliffe,  la.,  has  taken 


berg,  circulation  director  of  the  Hearst  -  ail  ‘  '  aiidTarl  L.  Mathewl,- vice^^rrsident  ^hief  from  A.  B.  McArthur, 

publications,  to  Herbert  Krancer,  New  **  •  t  u  r»  t  u  /-u*  a  J.  E.  Patterson,  formerly  service  ed- 

York  advertising  man,  Dec.  11.  in  New  ASSOCIATIONS  tivSV  Atla^ntic’MonthT  bZIITS.1  Om^a  plant  of  the  ^t« 

r-  D  ■  J  u  •  TT-n,  ,i  c-  I.  »  L  elected  president  of  the  Agate  Club,  i  t  **  V'* 

fjeorge  M.  Brainard.  business  manager,  TJf.AH  State  Press  .Association  has  ('hicago.  Frederick  L.  Foote,  representa-  ‘'OOff  (Neb.)  Journal. 

Miiiden  (Neb.)  Courier,  to  Miss  Clara  '-J  elected  officers  as  follows:  pres-  tiyp  of  Life  in  Chicago,  was  dected  vice-  Keith  J.  Fanshier,  for  many  years  ofl 

Hamilton,  formerly  of  .Aledo.  Ill.,  Nov.  ident,  Karl  S.  Carlton,  Beaver  County  president,  while  the  other  newly  elected  editor  and  reporter  on  the  Wichita  (Kan.) 

28.  News ;  first  vice-president,  Dennis  Woo<l,  officers  are :  R.  A.  Northrup  of  Judge,  Beacon,  has  purchased  the  Emporia  Times 

John  R.  Taylor,  of  Stratford.  Conn.,  Nephi  Times-News;  second  vice-presi-  secretary;  R.  C.  Chapeck  of  McCall’s.’  IE  G-  James, 

formerly  reporter  on  the  Bridgeport  dent,  Charles  England,  Logan  Journal;  assistant  secretary;  R.  A.  Johnstone,  E.  R.  Doty  of  Radcliffe,  la.,  has  taka 

(Conn.)  Telegram,  to  Elizabeth  Stevens  secretary-treasurer,  R.  T.  Porte,  Port 

Cornell  of  Philadelphia,  recently.  Publishing  Company.  Salt  Lake  City. 

Sidney  M.  Challenger,  son  of  Sidney  President  .\sa  W.  Butler  of  the  North- 
W.  (Challenger,  editor  of  the  Middletown  west  Missouri  Press  .Association  an- 

(Conn.)  Press  and  a  former  reporter  on  nounced  Jan.  11-12  as  the  tentative  date 

the  Bridgeport  (Conn.)  Telegram,  to  of  the  annual  meeting  of  the  association  J  m 

Ethel  J.  Hull  of  Bridgeport,  at  St.  Joseph.  ^  **  ^  ^  r  g 

Toseph  R.  Gerber,  head  of  the  adver-  Greetings  from  pioneers  of  the  Tri-  ^  ^  ^ 

tising  agency  in  Portland,  Ore.,  bearing  city  Press  Club  were  read  at  the  silver 

his  name,  to  Miss  Cecil  G.  Farry,  as-  anniversary  dinner  of  the  organization  »  W  ■ 

sociated  with  his  companv  for  the  past  last  week  at  the  Davenport  Chamber  of  f  ^  M  ^  ^  Wl  ^  C 

four  years.  Commerce.  Karl  .A.  Bickell,  president  C  f  C  W  Vx  f  1  U  f  ^  f  C  W  O 

LloVd  S.  Belleville,  advertising  mana-  the  United  News  who  started  his 
ger,  Winona  (Minn.)  Republican,  to  Miss  journalistic  career  in  this  field  sent  greet- 
Grace  Schreiner  of  Correctionville.  la..  '"8*  irom  China.  Officers  for  the  new 

at  Iowa  Citv,  la..  Thanksgiving  day.  year  we^^  elected  as  follows:  Robert  .  .  .  ,  ,  ,  , 

Warren  E.  Kraft,  connected  with  the  kI^i?  MZHni.)  rLJa\ch ; ’  Ro^^^  TllC  VRSt  majOFlty  of  thc  rCadcrS  of 

of' Portland!"or?,'"to  ‘xMErBeJub  Bow-  vice5rT^iLi5?:' a'^^H.  ^winiams!"'S  eVCFy  nCWSpapCF  aFC  intCFeStcd  lO 

man  of  Seattle.  ,  ^  ,  Island  (Ill.)  Argus,  financial  secretary;  thp 

Miss  Florence  M.  IxaGanke,  economics  a,-  E.  Williams,  Davenport  Times,  re-  V  ..JiriSlIdlluy .  1  IlC  IICVV  S  U1  lllC 

editor.  Cleveland  Plain  Dealer,  to  Fred-  cording  secretary,  and  John  H.  Wallace.  <-1-11 1  rr'Tif'e  ic  fViniifrll 

erick  .Ashton  Harris,  of  Washington  and  Davenport  Times,  treasurer.  CllUFClTCS  IS  FCaO  Oy  iFlcFFl  CVcIT  inOU^fl 

(leNjiand.  . ''  ai’acc  Odell,  president  of  thcy  do  Hot  demand  cxtFas  as  thcy  do 

Kdwin  S.  KerriRan,  editor.  Norman  tional  Editorial  Association,  will  attend  ^  ^  ^ 

(DkH.)  Transcript  to  Miss  Mary  Fran-  the  annual  meeting  of  the  Minnes^ota  whcn  thc  homC  team  is  in  a  cloSe 

ces  Treadway  of  Hominy,  (Jkla.  l-.ditfirial  .Association  in  Minneapolis,  Feb. 

Robert  .A.  Wiles,  cashier,  circulation  1.-  and  16.  Secretary  of  Agriculture  COFneF. 

department.  New  York  Daily  News,  to  Wallace  has  been  invited  to  attend. 

Miss  .Agnes  Cox,  Denver,  Col.,  recently.  Oregon  W’omen’s  Press  Club  held  its 

Eugene  McNerny  Jr.,  art  department,  December  meeting  at  Portland,  Dec.  5.  ThcSU  cHuFcH  pCOplc  aFC  thc  SoHd 

New  \ork  Daily  News,  to  Miss  Ann  Mrs.  Mabel  Arundel  Harris,  Mrs.  M.  R.  ^  ^ 

Devine.  Philadelphia,  last  month  in  Phil-  Dee.  and  Miss  Vivian  Cooley  spoke.  Substantial  elumunt  of  VOUF  COm- 
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Detroit 

Fourth 

Largest 

City 

Complete  coverage  with 
one  paper. 

The  Detroit  News 

Off  ers  advertisers 
unusual  opportunities 


in  WISCONSIN 


The  Sunday  Telegram  has 
BY  FAR  the  largest  circu¬ 
lation  of  ANY  Wisconsin 
newspaper.  It  is  fast  gain¬ 
ing  the  recognition  of  na¬ 
tional  advertisers  who  seek 
to  capture  this  rich  market. 

INVESTIGATE! 

I.eam  the  truth  of  the  latest 
audits,  and  you’ll  use  the 


jHiltuauhce  tEcIegram 

REPRESENTATIVES — 

£.  lOGAN  PAYNE  CO..  Cklcass,  Ditrslt, 
St  Ltsli.  Lm  Anstitt. 

PAYNE.  BURNS  0  SMITH.  Nnr  Ysrk.  SMtn. 


Pittsburgh  Press 

A  Scrippa  Howard  Nawapapar 
Daily  and  Sniulay 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURGH 
MEMBER  A.  B.  C 

Moralsn  AdrertlslDt  BapressnUtliss 
I.  A  KLEIN 

SO  East  42a0  EL.  Hta  Vart 
76  Wilt  Msarst  St..  Ckltait 
A  J.  NtSSIS  HILL.  HtartI  llOf-.  Frtatlasa 


“The  African  World” 

AND 

“Cape-to-Cairo  Express" 


Pnblishad  avaiy  Saturday  bi 
Loadoa. 


a  lease  on  the  plant  of  the  Letts  (la.) 
Record  and  will  resume  its  publication 
shortly. 


ON  THE  MECHANICAL  SIDE 


shortly.  lyf.ARTIN’  LYONS,  formerly  super- 

Mack  Stanton  has  sold  the  Lathrop  intendent.  Williams  PrintinR  Com- 

(Mo.)  Optimist  to  Dwight  L.  Miller,  P?"-'':  V'^  J?'- 

associated  with  his  father  in  the  Lees  *he  Bri^klyn 

Summit  (Mo.)  Journal.  commercial  printing  department. 

Louis  Meyer,  owner  Oakdale  (Cal.)  , T  T 
Leader,  and  George  D.  Murphy,  con-  I^^ler,  has  teem  re- 

necte-el  with  the  business  departtiint  of  President  of  the  Mutual  Benefit 

the  St<K:kton  (Cal.)  Record,  teve  bought  As«K:iation.  an  organization  of  employees. 


TRADE  HARK 

FLEXidEAL 
DRY  MATS 


from  J.  D.  Dean  the  Manteca  (Cal.)  William  J.  Hindson,  superintendent  of 
Bulletin  the  pressroom.  Kansas  City  Star,  received 

H.  J.  Strkkfaden.  publisher  of  the  Ma-  Vnocked 

pie  Falls  (Wash.)  Leader,  and  .A.  S. 

Johnson  have  purchased  the  Deming  - 

(Wash.)  Prospector  from  L.  A.  Sullen- 

berg.  NEWS  SERVICES  AND  SYNDICATES 

San  Jose  (111.)  Journal,  edited  and  TJ^OOD  COW.AN,  creator  of  “Vivian 
publish^  by  William  H.  Chain,  has  been  ”  the  Vamp,”  and  other  comic  serials, 
sokl  to  Johnson  Brothers  Printing  Com-  lately  doing  a  sport  cartoon  service  for 


NEWS  SERVICES  AND  SYNDICATES 

T^OOD  COW.AN,  creator  of  “Vivian 
™  the  Vamp,”  and  other  comic  serials. 


pany  of  Morton.  Ill.  Chain  purchased  Adams  Svndicate,  has  signed  a  two-vear 
the  plant  from  John  L.  Eyrse,  who  con-  contract  with  the  Public  Ledger  Svndi- 
ducted  It  as  the  San  Jose  Metropolitan.  cate  for  a  Sunday  page  and  a  daily  comic 
VV’illiam  J.  Groats  has  leased  the  Chase  strip  entitled  “Carrie  and  Her  Car.” 


which  he  owns,  to  his  Salisbury  (Md.)  Wicomico  News,  a 
son,  Hilborn  H.  Groat,  who  will  continue  t^-eekly  newspaper,  has  teen  granted  an 
publication.  .^ssociated  Press  membership.  The  name 

Consolidation  of  the  Miami  (Okla.)  of  the  paper  has  teen  changed  to  the 
Record-Herald  with  the  Miami  News  has  Salisbury  Times 
b^n  announced  by  E.  P.  Martin,  owner  gan  Luis  Obispo 
of  the  former  paper. 

Scott  Snyder,  17  years  business  man-  the  .Associated  Press, 
ager  and  editor  of  the  Perry  (la.)  Chief,  u  vv' 

has  disposed  of  his  stock  to  R.  M.  Har-  ’,1' 

vey.  Herbert  Adams,  business  manager,  r  .  ! 
has  taken  charge  of  the  editorial  depart-  o  t 

Roix?rt  S.  Thort>i>€ 


San  Luis  Obispo  (Cal.)  Herald  has 
recently  been  elected  to  membership  in 


W.  H.  .Atkins,  Washington  staff.  In¬ 
ternational  News  Service,  has  been  trans¬ 
ferred  to  the  Cosmopolitan  Service. 
Rotert  S.  Thortiterg  has  rejoined  the 


Oxford  (la.)  Leader  has  been  sold  by  'Vashington  staff  of  the  International 
W.  E.  Barnes  to  W.  E.  Harrington  of  Service. 

.Maxwell,  la.,  former  foreman  of  the  Frank  Mason,  Pans  manager  of  the 
printing  company  there.  Barnes  goes  to  International  News  Service,  has  returned 
Sleepy  Eye.  Minn.,  where  he  recently  ac-  to  this  country  on  vacation  and  is  visit- 


Golden 
Minutes ! 

There  is  an  old  Chinese 
proverb  which  is  very  apt  for 
newspaper  makers: 

.*1  minute  of  time  is  worth  an 
ounce  of  gold; 

An  ounce  of  gold  cannot  buy 
a  lost  minute; 

Gold  can  be  found  some¬ 
where;  lost  time  nowhere, 

e  If  you  would  save  precious 
minutes  and  reap  the  benefits 
they  hold  for  you.  try  the  Flex- 
ideal  dry  mat  cold  process  of 
stereotyping. 

flFlexideal  and  Maxitype  Dry 
Mats  eliminate  the  steam  tables 
and  save  from  4  to  7  minutes 
otherwise  consumed  in  baking 
the  obsolete  wet  mat.  Besides, 
with  our  dry  mats  work  is  swift 
and  results  certain. 

fT  Why  not  try  it  for  yourself  in 
your  own  plant.  We  gladly  fur¬ 
nish  samples  gratis. 

The  Flexideal  Co.,  Inc. 

Sol*  U.  S.  &  Canadian  Dittributon 
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quired  the  Herald-Dispatch. 


ing  his  family  in  Milwaukee. 


George  W.  Fowler  of  Ford,  Kan.,  own-  «  ‘a*'*"?  charge  of  the  Paris  bu- 

er  of  the  Ford  Progress,  has  purchased  reau. 


the  Montezuma  (Kan.)  Press  from  H. 
O.  Woodruff. 

C.  S.  Kennedy,  former  business  man- 


William  .A.  Reswick,  free  lance  jour¬ 
nalist  and  student  of  Russia,  which  he 
has  visited  many  times,  has  taken  charge 


ager  of  the  Miami  (Okla.)  Daily  News,  pf  the  International  News  Service  bureau 
has  purchased  _the_ Jasper  (Mo.)  News  ui  Moscow, 
from  Arthur  F.  Drake,  owner  of  the 

paper  for  the  past  11  years.  BRITISH  NEWS  MAN  SPEAKS 

Withrow  (Wash.)  Banner  has  sus-  - 

pended.  The  publisher  W.  H  Murray,  Bullen,  London  Telegraph,  Says  Short- 
has  become  editor  of  tne  Wenatchee  ,  •  a.j  mr  i  i_i  «  n  ^ 


TRADE  MARK 

HaxitYPE 
DRY  MATS 


(Wash.)  Sun. 

Ryegate  (Mont.)  Reporter  has  pur- 


hand  Aida  Valuable  for  Reporters 

British  reporters  are  so  accurate  be- 


chasetl  from  Evan  Lee  the  Lavina  cause  of  their  knowledge  of  shorthand, 
(Mont.)  Independent.  The  latter  will  be  according  to  Percy  S.  Bullen.  New  York 
discontinued.  correspondent  of  the  London  Telegraph, 


“A  COURT 
HISTORIAN” 

is  still  revealing  Secrets  ! 


discontinued.  correspondent  of  the  London  Telegraph,  IS  Still  revealing  SecretS  ] 

,  -  speaking  before  the  Young  Men's  Club 

NEW  PUBLICATIONS  Broadway  Tabernacle  Church  re-  * 

JIMES  PUBLISHING  COMPANY  ^^ort- 

has  been  formed  at  Cleburne,  j^g^d  has  to  rely  entirely  on  his  memory 

Tex.,  to  begin  the  publication  of  an  and  might  lose  the  very  essence  of  an 

n^n  daily,  starting  about  Jan.  1.  J.  F.  interview  through  having  no  means  of  Watch  for  releases  from: 


V  ickers  will  be  editor  and  gweral  man-  recording  a  note  quickly  and  accurately,” 
ager,  Cleburne  has  tew  without  an  af-  “Xhe  man  who  relies  entirely 

terniwn  paper  since  the  suspension  of  memory,  and  has  no  shorthand 

the  Enterprise  last  spring.  notes,  has  nothing  to  show  if  statements 

I..angley  (Wash.)  Recmd,  a  interview  are  subsequently  chal- 

weekly,  has  been  established  by  Frank  >> 


Niles,  formerly  editor  of  the  Granite 
Falls  (Wash.)  Post. 

SPECIAL  EDITIONS 

A  LBION  (Neb.)  Argus,  First  An- 
nual  Live  Stock  and  Industrial 
edition.  40  pages,  Nov.  22. 


VANDERBILrS  DAILY  LAUNCHED 

S>n  Francisco  Herald  Appear*  Dec.  10, 
With  125,000  Circulation 

San  Francisco  Illustrated  Daily  Her- 


Marion  (Ind.)  Chronicle,  a  12-page  aid,  Cornelius  Vanderbilt’s  second  Pa- 


Agricultural  Section,  Dec.  8. 


cific  Coast  tabloid  picture  paper,  was 


Marion  (Ind.)  Leader  Tribune,  a  Farm  launched  with  ceremonies  Monday,  Dec. 
Bureau  edition,  Dec.  8.  ^0,  with  a  reported  circulation  of  123,000 

Denison  (la.)  Bulletin,  an  80-page  .  „  ,  ,  , 

Golden  Jubilee  edition.  Nov.  28.  .  The  official  christening  of  the  lusty 


Golden  Jubilee  edition.  Nov.  28.  The  official  “christening”  of  the  lusty 

Canandaigua  (N.  Y.)  Messenger,  a  Journalistic  infant  t^k  place  Sunday 

Farm  Bureau  edition.  Nov.  22.  building 

XTBB  X  ^  t  .  •  II  State  and  city  officials,  business  men  and 

Nauvoo  (III.)  Rustler,  bi-weckly,  a  40-  subscribers  were  invited.  Preceding  the 
page  Golden  Jubilee  edition  celebr^ing  event  the  fire  department  band  paraded 
the  paper’s  50th  anniversary.  Nov.  20.  ^^e  Herald  building. 

Hibbing  (Minn.)  Daily_ Tribune,  a  24-  \  small  souvenir  edition  of  the  news- 

page  edition,  commemorating  the  opening  paper  known  to  members  of  the  staff  as 
of  the  Aurora-Hibbing  state  highway.  (j,e  “On  Time”  edition,  was  distributed 
Houston  (Tex.)  Post,  112-page  annual  by  carriers  at  4  o’clock  Saturday  morn- 
Industrial  edition,  Nov.  25.  ing. 

Harrisburg  (Ill.)  Register,  a  32-page  H.  H.  Potter  is  in  charge  of  advertis- 
souvenir  bank  edition,  Dec.  1,  on  the  ing  of  the  new  tabloid.  Frederic  N. 
opening  of  the  new  seven-story  First  Shorey  is  managing  editor  and  Fred  B. 


opening  ot  tne  new  se\ 
Trust  and  Savings  Bank. 


HOL-NORD 
FEATURE  SERVICE 
500  Fifth  Ave.,  New  York  City 


"In  Boaton  IPa  thm  PoaP* 

Circulation  Averages 
for  1922 

BOSTON  DAaY  POST 

396,902 

CopwH  P«r  Day 

BOSTON  SUNDAY  POST 

401,643 

Copias  Par  Seaday 

Ftrtt  in  Local,  Ganmal  and 
Total  Display  AdoartMag 


Moore  city  editpr. 
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—sW  H  AT— 

it  tht  ture  routt  to  inertattd 
advmrtiting  revenue,  greater 
prosperity  and  more  prestige 
for  1924  ? 

A  Great  Circulation  Gain 
Before  the  Cloae  of  1923. 

8,340  NEW,  paid-in-advance 
subscribers  added  to  The 
Nashville  Banner’s  circula¬ 
tion — and  only  two  of  the 
four  periods  of  the  campaign 
ended.  One  more  proof  of 
Hollister  supremacy! 


^^HOLUSTERSs  CIRClJ15flTOH  ’ 
ORGAMZATICN 

I’  900  Mewurr  Dlm,  Lot  A>*tri  rt.CAL. 

I  - — < 

InwnedUte  D«tM  AvmiUbU 
Wire  or  write  cart  ol  Natfavillt  Banntr 


THE  BOSTON 
AMERICAN 

hag  the  largest  evening 
sale  in  New  England. 

It  sells  for  3c  per  copy — 
its  competitors  sell  at  2c 
per  copy. 


BIG  10  EDITORS  DISCUSS  ity  of  Missouri  was  called  upon  to  in- 

>  m.T  Tr>«.T  t  auguratc  West  Virginia’s  first  annual 


CLEAN  JOURNALISM  Journalism  Conference  last  week  at  1 

_  Morgantown. 

W.  J.  Abbot  and  G.  G.  Booth  Speak—  Pf.terson  and  Prof.  John 

.  ..  ,  „  .  H.  Casey  of  the  Lniversity  of  Missouri 

Sterns,  University  of  Illinois,  School  of  Journalism  have  been  elected 
Named  President — 1924  Con-  editor  and  assistant  editor,  respectively, 

vention  Goes  to  Urbana  of  the  National  quarterly  magazine  of 

.Mpha  Delta  Sigma,  honorary  advertising 
fraternity. 

Ann  Arbor,  Mich.,  Dec.  13. — Prob-  Students  of  the  Louisiana  State  Uni- 
lems  confronting  newspaper  managers  of  versity  Department  of  Journalism  now 
leading  college  dailies  of  the  Middle  have  u.sc  of  an  especially  constructed 
West  were  discussed  by  members  of  the  room  in  the  office  of  the  Baton  Rouge 
Western  Conference  Editorial  Associa-  (La.)  State  Times  for  practical  training, 
tion,  Dec.  7  and  8.  Attending  the  con-  The  journalism  enrollment  for  the  pres- 
ferences  were  delegates  from  the  Uni-  ent  session  is  148. 

versity  of  Minnesota,  Illinois,  Chicago,  Dean  Walter  Williams  and  Prof. 
Iowa,  Ohio  State,  Indiana,  Wisconsin,  Frank  L.  Martin  of  the  University  of 
Michigan.  Purdue  and  Northwestern.  Missouri  School  of  Journalism  were  the 
The  delegates  were  editors  and  business  guests  of  Washington  newspaper  men  at 
managers  of  their  college  publications.  the  annual  Gridiron  dinner,  Dec.  8. 

Willis  John  Abbot,  a  graduate  of  the  - - 

University  of  Michigan  law  class  of  n  j  t  ^  n  i 

1884,  and  now  editor  of  Christian  Science  Newspaper.  U.ed  a.  Text  Book. 

Monitor,  was  one  of  the  leading  speakers  The  Worcester  (Mass.)  Sunday  Tele- 
of  the  conference.  His  theme  was  “Clean  gram  is  being  used  for  Vocational  pur- 
Journalism,”  and  he  spoke  of  the  trend  poses  in  some  of  the  city  schools.  At 
toward  higher  forms  of  newspaper  lead-  South  High  it  is  used  in  place  of  text 
ership  and  the  decline  of  sensationalism,  books  in  the  English  course,  and  the 
He  cited  the  New  York  Evening  Post,  Happy  Time  pages,  conducted  for  chil- 
the  Boston  Transcript  and  the  Chicago  dren,  are  being  used  by  the  teachers  in 
Evening  Post  as  being  clean  and  free  the  early  elementary  grades  for  teaching 
from  sensationalism— notable  steals  in  the  English  and  penmanship.  They  are  being 
right  direction,  but,  as  he  said,  “with  used  largely  as  a  motivation  for  the 


New.paper.  U.e<l  a.  Text  Book. 

The  Worcester  (Mass.)  Sunday  Tele- 


shamefully  low  circulations.” 

George  G.  Booth,  president  of  the  De 


classes  in  compositions.  The  children 
find  incentive  in  writing  when  their  let- 


troit  News  Corporation,  declared  “serving  ters  are  given  publication  on  these  pages, 
mankind  in  a  constructive  way,”  was  the _ 


aim  of  modern  journalism.  The  policy 
to  be  pursued  is  the  “shucking  away  of 
the  destructive  bad  things  and  using 
them  only  as  a  means  to  overcome  the 
bad,”  he  said. 


To  Re.trict  Mi.leading  Trade  Name* 

Commissioner  George  M.  Roberts,  in 
charge  of  the  Bureau  of  Weights  and 


Dr.  Marion  L.  Burton,  president  of  Measures  Washington,  D.  C.  is  draft- 
the  University  of  Michigan,  was  another  bill  to  restrict  the  use  of  mis- 

speaker.  Fielding  H.  Yost,  veteran  foot-  eadmg  trade  names,  which  will  probably 
ball  coach  at  Michigan,  taUced  on  profes-  presented  to  Congress.  The  legisla- 
sionalism  in  athletics.  Howard  Donahue,  expected  to  provide  for  the 

managing  editor  of  the  Michigan  Daily,  registration  of  all  trade  names  that  are 
was  chairman  of  arrangements.  names  of  persons  directly  ass^ 

The  conference  editors  next  year  will  F -n i business.  If  passed,  the 


meet  in  May,  at  Urbana,  Ill. 


bill  will  reduce  the  abuses  by  retailers 


Officers  were  elected  as  follows:  Tor-  the  trade  names  of  nationally  known 
rev  B.  Sterns,  Illinois,  president;  B.  R.  concerns.  _ 


Lo*  Ancelca,  Calif. 

Gained  21,347  Daily  Average  drculatlen. 

Sworn  Oovernment  Statement,  Six  Montha 
Bndinc  Marrb  81,  1923,  186,800  n.lly.  BU 
Uontba  Endlnf  Sept.  80,  1928.  146,908 

Dally.  Increaae  in  Dally  Araraga  Clrcola- 
tlon,  20,847. 

IT  COVERS  THE  FtELD  COKFLETELT 
REPREBENTATIVEB : 

E.  W.  Holonay,  604  Timet  Bldg.,  Hew  York. 
O.  Logan  Payne  Co,,  401  Tower  Bldg.,  8 
North  Mlohlgan  Are.,  Chloago. 

A.  J.  HortU  KlU,  710  Keant  Bldg.,  Baa 
Pranolico.  Calif. 


Gebhart,  Purdue,  vice-president;  Porter 
F.  Butts.  Wisconsin,  secretary;  Raymond  Ledger  Start*  Radio  Section 

E.  Bartholdi,  Minnesota,  treasurer.  .  r.  t  j  l  i. 

Philadelphia  Public  Ledger  has  begun 

-  issuing  a  16-page  Radio  Feature  Section 

SCHOOLS  OF  JOURNAUSM  a  P^ft  of  the  regular  Saturday  edition. 

The  section  contains  technical  data  as 
TVEAN  ERIC  W.  ALLEN,  head  of  the  ^-ell  as  feature  articles  and  other  mate- 
^  school  of  journalism.  University  of  rial  interesting  to  amateur  radio  owners. 
Oregon,  and  president  of  the  American  Charles  H.  Van  Housen,  formerly  radio 
Association  of  Schools  and  Departments  editor  of  the  Bulletin,  is  in  charge, 
of  Journalism,  is  expected  to  return  this  Arthur  Helms,  formerly  head  of  the 
month  from  a  four  months’  trip  in  radio  page  of  the  Ledger,  has  resigned 
Europe.  He  has  spent  much  of  his  time  and  will  go  into  the  business  of  radio 
in  London,  Paris,  Rome  and  Geneva,  ob-  construction, 
serving  newspaper  work  and  political  and  - 

soaal  conditions.  _  Boaton  Reatrict*  Vehicular  Ad* 

Practical  expenence  in  journalism  was 

afforded  members  of  the  Dartmouth  Boston  city  council  recently  passed  an 


SCHOOLS  OF  JOURNAUSM 


The  Deseret  News  afforded  members  of  the  Dartmouth  Boston  city  council  recently  passed  an 

T.ti  journalistic  classes  recently.  Under  the  ordinance  barring  any  vehicle  used  prin- 

SALT  LAKE  CITY,  UTAH  guidance  of  Prof.  T.  J.  Brown,  17  mem-  cipally  for  advertising  purposes  from 

28  216  homes  here  They  all  bers  of  his  English  course  assisted  in  traveling  on  the  streets  of  the  city  in 

have  need  of  furniture  rugs  compiling  the  Concord  (N.  H.)  Monitor-  the  business  section,  except  with  the  per- 

,  ,  c  •  u- ’  “  Patriot.  mission  of  the  public  works  commissioner, 

linens  and  housefurnishings.  Talcott  Williams,  formerly  dean  of  the  This  ordinance  is  aimed  particularly  at 

Foreign  Repreaentative*  Columbia  University  School  of  Journal-  horse-drawn  vehicles  with  glass  sides,  dis- 

CDNE.  HUNTON  A  WOODMAN  ism,  addressed  the  Jewish  Center  Forum,  Playing  merchandise,  moving  through  the 

New  Yo^  Cleveland,  O.,  recently.  streets  at  so  slow  a  pace  as  to  obstruct 

.  D  Harrington,  director  of  the  travel. 

CONgS**  JotJ^TON  ’  Medill  Schwl  of  Journalism  of  North-  - 

Los  Annies  San  Frandsoo  western  Lnivcrsity,  Chicago,  delivered  a  Children  Review  Books  for  Ledger 

radio  speech  I  See  By  The  Newspapers  tm  m  *  *  4  .  *  *.  »  * 

'■  from  the  Chicago  News  broadcasting  sta-  Philadelphia  Public  ^dger,  Nov. 

tion  Dec  5  10,  carried  two  full  pages  of  juvenile  book 

- Fiftv-five' students  are  enrolled  in  jour-  reviews,  written  by  young  Philadelphia 

T'.a-A  aaII  nalism'  under  Prof.  Murray  Sheehan  at  sch<wl  children  Many  advertisements  of 

R  the  University  of  Arkansas.  This  is  the  childrens  books  were  secured.  Each 

for  thp  IQ  000  000  feet  in  largest  number  that  has  been  enrolled  at  review  was  printed  under  the  name  of 

tor  tne  iy,uuu,uuu  leet  in  school  '"e  young  reviewer,  the  child  s  age  and 

the  New  York  market  use  Fifty-one  students  are  registered  in  g’^en. 

the  evening  paper  that  is  courses  in  journalism  under  Prof.  L.  J.  - 

distinctly  Davidson  at  the  University  of  I>enver.  ,  ,,, 

"  University  of  Minnesota  enrollment  in  tor  Wage* 

FIRST  m  SHUMl  department  of  journalism  is  120.  This  Fiery  Cross  Publishing  Company, 


Boaton  Reatrict*  Vehicular  Ad* 


Children  Review  Book*  (or  Ledger 

The  Philadelphia  Public  Ledger,  Nov. 
10,  carried  two  full  pages  of  juvenile  book 


for  the  19,000,000  feet  in 
the  New  York  market  use 
the  evening  paper  that  is 
distinctly 

FIRST  in  SHOE 
advertising 

NEW  YORK 
EVENING  JOURN,^ 


Klan  Editor  Sue*  for  Wage* 

Fiery  Cross  Publishing  Company, 


is  a  SO  per  cent  increase  over  last  year,  Columbus,  O.,  has  been  made  defendant 
according  to  R.  R.  Barlow,  head  of  the  in  a  suit  alleging  non-payment  of  wages 
department.  Forty  students  are  enrolled  filed  by  Spencer  D.  Irwin  and  Charles 


IQIJDM  A  I  also  in  classes  in  reporting  and  editing 
given  in  the  extension  division. 


Dean  Walter  Williams  of  the  Univers-  editor. 


G.  Hoar.  Irwin  asks  $350  which  he 
says  is  due  him  for  services  rendered  as 


IN  NEW  ORLEANS  NOW 
IT’S  THE  STATES 

Largest  aftemooa  city  circnlatiaa. 
Largeat  aftemooa  drculatioo  io  Naw 
Orleani  trading  territory. 

Total  daily  ovar  12.1*8 
Total  Staiday  ovar  77,888 
1882  advartliAig  gain,  1,KS,438  agala 
Haaa 

Greateat  record  in  tha  South. 

Get  complete  information  oo  New 
Orleans  situation  before  deciding  on 
advertiting  campaign. 

Rapiuaentad  by 

JOHN  M.  BRANHAM  CO. 

Chkngo,  Atlanta,  St.  landa,  x— — - 
Qty,  San  Frandaca 
and 

S.  C  BECKWITH 

SPEOAL  AGENCY 

NEW  YORK  CITY 


A  Special  Opportnoity 
To  Boy  a  Stereotype  Pi^ 

Due  to  the  eoniolidatiao  of  Thi 
Evening  Standard  and  The  Daily  Star 
at  New  Rochelle,  N.  Y.,  the  nnder- 
■igned,  the  owners  of  the  Standard- 
Star  have  for  sale, 

A  28-PAGE  HOE  PRESS 

Which  it  surplus  equipment  and  will 
be  disposed  of  aa  soon  a*  pottiUe.  Thia 
is  a  30-pan  Hoe  Rotary  Prets,  a  m- 
perior  niachine  in  many  ways  and  cafr 
able  of  turning  out  a  fine  product  It 
ii  in  running  operation  daily  and  aiay 
be  inspected  by  prospective  purchasen 
at  any  time. 

It  hat  a  capacity  of  4,  6,  8,  lOt  U 
16  and  30  pages  of  8  columns,  13  ema 
It  will  print  30,000  per  hour  of  4,  6,  I, 
or  10  pages  inset,  or  10,000  per  bou 
of  12,  16  or  20  pages  collect  With  ths 
press  is  also  a  stereotype  equipment 

The  equipment  will  be  ofler^  st  sa 
advantageous  price  to  the  purchaeer. 
For  further  particulari  call  or  addrete 

WESTCHESTER  NEWSPAPERS,  he 

T.  HoraU  Forbea  New  Roduls 


JJfui  matiFn  | 

is  New  Haven’s  | 

Dominant  Paper  | 

Circulation  over  37,000  Averag*  j. 
Bought  every  night  by  More  Ne* 
Haven  people  than  buy  any  other 
TWO  New  Haven  paperi  COMBINED.  I 

Neut  Haunt  Vitgxtitt  \ 

The  Julius  Mathews  Special  Agsuej  I 
Boston  —  New  York  —  Detroit — Chittp  ' 


FINING 

PRESS 

SYNDICATE 

1161  Arcade  Building,  St.  Louii  i 

Features  *  Editorials  *  Spedali 
Unusual,  Illustrated  Feature* 
for  Every  Holiday 
Expansion  Plans  Now  in 
Preparation. 

Standard  in  Every  Respect 

MOST 

’The  largest  morning  daily  eireakH" 
in  Pittsburgh 

IPiftsbur^l)  fosi 
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Twelve  Eminent 
Historians 

Current  History  Magazine,  pub¬ 
lished  by  The  New  York  Times 
Company,  includes  each  month  a 
survey  of  world  events  con¬ 
ducted  by  twelve  noted  historians 
from  twelve  representative 
American  universities,  under  the 
chairmanship  of  Dr.  Albert 
Bushnell  Hart  of  Harvard.  Each 
has  been  assigned  a  country  or 
group  of  nations  which  he  re¬ 
views  independently.  In  addi¬ 
tion  to  this  survey,  Current  His¬ 
tory  contains  in  each  issue  150 
pages  of  special  articles.  The 
net  paid  circulation  of  Current 
History  exceeds  75,000  copies. 

Give  a  year's  subscription  for  Current 
History  to  a  friend  for  Christmas 

25  cent*  n  copy  $3.00  a  year 


The 

Syracuse  Herald 

SYRACUSE,  N.  Y. 

Is  first  in  Syracuse  leading 
the  second  paper  by  2,158,- 
316  lines  for  total  advertising 
for  1922. 

First  in  total ;  local ;  national 
lineages. 

Special  Representatives 

PRUDDEN,  KING&PRUDDEN,  lac. 


2M  Fifth  Ave. 
N.  Y.  aty 


Stefer  Bldg. 
Chicago,  IlL 


Globe  Bldff. 
Boston,  Mass. 


riRST  ili  FVBUC  SERVICE 


iMorld. 


He  World  and  the  Eve- 
nine  World  have  *  earn- 
binri  circulation  daily,  o( 
650,000  for  $1.20  per  aftate 
line  Kross,  subject  to  con¬ 
tract  discounts.  They  carry 
more  high  class  dry  Roods 
sdvertisinR:  are  read  by 
more  jobbers,  department 
and  chain  store  buyers,  and 
by  more  retailers;  offer 
more  circulation  per  dollar 
and  a  more  concentrated 
circulation;  a  reader  and  a 
dealer  influence  more  local¬ 
ized  than  any  other  morn¬ 
ing  and  evening  combinstkm. 

Advertise  ts  Newspapers 
by  the  Year 


ObnfO 


A  MARKET  MAGNET 

for 

Electrical  Sales 

Buffalo — where  cheap  electrical  cur¬ 
rent  rates,  made  possible  by  Niagara 
Falls  power  make  electrical  appliance 
telling  easy  when  combined  with  judi¬ 
cious  newspaper  advertising.  All  you 
need  is  the  pulling  power  of  the 
BUFFALO  EVENING  NEWS  ALONE. 

A.  B.  C.  Total  Net  Paid  119,754  Sep¬ 
tember  30,  1923 

BUFFALO  EVENING  NEWS 

Edward  H.  Butler 
Editor  and  Publisher 
KELLY-SMITH  CO. 

National  Representatives 
Marbridge  Bldg.  Ljrtton  Bldg. 

New  York,  N.  Y.  Chicago,  lU. 


f^iHtzer  Bufldkig,  Naw  Yosk 
Manor's  Buflding.  Fonl  BaOdfeg. 

QUeago  Detndt 


pOLLAR  pullers 

Advertising  and  circulation  managers  are  always  on  the  lookout  for  new 
ideas  that  will  increase  advertising  recei^s  and  win  new  circulation.  Your 
idea  for  tnernutag  advertising  or  circnlatton  may  not  appeal  to  your  manager, 
but  it  may  be  fust  the  thing  that  some  other  manager  wants.  Edit(«  ft  Pus- 
LisHES  wilt  pay  $1  for  each  idea  printed  under  this  head.  The  fact  that 
vita  is  now  being  used  in  your  city  does  not  bar  it  from  the  departsstent. 

Address  your  communication  to  the  Doujut  Pulles  Eoitos.  lYken  they 
appear  dtp  them  and  mail  them  in  and  receive  oayment.  Unavailable  ideas 
will  not  be  returned. 

/V  PHILADELPHIA  paper  daily  calls  of  this  off  in  his  advertised  prices,  and 
attention  to  the  opportunities  pre-  then  go  on  to  state  that,  in  addition  to 
sented  in  its  help  wanted  columns  by  a  the  r^uctions  already  made,  the  store 
two-column  box  on  the  front  page.  Some  will  give  a  cash  refund  amounting  to  IS 
days  the  box  gives  the  number  of  all  jobs  per  cent  of  every  purchase.  It  works 
advertised,  the  figures  being  printed  in  out  in  this  way:  The  customer  makes  a 
large  type,  and  other  days  the  numbers  of  purchase,  paying  the  advertised  price, 
various  kinds  of  jobs  are  given.  One  day  representing  a  IS  per  cent  reduction  from 
the  box  might  say  97  stenographers  are  the  former  price.  Then  she  is  given  her 
wanted,  the  next  176  clerks,  and  so  on. —  change,  (if  any)  and  the  additional  15 
John  H.  A.  Kelly,  223  East  Oak  street,  Pc  “ut  separately.  In  the  case  of  a 
Norristown,  Pa.  $A5  purchase,  the  woman  is  handed  back 

_  a  $5  bill,  a  $1  bill  and  75  cents— and  is 

decidedly  more  impressed  than  she  would 
Tell  your  circulation  manager  the  De-  be  by  the  reduction  of  that  amount  or- 
troit  Free  Press  has  announced  that  it  iginally. — From  V.  M.  Kerr,  68  Ros^le 
will  send  by  special  messenger,  a  copy  avenue,  Ottawa,  Ont. 
of  the  Sunday  Free  Press  to  any  sub-  - 


scriber  who  calls  the  office  by  telephone, 
and  reports^  that  he  is  unable  to  get  his 
paper  at  his  neighborhood  newsstand. — 
E.  T.  L. 


One  department  store  advertises  promi¬ 
nently  new  shipments  of  goods  that  arrive 

and  invites  customers  to  be  present  when  ,  _  ^  _ _ 

they  are  unpacked  on  “unpacking”  day.  tions  for  gifts  that  will  be  appreci^ed. 
Arrangements  are  made  in  the  store  so  The  ease  with  which  the  idea  goes  across 


Qiristmas  is  perhaps  the  best  season 
for  special  pages.  During  the  week  be¬ 
fore  the  holiday  it  should  be  no  trouble 
to  sell  a  special  “Have  You  Forgotten 
Father”  page.  Prepare  good  copy  em¬ 
phasizing  the  fact  that  father  is  often 
forgotten;  that  his  presents  are  seldom 
suitable;  that  this  page  contains  sugges- 


that  the  articles  are  displayed  by  clerks 
as  fast  as  they  are  unpacked.  The  store 
has  found  that  buyers  are  eager  for  the 
new  things  and  snap  them  up  quicker 
than  if  they  had  been  placed  on  display 
in  the  usual  way  and  advertised  as  new. — 
Frank  D.  Hicks,  University  of  Iowa, 
Iowa  City,  Iowa. 


depends  entirely  upon  the  quality  of  copy 
— surround  father  with  sympathy,  picture 
his  happiness  in  a  present  that  will  really 
mean  something  to  him. — ^John  Lewis 
Shissler,  Cleveland  Times. 


In  Cleveland,  the  W.  B.  Davis  Co., 
men’s  wear,  are  conducting  an  interest¬ 
ing  scries  of  advertisements  on  the  im¬ 
portance  of  being  well  dressed.  The 
store  has  interviewed  a  number  of  Qeve- 
land’s  big  business  men  and  prevailed 
upon  them  to  write  short  editorials  on 
the  advantage  one  derives  from  being 
well  dressed.  Photographs  are  used  in 
a  number  of  the  advertisements.  Al¬ 
though  in  this  case  the  store  sought  the 
interviews,  couldn’t  a  live  newspaper  ad¬ 
vertising  manager  obtain  similar  state¬ 
ments  from  prominent  business  leaders 
of  his  city  and  then  sell  the  campaign  to 
a  store  or  use  his  information  serially  in 
a  page  layout  with  a  number  of  men’s 
clothing  firms  using  the  space  coopera¬ 
tively?— H.  E.  R. 


An  insurance  agency  which  handled 
principally  fire  insurance  advertised  a  re¬ 
duction  in  their  rates  of  from  five  to  ten 
per  cent  per  thousand  dollars  insurance 
on  different  kinds  of  buildings  and  houses 
provided  a  dog  was  kept  on  the  premises 
at  all  times.  The  advertisement  was 
sort  of  a  feature  ad  containing  a  good 
many  cuts  of  various  kinds  of  dogs 
which  naturally  would  draw  the  attention 
of  many  people.  This  single  ad  brought 
much  business.  Perhaps  some  agent  in 
your  town  will  do  this.  Try  and  get 
some  dealer  in  pet  stock  to  take  space 
alongside  or  at  the  bottom. — Jas.  W. 
Hesse,  Topeka  State  Journal,  I^ns. 


Groceries  and  meat  markets  can  build 
some  of  their  winter  advertisements  about 
the  heat  producing  foods  they  have  for 
sale.  The  editorial  department  can 
aid  in  selling  the  space  by  running  a 
story  quoting  a  domestic  science  teacher, 
dietitian  or  physician  on  the  best  winter 
foods. — Frank  D.  Hicks,  University  of 
Iowa,  Iowa  City,  Iowa. 


“How  much  is  a  woman’s  time  worth?” 
Write  a  story  showing  how  much  time 
is  spent  each  year  by  the  average  house¬ 
keeper  in  sweeping,  doing  the  family 
laundry,  etc.,  run  a  streamer  on  it  and 
sell  the  rest  of  the  page  to  dealers  in 
time  and  labor  saving  appliances  for 
the  home.  You’ll  have  no  trouble  doing 
this  and  the  story  will  make  a  whole  lot 
of  complacent  husbands  sit  up  and  take 
notice. — C.  H.  V.,  322  Decatur  street, 
Sandusky,  O. 


Having  noticed  that  Chinese  laundry- 
men  had  not  purchased  advertising  space 
in  his  daily  newspaper  in  three  years,  the 
advertising  manager  of  an  eastern  Can¬ 
adian  newspaper  made  personal  visits  to 
each  of  the  forty  Chinese  laundrymen 
operating  in  his  city.  He  outlin^  to 
each  of  the  laundrymen  the  necessity  of 
advertising.  He  spoke  to  those  who 
could  understand  English  but  little,  via 
an  interpreter.  The  sum  total  of  his 
calls  was  that  he  obtained  twelve  con¬ 
tracts  for  one  year,  and  also  sold  enough 
space  to  fill  a  special  page  devoted  en¬ 
tirely  ot  Chinese  laundrymen,  which  was 
published  in  three  insertions  in  as  many 
weeks.  Brief  bio^aphical  sketches  of 
each  of  the  advertisers  were  included  in 
the  page. — W.  McNulty,  St.  John,  N.  B. 


Your  merchants  will  all  be  looking 
for  new  slants  on  sale  plans  right  after 
the  first  of  the  year.  Here’s  one  that 
gets  away  from  the  old  stereotyped  Janu¬ 
ary  clearance  stuff  and  emphasizes  on 
the  customer  the  actual  amount  of  sav¬ 
ing  on  each  article.  Call  it  the  Cash 
Refund  Sale,  or  something  similar.  If 
the  reduction  intended  is  30  per  cent, 
have  the  merchant  take  only  15  per  cent 


An  except  from  an  address  by  Presi¬ 
dent  Coolidge  was  the  basis  for  a  page  ad 
in  a  Minnesota  newspaper.  Life  insur¬ 
ance  agents  who  sold  educational  poli¬ 
cies  bought  space  under  the  quotation 
which  was  as  follows :  Every  American 
citizen  is  entitled  to  a  liberal  education. 
Without  this  there  is  no  guarantee  for  the 
permanence  of  free  institutions,  no  hope 
of  perpetuating  self-government.  Des¬ 
potism  finds  its  chief  support  in  ignor¬ 
ance.  Knowledge  and  freedom  go  hand 
in  hand.  The  page  was  illustrated  with 
a  three  column  cut  of  the  president.  The 
agents  hooked  up  their  message  as  fol¬ 
lows:  These  companies  will  guarantee  an 
education  beyond  all  contingencies.  Let 
us  show  you  how  we  can  bring  about 
this  guarantee. — A.  R.  Buckingham,  The 
News,  Austin,  Minn. 


Time  is  Capital 

Of  course,  your  plant 
represents  a  capital  charge 
which  must  pay  its  way. 
The  services  of  this  organi¬ 
zation  in  the  preliminary 
planning  of  your  new  plant 
may  insure  a  higher  yield. 
Shorter  production  time  is 
one  high-yield  factor  that 
we  have  provided. 

S.  P.  WESTON 

Newspaper  Buildings 
Pljoit  Layouts 
ProdiKtiaa,  Operation 

120  West  42nd  Street,  New  York 


Which  would  a 

Subteriber  choote  ? 

Let  a  subscriber  decide  which  is 
preferable,  a  paper  with  the  name 
and  address  printed  on  the  paper  in 
the  margin — or  one  with  a  pasted- 
on  label.  IV hie h  would  be  his 
choice  P 

The  directly  imprinted  address — 
with  The  Multi-Mailer  System — 
costs  less  than  using  the  address 
label.  May  we  send  information 
as  to  how  you  might  cut  your 
mailing  costs. f 

^peedi&unafic 

Cemptm/ 

AMMUMCTwMM 

THE  MULTI -MAILER  SYSTEM 

aiT-St*  WASHINOION  aWOk 

CHICAGO 


is  flifferent 


The  home  delivered  circula¬ 
tion  of  the  News  in  Indian¬ 
apolis  exceeds  that  of  the 
morning  daily  and  the  other 
evening  paper  combined. 

TKe  lndian»polia 

NEWS 


KANSAS  IS  A  RICH.  RBSPONSIVB 
FIELD-TOPBKA.  ITS  CAPITAL 
A  GOOD  -TRY  OW  CTTY 
They  are  best  coeeted  by  tihe 

'Copefca 
Bail?  Capital 

TOPEKA.  KANSAS 

Da^  witb  a  Ganaeal 
laa  Qreniaition 


Only 


Dmnfaiatea  iti  field  fai  circnlalloa,  all 
elaeeea  of  adyertuins,  newa,  prealife 
and  reader  confidence. 

Supplies  market  data— doa*  anryay 
work— giyea  real  co-operation. 

PUBLISHER 

MEMBER  A.  B.  N.  P.  A. 
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U.  S.  CAMERAMEN  SCORE  ^ 
VATICAN  “BEAT' 

_  c 

Obtain  for  First  Time  Intimate  Interior  ^ 

a 

Pictures  of  Papal  Palace — Feat 

Was  Long  Considered  p 

Impossible  ^ 

p 

“It  has  never  been  done:  it  would  be 
quite  impossible.”  y 

Such,  in  substance,  was  the  opinion  of 
the  Court  Photographer,  Rome,  when 
sought  for  intimate  photographs  for  news¬ 
paper  use  of  the  interior  of  the  Vatican, 
the  Pope,  and  the  College  of  Cardinals,  r 
For  years,  American  and  European  news  I 
picture  agencies  had  attempted  to  make  v 
plates  of  this  sort,  without  avail. 

On  Dec.  9,  however,  rotogravure  sec¬ 
tions  of  33  newspapers  in  the  United 
States,  for  the  first  time  in  history, 
printed  the  pictures.  Two  American 
trained  photographers,  representing  Kadel 
&  Herbert,  New  York,  accomplished  the 
feat. 

Henri  Manuel  and  Kirkor  Gummu- 
chian  were  the  two  photographers.  Pic-  * 
tures  they  secured  show  the  secret  cham-  j 
bers  of  the  Pope,  the  conference  room,  C 
where  the  Pope  meets  the  Cardinals,  the  ^ 
Pope’s  entire  staff,  the  Throne  Room,  j 
the  Swiss  Guard,  and  other  exclusive 
views. 

How  thc>-  managed  to  break  down  the 
barriers,  which  long  prevented  picture 
taking  within  the  sacred  walls  of  the 
\  atican,  is  a  story  yet  to  be  told.  Kadel 
&  Herbert  have  promised  to  give  it  ex¬ 
clusively  to  Editor  &  Publisher,  when 
Manuel  sends  word  across  the  Atlantic. 

Manuel  was  trained  in  the  New  York 
office  of  Kadel  &  Herbert.  He  is  now 
their  Paris  representative.  Gummuchian 
formerly  worked  for  the  New  York  Tri¬ 
bune.  He  later  joined  the  staff  of  the 
New  York  picture  firm,  going  to  Europe 
as  their  special  representative.  The  pair 
have  secured  many  notable  beats  for 
Kadel  &  Herbert,  including  the  first 
pictures  of  American  troops  in  France, 
Caruso’s  funeral,  and  the  Kaiserin’s  fu¬ 
neral. 

Congratulations  from  rotogravure  edi¬ 
tors  all  over  the  country  have  been  pour¬ 
ing  in  to  E.  J.  Herbert,  since  the  Vati¬ 
can  pictures  first  appeared  Dec.  9. 

BINDER  SUCCEEDS  GESSFORD 

Becomes  General  Manager  of  Hacken¬ 
sack  Bergen  Record 

Russell  L.  Binder,  former  advertising 
manager  of  the  Hackensack  (N.  J.) 
Bergen  Record,  has  succeeded  J.  Douglas 
Gessford  as  general  manager  following 
the  latter’s  resignation.  The  change  be¬ 
came  effective  ijec.  1. 

Gessford,  it  is  understood,  intends  to 
devote  himself  to  writing,  having  for 
some  time  been  a  contributor  of  short 
stories  to  current  magazines. 

Binder,  who  had  served  for  six  years 
as  advertising  manager  on  the  Record, 
is  a  native  of  Pottstown,  Pa.  He  is  31 
years  of  age  and  prior  to  his  entering  the 
newspaper  field  held  a  position  with  a 
large  manufacturing  company  in  San 
Juan,  Porto  Rico. 

Mr.  Binder’s  father.  J.  VV.  Binder,  was 
for  many  years  associated  with  the  busi¬ 
ness  interests  of  the  Philadelphia  Public 
Ledger.  A  brother,  Raymond  S.,  is  with 
the  New  York  Daily  News. 

OPTIMISTIC  NOTE  SOUNDED 

Chicago  Dailies  Claim  Prosperity  for 
1924  Despite  Presidential  Year 

An  optimistic  note,  for  1924  was  sounded 
in  a  recent  full-page  broadside  by  the 
Chicago  Evening  American  entitled  “The 
Old  Order  Changeth.”  and  published  also 
in  the  Tribune,  and  Herald  &  Examiner. 
The  advertisement  predicted  that  next 
year  would  be  the  most  prosperous  in 
history  in  spite  of  the  fact  that  it  was  a 
“presidential  year”  and  that  it  has  been 
customary  in  the  past  for  big  business 
to  _  bring  about  depression  in  order  to 
swing  votes. 

The  advertisement  stated  that  the  Fed¬ 


eral  Reserve  banks  have  wrested  from 
New  York  its  dictatorship  of  money  and 
made  it  impossible  to  withdraw  from 
circulation  the  fluid  capital  which  oils  the 
machinerv  of  wages,  work,  merchandising 
and  the  welfare  of  the  people. 

“So  with  business  goo^  commodity 
prices  high,  labor  earning  more  than  it 
ever  earned  before  in  its  history,  and 
the  stage  set  for  the  very  peak  of  pros¬ 
perity  in  1924,  it  is  the  sheerest  folly 
to  anticipate  the  old  order  of  things  next 
year,”  the  advertisement  concludes. 

Linograph  Opens  N.  Y.  Office 

Linograph  Company  of  Davenport,  la., 
manufacturers  and  distributors  of  the 
Linograph,  a  type-setting  machine,  last 
week  established  sales  ofifices  in  rooms 


2400-2402,  IS  Park  Row,  New  York 
City,  to  direct  the  eastern  sales  campaign 
of  the  company.  P.  0.  Pedersen,  sales 
manager,  is  in  New  York  and  will  re¬ 
main  a  month  until  the  office  gets  under 
way.  With  him  in  the  field  are  D.  N. 
Mallory,  Oakland,  Cal.;  W.  W.  Pinker¬ 
ton,  of  the  New  Jersey  sales  staff;  L.  J. 
Charland,  New  York;  W.  H.  Needham, 
W.  Va.,  sales  staff  head. 

Blum  Launches  New  York  Ad  Agency 

Henry  Blum,  for  12  years  with  Charles 
D.  Levin,  Inc.,  advertising  agency,  and 
for  two  years  advertising  manager  for 
the  Conrad-Baish-Kroehle  Company  fur¬ 
niture  store,  Qeveland,  O.,  has  opened 
the  Henry  Advertising  Company,  at  420- 
422  West  33rd  street.  New  York. 


McGLYNN  BECOMES  PUBUSHER 

Takes  Control  of  Moline  Dispatch 
Following  Sundine’s  Death 

Changes  in  the  personnd  of  the  Mo¬ 
line  Dispatch,  ma^  necessary  by  the 
death  of  John  Sundine,  half-owner  and 
business  manager,  were  announced  this 
week. 

P.  S.  McGlynn,  former  editor,  and 
with  Mr.  Sundine  owner  of  the  paper, 
becomes  publisher;  Lee  Blackman,  form¬ 
er  city  ^itor,  is  editor;  Harry  Sward, 
former  cashier,  is  business  manager  and 
Fred  Klann,  city  hall  reporter,  takes  the 
city  desk. 

The  Sundine  estate,  estimated  inven¬ 
tories  filed  in  the  probate  court  indicate, 
will  exceed  $100,000. 


SUPPLIES  and  EQUIPMENT 

For  Newspaper  Making 


Piintw*  Oiitfittm 


Hoc  curved  casting  box,  casta  plate  8  columns,  i>«-  ^ 

12V2  ems,  21"  column.  Also.  Duplex  Press  Plants  and  busmeas  bought  and 

Company  tail  cutter,  shaver  and  routing  blo<^  »ol<L  American  Typefounders*  products,  pnnt- 
all  in  excellent  condition.  Available  immedi-  era*  and  bookbinders*  machinery  of  every  de* 
Brm>swic®k“  n!"j.  Conn"-  Fendler  &  Co.,  96  Beekman 


St.,  New  York  Qty. 


Newspaper  Presses 

For  Quick  Delivery. 

Goss  Comet  Flat  Bed,  prints  4, 
6  and  8  pages. 

Scott  and  Goss  24  page  presses. 
Scott,  Goss  and  Hoe  32  page 
quadruple  presses. 

Scott  and  Hoe  sextuple  presses. 

Walter  Scott  &  Co. 

Plainfield,  New  Jersey 
CHICAGO  NEW  YORK 

1441  Monadnock  Block  457  Broadway 


Composing  Room 
Steel  Equipment 

We  manufacture  in  atad 
everydung  in  the  way  of 
equipment  for  the  compoa- 
ing  room,  tnch  aa  llakeup 
Tablet,  Galley  Dumps,  Cor¬ 
recting  Banka,  TVpe  Gab- 
inati,  Galley  Cabinets, 
Preaaed  Sted  Galleya,  Fbrp- 
able  Page  Tnicka,  etc.  ate. 
Write  ns  when  in  the  mar¬ 
ket. 

Chicago  Metal  Mfg.  Co. 

3724  So.  Rockwell  Street 
Chieego,  IB. 


N.Y.  DAILY  NEWS 

HALF-TONES 
Best  in  the  World 
Made  by 

POWERS 

NEW  PROCESS 


REBUILT  LINOTYPES 
AND  INTERTYPES 
FOR  SALE 

Write  us  for  information 
and  prices  on  Rebuilt  Lino¬ 
types  and  Intertypes.  These 
are  machines  traded  in  on 
new  and  more  versatile 
Linographs  and  are  sold 
with  our  guarantee.  Be  sure 
to  state  model  wanted  when 
writing. 

THE  LINOGRAPH  COMPANY 

DAYENPORT,  IOWA,  U.  S.  A. 


Re  HOE  &  CO. 

For  Ods  Hunawd  Yaara  As  I  aaifc, 
Dadgif'i  and  Maanfsetursrs  of  Nawa- 
papsr  Pruaw  and  Prhiling  Mschlnaiy 
of  All  Uads 

Quality  First — 
Progress  Always 

We  always  carry  a  full  line  of  pret. 
and  Stereo-room  tuppliee.  indudin, 
blanket!  of  eU  kindi,  kniyes,  rubber!, 
cbeek  wood!,  matrix  Mper,  imported 
end  domeatic  tiaaue,  bruahea,  chem¬ 
ical!,  counter!,  paper  roll  trndu,  etc., 
all  at  the  lowest  prices  consistent  with 
Hoe  high  quality. 

504-520  GRAND  STREET 
NEW  YORK  CITY 


No.  7  Watar  Strsat 


TrOnsM  Btdldhif 
CUoaga,  IlUad! 


CUna-WssUnghouas  Podhli  Motor  Driaa 
with  fuD  autanatio  puA  buttas  castod. 

USED  BY  THE 

Danville  Commercial -News 

Danville,  Ills. 

We  refer  you  to  them  for  their 


A 


A/ci.rNENSi\ 
yWEUCTUIcW 
/WMANF'G.  co>^ 

CKICAOO 

^uug  IWESTluaMOU^ 


MAIN  omex 
n>ber  Buildtig 
34S  8.  Deartam  8t 
CHICAOO 


EA8TEBN  OFTICS 
Hirbridw  Bulldlnf 
Braadwar  at  34th  8t 
NBW  YORK 


SERVICE 

Repair  Parts  for  every  Goss 
Press  or  Stereotype  machine  are 
carried  in  serially  numbered 
stock  bins  at  our  Chicago  Plant. 

Orders  are  shipped  immediately 
— induding  those  received  by  the 
"man  on  watch”  nights,  Sundays 
and  holidays. 

This  service  has  no  parallel  in  the 
industry.  How  vital  it  is,  our  cus¬ 
tomers  keenly  appreciate. 


cheGQSS  PRINTING  PRESS  CO 

1535  S. Ptiulinci  St.  Chiect^o 


^  PASTE  ^ 
POWDER 
for  mailing  rooms 


its  worth  as  em¬ 
phasized  by  users 

— "helped  na  out  of  aoma  of  out 
wont  laholing  tronhlea.” 

Tho  Morning  Bepuhlican, 
Findlay,  Ohio. 

— “aatialUd  It  la  tha  boat  we  haTt 
OTor  naad." 

Tha  Ann  Arbor  Timea  Mowa, 
Ann  Arbor,  Mich. 

— "Oniok  Stick  la  aura  a  atiokar." 
Tha  Springfield  Daily  Sun, 
Springfisld,  Ohio. 


Made  from  pure  vegetable  gum — won't  sour  or  mold. 

THE  COMMERCIAL  PASTE  CO.,  COLUMBUS,  O. 


OS-a  NS  Be>-|  3>r8 
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SITUATIONS  WANTED 


or  advertising  manager,  who  can  produce 
individually  and  make  the  organixatioo  pro¬ 
duce  too,  by  being  a  working  leader  and  ahow 
the  other  fdlows  how?  Conununicate  with  me. 
Wonderful  past  record  worth  while  to  invea- 
tigate.  C-tl06,  Editor  &  Publisher. 


SITUATIONS  WANTED 

^  A  WORD  for  adwtlsimspta  undar  this 
vC  cUssificatiaB.  Caah  with  ardor.  For 
lliaae  unemployod  one  huartiwi  (aihr.  Dot  to 
all  nod  S#  words)  UtEE, 

Advertising  Man 

of  all  round  experience.  Englishman.  Ex- 
jenior  member  of  copy  staff  in  largest  Euro¬ 
pean  Advertising  Agency.  Voluntarily  re¬ 
signed  definite  prospect  of  becoming  copy- 
chief  and  a  director  of  the  firm,  to  obtain 
American  experience.  Worked  on  the  largest 
iccounts  in  Great  Britain  for  last  five  and  a 
half  years.  A.  Keith  Fowler,  404  W.  116th  St., 

N.  C  Cathedral  7090. 

Advertising  Mantwer 

of  eastern  daily  with  9,000  circulation  seeks 
larger  connection.  Seven  years’  practical  ex¬ 
perience  in  newspaper  work  and  has  successful 
record  as  executive.  Young,  married,  and  will 
follow  the  right  opportunity  anywhere,  starting 
January  1st.  Salary  requirements  reasonably 
commensurate  with  record  of  previous  per- 
fonnance.  Address  Box  C-863,  care  Editor  & 

Publisher. 

Advertising  Manager.  _ 

Harried  man,  thirty-six  years  old  with  family 
wants  permanent  position  as  Advertising 
Manager  somewhere  on  an  Eastern  Daily. 

Twelve  years’  experience  on  large  newspapers 
and  a  "Go  Getter  Type.’’  Prefer  a  daily  of 
2,000  or  up  circulation.  Can  ftimish  best  of 
references.  Am  employed  now  in  Middle  West, 
but  can  make  immolate  change.  Address 
C-812,  Editor  &  Publisher. 

Advertising  Solicitor. 

Ten  years’  experience  in  retail  merchandising, 

lay-Mt  and  copy  writing,  now  conducting  P?r»>»tence 


SITUATIONS  WANTED 


Mr.  Publisher!  Widely  Experianesd  News  Exscuthrs 

Are  you  looking  for  a  high  powered  business  and  editorial  writer  of  proven  ability;  40;  total 


abstainer;  seeks  ;rermanent  ^  connection  m  ex¬ 
ecutive  or  editorial  capacity  with  southern 
daily.  Address  Box  C-843,  care  Editor  &  Pub¬ 
lisher. 

Woman  Reporter, 

24  years  old,  university  graduate,  available 
for  job  any  time.  Has  done  woman’s  page 


Mr.  PuUisher.  , 

Are  you  obtaining  the  results  from  your  work,  covered  regular  street  beats,  done  fea 
Gassified  Page  that  you  planned  at  the  first  ture  writing,  inaugurated  and  conducted  two 
of  1923,  or  has  the  year  been  a  failure  in  this  school  nesrs  departments  and  can  (if  neces- 
department.  I  desire  a  change  where  I  will  sary)  sell  ^vertising.  Good,  all  around  prac 


be  able  to  work  out  ideas  and  knowledge  I 
have  gained  in  8  years  of  classified  experience. 
At  present  employed  as  assistant  dassified 
manager  on  large  paper  and  can  furnish  A-1 
references  as  to  character  and  ability.  Am 
married,  have  wife  and  two  children.  Would 
consider  morning  or  afternoon  paper  in  Penn., 
Ohio,  or  New  York  State.  Address  Box  C-872; 
Editor  &  Publisher. 

Managing,  News  Editor, 

metropolitan  and  small  city  training  desires 
permanent  connection  city  15,000  to  100,000. 
Middle  west  preferred.  Thoroughly  familiar 
with  all  detail  editorial  work.  Know  circula¬ 
tion  and  advertising.  Available  immediately. 
Best  of  references.  L.  B.  Francis,  General 
Delivery,  Washington,  D.  C. 

Newspaper  Classified  Advertising  Solicitor 
and  manager  available  for  1924.  Here’s  youth, 
energy,  untiring  industry  and  enthusiasm; 
knowledge,  ambition,  experience  gained  west, 
south,  east  and  central  states  on  chain  news¬ 
papers.  Proven  record  of  results,  loyalty, 
personal  selling 


tic^  experience  on  several  papers,  large  and 
small.  Win  work  as  hard  as  any  man  on 
your  staff — and  perhaps  harderl  New  Eng¬ 
land  or  middle  west  preferred.  C-8S5,  Editor 
&  Publisher. 

Yotmg  Married  Mon 

desires  permanent  postiion  with  growing  news¬ 
paper  or  printing  concern  as  solicitor.  Has 
sold  advertising  on  large  daily,  twice-a-week 
paper,  printing  for  lar^e  commercial  printers 
and  special  edition.  Familiar  with  standard 
price  lists.  Best  of  references.  Can  begin 
January  first.  Only  permanent  place  con¬ 
sidered,  preferably  in  South  but  not  neces¬ 
sarily.  Write  C-869,  care  Editor  &  Publisher. 


6c 


HELP  WANTED 

A  WORD  for  advartiaensenta  under  this 
claasificatian.  Cash  with  ordtr. 


Advertising  Salesman 

and  copy  man  by  afternoon  paper;  Southern 
city  35,000l  Must  show  good  breeding  and 


Advertising  SerVice  in  SoSihem  City,  desires  ..Christian  preferred 


connection  arith  live  paper  having  circulation 
of  fifteen  to  twenty  thousand,  in  the  South 
on  or  about  January  1st,  where  there  is 
Opportunity  for  Advancement.  Married.  Age 
36.  C-882,  Editor  &  Publisher. 

(Srculation  Mani^r. 

Middle  aged,  with  strong  successful  record, 
now  located  near  Chicago.  Desires  similar 
position  on  either  Atlantic  or  Pacific  Ckiast 
States.  Write  C-871,  Editor  &  Publisher. 

Classified  Advertising  Manager 
Married  man,  44  years  of  age,  16  years’  ex¬ 
perience  on  some  of  the  largest  papers  in  the 
country,  with  record  of  being  a  real  builder 
of  Gassified  Advertising  (now  employed,  would 
like  to  make  coimection  in  the  West,  South¬ 
west  or  Middle  West,  by  January  15th.  Ad¬ 
dress  Box  C-848,  care  E^tor  &  ^blisher. 

Classified  Manager. 

Young  man  26,  married,  with  four  years’  ex- 
Krience  as  classified  advertising  manager  on 
Southern  daily,  desires  coimections  with  larger 
paper  where  there  will  be  Greater  opportunities. 
On  furnish  veiv  best  references.  Address 
C-876,  Editor  &  ^blisher. 

Desk  Man. 


tied  on  week  papers,  including  training  on 
large  paper.  Married;  one  child.  Prefer  open¬ 
ing  in  central  states.  Salary  or  living  draw¬ 
ing  account  and  percentage  on  gains  resulting 
from  my  promotion  methods.  Would  con¬ 
sider  chance  in  display  advertising  but  aim 
to  direct  classified  and  do  personal  selling. 
Address  Box  C-856,  Editor  &  Publisher. 

N  e  wspaperman, 

exceptionally  qualified  seeks  permanent  connec¬ 
tion  with  national  advertising  agency.  Ad¬ 
dress  Box  C-820,  care  Editor  A  Publisher. 

Newspaperman, 

15  years’  reportorial  and  editorial  experience 
now  employed  on  metropolitan  daily  in  (Canada 
seeks  change  to  larger  sphere.  Irishman,  edu¬ 
cated  old  country,  wide  travel  and  knowledge 
world  affairs,  keen  news  sense,  reputation  for 
reliability,  teetotaler.  For  full  particulars  in 
confidence.  Apply  Box  C-859,  Editor  &  Pub¬ 
lisher. 

Position  Wanted 

as  Adv.  Solicitor  west  of  Mississippi  River. 
Married  man,  40,  competent  and  reliable. 
Write  or  wire,  W.  O.  Jones,  Peabody,  Kansas. 


Siiperiiitendent  or  Foreman. 

.  Fifteen  years’  experience  on  metropolitan 

An  around,  sporto,  We^aph,  city;  fomer  morning  papers.  TTioroughly  competent  in  all 
preferred.  G.  E.  F.,  195  Flanders  St.,  Bridge-  departments  of  composing  room,  (in  guar- 


port,  Ginn. 


Pleasant  working  and  living  conditions  with 
suitable  salary  await  the  right  man.  C-861, 
care  Editor  A  Publisher. 

Display  Advertising  Solicitor 
and  copy  writer  for  growing  communities  over 
100.000  New  York  district.  Prefer  young  man 
erith  two  or  three  years’  experience  on  small 
town  paper.  Splendid  opportunity  for  hustler. 
Permanent;  reasonable  salary  to  start,  increase 
commensurate  with  ability.  Position  open 
January  let.  Box  C-877,  Editor  A  Publisher. 

Editor  Wmstad 

for  daily  newspaper  in  prosperous  Massachu¬ 
setts  town  about  16,000  inhabitants.  One 
willing  to  invest  $5,000.00  for  permanent  inter¬ 
est  preferred.  Splendid  opportunity  for  the 
right  man.  Address  with  full  particulars, 
C-875,  Editor  A  Publisher. 

Special  Feature  Writers 

wanted  in  Boston,  Philadelphia,  Baltimore, 
Atlanta,  New  Orleans,  St.  I^is,  Qncinnati, 
CTiicaro,  Minneapolis,  Denver,  Los  Angeles, 
San  Francisco,  Seattle  for  tpedal  assignment 
work  in  medical  field.  Send  references  and 
samples  of  work.  Medical  Economics,  256 
Broadway,  New  York  Qty. 

Wanted. 

An  experienced  newspaper  man  with  $25,000 
to  take  management  and  become  part  owner 


Double  Your  (Haasified 

First,  second  or  third  paper,  all  classifications 
with  profit  at  same  time.  No  system;  just 
know  how.  Twenty  years’  experience,  (xime 


antee  maximum  efficiency  at  minimum  cost  of  a  daily  newspaper  in  city  of  50.0()0.  A  good 


without  friction.  Age  38.  Married.  Address 
C-sIk,  Editor  A  Publisher. 


Printer,  Editor 

.  .  and  advertising  man,  desires  position  as  house 

mto  yonr^  office,  suggest  methods,  train  y^  organ  editor  or  take  charge  of  weekly  publi- 
I  .  ...  cation.  Experienced  in  publishing,  editing. 


help  or  hire  new  ones.  Not  over  8  weeks, 
maybe  less.  Not  a  commission  proposition; 
make  stated  weekly  charge  for  stated  time. 
Increased  business  one  paper  800  per  cent  in 
13  weeks.  New  Jersey  daily  trebled  business 
in  4  weeks.  Ohio  daily  increased  business 
400  per  cent  in  6  weeks— and  have  letters  to 
prove  it.  Prepared  to  handle  a  number  of 
newspapers  after  Jan.  1st  for  details.  Refer¬ 
ences,  etc.  Write  W.  H.  Yale,  New  Haven, 
(kxm.  Send  copies  of  your  city  papers. 

Experienced  Business  Executivw 


printing  and  advertisement  writing.  C-860, 
Editor  A  Publisher. 

A  Superior  Pressroom 
Superintendent 

Handling  one  of  the  biggest  newspaper  press¬ 
rooms  in  the  United  States,  desires  a  change. 
Fully  capable  on  color  or  white  and  black. 
References  from  the  biggest  and  ^st  pub¬ 
lishers  in  the  United  States.  Address  Box 
C-849,  care  Editor  A  Publisher. 


desires  connection  svith  Eastern  newspaper  or  Telegraph  Edi^, 
illied  interests.  Trained  in  all  departments  of  *" 

newspaper  publishing,  provincial  and  metro¬ 
politan.  Eixcellent  references.  Available  im¬ 
mediately.  Address  (^-854,  Editor  A  Publisher. 


opportunity  for  a  man  who  knows  how.  Ad¬ 
dress  C-SfO,  care  of  Editor  A  Publisher. 

Wanted. 

Advertising  manager  for  second  newspaper  in 
a  45- thousand  Ohio  city,  and  who  can  gradu¬ 
ally  assume  business  management.  Must  be 
of  unquestioned  good  character  and  a  good 
record  for  ability  to  produce.  Will  pay  top 
price  for  a  top  man  and  offer  future  m  profit 
sharing  or  stockholding.  All  communication  in 
strict  confidence.  Address  C-8S3,  Editor  A 
Publisher. 


BUSINESS  OPPORTUNITIES 

4^  A  WORD  (dr  advartiaaBsents  under  this 
classification.  Cash  with  order. 


news  department  work. 
Now  employed  in  West;  wants  change  to  an¬ 
other  West  daily,  town  of  60,000.  C-867,  care 

Editor  A  Publisher. 


xepnsen 

Executive,  fairly  experienced  in  publishing  and 
allied  interest,  having  office  in  business  dis¬ 
trict.  offers  part  time  to  large  eastern  G>m- 
pany  desiring  representation  in  (^icago. 
Terms  reasonable.  C-879,  Editor  A  Publisher. 

$4IMW  Midwest  Dslly  for  Sale. 

Netting  $60,000.  Big  future.  Will  require 
mostly  cash.  Wire  National  Newspaper 
Bureau,  303  South  Dearborn  Street,  Chicago, 

$1(MW  to  Invest  in  Dnl^. 

Gient  desires  Middle  West  Daily.  Can  make 
$100,000  payment.  Wire  NationiM  Newspaper 
Bureau,  208  South  Dearborn  street,  Chicago. 


General  Manager. 

■rrained  executive,  qualified  by  years  of  prac¬ 
tical  experience  in  every  department  seeks 
opportunity  as  general  manager- publisher  of  a 
•  F,  newspaper.  Develop  advertising,  build 
circulation,  supervise  news  department,  oper¬ 
ate  plant  and  business  in  general  along  eco- 
npoiical  lines.  Highest  credentials.  Address 
Box  C-852.  Editor  A  Publisher. _ 

Mechanical  Supsrkitendsnt 

largo  Eastern  daily  can  be  con-  _ 

suited  in  a  confidential  capacity  by  any  pub-  We’ll  Put  You  in  First  PUco. 


Wanted: 

By  young  woman  of  good  education,  position 
of  any  kind  with  eastern  nesrspaper.  Mini¬ 
mum  salary  expected.  Opportunity  first  con¬ 
sideration.  Write  Box  C-864,  Editor  A  Pub¬ 
lisher. 

Wanted: 

General  Solicitor’s  position  on  daily  near  New 
York.  Ten  years’  experience.  Can  qualify 
for  executive  position.  Best  of  references. 
Write  or  wire  Lewis  M.  Nadiman,  Grand 
Hotel.  Room  634,  New  York  Gty. 


kfher.  Expert  information  or  advice  will  be 
••.to  installation,  organization,  system, 
or  anything  technical  in  connection  srith  in¬ 
creasing  efficiency  or  reducing  expenses  in 
oewspaper  mechanical  departmenta  Gmsult 
•"  expert,  practical  mechanical  man,  with  32 
r“rs  mechanical  newspaper  experience  in 
^e  of  the  largest  Eastern  dailies.  Explain 
V„“®oi’ely  as  possible  what  is  wanted  I 
^1  advise,  and  we  will  come  to  a  mutual 
•peemmt  as  to  fee  on  the  basis  of  results 
•chieved  by  following  such  advice.  Address 
p  bjp[|'"“““tions  to  Box  C-816,  Editor  A 


Two  men  of  wide  experience,  who  have  put 
over  a  newspaper  in  America’s  most  difficult 
field,  can  do  toe  same  for  you.  We  want  a 
second  paper,  because  we  are  go-getters  and 
want  to  do  another  big  job.  We  will  take 
over  the  entire  direction  of  all  advertising 
.md  promotion.  Our  methods  are  modern. 
We  arm,  train  and  inspire  a  sales  organization 
that  will  pot  you  in  first  place.  IPs  just  a 
matter  of  knowing  hew — we  have  a  poritive 
plan.  Ages  39  and  34.  Years  of  experience, 
rnergry,  enthusiasm,  knowledge,  pep.  ideas 
and  power,  backed  up  with  sound  judgment. 
Address,  Box  C-858,  Editor  A  Publisher. 


BOOKS,  ETC 
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A  WORD  fte 
claaaifleation. 


— Sales — 
Appraisals 


NEWSPAPER 

PROPERTIES 


Palmer,  DeWitt 
&  Palmer 


SSO  Mftditon  A^«.s 
New  Yerk 


PoeifU  Coosl  Repreeeiilatiee 
C.  MOORE  5U  CuK>n  Drive 

Beverly  Hilla,  Celif. 


Unusual  Opportunities 

Daily  St  Weekly 
NEWSPAPERS 
TRADE  PAPERS 

HARWELL  &  CANNON 

Nmotpeper  m$d  Megmaimm 

Properties 

Time*  Building,  New  York 

Ejt^Kthsd  Iflt 


I  WE  CONNECT  THE  WIRES  1 


IgTRAWS  SHOW  which  way  the 
wind  blows.  We  placed  in 
HoTember  more  men  in  advertit* 
inK  and  puhliahinf  poaitiona  than 
in  any  preceding  month  in  the  26 
yean  we  have  been  in  bnalneaa. 
The  total  of  talailea  repreaented 
also  reached  new  high  water 
nmrk.  For  onr  aoiTioe  no  ohnrge 
it  made  to  employert« 


Fernald's  Exchange. Inc 

Third  Nat'l  B'lo'g..  Springfield.  Mass. 


Ws  oan  kic 
want  It  Incrsasad. 

You  havo  thought  of 
youratU.  But  1st  na  tell  you  bow  prsoo 
dlpiringa  can  bo  mndo  a  bitahmaa  bidldti 
for  you. 

BURRELLE 

145  Uf.r«te  Si.  N.  Y.  Cip 

Eatablialmd  a  (Quarter  ol  a  Cantiny 


Ad  Women  Boost  for  London 

League  of  Advertising  Women  of  New 
York  will  hold  an  “On-to-London"  din¬ 
ner  at  the  Advertising  Club,  Dec.  18, 
after  which  a  London  film,  especially  pre¬ 
pared  for  use  in  the  A.  A.  C.  W.  drive, 
will  be  shown.  James  Wright  Brown 
will  speak  of  his  recent  trip  to  London, 
and  Frank  K.  Arnold  of  the  Seaman 
Agency  will  outline  some  of  the  differ¬ 
ences  between  Elnglish  and  American  ad¬ 
vertising  practices.  C.  J.  Masseck  of 
the  E.  K.  McCann  Agency  will  speak  on 
marketing.  Mrs.  Hazel  M.  Sheriffs  of 
the  R  L.  Watkins  Company  will  be 
chairman  for  the  evening. 


Breaking  Into  tha  Magaatoss 
is  easy  if  you  let  The  Writer’s  Digest. 
America’s  leaoing  magazine  (or  writers,  tell 
you  how.  Filled  with  braaa-tack  articles  on 
writing  and  selling  photoplays,  stories,  poems, 
songs,  feature  articles,  etc.,  by  America’s 
foremost  writers.  Write  today  for  free  sam¬ 
ple  <^y-  Writer’s  Digest,  89  Bntler  Bnfld- 
m'if,  Gmdhnati,  Ohio. 


Ohio  Press  Women  Meet 

Ohio  Newspaper  Women’s  Association 
held  its  23rd  annual  convention  in  Cincin¬ 
nati,  Nov.  23,  24  and  25.  Miss  Doris 
I.angley  of  Tippecanoe,  O.,  discussed  “In¬ 
ternational  Relations  of  the  Newspaper 
Woman,’’  and  described  the  next  conven¬ 
tion  of  the  Press  Congress  of  the  World, 
to  be  held  in  Seville,  Spain,  in  May,  1925. 
One  hundred  women  writers  attended  the 
meet. 
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hunches 

Managing  editors  and  city  editors  are  always  on  the  lookout  for  news  and 
feature  ideas  that  can  be  used  locally.  Editos  &  Puilishei  will  pay  $1  for 
each  hunch  published  under  this  head.  The  fact  that  the  hunch  is  now  being 
worked  successfully  m  your  city  does  not  bar  it  from  this  department.  Address 
your  contributions  to  the  Hunch  Editos.  iVhen  they  appear,  clip  them  and 
mail  them  in  and  receive  payment.  Unavailable  hunches  will  not  be  returned. 

A  LMOST  time  for  New  Year  resolu-  Off  Serves  Only  to  Congest  the  Cars.  ’ 
tions.  And  there  may  be  some  odd  “No.  Chivalry  isn’t  dead.  It  isn  t  even 


may 

ones  too.  A  call  upon  prominent  doctors, 
lawyers,  clergymen,  and  other  well  known 
persons  will  give  you  some  interesting 
material.  Ask  for  the  most  important  one 
on  their  lists — they  usually  make  more 
than  one,  even  as  you  and  I — and  the  re^ 
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dying.  For  years  it  has  been  the  cus¬ 
tom  of  men  to  doff  hats  when  a  lady  en¬ 
tered  an  elevator.  There  is  no  more  rea¬ 
son  for  a  man  to  remove  his  hat  in  an 
elevator  than  there  is  to  do  so  in  a  de¬ 
partment  store.  An  elevator  is  a  means 
suTrvi^iirii  'amu”smgr-^R7c  Bolton,' jr.,  of  public  conveyance,  just  the  same  as 
314  West  97th  street.  New  York  City.  street  cars,”  says  a  news  dispatch.  Here 

_  is  a  chance  for  more  than  one  good  m- 

terview  from  men  and  women. — L.  J. 
History  may  be  dry  stuff  but  there  jellison,  Times  Journal,  Dubuque,  Iowa, 
were  enough  people  interested  in  the  lo¬ 
cal  history  of  a  small  city  in  the  north 

to  give  that  paper  a  material  boost  in  jhe  Hutchinson  (Kan.)  Gazette,  re- 
its  circulation  when  it  began  to  print  cently  published  a  number  of  articles  ex¬ 
small  installments  of  the  early  history  of  plaining  the  technical  affairs  of  the  Gas, 

-.1 _  'T'l _ 1 _ r..-  1 _ ^..1.  u  P  .  ^  p  .E  •. 


the  place.  They  began  as  far  back  as  it 
was  possible  to  get  records  and  kept  right 
on  until  they  had  brought  the  history  up 
to  date.  Each  installment  was  the  same 
length  and  was  printed  in  double  column 
so  that  those  who  wanted  to  could  cut 
them  out  and  paste  them  in  a  scrap  book 
for  preservation.  There  are  many  places 
whose  history  has  never  been  thoroughly 
written  but  which  would  be  interesting 
just  the  same.  And  the  publishing  of  it 
will  boost  the  circulation  of  the  paper 
using  it. — Russell  Raymond  Voorhees, 
General  Delivery,  Miami,  Fla. 


Electric  and  Water  Company  of  the  city. 
These  articles  were  written  by  the  man¬ 
agers  of  the  light  and  water  company, 
and  explained  in  detail  how  water,  gas 
and  electrical  current  was  correctly  meas¬ 
ured.  The  stories  were  both  interesting 
and  helpful.  Many  people  do  not  under¬ 
stand  how  such  a  thing  as  electricity  can 
be  measured,  and  such  articles  are  en¬ 
lightening. — B.  F.  Clark,  101  West  15th 
street,  Hutchinson,  Kan. 


The  weather  is  always  a  “lively”  topic 
and  street  corner  debates  on  the  subject 
are  frequent.  To  settle  arguments,  at  the 
end  of  each  year,  one  newspaper  pub¬ 
lishes  a  table  showing  the  high  and  low 
temperatures  and  whether  it  was  fair, 
cloudy,  rain  or  snow  on  each  day  of  that 
year,  the  table  being  kept  up  to  date  in 
the  office  daily  with  little  effort. — Bert 
A.  Teeters,  Lock  Box  295,  Springfield, 
Ohio. 


With  the  holiday  shopping  the  open 
season  for  shoplifting  is  at  hand.  Ask 
the  police,  or  better  still,  store  detectives, 
preferably  an  agency  specializing  in 
guarding  department  stores,  for  material 
for  a  story.  You’ll  get  it.  Perhaps  enough 
for  a  dozen  yarns.  In  Rochester,  N.  Y., 
hundreds  of  thousands  of  dollars  worth 
of  merchandise  were  stolen  in  a  year 
from  eight  leading  stores.  Dope  addic¬ 
tion  was  found  to  have  led  to  most  of 
the  thievery.  Women  with  a  mania  for 
theft,  were  blamed  for  much  more,  and 
many  women  and  girls  too  poor  to  buy 
the  fine  things  they  craved  helped  them¬ 
selves.  Many  cases  were  found  of  wo¬ 
men  training  their  own  children  to  steal. 
Women  operatives  are  used  there.  They 
haunt  the  stores  as  shoppers,  sometimes 
get  behind  counters  as  clerks,  and  fre¬ 
quently  appear  in  the  stores  in  half  a 
dozen  different  costumes  a  day. — John  H. 
A.  Kelly,  223  East  Oak  street,  Norris¬ 
town,  Pa. 


Several  months  ago  the  Detroit  News 
(as  was  described  in  Editor  &  Pub¬ 
lisher)  set  out  to  build  a  model  house 
and  show  what  could  be  done  with  a 
moderate  amount  of  money.  Detailed 
descriptions  of  the  process  of  construc¬ 
tion  were  published  daily  that  readers 
might  learn  the  best  and  most  economical 
methods  of  building.  There  was  consider¬ 
able  speculation  as  to  what  they  would 
do  with  the  house  when  it  was  finished. 
Well,  here  is  what  it  being  done;  It  is 
to  be  given  outright  to  the  resident  of 
Michigan  who  has,  in  the  opinion  of  the 
News’  readers,  performed  the  most  heroic 
deed  during  the  last  year.  Descriptions 
of  all  sorts  of  deeds  of  heroism  have  been 
published  daily  in  the  paper,  and  now 
that  the  lists  are  closed  a  coupon  is 
printed  each  Sunday  by  means  of  which 
evep^  reader  may  vote  on  his  or  her 
choice  of  the  candidates.  As  long  as 
the  lists  were  open  any  one,  friend  or 
relative,  could  write  to  the  paper  and 
tell  of  the  heroism  of  some  person.  Be- 
cau^  of  the  large  number  of  these  the 
stories  could  not  be  checked  up  before 
the  voting  took  place,  but  the  winner 
will  be  carefully  investigated  and  if  there 
are  any  discrepencies  in  his  or  her  story 
the  house  will  be  awarded  to  first  can¬ 
didates  ^  whose  story  can  be  thoroughly 
authenticated.  This  might  be  a  good 
way  for  any  other  newspaper  which  has 
built  a  model  house  to  dispose  of  the 
structure  after  it  is  finished.  It  certainly 
creates  a  great  amount  of  good  will  for 
the  paper.--Cyril  E.  Lamb,  309  Ballard 
street,  Ypsilanti,  Mich. 


What  does  Christmas  mean,  in  dollars 
and  cents,  to  your  city?  How  much  will 
he  spent  on  candy,  groceries,  clothing, 
household  appliances,  musical  instru¬ 
ments,  jewelry  and  the  thousand  and  one 
other  things  that  are  bought  at  the  fes¬ 
tive  season.  .Approximate  estimates  can 
be  dug  upon  slow  days  and  worked  into 
a  readable  story. — From  V.  W.  Kerr,  68 
Rosedalc  avenue,  Ottawa,  Ont. 


Is  chivalry  becoming  a  thing  of  the 
past?  Or  is  it  being  carried  to  needless 
extremes  in  some  instances?  The  several 
hundred  office  workers  and  business  men 
and  women  employed  in  the  Iowa  building 
received  quite  a  shock  when  on  entering 
elevators  to  be  conveyed  to  their  respec¬ 
tive  floors  they  were  confronted  with  a 
large  placard  conveying  the  following 
message  to  male  passengers :  “Keep  Your 
Hats  On  In  This  Elevator,  Taking  Them 


There  were  rival  publishers  in  a  small 
town  and  the  general  talk  was  that  the 
one  paper  had  more  local  news  than  the 
other.  The  fact  in  the  case  was  that  the 
paper  which  was  supposed  to  have  the 
least  local  news  had  the  most,  but  they 
displayed  it  differently  and  made  up  the 
paper  more  like  a  city  paper,  which  it 
seems  the  people  were  not  used  to.  Fi¬ 
nally  it  was  decided  to  publish  an  analy¬ 
sis  every  week  on  the  front  page  showing 
how  much  news,  how  many  features,  how 
much  filler  and  so  on  the  two  papers  car¬ 
ried  the  week  before.  Naturally  the  per¬ 
centages  used  showed  the  true  condition 
and  also  showed  that  the  supposedly  weak 
paper  was  really  the  stronger.  It  didn’t 
take  the  people  long  to  realize  the  fact 
and  as  a  result  the  circulation  of  that 
paper  shot  ahead  to  the  detriment  of  the 
other  paper. — Russell  Raymond  Vgor- 
hees,  Gffieral  Delivery,  Miami,  Fla. 


MILDRED  BARBOUR 

scores  again 
In 

Fair-Weather  Wives 

A  fascinating  serial  con¬ 
cerning  wives  who  “step 
from  under”  in  the  face 
of  adversity — and  one 
who  doesn’t. 

Twelve  Weeks 

tP'Ire  your  subscription  to 

METROPOLITAN 
NEWSPAPER  SERVICE 
Maximilian  Elser,  Jr.,  General  Manager 
150  Nassau  Street  New  York  City 


THE  WORLD’S 
GREATEST 
NEWSPAPER 


FEATURE  SERVICE 

WRITE  OR  WIRE  FOR  SAMPLES 
AND  RATES 

NEA  SERVICE,  INC. 

1200  W.  Third  St.,  Cleveland,  O. 


PORTSMOUTH,  OHIO 

EVENING  TmES 
MORNING  SUN 
SUNDAY  SUN-TIMES 

They  cover  South  Central  OUe 
CorapUtaly. 

FerelCB  ReprseeDtattre 
ROBERT  E.  WARD,  INC 
i  So.  Wabash  Ave.  Sn  PVtk  Asa 
CUoaao  New  Ye>k 


America’s  Best 
Magazine  Pages 

Daily  and  Stmday 


Newspaper  Feature  Service 

241  WEST  S8TH  STREET 
New  York  City 


NEW 

FerEvtninff 

Intemntional  Newt  Service  | 

a  Bpraes  Sti.  Haw  Twfe 


A 


:i£NCE  SERVICE  JfZ  - - 7~ - - - - - 

The  S.  C.  BEO^yTH  S^'>-  ^  Paper  Company^ 


•’“^r'T.i.  c.  -»«■  mm  »»"'- 

’^h'-^oiik ^b^Wc?**™ fast 

''~--'ifDlg  ’^lie'cj'""  ~~  TOE  AKRON  BEACON  JOUR^!“““ 

Neva  '^^eve/a„j  ^  _ „„.,™Ain 


.u_.c„ ,  J  he  C/"r  7  “  the  AKRON  BEACON  JOURNae 

ftrniO*.®'*  ^ress  THF.  SYRACUSE 

It  tu  IS  T  Frf^  R  nOrSiOl^i^^A^  J  *  a  .  AHentownail  Publishing  Cc.  Inc.  ^^^.Y^WNT^i 
Th=  Mi.„.  B,..,.,.  D.,„  f.J'1  ^«''n  (J  QTim^St  ''fJtcai^Dtmp 

^  J,  /5ria^«a«^  rrit^^^y  t'^hc  ^OTtling  ^  *irST  FOR  THE  TOIITH 

^-^2 1' 

nt4  G^O®^  N  Y  ™'  S^HAfiW  c.  cf^  ^  ^  ^ 

aOSTO^..  THEPOUGHKEEPSltN-  ■  rpijrpi  ^ o.  .  ta  ,  ^  4KTR1C  WOBloe . i 


-r>  aSSS^E  ^  SUN 

m  smBm^-<‘~;  advertisers  ^ 

*  tii-TT  ™E  !  oelrast  ,  o»i«  ^ 

THE^,.aJMAHA  Dbh  Editor  I  (>S«vA^  keystone  feature 

SJXr.-rrrr- — _  .1  VTI^CTI  ' ^  cvymriTc 


■  r~^  w 

-so  Bro.d»jv 


-"cfWiiUMS^  and 


®bc  Ncm  laork  ^imes 


iVERTlSERS 

IN  THE  !  Belfast  . 

OR  T-aU  ci**'  I  KEYSTONE  FEATURE 

1  “^Cgi  SYNDICATE 

PUBLISHER  ’"Zur^Um  Sf 

INTERNATIONAL  !  ^iVC  **'*»*f»ire 

Year  Book  Number  LEDGER  SYNDICATE 


<'  "•Tllv  Lv  ,h, 

^''*<'P*m  Bi..>  •■ 


^  Antonio  Express  notna  hour 

_  NORWALK.  ‘''■•tN. 

HOTALINGS 

News  Stan 

HICKEY-MtTCHELL  CO. 

Tk.  RECORDER  .„J  TIMK 


increase  every  year  because  it 
pays  to  invest  in  space  that 
works  ’  in  every  large  news¬ 
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tising  agencies  for  twelve  full 
months  at  the  cost  of  a  single 
insertion. 
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Sound  Womari 
Circulation 


In  the  selection  of  its  contents,  the  newspaper  that 
believes  in  the  importance  of  building  and  main¬ 
taining  sound  woman  circulation  must  produce 
with  consistent  intent  a  newspaper  service  planned 
to  meet  the  widest  demands  of  its  woman  public. 
Both  in  its  general  news  content  and  in  the  particu¬ 
larized  fields  that  continue  to  be  of  primary  interest 


FOOD 

Alfred  W.  McCann 

For  ten  years,  Alfred  W.  McCann  has  dominated  public  opinion  of 
the  Greater  New  York  territory  on  the  subject  of  Food,  Fo<^  Purity 
and  Food  Excellence.  New  York  newspaper  readers,  through  years 
of  knowledge  of  his  fearless  work,  have  come  to  hold  implicit  con¬ 
fidence  in  his  word.  The  Evening  Mail  speaks  with  unequalled 
authority  on  Food  and  carries  unequalled  power  as  a  medium  for  the 
advertising  of  honest  food  products. 


to  women,  The  Evening  Mail  is  notably  a  news¬ 
paper  that  meets  the  needs  of  New  York  women. 
It  controls  a  large  and  influential  body  of  women 
readers  whose  confidence  it  enjoys.  Included  in 
its  women’s  service  are  such  important  daily 
features  as  these: 


COOKING  j 

Ida  Bailey  Allen  j 

A  distinguished  career  of  many  years  as  Domestic  Science  special!^ 
for  the  leading  national  women’s  magazines  and  as  the  author  of  six 
cook  books,  gives  Ida  Bailey  Allen  an  unrivalled  position  as  m 
authority  on  the  preparation  and  service  of  food.  .She  has  perha 
the  largest  following  of  women  readers  of  any  domestic  scien 
writer  in  the  held  today.  She  conducts  a  daily  Home  Service. 


HOUSEHOLD 

Irene  Vandyck 

A  recognized  authority  on  the  household, 
edits  a  lively  and  diversihed  daily  House¬ 
hold  Page  dealing  expertly  with  subjects  of 
every-day  concern  to  women. 

NOVEL-A-WEEK 

By  Noted  Writers 

A  complete  novelette  every  week  by  the  best 
writers — always  clean,  readable  hction. 
Ample  daily  installments. 

DRAMA 

James  Craig 

dramatic  critic,  holds  a  high  place  in  the 
world  of  the  theatre.  Service  on  theatre 
news  is  among  the  most  complete  in  New 
York  and  has  a  wide  following. 


CHILDREN 

David  Cory 

Of  all  children’s  features,  Cory’s  “Little 
Jack  Rabbit”  stories  are  best.  Hundreds  of 
children  correspond  daily  with  “Uncle 
Dave.” 


BEAUTY 

Dorothy  Gray 

One  of  New  York’s  noted  beauty  specialists 
conducts  the  beauty  department,  advising 
tens  of  thousands  of  women  daily. 


HUMOR 

Roy  K.  Moulton 

One  of  the  best-known  of  all  newspaper 
humorists,  conducts  a  daily  column  of 
humor  that  is  always  refreshingly  clean. 


FEATURES 

Zoe  Beckley 

the  distinguished  newspaper  feature  writ 
writes  her  great  “celebrity  interviews”  i 
features  of  interest  to  women.  Also  M 
Margaret  McBride  and  other  widely  kn 
feature  writers. 

HEALTH 

Dr.  B.  S.  Herben 

writes  daily  on  Health  in  the  Home, 
professional  advice  on  the  care  of  gro 
children. 

MUSIC— BOOKS 

Pitts  Sanborn 

regarded  in  many  quarters  as  New  Yor 
leading  music  critic  and  authority,  wri 
daily  for  music  lovers.  Tlwre  is  a  regu 
department  of  book  reviews. 
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